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Six years ago.we began shouting for what we
thought was right: a network of and for the'
stations, where stations share in decisions and
in profits; where stations can be network-
programmed, yet free to serve their localities
as they see best. Now 161 strong, we're still for
the Mutual idea that is re-echoing around
the country to the tune of $4,000,000 a year.
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Two years ago, on September 1,
1938, WLS first ran this ad on
Keystone’s renewal. It's still
true, with minor revisions shown.
Eight years with the same show,
-same time, same  sponsor and
same station—it speaks for itself!

“SAME TIME-SAME PROGRAM
“SIXTH YEAR!




Making S/ales

WAAB
WEAN

WICC{

WLLH{

WSAR
W SPR
W 1LBZ
W FEA
W NBH
WTHT
WATR
WBRK
WNLC
W LNH
WRDO
WHAI

WCOU{

W SYB
W ELI

Boston
Providence
Bridgeport
New Haven

Lowell
Lawrence

Fall River
Springfield
Bangor
Manchester
New Bedford
Hartford
Waterbury
Pittsfield
New London
Laconia
Augusta
Greenfield
Lewiston
Auburn
Rutland

New Haven

OU score smashing hits

every game in 19 buying
centers of New England with
the championship delivery of
The Colonial Network. Start
rolling at any time—then watch
with satisfaction the sales
figures on your tally sheets. PY

e (COLONIAL NETWORK

21 BROOKLINE AVENUE BOSTON, MASSACHUSETTS
EDWARD PETRY & CO., INC., National Sales Representative

Published semi-monthly, 25th issue (Year Book Number) published in February by BRoADCASTING PUBLICATIONS, INC., 870 National Press Building, Washington, D. C. Entered as
second class matter March 14, 1933, at the Post Office at Washington, D. C., under act of March 3, 1879.
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New Spot-Ads...an

Exclusive, Profitalle

Service for Standard
Sudbdcribers :

No transcribed feature of re-
cent years has met with such
instant success as Standard’s
“SPOT-ADS." Station after
station reports almost imme-
diate sales of these unique,
cleverly staged dramatized
commercials, often on first
audition!

o o

Writing, direction and talent
are so unusual and different,
that eachseries assures acon-
sistent source of extra profits
for Standard Subscribers.
Four groups are now avail-
able: Series A for USED CAR
DEALERS, Series B for RE-
TAIL CLOTHING STORES,
Series C for FURNITURE
STORES and Series D for
JEWELRY STORES. All are
equally outstanding in their
combination of showman-
ship and the commercial

touch.

Write for information on
Standard Radio's ‘‘SPOT-
ADS,”’ Standard Radio
Library Service, Standard
Radio’s new Tax-Free Library,
and Standard Super Sound
Effects.

271 Standard Stationd

Aunswer: Yfed!”

HOLLYWOOD

CHICAGO

‘/GPOT-ADS...effective and salable’’



Make that extra sales point! Team up with WMAL
and Ray Michael on Washington's great sports pro-
gram—Michael at The Mike. Period by period, sale
by sale, you can't make a better combination.

Ten Crown Gum, Dodge Dealers of Washington,
and Queen City Brewing Co. are among the list
of alert advertisers who have made sales touch-
downs by sponsoring Michael at The Mike for foot-
ball, baseball, boxing, ice hockey and other top-
flight competitive events in Washington.

Have a winner in sales, put your money (a very
little of it, too) on WMAL and Michael at The Mike.
A wire or phone call will bring you full details.

YORK  WASHINGTON
SPOT Sals Offces {zwcaam Gt

BOSTON HOLLYWOOD |




WBAL MEANS BUSINESS IN BALTIMORE

Full time operation over WBAL now gives advertisers a new oppor-
tunity to reach homes in the Baltimore area. The typical Westinghouse
50-HG transmitter with seven cubiclesisillustrated below. WBAL'snew
transmitter will consist of nine cubicles arranged to form a U, the two ad-
ditional cubicles housing the rectifier and antenna phasing equipment.

estinghouse




+ TO 50,000 WATTS

... WITH THE NEW ECONOMY AND
RELIABILITY OF A WESTINGHOUSE
50-HG TRANSMITTER

Baltimore now joins the ranks of U. S. cities
with 50,000-watt radio transmission. Multiply-
ing by five its previous 10,000 watts, and gain-
ing full time on 1090 kilocycles, WBAL now
puts added emphasis into its well-known slogan,
“"WBAL means business in Baltimore.” = S ——
After looking over the entire field of equip- Nears/vl:i:ﬁgl:ésg%égg ’%ffn:ii?ﬁ :?11 wg?f.e the
ment available for 50-kw operation WBAL's
management selected a Westinghouse 50-HG

Transmitter. This is one of the only two COM- OPE WITI{ THE
PLETE 50-kw transmitters purchased since Jan- T Rar INg 4‘:}.
uary 1 by stations receiving 50-kw construction 'Extz:;:jed tubg, all g TAggs.
permits. The other one is also a Westinghouse .gaei:flb‘:."‘-‘;l::: ;iemu,,g :Z:”'
50-HG. | I ngg.;cﬁvj" eliage 7 7ot exce,
The distinctive operating advantages of this ' -Equabf;:‘fbﬁe?d""%n of -
transmitter are a natural result of radio station ® Compygg, #odback
operating experience plus complete manufac- -sp:::f’ lete eh:;:c::d%ers.
turing experience since the earliest days of radio N . r_':z‘""afuxe, ©F tubg ,,:22’::”-_
broadcasting. Westinghouse is the ONLY com- I,"I ® Unye CZ:Z""’_M::L o
pany which manufactures under its own name ."I ] :;; ‘i’;ufomaﬁz Z‘; thro Fhoys .
and responsibility ALL the equipment needed . 'Conse:v:’;:ow Plate yo,.
for complete radio transmitting station operation. ' S © OPeratig, 0{51 h;bes

J-08030

Broadcast Equipment




A lot of people we know
won't listen to this program

Bt that's because a lot of people you
and I know are advertising men—people who don’t
get much kick out of any daytime drama and who
aren’t entertained by housebold hints. Yet because
they can recognize good things even if they have no
personal appeal, a lot of them buy KGO’s Home

Forum. Here’s why!

ltsa very different story with your cus-
tomers—the homemakers. They’ll tell you that KGO’s
Home Forum, and the useful household and menu tips
from its Mistress of Ceremonies, Ann Holden, are both

pretty swell. (We’ve got letters galore to prove it.)

Home Forum will put your message on San Francisco’s
second biggest station. It will give you a show of estab-
lished reputation, complete with experienced, popular
talent. (Ann Holden has broadcast to Pacific Coast house-
wives for the last 12 years.) And Home Forum will give
you a chance to do a real radio job in Northern California

on a small budget, Total cost per program as low as $ I 8

Ask your nearest NBC Spot Sales Representative about
Home Forum. Or write KGO for a full presentation.



Lean back a minute and make some smoke rings.
‘While you're comfortable, suppose—

SUPPOSE you wanted to hit the big Boston
market good and hard.

SUPPOSE, further, that you wanted to reach a
great big chunk of New England in addition,
without increasing your cost.

Wouldn’t you quick grab a spot on the
50,000 watt station that directs its signal
smack on Boston and the surrounding
territory which yields most of New Eng-
land’s sales? Wouldn’t you put your spot
on WBZ, Boston?

You’d be following in the smart footsteps

of many other advertisers who have been buying
WBZ faster since the new transmitter went into
operation. In fact, that trend to WBZ has been
so great that it confirms our contention that
WBZ is your best buy!

Why not go WBZ in Boston and New England
yourself?




NINTH OF A SERIES PRESENTING THE MEN

WHO MAKE FREE & PETERS SERVICE

MANAGER, ATLANTA OFFICE

Four years, Mercersburg Academy

Four years, Kenyon College

Two years, Advertising Department,
Procter & Gamble

Three years, producing radio shows
in Los Angeles, Hollywood and
New York

Four years, in slalion representation

Free & Peters since September, 1939

Curtam up.
Enter—

Junes M. Wipg!

(EXCLUSIVE REPRESENTATIVES:

. . . . . g WGR-WKBW . . . . . .
In all the field of radio-station representation, promotions of various sorts. And we have R BYgs T cm“é’.ﬁ‘,ﬁ‘,ﬁﬁ
N . . WDAY . . ... ... FARGO
perhaps the rarest thing is a man who com- furnished some program ideas that have KMBC . . . . . . KANSASCITY
. x ) ) WAVE . . . LOUISYILLE
bines real experience at producing programs, worked out to be the real thing. ... What's \\:J«Lca% - MINNEAPOLIS STEE?UL
.. vof 1A
plus sales and merchandising work. But more, we've got the experience to throw out KD 2 i Eie ey STLOULS
; : .
— ot im the half-baked ideas that usually plague == LOW Ay
not so at F&P—we've got our own ] I d ally plague the O AT A R ES
- " . : : WOC . . . . . . . DAVENPORT
Wade, Manager of our Atlanta Office. brains of beginners in our business. b e ST
+ . SOUTHEAST , ..
Of course, most agencies have their own So if you agency men need any new pro- Wl =N A p
iy 3 . . WPTE . . . . . . . . .RALEIGH
facilities for digging up program ideas. But gram ideas, let us see if we can help. WDBJ . . . . . . . . ROANOKE
. . . ... SOUTHWEST ..
we are fourteen men with reasonably good Maybe we’ll “get nothing out of it” except KGKO .. FT. WORTH-DALLAS
B ! . KOMA . . . . OKLAHOMA CITY
imaginations, and we do have almost daily your conviction that we are on our toes. KTUL . . . . « 5w w TULSA
: . PACIFIC COAST . ..
contacts with the managements of twenty- But no matter. That’s the way we work KECA . . . . . . .LOS ANGELES
. . . . . ' KOIN-KALE . . PORTLAND
five top-notch stations, who are constantly in this group of pioneer radio-station KROW . OAKLAND-SAN FRANCISCO
KIRO . . ... . SEATILE
getting a lot of swell thoughts for representatives.

Since May, 1932

P> Free & PETERS, 1N,

Pioneer Radio Station Representatwes

CHICAGO: ;80 N. Michigan NEW YORK: 147 Park Ave. DEYROIT: New Center Bldg. SAN FRANCISCO: 11 Sutter LOS ANGELES:650S. Grand ATLANTA: 323 Palmer Bldg.
Franklin 6373 Plaza 5-4131 Sucter 4353 Vandike 0569 Main 5667

Trinity 2.8444
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Regulatory Problems Cloud rade Horizon

Business Good, but Operating Expenses Are Increasing;
FCC Vacancy, Net-Monopoly Report Among Issues

By SOL TAISHOFF
ACCUSTOMED to year-to-year in-
creases in business by dint of sheer
initiative, the broadcasting industry
now is running well ahead of its
normal pace because of war-stimu-
lated spending and advertising in-
spired by increased taxation. But
there are unpredictables on the
business and regulatory horizons
that do not indicate a return to
“normalcy” anytime soon.

When President Roosevelt was
swept back into office Nov. 5, it
took national polities out of the
broadcasters’ hair but did not clear
up any other immediate problems.
Talk of national unity and of less
business-baiting during the emer-
gency sounds encouraging, but the
question asked is—how will this
apply to radio and to its clients?

Business is good in radio gen-
erally and booming in those areas
profiting from national defense ex-
penditures. There appears to be no
question that industry volume will
surpass by 15 or 20% the 1939 fig-
ure of $171,000,000. Increased over-
head for labor, musie, plant and
equipment and taxes, however, will
cut the net considerably.

What About the FCC?

The biggest question mark is
what the President intends to do
about radio regulation. Informed
quarters in Washington do not pre-
tend to know his immediate plans.
There are more pressing jobs to be
handled in national defense. Yet
the President regards radio as a
pet, and he hasn’t been any too
happy about the way the FCC has
handled the job since its creation
in 1934, early in his first tenure of
office. It has always been a prob-
lem child, and he may do some-
thing about reorganization when
the new Congress convenes next
January.

There is a vacancy on the FCC
—that created by the withdrawal of
the nomination of Thad H. Brown
to serve a new term of seven years
from last June. A half-dozen candi-
dates have been mentioned, and
strong support now is being rallied
for several. Whether the President
names a successor immediately, or
at all, depends upon several un-
known factors.

If Congress decides to recess, as
the Democratic majority desires,
there would be little likelihood of

a recess appointment for the few
weeks remaining until the newly-
elected Congress takes office in
January. If Congress does not re-
cess, as the Republican minority
hopes, then an appointment is not
unlikely. '

But if the President has decided
to reorganize the FCC, perhaps
along Civil Aeronautics Authority
lines, he probably would not be dis-
posed to fill the vacancy at all.
Since no one in authority really
knows, all this can be evaluated
only as speculation.

While the industry spurts ahead
with war-stimulated business, it

also is faced with many new fiscal
factors on the debit side. The im-
pending Havana Treaty realloca-
tion of broadeast assignments,
scheduled for next March 29,
means installation of new trans-
mitters, directional antennas and
subsidiary equipment, as well as
the acquisition of new sites for
many stations. And while they are
spending, broadcast owners are in-
clined to rebuild, refurbish or ac-
quire new studios.

Equipment Problem

Added to this is the onrush of
FM and the desire of broadcasters

CBS Seeking

KQW as Key

To Serve San Francisco Area

Increase in Power to 50 kw. Sought on 740 ke.;
Network Would Acquire a Minority Interest

A FAR-REACHING plan whereby
KQW, San Jose, would become the
CBS key outlet for San Francisco,
with the network itself procuring a
minority interest in the station, has
been reached by CBS with the
Brunton brothers, owners of KQW
and KJBS, San Francisco. Full
disclosure of the transaction was
made to the FCC Nov. 14, in an ap-
plication filed by KQW for an in-
crease in power from 5,000 to 50,-
000 watts on 740 kc., the frequency
to which the station is slated to
move under the Havana Treaty
allocations effective next March.

KQW would replace KSFO as the
San Francisco outlet of CBS.
KSFO, owned by Wesley I. Dumm,
California real estate operator and
broadcaster, is the contracted CBS
outlet until Jan. 1, 1942, It also
utilizes CBS studios built several
years ago at a cost of approxi-
mately $135,000, which would be
turned over to KQW as a part of
the new transaction. KSFO is an
applicant for the 740 ke. assign-
ment earmarked for KQW.

Supreme Court Appeal

Litigation involving an arrange-
ment whereby CBS proposes to
lease KSFO for a long term now is
pending before the U. S. Supreme
Court. Oral argument was heard by
the court at its Nov. 15 session.

BROADCASTING e Broadcast Advertising

In this litigation the FCC chal-
lenges the jurisdiction of the courts
to review FCC rulings involving
transfers of license.

The application filed with the
FCC discloses that CBS proposes to
acquire approximately 38% of the
stock of KQW for $50,000. This
would be acquired from the Pacific
Agricultural Foundation, licensee
of the station. Existing stockhold-
ers are Ralph R., Sherwood D. and
Mott Q. Brunton, with C. L. Mc-
Carthy, general manager, holding
a minority interest. The Brunton
brothers and Mr. McCarthy would
retain the balance of the stock in a
voting trust. The latter arrange-
ment, it is presumed, is in the
nature of a guarantee against ac-
quisition of control by CBS.

In addition to the proposed di-
rect stock purchase, CBS would ad-
vance to KQW $200,000 to be used
for the installation of the proposed
50,000-watt transmitter at a point
between San Jose and San Fran-
cisco. In return, it would acquire a
mortgage on the station property.

Under the arrangement, Mr.
Brunton would continue as presi-
dent of the company and Mr. Me-
Carthy as general manager. KQW
now is a Don Lee-MBS outlet, but
this arrangement terminates Jan. 1.

The new affiliation contract

(Continued on page 88)

to protect themselves against fu-
ture encroachment of a newer and
ultimately more acceptable broad-
cast transmission medium in cer-
tain areas. The FCC, according to
Chairman Fly, wants to encourage
new FM broadcasters and introduce
“new blood” and “healthy competi-
tion” in radio. That adds to the
worries of the standard broadcast
station owner,

Installation of new equipment,
particularly antennas, is becoming
complicated. Steel mills are run-
ning virtually at capacity to fill
national defense orders. Structural
tower steel, it is reported, cannot
be delivered on order. The lag is
now about two months at one of the
biggest plants.

With war orders on transmitter
and other electrical equipment run-
ning abnormally, manufacturing
companies are not soliciting broad-
cast transmitter business as avidly
as during normal times. No delays
have yet developed but they are
in prospect, according to advices
here.

Personnel, particularly in the
technical end, may become an in-
creasingly vexatious problem for
broadcasters. Uncle Sam is taking
engineers for FCC field operations
in ferreting out espionage and in
policing all radio bands. The Army
and the Navy are calling experts
to active duty. Replacements thus
will become more and more diffi-
cult, and new stations, being li-
censed almost in wholesale lots, will
have an increasingly difficult task
in procuring seasoned men.

Network Monopoly Issue

To a lesser degree the same per-
sonnel problem is likely to affect
other branches of broadcast serv-
ice. Because radio is essentially a
young man’s business, the selective
service draft in due course will
affect employment in all phases of
operation.

What the FCC will do about the
half-dozen “burning issues” that
have been held in abeyance, pre-
sumably pending the outcome of
the Presidential campaign, is of no
little concern. The industry has
wrestled with multiple ownership,
newspaper ownership and even pro-
gram control. These, however, are
likely to remain on the shelf un-
less the President himself author-
izes a direct course of action.

More immediate is the procedure
with respect to the Network-
Monopoly Report, now supposedly
entering its final phases. All briefs
are due now, by virtue of another
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eleventh-hour extension beyond the
Nov. 12 deadline at the behest of
NBC and CBS. These networks,
flanked by Independent Radio Net-
work Affiliates, have leveled an all-
front attack at the FCC Committee
report.

What procedure the FCC will
follow henceforth is of extreme im-
portance. Oral arguments on the
committee’s report, released June
12 to the accompaniment of a Sena-
torial outburst which proved the
beginning of the end of the Brown
reappointment to the FCC, are set
for Dee. 2-3. A postponement is
considered likely, even if based only
on the four postponements author-
ized on filing of briefs.

If the FCC decides upon an ex-
treme course, it will probably issue
“proposed findings” in advance of
the oral arguments, in which it
will set forth proposed rules to
license networks, regulate affiliate
contracts and otherwise adopt rec-
ommendations of its monopoly
committee. That would place the
preliminary stamp of approval by
the full FCC on the committee’s
explosive report.

“Parlay” Seen Possible

The more conservative course
would be simply to schedule oral
arguments on the committee’s re-
port, and on the reply briefs of the
respondents. Chairman Fly said
Nov. 12 that some thought had been
given to a “proposed report” by
the full Commission, but that the
precise course had not been de-
termined.

The crop of candidates for the
Brown vacancy on the FCC has
increased since the elections. There
is talk of a “parlay” whereby the
existing vacancy, which is for a
seven-year term from last June,
might be filled by a Demoecrat
rather than a Republican or “non-
Democrat.” Obviously, some deserv-
ing Administration supporter would
be preferable for this $10,000 po-
litical plum, it is deduced. The
device to accomplish this end might
be to designate one of the shorter-
term Democrats on the FCC for
the Brown vacancy, and then ap-
point the non-Democratic aspirant
for the shorter term. Another
course, also conceivable in the light
of complaints against certain mem-
bers of the FCC, would be for the
President to “transfer” one such
member to another agency, and
thereby create the FCC vacancy for
the long term and infuse new blood
in the Commission.

Other Candidates

A Di-partisan delegation from
New England is reported to have
advised the President during the
last fortnight of its support of
Nelson Lee Smith, chairman of the
New Hampshire Public Utilities
Commission.

The candidacy of Ray C. Wake-
field, member of the California
Railroad Commission, also is being
espoused. Like Mr. Smith, his back-
ground is entirely in the public
utility-common carrier field. Broad-
casters privately feel that the post
should be filled by someone familiar
with radio, rather than one
schooled in utility regulation and
probably having preconceived no-
tions about rate regulation, limita-
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“We're Just in Time for the 497th Instalment of Maw Gherkins!”

tion of profits and other regulatory
measures foreign to broadecasting.

Leading candidate from the Pa-
cific Coast in the radio field is
former Judge John C. Kendall, of
Portland, Ore., an attorney who
has specialized in radio for more
than a decade. Judge Kendall had
been considered for the old Radio
Commission and the FCC in the
past, but never was an active can-
didate. This time, however, it is
reported that he would accept the
post if proffered.

Johnstone Due for a Post

That G. W. Johnstone, radio di-
rector of the Democratic National
Committee during the campaign,
will be appointed to some official
radio status was regarded as likely
in Washington circles. Mr. John-
stone, former public relations di-
rector of WOR and before that
head of the NBC Press Depart-
ment, has been highly complimented
on his services during the cam-
paign. Whether he will be con-
sidered for the FCC depends upon
eventualities. As a Democrat, he
could not qualify for the existing
Brown vacancy. Should the Presi-
dent decide upon a reorganization
or possibly -several changes on the
Commission itself, Mr. Johnstone
definitely would be considered. He
also is being considered for several
other radio liaison posts, slated
for creation as a result of the na-
tional defense emergency.

A campaign for appointment of
W. J. Ballinger, economic advisor
of the Federal Trade Commission,
to the Brown vacancy, appears to
have tapered off. A Progressive
and a native of Washington, Mr.
Ballinger once before was a candi-
date for the FCC. Another non-
Democrat mentioned is former Gov-
ernor Phil LaFollette of Wisconsin,
now practicing law in Milwaukee.
He is not an active candidate for
the post, however.

A new name advanced is that of
Dr. A. G. Crane, president of the
University of Wyoming, and chair-
man of the National Committee on
Education by Radio, which in years
past has been a vigorous opponent

1940

GILLETTE ON AIR

FOR CUT IN PRICE

GILLETTE SAFETY RAZOR Co.,
Boston, will use four coast-to-coast
network programs to promote its
line of Christmas gifts before
Christmas and to announce the re-
duction in price of Gillette Blue
Blades, from Nov. 27 through
Jan. 27.

Used for both announcements will
be the company’s current twice-
weekly program of news by Elmer
Davis on 50 CBS stations in the
eastern and central zones and 9
CBS Pacific Coast stations, as well
as the Dec. 8 exclusive sponsorship
on MBS of the professional foot-
ball championship game. Among
the gift sets offered are the Milord
and Milady one-piece Tech razors,
New Valet Autostrop, Gillette Tech
and Gold Tech razors, and a special
unit called the Thrifty-Fifty pack
of Blue Blades.

Two other football games, both
played Jan. 1, 1941, will be spon-
sored exclusively by Gillette—the
Sugar Bowl game in New Orleans
on NBC-Blue, and the Orange Bowl
game in Miami on CBS. Commer-
cials during both broadcasts will
stress the nationwide cut-price sale
on Blue Blades, but announcers for
the two events have not yet been
selected. Maxon Ine., New York,
handles the Gillette account, will
announce further details on the
football broadcasts later this month.

of commercial broadecasting. The
committee, now somewhat dormant,
got solidly behind a move for allo-
cation of a fixed percentage of
broadecasting facilities for educa-
tional broadcasting several years
ago, and sponsored legislation to
that end. Dr. Crane also is head of
the National Assn. of State Uni-
versities, and now actively partici-
pates in the Rocky Mountain Radio
Council, collaborating with stations
in that area in educational broad-
casting. It is reported that Sena-
tors O’'Mahoney and Schwartz, both
Wyoming Democrats, are espousing
his candidacy, though Dr. Crane
is a Republican.

AFM to Consider
Net Co-Op Plea

Rosenbaum to Present Case
Before Board of Union

AN OPPORTUNITY to appear be-
fore the executive board of the
American Federation of Musicians
to protest the union’s recently an-
nounced ban on cooperatively spon-
sored network broadcasts [BROAD-
CASTING, Nov. 1] will be given Sam-
uel R. Rosenbaum, chairman of the
Independent Radio Network Affili-
ates, according to a spokesman at
AFM headquarters.

Replying to Mr. Rosenbaum’s re-
quest that he be allowed to appear
before the board on behalf of his
organization, AFM President James
C. Petrillo has written him that he
will be given a hearing at the next
board meeting, it was stated. No
date has been set for such meet-
ing but one is normally held in
January or February of each year.

Members Protest

In his letter to Mr. Petrillo,
Mr. Rosenbaum stated that a num-
ber of IRNA members had pro-
tested the AFM’s prohibition of
local participating sponsorship of
network musical programs as be-
ing “contrary to the spirit of the
undertaking which they voluntarily
entered into when they increased
their staff expenditures for live
musicians and, in many cases, gave
employment to musicians where
none were employed before.”

Pointing out that since the ex-
piration of the National Plan of
Settlement last January most of
the stations have continued the in-
creased employment “entirely as a
gesture of good-will toward the
AFM,” Mr. Rosenbaum says these
stations ‘“feel they are justified in
complaining that when they agreed
to these expenditures it was in or-
der to remove any obstacle to their
free use of network-supplied music
and transcriptions. There is a
grave possibility that if your order
is carried out,” the letter con-
tinues, “many of these stations will
take the view that you have brok-
en down one of the chief argu-
ments for the continuance of the
employment of live musicians by
them in all those cases where they
feel their local operation does not
require the use of staff musicians.”

Examples Are Cited

Citing the NBC Breakfast Club
as an example of the type of pro-
gram the AFM is planning to pro-
hibit, Mr. Rosenbaum states that
the local sponsorship of this pro-
gram does not in a single instance
replace the employment of live mu-
sicians. Furthermore, he goes on,
“I believe it is true that there is
not a single local sponsor who has
bought the Breakfast Club pro-
gram who would pay for live tal-
ent in a local station of the same
quality or extent, or in most cases
for any at all.

“Your prohibition will therefore
not increase local employment in
the slightest degree and will real-
ly have the effect of unsettling and
breaking down the voluntary co-
operation of network affiliates
throughout the country with the
efforts of industry leaders to main-
tain employment of live musi-
cians.”

BROADCASTING ¢ Broadcast Advertising



BMI Gears

Hummert Plans Protest
To FCC; Anti-Trust

Case Proceeds

WORKING overtime in its effort
to make as painless as possible the
transition from ASCAP to non-
ASCAP music next Jan. 1, Broad-
cast Music Inc. officials exuded con-
fidence in their ability to accom-
plish this goal to the satisfaction
of radio advertisers and broadcast-
ers alike. With only six weeks re-
maining before current ASCAP
contracts expire, broadcasters are
taking it for granted there will be
no meeting of the minds and that
radio will be an ASCAP-less opera-
tion on New Year’s Day.

The only new sign in the direc-
tion of an enforced peace was the
report that E. F. Hummert, vice-
president of Blackett-Sample-Hum-
mert, top radio agency, will file a
protest with the FCC asking that
something be done to prevent loss
of ASCAP music from the air. As
BROADCASTING went to press, the
protest had not been filed. More-
over in official circles, it was felt
the FCC could not intercede, since
programs and program control are
entirely outside its scope of regu-
latory operation.

For Benefit of Public

On Mr. Hummert’s behalf, it was
said he would ask that something
be done to prevent the “music of
Victor Herbert and other Ameri-
can composers which belongs to the
public” from being driven off the
air. He said he would do so as an
individual and as a producer of
programs using “familiar Ameri-
can music” and was in no way
speaking for his agency. Moreover,
contrary to a general impression,
he said he is not a member of the
Blackett-Sample-Hummert firm de-
spite inclusion of his name in the
firm’s title. Emphasizing that he
was not taking sides either with
the broadcasters or ASCAP in their
controversy, Mr. Hummert stated
that “this affair must be settled for
the benefit of the public”. His at-
torneys, O’Connor & Farber, have
been drafting the protest for more
than a week.

Mr. Hummert’s impending action
was given a vote of approval at a
meeting of band leaders in New
York Nov. 12, called by Abe Ly-
man. As in previous meetings ear-
lier this fall [BROADCASTING, Oct.
1-15], the position of band leaders
in the radio-ASCAP disagreement
was discussed but no action was
taken.

Richard Himber, orchestra lead-
er, on Nov. 15 sent a telegram to
Mayor F. H. LaGuardia of New
York asking him to mediate the
ASCAP-Radio impasse. The Mayor
was out of town but his secretary
stated that he usually does not in-
tervene unless requested by both
sides.

Meanwhile, it was made clear at
the Department of Justice that
preparations for revival of the Gov-
ernment’s anti-trust suit against
ASCAP, now five years old, are go-
ing forward and that some action
is contemplated before the year

for ASCAP-less Music

ends. The precise course is not di-
vulged, but observers expect sen-
sational developments, possibly in
the nature of new grand jury ac-
tions, alleging monopoly and viola-
tion of the anti-trust laws. Action
is expected rather speedily—par-
ticularly in the light of the Presi-
dential election results—in charge
of the same Anti-Trust Division
staff, under Assistant Attorney-
General Thurman Arnold.

ASCAP-less Tunes

To provide a period of rehearsal
for the situation that will prevail
after the end of 1940, when broad-
casters are no longer licensed to
perform music controlled by
ASCAP, CBS will permit no
ASCAP tunes on any of its sustain-
ing programs after Dec. 1.

At NBC, the non-ASCAP re-
quirement goes into effect Nov. 15
for all programs produced by NBC
staff members, but not until Dec.
15 for dance bands whose programs
originate outside the NBC studios.
According to Sidney Strotz, re-
cently appointed vice-president in
charge of programs, these remote
pickups must be 50% non-ASCAP
by Dec. 1 and 100% after Deec. 15.
CBS studio sustainers are already
almost entirely non-ASCAP, it is
understood.

Asked whether the new situation
would entail a major reorganiza-
tion of the music department, Mef-
ford Runyon, CBS vice-president,
stated there would be an increase
in personnel but no important
changes in organizational set-up.
The copyright-clearance staff, he

said, was established in mid-De-
cember, 1935, less than two weeks
before the withdrawal of Warner
Bros. catalogs from the ASCAP
fold. Despite this hurried prepara-
tion the set-up worked so well that
during the six months the Warner
publishers remained outside of
ASCAP, CBS had only one real
suit for infringement and that in-
volved three songs of the same title,
two of which were published by
Warner houses. CBS finally proved
that the number actually broadcast
had been the one belonging to a
non-Warner publisher.

Since that time this division has
continued to function, clearing all
numbers performed on all CBS
broadecasts, Mr. Runyon stated, and
after the first of the year it will go
on in just the same manner.

Mr. Strotz said this condition is
also true at NBC and that no ex-
tensive changes will be caused by
the loss of ASCAP music. However,
he added, the whole program set-up
at NBC is due for a general over-
hauling which will be undertaken
as soon as he has been on the job
long enough to familiarize himself
with all the facets of the whole
organization. He assumed his pres-
ent post only recently [BROADCAST-
ING, Oct. 15], coming from Chicago
where he had been vice-president
in charge of NBC’s central division.

CBS Staff Enlarged

To assist advertisers and artists
to find among the music that will
be available for broadcasting after
the first of the year selections and
arrangements suited to their par-
ticular programming requirements,

BMI Canada Ltd. Subsidiary Formed
As Dominion Studies Copyright Issue

By JAMES MONTAGNES

BROADCAST MUSIC Inc. has
formed and organized a wholly
owned Canadian subsidiary under
the corporate name BMI Canada
Ltd., it was announced Nov. 8 at
the company’s Toronto office. An-
nouncement was made in connec-
tion with the annual filing of copy-
right tariffs by the Canadian Per-
forming Rights Society (Canadian
ASCAP) with the Canadian Copy-
right Appeal Board. BMI Canada
Ltd. has also filed a tariff with the
copyright office. The Copyright Ap-
peal Board will sit at Ottawa some-
time in December, if the usual pro-
cedure is followed.

The amount of performing right
fees which the Canadian broadcast-
ing stations will pay in 1941 will
also be considered by the Board. It
is understood CPRS is again ask-
ing for an increase from 8 to 14
cents per set. If the Copyright Ap-
peal Board were to grant this in-
crease, Canadian stations would
pay the CPRS $178,321.98 in 1941
as compared with $97,839.45 in
1940.

International Aspects

Details of the BMI Canada tariff
are not available but it is under-
stood BMI is more interested in
having its music popularized than
collecting any substantial sum.

Because of the international ex-
change of both commerecial and sus-
taining programs between the
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United States and Canada, the
United States copyright situation
and the industry’s battle with
ASCAP is bound to affect Canadian
broadcasting stations. If the Amer-
ican networks on Jan. 1 discon-
tinued entirely the broadeasting of
ASCAP music, it is obvious the
amount of ASCAP music played
over Canadian stations will be ma-
terially decreased. It is equally ob-
vious the CBC will be unable to
feed any ASCAP music to the
American networks. For these rea-
sons BMI Canada was formed.

Officers of the Canadian Assn. of
Broadcasters when interviewed
about the matter advised it is the
intention of CAB to urge strongly
that the fee of 8c per set, fixed by
Judge Parker in 1935, is an ade-
quate payment for the performing
right in all music performed and
should be maintained and that, if
BMI Canada receives any fee, the
fees payable to CPRS should be
reduced accordingly.

AFA Conventio_l-l_Plans

ADVERTISING Federation of
America will hold its 37th annual
convention at the Hotel Statler,
Boston, May 25-29, 1941, with Phil
McAteer, former AFA vice-presi-
dent, as chairman of the Commit-
tee on Local Arrangements. Radio
will figure prominently at several
of the sessions, but no further de-
tails have been released.

SMILING as he takes the hearty
clasp of congratulation from NBC

President Niles Trammell, Ford
Bond (left) on Nov. 1 rounded out
his 10th consecutive year of an-
nouncing the Cities Service Con-
cert, heard Fridays at 8 p.m. on
NBC-Red.

Douglas Coulter, CBS assistant di-
rector of broadcasts, has added to
his staff three seasoned musicians.
They are Colin O’Moore, well-
known concert singer and teacher;
William Wirges, arranger and
pianist for the famed Cliquot Club
Eskimos of radio’s early days, and
Guido Vant, composer-arranger who
formerly had his own orchestra.

Digging into the catalogs of pub-
lishers who have made arrange-
ments for the broadcasting of their
music after the conclusion of the
present ASCAP contracts and into
the vast storehouse of public do-
main musie, these men are concen-
trating on selecting songs that
would be good for Lanny Ross, or
Kate Smith, or other artists with
special needs, picking tunes that
might suit the syles of Wayne King
or Guy Lombardo or other indi-
vidual orchestras, and at the same
time keeping an eye open fqr old
numbers which might be hits if
given modern arrangements.

His staff is also working with
sponsors in discovering or develop-
ing suitable new theme songs to re-
place ASCAP-controlled numbers
presently, in use, Mr. Coulter said,
adding that within the next few
weeks practically every advertiser
on CBS will be using a non-ASCAP
theme. CBS is planning to make
this type of client-cooperation a
permanent function of its music
department, he stated, with further
increases in personnel as required.
NBC is also cooperating with adver-
tisers in the selection of special
numbers for their programs.

Sponsor Cooperation

Executives of both networks said
they have received excellent coop-
eration from advertisers and their
advertising agencies, which are rap-
idly adapting programs to condi-
tions which will prevail after Jan.
1, 1941. Many sponsors have al-
ready adopted new theme songs
which they can use next year and
many more will do so within the
next few weeks. Sponsors of musi-
cal programs have been using an
increasing amount of non-ASCAP
music on these programs. A recent
Kay Kyser program was, as an ex-
periment, built almost entirely of
non-ASCAP numbers. Unfortu-
nately its broadcast was cancelled

(Continued on page 80)
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Regional Granted
In Indianapolis,

Four New Locals

FIVE MORE broadcasting stations,
including a new fulltime regional
outlet in Indianapolis, have been
authorized for construction by the
FCC during the last fornight,
bringing to 66 the number of new
stations for which construction per-
mits have been granted thus far
this year. The four new locals will
be located in Batavia, N. Y.; Es-
canaba, Mich.; LaGrange, Ga., and
Albany, Ore.

The Indianapolis grant was an-
nounced Nov. 1 and went to Capitol
Broadcasting Co., covering 1,000
watts night and 5,000 day on 1280
ke. with directional antenna. The
company’s officers and stockholders
are C. Bruce McConnel, sales man-
ager of a local tobacco and candy
wholesale company, president and
33% stockholder; Alvin R. Jones,
auto dealer and head of an auto
finance company, vice-president,
14%; Edward H. Harris, president
of the tobacco and candy wholesale
house and a director of the Boy
Scouts of America, treasurer, 33%.
Directors and 5% stockholders are
John E. Messick, Lyman 8. Ayres,
’ghpmas Mahaffey and Joseph E.

ain.

. The grant to Batavia Broadcast-
ing Co., also made public Nov. 1,
covers 260 watts on 1500 ke. Offi-
cers and stockholders are Edmund
R. Gamble, formerly with a farm
journal, president, 36%; Edward
P, Atwater, banker, vice-president,
14%; Joseph M. Ryan, oil dealer,
secretary, 50%. Mr. Gamble will be
the station’s manager.

Three Granted Nov. 14

There were three new local sta-
tion grants Nov. 14, all involving
newspaper ownership.

The Delta Broadcasting Co., Es-
canaba, was granted 250 watts on
1500 ke. The officers and stockhold-
ers are Joe J. Clancy, manager of
Wadhams OQil Co., president, 1.49%;
George F. Perrin, sales manager of
the Gladstone Fuel & Dock Co.,
Gladstone, Mich., vice-president,
1.49%; Gordon H. Brozek, man-
ager of WDMJ, Marquette, Mich.,
secretary-treasurer, 52.26% ; Frank
J. Russell Jr., editor of the Mar-
quette Mining Journal, 29.84%;
Leo G. Brott, publisher of the Mar-
quette Mining Journal, 14.92%. The
Marquette Mining Journal is 100%
owner of WDMJ.

LaGrange Broadcasting Co. will
be licensee of the new station in
that Georgia community, the grant
covering 250 watts on 1210 ke. Of-
ficers and stockholders are Roy C.
Swank, publisher of the LaGrange
News, president, 33%%; Arthur
Lucas, Georgia theatre owner and
part-owner of WRDW, and WMOG,
Brunswick, Ga., 16 2/3% ; William
K. Jenkins, partner of Mr. Lucas,
16 2/3%; Fuller Callaway Founda-
tion of LaGrange, 33%%.

The new station in Albany, Ore.,
also was granted 250 watts on 1210
ke., and will be licensed to Central
Willamette Broadcasting Co. Offi-
cers and stockholders are W. J.
Jackson, co-publisher of the Albany
Democrat - Herald, president,
49.23%; R. R. Cronise, co-publisher
of the same newspaper, secretary-
treasurer, 50%; Glenn L. Jackson,
of Medford, Ore., .77%.

Page 14 ¢ November 15,

|
\

EXECUTIVES of Sherwin-Williams Co. seem pleased after a recent
Metropolitan Opera Auditions of the Air program. Gathered in the NBC
studio are (1 to r) B. M. Van Cleve, general sales manager; J. R. War-
wick, account executive of Warwick & Legler; Milton Cross, NBC an-
nouncer; C. M. Lemperly, general director of advertising and publicity;
A. W. Bader, general manager of paint sales; James Haupt, NBC;

George Griffiths, general stock-keeper.

At the Collapse
KIRO, Seattle, on Nov. 7
originated an on-the-spot

CBS description of the col-
lapse of the huge $6,000,000
suspension bridge over Ta-
coma Narrows. Acting on
morning reports of unusual
behavior of the bridge, KIRO
sent a crew to the scene, 40
miles away, set up portable
equipment and carried de-
seriptions and interviews
from the ground near the
bridge approach as well as
from a chartered United Air
Lines plane overhead. The
staff handling the pickup in-
cluded Maury Rider, KIRO
chief announcer; Carroll Fos-
ter, announcer; Jim Hatfield,
chief engineer, and Jim Up-
thegrove, engineer.

Newspapers Now Own
Half of KOIL’s Stock

THE SIDLES Co., Lincoln, Neb.
holding company headed by Fred S.
Sidles, becomes co-equal owner of
the stock in KOIL, Omaha, as a re-
sult of an FCC decision Nov. 14
authorizing the transfer of one
share of stock to the Star Printing
Co., now 24.9% stockholder and
publisher of the Lincoln Star. An-
other 25% is owned by the Lincoln
State Journal, which along with the
Star is a unit of the Lee Syndicate
newspaper chain. Thus the Lee in-
terests are now 50% owners of
KOIL, having the same holdings as
the Sidles Co.

The Commission, presumably be-
cause of the local monopoly issue,
ordered a hearing on a similar pro-
posed transfer by Sidles of one
share of stock in the companies
operating KFAB and KFOR, Lin-
coln. The Sidles Co. at present holds
the balance of one controlling
share, and in the case of these sta-
tions it is also proposed to equalize
the holdings with the same news-
papers.

Cleveland Radio Council

CLEVELAND Radio Council, incor-
porating a board of review to pass on
the merits of radio programs, has been
formed in Cleveland jointly ng the
Federation of Women’s Clubs, Feder-
ated Churches, Parent-Teacher Assns.,
DAR, Catholic Youth Assn., and the
Young Men’s Hebrew Assn. President
of the council is Mrs. Walter V. Ma-
gee, chairman of the radio study divi-
sion of the Federation of Women'’s
Clubs, Vijce-presidents named at the
organization meeting are Carl George,
WGAR program director, and William
B. Levenson, WBOE radio director.

1940

POWER INCREASES
GRANTED STATIONS

MEETING Nov. 14 after a two-
week lapse, the FCC granted power
increases to a number of stations,
including a boost from 1,000 to
5,000 watts for KMO, Tacoma,
operating on 1330 ke.

At its meeting Oct. 31, horizon-
tal power increases to 5,000 watts,
full time were granted four sta-
tions on the 1280 kec. regional chan-
nel, while two others on the fre-
quency were given boosts to 1,000
watts. Stations granted 5,000-watt
construction permits were WIBA,
Madison; WRR, Dallas; WDOD,
Chattanooga, and KFBB, Great
Falls, Mont. WORC, Worcester,
Mass., was granted an increase
from 500 to 1,000 watts, and KLS,
Oakland, from 250 to 1,000 watts
on 1280 ke.

KRIS, Corpus Christi, at the
Nov. 14 meeting was granted an
increase from 500 to 1,000 watts
on 1330 kec., directional. WFPG,
Atlantic City, was boosted from
100 to 250 watts unlimited time
on 1420 ke. WEXL, Royal Oak,
Mich., was granted an increase
from 50 to 250 watts unlimited
time on 1310 ke. KFUO, St. Louis,
operated by the Lutheran Sy-
nod, was given a construction per-
mit to increase its power from
1,000 to 5,000 watts on 830 ke.,
operating until local sunset at Den-
ver.

Four Brooklyn Outlets

Consider Consolidation

NEGOTIATIONS looking toward
consolidation of the four Brooklyn
stations now sharing time on 1400
ke. are understood to be in prog-
ress following settlement of the
much-litigated dispute among these
stations last month [ BROADCASTING,

Nov. 1].

The FCC, after eight years of
continuous litigation, on Oect. 17
renewed the licenses of the four
stations precisely as they were at
the outset of the case. The stations
are WLTH, WARD, WBBC and
WVFW. Several meetings, it is re-
ported, already have been held by
the station owners with a view to
consolidation, which would make
possible fulltime operation with 500
watts on 1400 ke. Settlement of liti-
gation expense and other fiscal
items must be accomplished before
the consolidation can be completed,
it is reported.

P. K. EWING, general manager of
WDSU, New Orleans, who also owns
WGCM, Gulfport, Miss., and WGRM,
Greenwood, Miss, has applied to the
FCC for a new 250-watt station on
1500 ke. in Natchez, Miss.

Hearing Ordered
In 690 ke. Cases

Applicants for 680 ke. also
Designated for Hearing

THE BATTLE for assignment on
690 ke., which becomes available
for a 50,000-watt station in Kan-
sas or Oklahoma under the Ha-
vana Treaty, took tangible form
Nov. 14 when the FCC set for hear-
ing several pending applications
for the facility. The Treaty real-
location is slated to become effec-
tive next March 29 and disposi-
tion of the competing applications
is expected before that date.
Earmarked for KGGF, Coffey-
ville, now operating on 1010 ke.,
and WNAD, Norman, Okla., uni-
versity station, the facility is be-
ing sought by KOMO, Oklaho-
ma City; KMBC, Kansas City, and
Fred Jones Broadcasting Co., Tul-
sa, each applying for 50,000 watts
on the channel. The Tulsa, Okla-
homa City and Coffeyville appli-
cations were designated for hear-
ing. That of KMBC is expected to
be designated shortly and consoli-
dated with the projected hearing.

680 Applications

Competitive applications of
KWK, St. Louis, and KFEQ, St.
Joseph, Mo., for assignment on
680 kc. also were designated for
hearing, though not directly in-
volved in the Treaty shift. KFEQ,
now operating until local sunset
on 680 kec., seeks an increase in
power from 2,500 watts day, 500
watts night, to 5,000 watts unlim-
ited time. KWK, now operating on
1350 ke. with a 5,000-watt full-
time authorization, seeks transfer
to 680 ke. with 50,000 watts. KPO,
San Francisco, is dominant station
on the 680 clear channel.

In reverting to hearing pro-
cedure, the FCC also designated
for hearing applications of KFOR
and KFAB, Lincoln, proposing as-
signment of control from the
Sidles Co. to the Star Printing
Co. A third application, involving
KOIL, Omaha, for transfer from
the same assignor to the same as-
signee was granted by the FCC.
In this transaction, the Sidles Co.
transferred one share of common
stock, thus relinquishing control of
the licensee corporation.

Also designated for hearing
were more than a dozen applica-
tions involving increased power,
new stations and license renewals
[see FCC actions, page 88].

Only New Stories Slated
On ‘Campbell Playhouse’

WHEN Campbell Soup Co., Cam-
den, starts the 1940-41 season of
Campbell Playhouse Nov. 22 on
CBS, it will use dramatizations of
stories never before produced on
radio, stage or screen. Programs
will be prepared by John House-
man and Wyllis Cooper with Diana
Bourbon directing and George Zach-
ary assisting in production.

Series will be heard Fridays,
9:30-10 p. m., on over 37 CBS sta-
tions. The initial program will fea-
ture Walter Huston and Donald
Cook in Wilbur Steele’s “Life Is So
Little”, and name stars of stage
and screen will be used on subse-
quent broadcasts. The Campbell
Playhouse last season ran 30 weeks
from Oct. 9, 1939, through March
3, 1940. Agency is Ward Wheelock
Co., Philadelphia.
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Detense Board Maps Committee Tasks

Completion of Roster
To Permit Drafting

Of War Program

HAVING completed the blueprint
of its organization to provide four
major committees and 11 subordi-
nate industry advisory groups, the
Defense Communications Board
hopes to enroll by early December
its voluntary personnel roster. This
roster will make possible prompt
drafting of a comprehensive war
communications plan for Presiden-
tial consideration.

Although broadcasting will be
adequately represented on the ad-
visory staff, it is expected to figure
only in a secondary way in the
board’s planning work. Telephone,
telegraph, cable and aviation com-
munications are destined to occupy
main attention in the long-range
planning. But coordination of
broadcast services in time of actual
war emergency will be considered
—with emphasis on maintenance
of private commercial operation
and control—only as a last-ditch
measure.

Committee Heads

FCC-DCB Chairman James
Lawrence Fly announced Nov. 13
that the board had completed its
organization chart, after six weeks
of preliminary study. Since its ap-
pointment Sept. 25 by President
Roosevelt, the five-man board has
devoted its time at a half-dozen
meetings to review of communica-
tions war plans previously drafted,
and to blue-printing of the new or-
ganization. Members, aside from
Chairman Fly, are Maj. Gen. Joseph
O. Mauborgne, Army Chief Signal
Officer; Rear Admiral Leigh Noyes,
director of Naval Communications;
Herbert E. Gaston, Assistant Sec-
retary of the Treasury, and Breck-
enridge Long, Assistant Secretary
of State.

Thus far, only the personnel of
the Government-manned commit-
tees, such as the important Coordi-
nating Committee and the Law
Committee, have been named. Lieut.
E. K. Jett, FCC chief engineer, re-
tired naval officer and important
figure in Government communica-
tions, was named chairman of the
Coordinating Committee, which will
be liaison unit between the board
itself and the 11 industry sub-
groups. It also will maintain liaison
between the Industry Advisory
Committee, the most important out-
side group made up of top officials
of communications companies, and
the Labor Advisory Committee,
presumably to be manned by repre-
sentatives of labor unions identified
with all phases of communications.
The fourth major committee—Law
—1is made up entirely of Govern-
ment attorneys, headed by FCC
General Counsel Telford Taylor,
and will furnish legal opinions and
advise and handle the drafting
of final reports, recommendations,
proposed Executive Orders, procla-
mations and legislation.

In addition to representation on
the Industry Advisory Committee,

the broadecasting industry will par-
ticipate in the board’s work through
two of the 11 subordinate commit-
tees. These will be the Domestic
Broadcasting Committee and the
International Broadcasting Com-
mittee. However, these units will
function only through the major
Coordinating Committee, and will
consult only occasionally with the
board itself.

Chairman Fly said the committee
personnel appointments should be
made by Dec. 1. Presumably con-
ferences will be held with the re-
spective industry groups and nomi-
nations entered in that fashion.
Size of the committees will depend
upon the work involved, and prob-
ably will range from 5 to 20 men.
In addition, each committee can
designate subcommittees, as needed.

Committee Duties

The key industry advisory com-
mittee, Chairman Fly said, will
comprise “important men” repre-
senting the viewpoints of various
fields. Thus it is presumed that
such figures as David Sarnoff, RCA
president; William S. Paley, CBS
president; Niles Trammell, NBC
president; Alfred J. MecCosker,
MBS chairman, or W. E. Macfar-
lane, MBS president, and Neville
Miller, NAB president, will be in-
vited to serve. For the non-broad-
casting activities, it is logically ex-
pected that such outstanding men
as Walter Gifford, AT&T president;
R. B. White, president of Western
Union, Sosthenes Behn, president
of IT&T, will be named.

The Domestic Broadcasting Com-
mittee, it is expected, will be headed
by Mr. Miller, with representatives
of each category of station, and of
each network designated on the
group. The International Broad-
casting Committee, important be-
cause of propaganda and counter-
propaganda activities, will be made
up of key people in that sphere of
broadcast activity, again probably
surrounding Mr. Miller.

ON ACTIVE DUTY at port in
Eastern Canada are Tommy Robin-
son (left), formerly manager of
CJAT, Trail, B. C., and Maj. Bill

Borrett, managing director of
CHNS, Halifax. Both are in the
Canadian Active Service Force.

Chairman Fly emphasized that
the board’s work with the commit-
tees is entirely on a voluntary basis,
and that no appropriations are
available or contemplated. He made
it clear that the Coordinating Com-
mittee is the key contact group,
and that the Industry Advisory
Committee will handle the major
policy consideration with the board.

Subordinate Groups

Other committees of the 11 sub-
ordinate groups are amateur, avia-
tion, cable, Interdepartment Radio
Advisory Committee (already es-
tablished and made up of Govern-
ment engineers representing all
agencies using radio frequencies),
radio communications, State and
municipal facilities, telegraph, tele-
phone and U. S. Government Facil-
ities Committee.

The board’s formal action in
designating the committees states
they are appointed to assist in
carrying out the functions dele-
gated to DCB itself “and to pro-

(Continued on page 79)

NEW COMEDY situations for the weekly CBS Blondie series, sponsored
by R. J. Reynolds Tobacco Co., (Camel cigarettes), were discussed during
a recent Hollywood script conference participated in by (I to r, standing)

William Moore, West

oast radio production manager of Wm. Esty &

Co., agency servicing the accounﬁaWilliam E. Forbes, CBS network sales

service manager, and Richard

agency. Marvin was in Hollywood during earl

rvin, New York radio director of the

November. Seated is

Arthur Lake, who portrays Dagwood Bumstead, in the Blondie serial.
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Aid to Industry
Offered by Army

Sponsored Programs Will Be
Permitted From Camps

THOUGH the War Department has
not yet completed organization of
its new radio division to coordinate
military program operations with
the broadeasting industry, steps
already have been taken by its
Public Relations Division to coop-
erate more effectively with radio.
The paper plan will be completed
when appointment finally is made
of a director of the projected new
division.

Edward M. Kirby, NAB Public
Relations Director, is expected to
be named head of the Radio Divi-
sion in the near future. The NAB
board of directors recently grant-
ed him a leave of absence to serve
as a civilian expert on a “dollar-
a-year” basis for duration of the
emergency. Also pending is a pro-
posal that Mr. Kirby be reinstat-
ed in the Army Reserve and re-
called to active duty, heading up
the new division with the rank of
major [BROADCASTING, Oct. 15, Nov.
1].

Programs from Army Posts

The Department, it is now dis-
closed, will grant sponsors or sta-
tions permission to originate pro-
grams from Army posts, under
specified limitations. Lieut. Col.
Ward Maris, chief of the Public
Relations Division, General Staff,
Washington, is in supervisory
charge.

Following conferences with the
Department, NAB headquarters an-
nounced Nov. 14 that commercial
programs originating at Army
posts must carry an announcement
at the opening and closing that the
broadcast in no way constitutes an
endorsement by the Army or any
of its personnel of the product ad-
vertised. In addition, restrictions
in commercial copy, prepared or
ad libbed, will be enforced.

The Department prefers to bave
the station or sponsor submit a
sample continuity of the program.
It is disposed to permit programs,
both sponsored and sustaining, to
originate before an audience of
soldiers or trainees, since it feels
the entertainment features are of
value in morale building.

NAB has offered its services to
the industry in procuring clearance
for Army post originations. Sta-
tions were requested to send a list
of such proposed programs, to-
gether with the number of times
scheduled, for submission to the
Department. .

It is expected that morale build-
ing at Army cantonments will be
a primary phase of the new Army
Radio Division activity. The paper
plan contemplates a section which
will include a staff of script writ-
ers as well as contact officers in
the various corps areas.

The ‘Voice’ of Albers

ALBERS BROS. MILLING Co,,
Seattle, in the interest of its food
and cereal products will sponsor M.
Sayle Taylor’s Voice of Experience
quarter-hour program of advice on
listeners’ problems, using the full
NBC-Red Pacific Network. Series
will be heard Mondays, Wednesdays
and PFridays, 9:30-9:45 p. m.
(PST). Agency is Erwin, Wasey &
Co., Seattle.



Bitter Battle Starts on Monopoly Report

NBC, CBS and IRNA Strike Hard;

Mysterious Wire From FCC

A FIGHT as gory as any ever waged on the none-too-serene
radio regulatory front was presaged Nov. 15 with the filing of
final reply briefs with the FCC in the Network-Monopoly In-
vestigation. NBC, CBS and Independent Radio Network Affili-
ates raked the FCC Committee’s report of last June 12 with

a brand of legalistic fire sel-
dom before loosed against a
Governmental agency, and the
repercussions set in immedi-
ately.

Only MBS, among the major net-
works, supported the FCC Com-
mittee’s conclusions that networks
be licensed, that exclusive network-
affiliate contracts be banned, and
that the FCC in effect supervise
the dealings of stations and net-
works. The Committee report,
which was based on six months of
hearings in 1938-39, was signed
by Thad H. Brown, former member
of the FCC, Paul A. Walker and
F. 1. Thompson.

A Mystery Wire

NBC and CBS hit the Committee
on all fronts in asking that the re-
port be thrown out. IRNA, in a
brief equally strong, held the FCC
was without authority to do the
things proposed by the Committee,
and asked that the affiliates be
left to their own devices in working
out their contracts with the net-
works.

IRNA, through its counsel, Paul
M. Segal, filed its brief Nov. 12 as
did MBS, through Louis G. Cald-
well and Frank D. Scott. NBC and
CBS followed Nov. 15, having pro-
cured an eleventh-hour extension.
It was after Messrs. Thompson and
Walker had read the IRNA brief
that the fur began to fly.

A telegram was ordered sent to
approximately 230 network-affili-
ated stations, reading as follows:

“Please advise by telegram to-
day whether brief filed in broad-
casting investigation by attorney
IRNA was authorized by you, was
submitted to you for approval, or
whether views expressed therein
were submitted and whether brief
reflects position your station’”. It
was signed by T. J. Slowie, secre-
tary of the FCC.

So far as could be learned, the
telegram had not been authorized
by the full Commission but was
sent only on the Committee’s initia-
tive. It was viewed by broadcasters
as an obvious effort to discredit
IRNA, since the replies were re-
quested “today”. Presumably the
Committee had in mind releasing a
statement that a majority of the
IRNA stations had not seen the
brief before filine, it was surgested.

IRNA’s position favoring a
minimum of Government regula-
tion, was declared at the annual
convention of that organization in
San Francisco Aug. 5, at which
time it authorized its board of di-
rectors to file a brief opposing cer-
tain features of the Committee re-
port [BROADCASTING, Aug. 15]. It
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was learned by BROADCASTING that
the brief, prior to filing with the
FCC, had been submitted to the
full IRNA board.

The fact that approximately 40
stations on MBS are members of
IRNA, and that MBS in its brief
took a position diametrically op-
posed to that of the affiliate group,
caused consternation in some quar-
ters and contributed to the decision
by the FCC Committee to send the
telegrams to affiliates. Several sta-
tions, it is reported, have resigned
from IRNA because of the situation
provoked by the conflict.

Rough on Radio

‘When the FCC Committee report
was made public June 12, timed
for the start of hearings on the
confirmation of Col. Brown before
the Senate Interstate Commerce
Committee, it was stated in one
high official quarter that if adopted

Digests of reply briefs to FCC
Network Monopoly Committee
Report appear on pages 26 A-D
and 66 A-D, inclusive.

in toto it would “crucify” the in-
dustry. Precisely the same view
was advanced by CBS, NBC and
IRNA, as well as Don Lee.

The transcription companies and
several individual stations, sup-
ported portions of the Committee’s
report. While the transcription
companies argued for elimination
of network competition in their
field and for repeal of the rule re-
quiring disc announcements as such,
American Federation of Musicians
petitioned the FCC to retain the
announcement lest “canned music”
become unfairly competitive with
live musicians.

In characteristic fashion John J.
Burns, CBS chief counsel and
former Securities & Exchange
Commission general counsel, at-
tacked the “temper and the spirit”
of the Committee’s report, and
charged it with “bias”. Philip J.
Hennessey Jr., NBC's chief coun-
sel, held the report, if adopted,
would mean that the FCC would
use its licensing power to “con-
trol network programs, transerip-
tions, talent, rates, compensation
of affiliates, profits and every other

Disec Firms Urge Separation
Of Nets and Transcriptions

WBS, Associated and Hollywood Group Oppose
Present Control Over Affiliated Stations

CITING the report of the Network-
Monopoly Committee to substanti-
ate their position, transeription
firms have filed briefs with the
FCC urging a divorce of networks
from transcription activities to fos-
ter a fuller flowering of tran-
scribed program service. The FCC
has received briefs, in connection
with the scheduled Dec. 2-3 oral ar-
guments on the Network-Monopoly
Report, from three large organiza-
tions in the transcription field—
World Broadcasting System, Asso-
ciated Music Publishers, and the
Assn. of Radio Transcription Pro-
ducers of Hollywood [BROADCAST-
ING, Oect. 15].

Easing of Control

Hewing to the line on behalf of
independent transcription opera-
tions, the three groups declared
for greater latitude in their field,
both through relaxation of Rule
3.93 as it requires identification
of transcribed programs, and defi-
nitive FCC action to arrest the
alleged control of networks over
transcription activities. Apart
from a complete divorce of net-
works from transcription and re-
cording operations, the briefs also
recommended a loosening of net-
work control over affiliated stations
to allow the stations a free hand
in scheduling and wusing tran-
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scribed features as they individual-
ly saw fit.

The American Federation of Mu-
sicians, through its Washington
counsel, Samuel T. Ansell, on Nov.
13 also filed a petition urging the
FCC to retain the present tran-
scription rule requiring the identi-
fication of records and transecrip-
tions as such. Reiterating its
previous argument, AFM held that
elimination of the announcement
requirement would result in unfair
competition with union musicians
and probably would cause addi-
tional unemployment in their ranks.

Regarding Rule 8.93, the briefs
urged abolition of the transcrip-
tion identification regulation, or at
least its modification to require
only identification at the end of a
transcribed program rather than at
both beginning and end. The briefs
also emphasized the need for FCC
regulations, establishing a mini-
mum standard of quality to apply
to all mechanically reproduced
broadcasts.

The AMP brief pointed out that
while development of transeribed
broadcasting tends to weaken or
break the monopoly of the net-
works, the networks unless re-
strained by the FCC may suppress
independent transecription compan-
ies by destructive price competi-

(Continued on page 86)

important feature of network
broadcating”.

It was evident that the pace will
become fast and furious when the
FCC takes its next step on the in-
quiry. Oral arguments on the Com-
mittee’s report are set for Dec. 2-3,
but it is likely they will be either
cancelled or postponed. The FCC
has retained George B. Porter,
former assistant general counsel,
as special counsel to handle the
proceedings and it is likely he will
seek additional time, particularly
in the light of the situation pre-
cipitated by the filing of the new
briefs.

The precise course to be followed
by the FCC has not yet been de-
cided. The Commission itself is in
violent disagreement on the Com-
mittee’s report. The temper of the
briefs will add fuel to this con-
flagration. And since the Senate
Interstate Commerce Committee
only last summer took occasion to
pry into the circumstances sur-
rounding the Comitttee’s work, the
whole issue is likely to land before
that Committee at the next session
as the basis of the long-sought in-
vestigation of the FCC, and the in-
dustry.

‘Proposed Rules’ Possibility

Unless present signs fail, the
FCC will postpone arguments until
next spring and in the meantime
consider the Committee’s report.
It may decide to adopt “proposed
rules” and other proposed findings
to serve as the basis for the argu-
ments, rather than hear arguments
on the Committee’s report as such.
Because of the attack upon the
facts as presented by the Commit-
tee, some FCC officials believe the
Commission should draft the find-
ings in advance of final arguments.

The FCC Committee report was
based on hearings which ran from
Nov. 14, 1938, through May 11,
1939, with 73 full hearing days
consumed. The Committee sub-
mitted a 1,800-page report last
June, after having been prodded
by members of Congress over the
long delay. Of the original four
members of the Committee only
two actually participated in the
writing of the report (Brown and
Walker) whereas now only one
(Walker) still serves on the FCC.

Don Lee, in a brief filed by L. A.
Weiss, vice-president and general
manager, through Swager Sherley,
Washington counsel, held the Com-
mittee had made out no case war-
ranting Governmental interference
or regulation of network operations
and asked that its recommended
regulation be rejected. This like-
wise added to the confusion, since
Don Lee is affiliated with MBS
and since Mr. Weiss is the West
Coast vice-president of MBS.

In the only new individual sta-
tion brief filed, WHBF, Rock Is-
land, Ill., complained against net-
work exclusively provisions, time
options and rate clauses. It held it
could not get a network contract
except upon network terms and
asked for FCC relief.
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Time-Buyers Take a Flier at Beale Street

TRANSPORTED to and from Memphis by chartered
plane, two-score representatives of national radio ad-
vertisers and advertising agencies attended the dedi-
cation of the new $125,000 studios of WREC, Memphis,
Nov. 1-2. Entertained by Hoyt B, Wooten, owner and
general manager of WREC, and his three brothers,
all WREC department-heads, the guests participated
in dedication ceremonies Nov. 1, and inspected the sta-
tion’s new transmitter the following day.

The new studios, in the Peabody Hotel, were de-
signed by Hoyt and his brother, S. D. Wooten, Jr.,
chief engineer. The transcribed dedicatory program
featured figures in the South’s public life, as well as
CBS President William S. Paley and World Broad-
casting System President Percy L. Deutsch. High-
lighting the event was a broadcast devoted to drama-
tization of WREC’s progress since founded in 1922.

On the steps of WREC’s transmitter house are, first
row (1 to r) Charles Robertson, Ralph H. Jones
Agency, Cincinnati; Lou Nelson, Wade Adv. Agency,
Chicago; F. C. Sowell, manager, WLAC, Nashville;
Evelyn Stark, Hays-MacFarland, Chicago; Hoyt
Wooten; Helen Thomas, Spot Broadcasting, New York;
Frank Silvernail, Pedlar & Ryan, New York; Ralph
Robertson, Colgate-Palmolive-Peet, New York; Robert
Tannehill, McCann-Erickson, New York; William
Maillefert, Comptom Adv., New York.

Second row, George Brett, Katz Agency, Chicago;
Clair Heyer, Armour & Co., Chicago; Charles Dar-
went, Armour & Co., Chicago; Buck Lewis, RCA,

Camden; C. C. Slaybaugh, BBDO, New York; Steve
Fuld, CBS, New York; Fletcher Turner, J. M. Mathes,
Inc., New York; Harry Stone, manager WSM, Nash-
ville; N. F. McEvoy, Newell-Emmett, New York; Paul

Catharine, Stanco, New York.

Third row, S. R. Rintoul, Katz, New York; Fred
Bell, Katz, Atlanta; Harold Wheelahan, WSMB, New
Orleans; Nate Pumpian, Henri, Hurst & MecDonald,
Chicago; Gordon Gray, Katz, Kansas City; Harry
Torpe, Sherman K. Ellis Inc., New York; Jerry Gunst,
Katz, Chicago; C. R. Jacobs, CBS, New York; Jim
Payne, D’Arcy Adv. Co., St. Louis; Bob Boulware,
Procter & Gamble, Cincinnati; Wilson Raney, WREC.

Last row, George Trimble, Marschalk & Pratt, New
York; Ralph Bateman, Katz, Detroit; W. S. Walker,
Platt-Forbes, New York; Herb Hulsebus, Stack-Goble,
Chicago; Frank Brimm, Katz, Dallas; W. H. Summer-
ville, manager WWL, New Orleans; Lowell Jackson,
Katz, Chicago; M. 0. O’Mara, Katz, New York; Lloyd
Nelson, Blackett-Sample-Hummert, Chicago; Gene
Fromherz, B-H-S, Chicago; Hollis Wooten, WREC;
John Kucera, Young & Rubicam, New York.

Others present but not in photograph included John
Schultz, Erwin, Wasey & Co., New York; John Mec-
Cormack, manager, KWKH-KJBS, Shreveport; Ed.
Zimmerman, general manager, KARK, Little Rock;
S. C. Vinsonhaler, manager, KLRA, Little Rock; Paul
D. P. Spearman, Washington attorney, and George B.
Porter, FCC special counsel handling the network-
monopoly report.

Call-Letter Plan Is Proposed for FM

Frequency Is Identified;
Permits Granted for

15 FM Outlets

AN INGENIOUS call-letter combi-
nation for FM stations, by which
their identity can easily be estab-
lished by public and industry alike,
has been proposed to the FCC by its
engineering department. Deviating
from the present method of four-
letter combinations, FM stations
would be identified with two-letter
prefixes, a dash, and two numerals.
A typical call would be WA-14. The
plan awaits formal FCC approval.

In devising the new system, the
department feels it has given ac-
tual meaning and significance to
the call combinations. All W pre-
fixed stations would be located east
of the Mississippi and all K sta-
tions west. The second letter would
be allotted arbitrarily and alpha-
betically. Then the numerals de-
note the frequency on which the
particular station is assigned. The
new combinations accord with in-
ternational requirements and would
be available in sufficient volume to
accommodate thousands of stations.

The call letter proposal came a
fortnight after the FCC had grant-
ed the first formal applications for

commercial FM. It allotted permits
to 15 FM applicants and held that
more than 27 million people are em-
braced in the 110,000 square miles
of potential service area of these
stations. Some two-score pending
applications for FM stations will
be considered promptly, it was
stated, in the hope of having a good
national representation for FM
service by Jan. 1, when the service
becomes fully commercial.

Networks’ FM Policy

Meanwhile, FM licensees and as-
pirants were awaiting crystalliza-
tion of policy of the major net-
works regarding use of regular pro-
grams for rebroadcast on FM out-
lets. The trend appears to be
against the authorization.

CBS, first to disclose its position,
has advised its stations that no net-
work programs will be available
for rebroadcast on FM stations.
Paul Kesten, CBS vice-president,
declared this ruling is subject to
change. He pointed out, however,
that “the many unknown factors in
the FM outlook” made this tempo-
rary decision essential. Rebroadcast
of network programs by FM sta-
tions also raises the “obvious ques-
tion of whether, if an FM station
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carried one CBS network commer-
cial program, it wouldn’t have to
carry them all in order to treat all
advertisers alike,” Mr. Kesten said.
In advising stations of the ruling,
CBS said that as of Dec. 18 its pro-
grams would not be available for
FM rebroadcast.

William S. Hedges, NBC vice-
president, said that no definite
policy yet has been formulated. The
network currently feeds its pro-
grams to W1XO0J, Yankee Network
station at Paxton; W2XO0Y, G-E
station at Schenectady, and
W8XVB, Stromberg-Carlson sta-
tion at Rochester.

MBS is continuing to feed its
programs to member stations with
FM facilities, but has notified them
that the service is subject to change
on 30 days’ notice.

Encouraging ‘Independents’

In granting the applications, the
FCC itself specified the coverage
areas in virtually all instances, sub-
stituting its conclusions for those
of the applicants. New applica-
tions, according to Chairman James
Lawrence Fly, will be handled as
expeditiously as possible.

(Continued on page 77)

WWVA to Shift
To Blue Network

WBZ, Boston, Slated to Join
Red; WEMP to the Blue

COINCIDENT with the scheduled
shift of KDKA, Pittsburgh, from
NBC-Blue to the Red next year,
WWVA, Wheeling, W. Va., will be-
come affiliated with NBC as a basic
Blue outlet, it was announced Nov.
14 by NBC and George B. Storer,
president of West Virginia Broad-
casting Corp. and of the Fort In-
dustry stations.

Now a CBS outlet, WWVA is
slated for Class 1-B operation, with
50,000 watts on 1170 ke., under
the Havana Treaty allocation.
The switchover will become effec-
tive May 1 or at the time change
in September uext year, upon ex-
piration of WWVA’s present CBS
contract, it was stated. With its
new power and assignment, ac-
cording to the announcement,
WWVA will provide Blue network
service to much of the area out-
side of Pittsburgh which hitherto
had been served by KDKA. The
present Red outlet in Pittsburgh
is WCAE, which presumably will
shift to the Blue or MBS, or both,
coincident with the KDKA transfer
to the Red.

Wisconsin Net to Blue

Also slated for a shift from
the Blue to the Red network, pre-
sumably sometime in 1941, is
WBZ, Boston. Like KDKA, it is a
Westinghouse owned and operated
station. KYW, Philadelphia, also
a Westinghouse outlet, already is
on the Red network.

Announcement was made in Mil-
waukee Nov. 156 that WEMP, local
outlet, on Jan. 1 will join the NBC-
Blue and will feed Blue sustaining
programs to the recently formed
Wisconsin Network. Stations list-
ed on this group are WRJN, Ra-
cine; WHBL, Sheboygan; WHBY,
Appleton; KFIZ, Fond du Lac;
WTAG, Green Bay. The base rate
for WEMP will be $120 an hour.

WAML, Laurel, Miss.,, and
WFOR, Hattiesburg, Miss., on
Nov. 15 joined the NBC Red South-
Central group, as bonus stations
through WJDX, Jackson, Miss.

New B & W Series

BROWN & WILLIAMSON TO-
BACCO Co., Louisville (Raleigh),
will start in late December a new
network series titled Discoveries of
1941. Program likely will be placed
on NBC-Blue. Talent includes Bob-
by Byrne’s orchestra and a “Name
the Song” contest with prizes.
Agency is BBDO, New York.

Woolworth Tries Radio

F. W. WOOLWORTH & Co., New
York, during the Dec. 2-7 week
will test radio for its Christmas
catalog, using 5-minute news peri-
ods Monday through Saturday on
WABC, New York. Lynn Baker
Co., New York, is agency.

WWL. New Orleans, through its special
events department has arranged school-
kid tours through its studios, with trained
DPersonnel acting as guides and explaining
station functions by using a special easel
presentation of the story behind a radio
program.
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Modern Structure
In San Francisco

Is Begun by NBC

Latest Features Are Included
In Design of New Building

NBC has started construction of
its new $1,150,000 building at the
corner of Taylor and O’Farrell
Streets, San Francisco, which will
be the home of KPO and KGO,
key Red and Blue network outlets.

Al Nelson, general manager of
KPO-KGO and assistant vice-
President of NBC, was given the
‘go ahead” signal Nov. 8 by NBC
President Niles Trammell. On that
date the NBC board of directors,
meeting in New York, voted favor-
ably on the new structure on rec-
ommendation of Mr. Trammell.

Waiting for the last six months
for final approval from the NBC
board, Mr. Nelson had the stage
all set, location picked and ap-
proved plans and specifications
drawn and okayed and general con-
tractors engaged. On Nov. 14 pub-
lic ground - breaking ceremonies
were held at the site. The building
is scheduled to be completed in 10
months.

In Downtown Area

The new building will be located
in the heart of the downtown busi-
ness, hotel, club and theatre dis-
trict. Except for a public garage in
the basement and first floor, it will
be devoted exclusively to broad-
casting.

The structure will be four stories
high, of reinforced concrete, mod-
ern but not faddish. It will contain
52,800 square feet of floor space.
The present quarters at 111 Sutter
St., NBC’S home for the last 13
years, will be abandoned.

The new radio headquarters will
have no windows. Glass block sec-
tions will serve for both exterior
trim and daylight illumination.
Architecture will be of the modified
streamline type.

The main entrance will be on
Taylor St., near the Clift Hotel. An
imposing lobby will welcome the
visitors. Seven display windows
will tell the story of radio and its
programs. Elevators and a wide
staircase will lead to upper floors.
Except for the lobby, the street
level floor and basement will be
occupied by “The Radio Garage”,
with space for 130 cars. Garage
entrance and exit will be on two
streets.

The second and third floors will
be devoted principally to studios,
program and production depart-
ments, library, traffic and related
activities, while the administrative
offices will be located on the fourth
floor.

The plans call for ten broadeast-
ing studios, “A” studio, the largest,
being 41 x 71 feet with capacity for
300 to 500 visitors. It will open di-
rectly off the second floor lobby and
will be two stories high. Studios
B and C each will be 25 x 43 feet
with capacity for 150 to 200 guests.
These likewise will be two stories
high. A new pipe organ will be in-
stalled in loft space opening off B
studio,

Looking beyond the immediate
requirements, careful thought has
been given to the possible needs of
television and frequency modula-
tion in the future.

Alfred F. Roller is the architeet
for the new building and Barrett
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Projected New Home of NBC, San Francisco

SRS

MAGNIFICENCE and lots of it marks this drawing of the exterior of
of the new NBC headquarters in San Francisco. The allegorical figure
above the entrance represents ‘“Entertainment’”., Without windows, the
building will receive daylight from glass bricks.

Bauerl ein-Shaheen Inc.

Is Organized in Chicago

BAUERLEIN-SHAHEEN, Inc.,
with offices at 10 S. LaSalle St.,
Chicago, has been organized by G.
W. Bauerlein, head of the New Or-
leans agency bearing his name, and
John W. Shaheen, publicist and
radio writer. Mr. Bauerlein, as
president, will divide his time be-
tween New Orleans and Chicago.
As vice-president Mr. Shaheen will
be in charge of the Chicago office.
Among account executives is Don-
ald B. Skinner, recently with the
late Walter W. Hoops. Prior to that
he had been with General Motors in
Japan, Nash and J. Walter Thomp-
son Co. Public relations director is
Willis R. Harrod, former feature
editor of the St. Louis Star-Times.

COCA COLA PLACES
TWO NET PROGRAMS

COCA COLA Co., Atlanta, exten-
sive user of spot radio for its soft
drink, will sponsor two network
variety programs this winter as
well as it current campaign of quar-
ter-hour Singin’ Sam transcriptions
on 198 stations throughout the
country. Already set is the pro-
gram, starting Dec. 1 and starring
Andre Kostelanetz and his orches-
tra with Albert Spalding, violinist,
on over 80 CBS stations, Sundays,
4:30-5 p. m. Also planned is a
chorus and featured guest singers.

The second program will start
shortly after Jan. 1 on NBC-Red
and will be a college type show
built around Frankie Masters’ or-
chestra. Time and stations are not
yet set. Agency handling the ac-
count is D’Arcy Adv. Co., New
York, under direction of Felix W.
Coste.

and Hilp, San Francisco, the gen-
eral contractors. Owing to the
many technical phases involved in
the construction of a modern broad-
casting plant, NBC engineering
specifications will prevail in the
difficult acoustical and electrical
treatment. Experts from New York
will be on the job to cooperate with
Architect Roller and the contrac-
tors in designing and supervising
details.
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BATES ORGANIZES
NEW YORK AGENCY

NEW AGENCY to be opened Dec.
2 by Theodore L. Bates, currently
a vice-president of Benton &
Bowles, New York, to handle the
advertising of Continental Baking
Co., and certain products of the
Colgate-Palmolive-Peet Co., will be
titled Ted Bates Inec.,, with offices
at 630 Fifth Ave.

Director of radio for the new
agency will be Charles Christoph,
formerly in the radio departments
of Blackett-Sample-Hummert and
Ruthrauff & Ryan, New York. All
other members of Ted Bates Inec.
are currently with Benton & Bowles
until the opening of the new agency,
where they will have the following
positions: Tom Carnese, vice-presi-
dent in charge of operations, as-
sisted by Richard Gay; Tom Buech-
ner, vice-president and account ex-
ecutive; Walker Everett, account
executive; Ed Small in charge of
media; Alicia Tobin and Rosser
Reeves, copy writers; Len Bastrup
and Vincent Smythe, are directors.

It is understood that Almon Ta-
ranto, timebuyer of Wm. Esty &
Co., New York, has been offered
the position of time buyer for Ted
Bates, but Mr. Taranto will not an-
nounce his decision until he returns
Nov. 26 from his honeymoon.

Library Radio Survey

PHILIP H. COHEN and Charles T.
Harrell, both holding Rockefeller
Foundation fellowships in radio re-
search, have been assigned to the
Library of Congress to survey the
library’s resources of material that
might be of service to educational
broadeasting groups and stations.
The two Rockefeller fellows will be
available for assistance in planning
programs, supplying background
material and suggesting bibliog-
raphic and other supplementary
material, according plans an-
nounced by Archibald MacLeish,
Librarian of Congress. Cohen for-
merly was production director of
the Office of Education radio divi-
sion and associate director of the
New York U Radio Workshop, and
Harrell, now on leave, was pro-
gram director of WLB, U of Min-
nesota station.

Seek Record Test

In Supreme Court
RCA, NAPA File Petition For

Highest Court Ruling

REQUESTING a definitive ruling
on the right of broadcasters to use
phonograph records, RCA Mfg. Co.
and National Assn. of Performing
Artists on Nov. 13 filed petitions
with the U. S. Supreme Court for
a writ of certiorari in the case of
RCA Mfg. Co. against Paul White-
man, WBO Broadcasting Corp. and
Elin Inc. The petitions, carrying on
the appeal from an unfavorable de-
cision entered Aug. 14 by the U. S.
Circuit Court of Appeals in the Sec-
ond Circuit [BROADCASTING, Aug.
1], likely will see no action by the
Supreme Court for at least a month,
since answering briefs are to be re-
ceived.

Involving the right of broadcast-
ers to air phonograph records with-
out permission and against the
prohibition of the record manufac-
turers and the performing artist,
the Circuit Court decision held that
a broadcaster may use records on
the air when and as he pleased, “in
entire disregard of any attempt”
by either the manufacturing com-
pany or the artist to restrict or
prohibit such use. This decision
reverses an opinion of the Federal
District Court which had found
both manufacturing company and
artist to possess restrictive rights
and which was appealed by RCA,
by NAPA for Whiteman and by
NAB for WNEW, New York sta-
tion operated by WBO Broadecast-
ing Corp.

A Test Case

While the case deals specifically
only with WNEW’s broadcasts of
certain phonograph records featur-
ing Whiteman’s orchestra and re-
corded by RCA, and while techni-
cally only New York and not Fed-
eral law is involved, appellants
urged the Supreme Court to hear
the case because of its importance
as a test case in a situation in-
volving every broadcaster, record
manufacturer and performing
artist in the country.

During the hearings in the lower
court, RCA testified to the disas-
trous effects of radio on the phono-
graph record industry, citing sales
figures to show that in the early
1930’s record sales were only a
fraction of what they had been 10

ears before when there was no
groadcasting. Recently RCA an-
nounced that “record sales during
October (1940) set a new 17-year
high”, with total sales of all clas-
sifications topping every similar
period since 1924.

WMOG Sale Approved

THE FCC on Nov. 14 authorized
Alma King, local theater manager,
to transfer 75 shares or 75% of
the common stock of Coastal Broad-
casting Co., licensee of WMOG,
Brunswick, Ga., to Arthur Lucas
and William K. Jenkins, Georgia
chain theatre operators who also
control WRDW, Augusta. The pur-
chase price was $7,500. Miss King
retains 25% interest in the station,
which operates with 100 watts
night and 250 day on 1500 ke.

C. A. BRIGGS Co., Cambridge, Mass.
(H-B Cough Drops), has started a
17-week thrice-weekly one-minute live
announcement campaign. Horton-
Noyes Co., Providence, is agency.
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Uncle Sam—Biggest User of Radio Time

Much of Material Is Kept Free From
Objectionable Propaganda
By J. FRANK BEATTY

THE United States Government is
the biggest user of radio time on
the nation’s privately-owned broad-
casting system.

From sunup to midnight the
American listener is peppered
with frequent spot announcements
carried free and freely by some
800 stations. He hears profession-
ally-acted network programs. He
hears locally acted programs built
from scripts furnished by numer-
ous Federal agencies. He tunes in
transcriptions of programs pro-
duced by Government departments.
Some of it is good; some not so
good.

Thus the American listener is
exceedingly well informed about
the operations of his Government.
And European countries, with their
dictator-controlled radio systems,
have an able rival in the art of
contacting the citizenry by air.

They're Different

The main difference—and it is a
vital one—lies in the type of ma-
terial fed to listeners.

Uncle Sam’s radio contacts with
his citizens are surprisingly propa-
ganda-free. European nations, on
the other hand, use the air medium
as a means of feeding highly col-
ored and sharply censored informa-
tion designed to mold their subjects
into patterns conceived by  all-
powerful rulers.

A survey of Federal depart-
ments, commissions, bureaus and
other agencies reveals them to be
highly conscious of radio’s selling
power. It shows them to be liberal
users of the medium. It discloses
them to be surprisingly diligent in
endeavoring to exclude New Deal
bias and to avoid antagonizing
anti-Administration forces in Con-
gress.

From the broadecasting indus-
try’s standpoint, the radio activ-
ities of Federal agencies are mush-
rooming so fast that they are be-
coming a burden to stations, al-
ways eager to serve their Govern-
ment. This has been especially true
since the defense program got
under way.

Throughout the Government are
grateful officials who have found
the industry willing and anxious to
cooperate in making its facilities
available for the common welfare.
These officials are building up an
impressive array of “guccess
stories”—stories of amazing sell-
ing performances in swaying the
listening public.

Tape That Is Red

Though Uncle Sam is a liberal
user of radio time, he is a hopeless-
ly inefficient timebuyer. From all
over the Government come re-
quests for stations to run an-
nouncements, or suggestions that
transcriptions are available. Uncle
Sam’s right hand seldom knows
what his left hand is doing in a
radio way.

The confusion is a source of
grief to many station operators.
Where one Federal agency places
its time through State branch of-

fices which in turn contact stations
direct or through local branches,
another agency handles all place-
ments from Washington. To add to
the confusion, still other agencies
make their contacts through co-
operating sponsors.

This array of red tape and in-
efficiency has led to frequent sug-
gestions that some central office
in Washington act as clearing
house for placement of time.

Latest to emphasize this need is
Chairman James Lawrence Fly of
the FCC. Chairman Fly told Na-
tional Independent Broadecasters,
meeting in New York Oct. 21-22
[BROADCASTING, Nov. 1], that a
central agency is badly needed. Mr.
Fly explained that broadcasters
are under no compulsion to take
any Federal program and recog-
nized the plight of stations in
handling the multiplicity of re-
quests.

Nearest approach to a coordinat-
ing agency is the Office of Govern-
ment Reports, where a special as-
sistant to the director acts as a
radio liaison and advisor for some
Federal agencies. This is scarcely
a drop in the bucket. Numerous
stabs at extension of such coordina-
tion have been made, but so far
they have not passed the discussion
stage and in governmental affairs
the discussion stage is many miles
away from definite action.

And Now Defense

Skilled user of radio time is
President Roosevelt, heard in his
“fireside chats” and in addresses
at special events. Congress itself
is on the air only at special times
such as the beginning and ending
of a session. Senators and Repre-
sentatives, along with high Fed-
eral officials, are heard frequently
in talks and forums.

Though stations have recog-
nized for many years the need of
central time placement in Wash-
ington, the problem has become

downright serious since the defense
program got under way a few
months ago.

Barrages of time requests and
offers of material have been com-
ing from Selective Service Head-
quarters, Army, Navy, Civil Serv-
ice Commission and Department of
Justice. These offices have staged
some of the biggest promotion cam-
paigns in the nation’s history. They
have solicited — and obtained —
countless thousands of volunteers
and skilled workers, besides putting
over the draft registration and
alien registration campaigns.

The Civil Service Commission
series is an example of efficient use
of spot radio. Working through
the NAB, with Arthur Stringer as
advisor, the Commission has se-
cured over 100,000 specialized and
skilled workers for the defense pro-
gram. In the four weeks ended Oct.
15, broadcasters procured 23,000
workers for the Commission, which
is charged with the duty of pro-
viding the men needed for defense
jobs.

A Wild Chase

By placing announcements on
selected stations, waste of facil-
ities is kept to a minimum. When
strapping young men were needed
for Border Patrol duties, announce-
ments were placed on stations west
and south of North Dakota, and
13,000 responded in a week. When
cable splicers were needed in Pana-
ma, announcements were placed on
selected stations and cable splicers
popped up everywhere, far more
than wanted.

No central source in Washing-
ton would supply a list of Federal
agencies that use radio. Compila-
tion of such information required
contacting of each department and
bureau and independent commis-
sion. Sometimes one bureau will
not know that another bureau in
the same department is also using
radio publicity.

TO STIMULATE interest in its broadcast of election returns under
sponsorship of Bruckman Brewing Co., WKRC, Cincinnati, enlisted 10
of Cincinnati’s star athletes, U of Cincinnati and Xavier U footballers,
to carry through the streets portable radios tuned to WKRC. The cos-
tumed and sandwich-signed gridders here gather in front of the Cin-
cinnati Times-Star Bldg. before starting om their downtown rounds.
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Some Federal agencies have offi-
cials bearing radio titles. In other
cases, radio contacts will be handled
by the information or press divi-
sion. In still others the job is
wished on whoever happens to suit
an official’s whim.

The division of authority is so
diverse and so scattered that co-
ordination of official radio activity
appears impossible at the moment.
Reluctance of bureaus to give up
functions and lack of centralized.
power are handicapping factors. -

The following survey shows in
fairly complete but thumbnail man-
ner how Government agencies use
radio. Checking of all facts was at-
tempted, but errors may have
crept in because different officials
occasionally gave different versions
of the same situation. Here is the
roundup:

Nat. Selective Service qursj

By far the most intensive radio
campaign ever conducted by any
single agency is that emanating
from the office charged with ad-
ministering the Selective Service
Act of 1940. With cooperation of
the NAB and network representa-
tives, a radio drive flooded the
country with conscription mes-.
sages. As a result, Capt. Ernest M.
Culligan, public relations officer at
the headquarters, officially com-
mended the broadcasting industry
for its part in the program. The
campaign reached peaks on R-Day
Oct. 16, and lottery day Oct. 29.

Spending only a pittance, the
Selective Service branch placed in-
numerable speeches on networks;
sent recordings of these speeches
to all stations; mailed weekly 15-
minute interview scripts to its 53
State and territorial branch pub-
licity offices for distribution to sta-
tions; mailed one-minute announce-
ments about TYegistration, which -
were heard countless thousands of
times on the air from all stations .
and networks; promoted local pro-
grams and tieins with network pro-
grams; provided material for net- .
work and station commentators; -
sent 10 announcements daily to the
American Radio Relay League’s
network, which also acted as a
communications medium for mes-
sages; provided material for in- .
clusion in network commercial and
sustaining programs; provided all
stations with information files;
equipped studios for recording and
originating programs.

Navy Department

Wide publicity given Navy Day,
Oct. 27. Stations are contacted
through local recruiting offices in’
connection with sustaining pro-
grams. Many commentators coop-
erate with Navy recruiting drive,
but an extensive campaign is not .
conducted because the Navy now:
has a waiting list of recruits.
Comdr. H, P. Thurber, in charge
of publicity, directs Navy use of
radio. The Marine Corps cooper-.

(Continued on page 74)
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EXTENSIVE news-gathering facilities of major networks,
after long preparation, clicked with precision the night of Nov. § as
election returns came in, were collated and quickly fed to a waiting
world. The bulk of the CBS returns were announced by Bob Trout
(left photo), with Paul White, CBS special events director, looking over

built up

his shoulder. Nerve center of NBC was this desk (center photo) in
Studio 8-H where Abe Schecter (seated, right center), news and special
events chief, directed coverage. Mutual commentators, working from
WGN studios in Chicago were (1 to r, right photo) Fulton Lewis jr.,
Arthur Sears Henning and Quin Ryan.

MULTIPLE HOOKUPS
BEST IN ELECTION

LARGER percentage of radio set
owners listened to political ad-
dresses by President Roosevelt, who
generally spoke over two or more
networks, during the six days from
Oct. 28-Nov. 2, than listened to
Candidate Wendell Willkie, who
used the facilities of only one net-
work for the most part, according
to figures released by the Coopera-
tive Analysis of Broadcasting.

On Oct. 28, 36.4% heard Roose-
velt speaking on NBC-Red and
Blue, and 16.5% listened to Willkie
on CBS. When Willkie spoke on
NBC-Red Oct. 29, 20.7% of set
owners heard his talk, while 38.7%
tuned in to Roosevelt’s speech on
NBC-Red, CBS and Mutual Oct. 30.

On Det. 31, 19% tuned to Willkie
on CBS and Nov. 1, 37.3% heard
Roosevelt on Mutual and NBC-
Red. The final Saturday before the
election, Nov. 2, Roosevelt was
heard by 37% of the listeners when
he spoke at 9 p. m. on CBS and
NBC-Red, while at 10:15 p. m,
Willkie drew 30.6% of radio’s set
owners when he broadeast on all
three networks.

Annual Express Spots

RAILWAY EXPRESS AGENCY,
New York, from mid - Qctober
through December is running its
annual Christmas campaign of one-
minute transeribed announcements,
produced by Grombach Produe-
tions, New York, on stations in
over 50 cities throughout the coun-
try. Spots promote Railway’s serv-
ice for the Christmas rush of send-
ing gifts by mail. Agency in charge
is Caples Co., New York.

More Film Spots

20TH CENTURY-FOX FILMS on
Nov. 11 started a campaign of daily
50-word spot announcements for its
new picture “Kay Kyser—You'll
Find Out” on about ten stations in
the New York Metropolitan area.
'Agency is Kayton-Spiero Co., New
“York.

Bible Series Expanded

DETROIT BIBLE CLASS, De-
troit, which sponsored its half-hour
Sunday morning program last year
on CKLW, Detroit, has added
WFIL, Philadelphia, and WHK,
Cleveland, to the broadcasts this
season, which started Nov. 10.
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Televising of Ballot Returns Features
Radio Coverage of Presidential Vote

ALTHOUGH from every stand-
point radio’s coverage of the 1940
election exceeded that of all previ-
ous similar occasions, this particu-
lar Election Day will probably go
down in radio history as the first
on which the returns were tele-
vised.

In New York video set-owners
watched the figures from the vari-
ous states as they poured from the
press association tickers in the
studios of W2XBS, NBC’s television
transmitter and of W2XWYV, video
station of the Du Mont Labora-
tories. Operating with only 50 watts
power, pending completion of its
1,000-watt transmitter, the Du
Mont station focussed its camera
on the translucent screen of a
ticker tape projector, enabling tele-
viewers to follow the message as
the tape flowed across the screen.
The Du Mont transmission was
visual only, as its sound transmitter
is not yet completed.

NBC’s Visual Pickup

NBC’s telecast, combining sight
and sound, also featured visual
news, with a camera picking up an
Associated Press printer as it typed
its bulletins. Ray Forrest, NBC
television announcer, also read spe-
cial "bulletins during the evening
and interviewed a number of the
network’s commentators, who left
their regular posts long enough to
report on trends to the lookers-in.
A special television guest was Leo
Rosenberg, Lord & Thomas vice-
president, who 20 years before had
announced the Harding-Cox returns
on KDKA, Pittsburgh, in what is
described as the first scheduled
election broadcast.

Network coverage of the returns
followed the lines previously an-
nounced [BROADCASTING, Nov. 1],
with all networks remaining on the
air until the re-election of Presi-
dent Roosevelt was an established
fact. MBS was the last of the net-
works to sign off, at 4:30 a.m.
(EST). NBC broke with tradition
by moving its news room to its larg-
est studio in Radio City and work-
ing with a studio audience of some
3,000 guests, who watched the news
staff at work or wandered intc
other studios where they could sit
and listen or view the NBC tele-
cast on a battery of television re-
ceivers.

MBS made two innovations in

1940.

its coverage of the election—a ge-
ries of five-minute pickups from 14
key cities and an early morning
round of phone calls made by Ful-
ton Lewis Jr. to a dozen prominent
political figures whose comments
were relayed to the MBS audience
by Mr. Lewis, his own remarks and
questions being broadcast as he
made each call. Mutual also fol-
lowed the election by a European
round-up on Nov. 6, when John
Steele, John Dickson and Seville R.
Davis told American listeners of
the reaction to the election in Lon-
don, Berlin and Rome, respectively.

CBS, which had Dr. Elmo Roper,
director of the Fortune public opin-
ion surveys in its studio election
night to compare actual returns
with the predictions of the various
surveys, followed up this idea on
Nov. 9, when Dr. George Gallup of
Gallup Poll fame, Edward R. Ber-
nays, public relations counsel;
Claude Robinson, president of Opin-
ion Research Corp., and Dr. Greg-
ory Zilboorg, psychiatrist, dis-
cussed on The People’s Platform
the psychological and economic rea-
sons for the results of the election.

Over the Nation

Individual stations all over the
country also had one of their busi-
est days in history on Election Day,
not only with national election news
but with local returns as well. In
many cases cooperative tieups were
made between stations and local
newspapers, pooling individual re-
sources for speedier gathering and
handling of election reports. Some
stations also made arrangements
with local theatres to flash late re-
turns on the theatre screen, mar-
quee or stage, according to incom-
plete reports reaching BROADCAST-
ING.

In the San Francisco Bay area
metropolitan newspapers bent over
backwards to cooperate with radio
in covering the election. Following
the lead taken a year ago by KPO-
KGO General Manager Al Nelson,
when he arranged a spectacular
election party with the San Fran-
cisco Chronicle, three other San
Francisco stations made similar
deals with the press. KSFO, the
CBS outlet, tied up with the Call-
Bulletin, Hearst evening paper. The
Examiner, Hearst morning paper,
worked with KYA, the Hearst sta-
tion, and KFRC, Don Lee-MBS out-
let. “In ‘Oakland” KROW and the

Oakland Post-Enquirer teamed up
for election service.

In St. Louis KSD’s participation
with the Post-Dispatech featured
facsimile broadcasts on W9XZY
from 6 p. m. Nov. 5 to 2 a. m. Re-
ceived at the home of Charles H.
Sommer and on receivers in three
hotels and several store windows,
the transmission is claimed the first
complete facsimile broadcast of
election returns. KMOX, working
closely with the Globe-Democrat,
was on the air from 6:30 p. m. to
4 a. m. with election figures. KXOK
had a similar tieup with the Times-
Star, the station’s parent newspa-
per. KWK, in addition to a compre-
hensive schedule of election returns,
carried an intensive series of spot
announcements before and on elec-
tion day urging local citizens to
vote.

In the Capital

In the nation’s capital WISV,
CBS outlet, and WMAL, NBC-Blue
station, had cooperative tieups with
the Washington Post and the Wash-
ington Star, respectively. WRC,
NBC-Red key, and WOL, MBS key,
operated with independent Ilocal
coverage, participating heavily in
network activities.

In Pittsburgh, KDKA celebrated
the 20th anniversary of its first
election broadcast by carrying a
comprehensive election return
schedule in cooperation with the
Pittsburgh Post-Gazette, which as
the Pittsburgh Post in 1920 worked
with the station in gathering Hard-
ing-Cox returns. WCPO, Cincin-
nati, and the Cincinnati Post, affili-
ated Scripps-Howard paper, worked
together in gathering Ohio returns.
In Salt Lake City KLZ presented
elaborate election coverage gained
through a specially organized cor-
respondent system previously set
up all over Utah.

Other stations reporting special
Election Day activity to BROAD-
CASTING were KDAL, Duluth,
Minn.; WRBL, Columbus, Ga.;
WTIC, Hartford, Conn.; WFMJ,
Youngstown, O

M-G-M Film Spots

METRO - GOLDWYN - MAYER,
New York, throughout November
and December is placing one-min-
ute spot announcements promoting
the motion picture “Escape” on
about 55 stations in cities where
the film is scheduled to run. Spots
are heard four to five days previous
to the opening of the picture. Agen-
cy is' Donahue & Coe, New York.
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“NO MISTAKIE!
BIG LUNCH 20 CENT
~LITTLE LUNCH 50!”

¢ Without much inquiry into foreign economic
precepts or political motives, it looks to us as if
“One Long Pan” is hardly on the right track!
But, begging your pardon, there are some screwy

things about buying radio in Iowa, too!

Take the matter of costs and coverage, for instance.

Out here there is one station which is *listened to

BROADCASTING e Broadcast Advertising

most” by 55.4% of Iowa radio families during
daytime hours (as reported in the largest radio
survey ever undertaken in Iowa). On the other
hand, all ten other Iowa commercial stations, com-
bined, only rated 20.2%. Yet the one station—
WHO—costs a mere fraction of the dough re-

quired for the other ten, of course. . .

Frankly, dear reader, WHO costs sc:_little more
than any combination of two or more stations
in the State that it’s possible to get WHO into
almost any Iowa radio budget. Take it up with us
and see what we can do. . .

. Or just ask Free &

Peters.

or IOWA PLUS!

DES MOINES . .

. 50,000 WATTS
J. O. MALAND; MANAGER

FREE & PETERS, INC., National Representatives

November 15, 1940 ¢ Page 21



DAYS OF YORE were recalled
election night when Leo Rosenberg
(bottom photo) read bulletins to an

international audience. Just 20
years ago he had announced the
Harding-Cox returns on KDKA,
Pittsburgh, to a handful of listen-
ers. In center he appears on a tele-
vision receiver with Ray Forrest,
NBC television announcer. Photo
was taken off the video screen. At
top Richard Pickard, of NBC’s tele-
vision staff, focussed the camera on
an AP printer, televising the mov-
ing tape for viewers.

Plough Spots

PLOUGH Inc.,, Memphis, is featur-
ing “world’s largest” facts in its
33-station campaign for its St. Jo-
seph Aspirin, described as world’s
largest seller at 10 cents. A com-
panion series of ‘“famous firsts”
also is featured. The series, started
Sept. 30, will last for six months,
according to Lake-Spiro-Shurman,
Memphis, the agency. Stations are:
KGNC KFYR WFAA WBAP
WJAX KMBC WROL WHAS
WMC WREC WIOD WSM WPTF
KWK WOAI WFLA WSUN
KRGV WGST WAPI WBT KTRH
WFBM KLRA KFYO WMAZ
KTSA WTOC KTUL WWL KOMA
KSL KFH.
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Election Time During Closing Weeks
Brings Net Billings to Record Level

AIDED by the flood of political
business during the final weeks of
the Presidential campaign, network
gross time sales in October reached
a new all-time high. Combined bill-
ings of CBS, MBS and NBC for
the month totaled $9,840,450, an
increase of 22.89, over the total for
October 1939 of $8,014,128.

Combined time sales of NBC’s
networks topped the $5,000,000
mark for the first time and CBS
last month became the first single
network to pass $4,000,000 in one
month.

Chief effect of political business
occurred on NBC-Blue and MBS,
the figures reveal, as their percent-
age increases over the same month
are enormous, whereas NBC-Red
and CBS show smaller percentage
increases for October than for any
recent month.

Explanation, of course, is that
the Red and CBS have sold most
of their evening hours to commer-
cial sponsors and to a large extent
the time taken for political speeches
meant billing a political party in-
stead of an advertiser, but no in-
crease in the amount of time sold.
Mutual and the Blue, having more
open time, received the campaign
business almost entirely as surplus
revenue.

Cumulative totals for the year to
date show that in 10 months of
1940 the combined network time
sales lack less than $5,000,000 of
equaling 1939’s 12-month total. For
1940, January through October, the
combined time sales are $78,140,928,
a gain of 16.79, in comparison to
the $66,951,008 gross for the same
period of 1939. Individually, Mu-
tual has already passed its 1939
total and for the comparative 10-
month periods shows $3,562,509 for
1940 as against $2,685,038 for 1939,
a rise of 32.79. Highest total for
1940 so far is that of CBS, with
$33,524,370, up 21.79, from last
year’s $27,536,348 for the same 10
months.

NBC-Red so far this year totals
$32,515,286, passing the 1939 figure
of $29,797,983 by 9.19,. NBC-Blue
cumulative figures are $8,538,763
for 1940 and $6,931,639 for 1939, a
gain of 23.29;,. Combined NBC
cumulative time sales are $41,054,-
049 this year against $36,729,622
last, an increase of 11.89),. For the
month of October, NBC’s combined
networks showed gross time sales
of $5,045,694 this year as against
$4,219,253 last, up 19.69%.

Gross Monthly Time Sales

% Gain
1940 over 1939 1939

NBC-Red
1) PR $3.496,393 8.99%, $3,211,161
Feb. . 3,226,983 8.5 2,975,258
March -- 3,338,440 1.2 3,297,992
April _- 3,128,685 8.7 2,879,671
May - 3,216,940 6.3 8,025,538
June _______ 2,919,405 5.8 2,769,917
July --- 8,141,902 158 2,718,798
August ... 8,072,338 12.2 2,737,926
Sept. - 3,182,006 13.9 2,760,688
Oct. 3,842,196 115 3,446,134

NBC-Blue
Jan. _______ 908,815 10.5 822,730
Feb. 905,101 17.0 778,437
March ... 965904 10.7 872,860
April - 912,833  34.0 681,413
May _  817.682 209 676,564
June . 722,695 16.1 622,487
July = 688,636  20.8 569,757
August __ 665,924 16.9 574,644
Sept. - 147,774 324 564,619
Oct. ——sp 1,203,499 557 773,119

CBS
Jan. _______ 3,575.946 34.2 2,674,057
Feb., _ 8,330,627 31.0 2,541,642
March —-- 3,513,170  20.1 2,925,684
April ______ 3,322,689  16.4 2,864,026
May ——— 3,570,727 16.3 3.097.484
3,144,213 9.9 2,860,180
3,071,398  32.8 2,311,953
_ 2,875,657 22.8 2,341,636
S - 3,109,863 213 2,563,132
Oct. ~ 4,010,080 18.1 3,366,654
MBS

317,729 0.8 315,078
387,649 22.1 276,605
390,813  27.3 306,976
363,468 38.4 262,626
322,186 37.2 234,764
299,478  31.2 228,186
235,182 8.6 216,853
227,866  10.9 206,410
283,463 34.6 210,589
784,676  83.0 428,221

G-E Dealer Disecs

GENERAL ELECTRIC Co., New
York, is offering a series of 50 one-
minute spot announcements free to
stations throughout the country
which already have local contracts
with any G-E retailers or distribu-
tors. The spots, featuring the an-
nouncing-singing team of Alan
Kent and Ginger Johnson, tie in
with G-E’s Christmas holiday cam-
paign for its home appliances and
stress the theme “Sentimental Per-
son with a Practical Side”. An ad-
ditional set of regular fast-speed
records is available to distributors
for ordinary phonographs. Agency
is Maxon Inc., New York.

New Macaroni Account

RONZONI MACARONI Co., New
York, on Oct. 30 started participa-
tions five times weekly on the Uncle
Don program on WOR, New York,
and probably will use more radio
later this year, according to Alfred
J. Simon, vice-president of The
Piedmont Agency, recently appoint-
ed to handle the account.

GROSS OF CBS UP

BUT NET DECLINES

THE FIRST nine months of 1940,
counted as the 39 weeks ending
Sept. 28, brought CBS a gross in-
come of $36,430,612 and net profit
of $3,331,786, equivalent to $1.94
per share on 1,716,277 shares of
stock outstanding. While the gross
was the highest in the network’s
history, the net was down from the
same period last year due largely to
increased operating, selling and ad-
ministrative costs.

During the equivalent nine
months of 1939, the CBS gross was
$30,347,506, and the net was $3,-
432,955, equivalent to $2 per share.
The operations of the recently ac-
quired Columbia Recording Corp.
are reflected in the statements for
both periods, released to stockhold-
ers Nov. 7 by Frank K. White, treas-
urer.From the $36,430,612 gross, the
statement deducts $10,659,946 in
time discounts and agency commis-
sions and lists $20,122,856 in oper-
ating, selling, general and admin-
istrative expenses, leaving a net
income before interest, deprecia-
tion, Federal income and excess
profits taxes and miscellaneous in-
come of $5,647,809,

RCA 9-Month Income

Well Above 1939 Level

GROSS income of RCA and its
subsidiaries from all operations
during the first nine months of 1940
amounted to $88,750,598 as com-
pered with $74,368,668, during the
same period of 1939, according to
the quarterly statement just is-
sued. Net income before interest,
depreciation, amortization of pat-
ents and Federal income taxes was
$10,624,968 compared with $8,130,-
324, and net profit for the nine
months was $5,713,943 compared
with $4,066,425.

With an allocation of $2,414,778
for preferred dividends, the earn-
ings per share on 13,881,016 shares
of common stock amounted to 23.8
cents, compared to 11.9 cents for
the same period in 1939.

RCA does not break down its in-
come statement by subsidiaries, but
NBC reports network time sales of
$36,008,355 for the first nine
months of 1940, the Red account-
ing for $28,673,091 and the Blue
for $7,335,264 [ BROADCASTING, Oct.
15]. Thus the wholly-owned NBC
networks, largest operation of RCA
other than RCA Mfg. Co., repre-
sented more than 40% of RCA par-
ent company’s gross income,

BILL STERN, NBC sports announc-
er, is the author of an article in the
Nov. 5 Look dealing with microphone
behavior of celebrities.

AS RETURNS began to flow in, Yankee Network’s
Studio L was the scene of compilations by a battery
of members of the news service staff. In the group at

1940

doorway in upper left are (1 to r) Fred McLaughlin,
special events; George Steffy, production; John Shep-
ard 3d, and Gerald Harrison, WNAC sales.
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With payrolls NOW at highest
“w_ peak in history —

—
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WXYZ, DETROIT & L

DE g;J: »

WXYZ’s Billion Dollar Market NIRRTl biilibs
duction of machined products.

I B B

Surveys among retailers prove
WXYZ is the preferred station.

m\\\\
N

T
y

Nz Cash In”’ 6h""f_he wmferbuymg _épur‘f‘drf the biggésf radio dollar
value in this rich market '

B KEY STATION MICHIGAN RADIO NETWORK
5000 WATTS daylime .. .1000 WATTS uighllime
Basic Detroit Outlet NBC Blue Network

National Sales Representative—PAUL H. RAYMER CO.
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Standard Form for Contests
Is Studied by Code Committee

Seek to Meet Agency-Advertiser Complaints With
New Wording; Other Problems Are Discussed

DEVELOPMENT of a standard
form of announcement to cover
radio contest offers, as a means of
overcoming agency-advertiser ob-
jections to inclusion of contest
copy in commercial time allot-
ments under the NAB self-regu-
lation code, will be undertaken by
the NAB Code Compliance Com-
mittee, it was concluded Nov. 7 fol-
lowing a roundtable meeting in
Chicago with advertising agency
and station representatives.

Code Committee Chairman Ed-
gar L. Bill, president of WMBD,
Peoria, designated Ed Kirby, NAB
public relations director, and Rus-
sell P. Place, NAB counsel, to
study development of a standard
announcement which would meet
the Post Office Department re-
quirements regarding contest and
prize offers.

Not Direct Selling?

Some 30 agency men, flanked by
a number of station spokesmen,
held that contest offers did not fall
within the scope of direct selling
efforts, and therefore should not
be included in the commercial
time limitations. The view was ad-
vanced by agency spokesmen that
it was impossible to describe ade-
quately contest offers within the
Code limitations, which became ef-
fective Oct. 1. NAB spokesmen
argued, however, that if allow-
ances were made, it would tend to
encourage greater use of contest
offers by advertisers to the detri-
ment of the medium.

Suggestion by agency spokes-
men that more time be allotted
for children’s programs, on the
ground that commercials necessar-
ily are spoken more slowly for the
juvenile audience, also was taken
under advisement by the Code
Committee. Another meeting has
been tentatively scheduled in New
York in January, at which time
agencies in that area will be in-
vited to offer their views regard-
ing the commercial provisions of
the Code.

The question of free or bonus
time solicitation efforts of major
agencies also was discussed, but
agreement was reached that the
problem was one for the industry
and not the advertising agencies.
Agency spokesmen said their clients
in effect have demanded that they
attempt to procure free time be-
cause of similar treatment given
their competitors by some 200 to
300 stations. Agency representa-
tives frankly admitted that free
time resulted in economic loss both
to themselves and to the stations,
but that unless radio itself roots
out this evil, the agencies as a
self-protection mechanism, must
press for the bonus outlets.

How far stations should go in
merchandising for their accounts
was debated. One agency represen-
tative said he felt that radio mer-
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chandising should be comparable
with that afforded by other media
in the same market. The agencies
preponderantly were of the view
that a new program deserved two
or three “build-up announcements”,
and the Code Committee concluded
that such requests were reason-
able.

The differential in daytime and
nighttime commercials, as provided
in the Code, was attacked by sev-
eral agency représentatives. Mr.
Kirby pointed out that experience
was the basis for this provision.
Women chiefly comprise the day-
time audience and they are more
receptive to commercials than the
family circle which listens at night.

Amount of Copy

Agencies, on the other hand, held
that it takes a certain minimum
time to sell a product, regardless
of the time of the day it is pre-
sented. NAB men countered that
evening listeners require less com-
mercial copy since after the work-
ing day a relaxed person absorbs
more sales talk in less time. The
quarter-hour daytime program is
permitted 3% minutes of commer-
cial, while a half-hour evening pro-
gram is limited to 3 minutes.

At an executive session prior
to the open meeting, the Commit-
tee considered several Code mat-
ters. It was concluded that the
question of Texaco sponsorship of
Metropolitan opera over NBC, in-
volving one-hour rate compensa-
tion for a program running more
than three hours, properly was a
matter for Independent Radio Net-
work Affiliates, rather than the
Code Committee. The Committee
found it had no jurisdiection be-
cause the Code has nothing what-
ever to do with rates.

A complaint made by the CIO
to the NAB against KYA, San
Francisco, likewise was considered.
The labor union had charged that a
commercial program which it had
sponsored on KYA during the last
two years had been cancelled be-
cause of the Code provisions gov-
erning non-sale of time for dis-
cussion of controversial issues.
KYA, shortly after joining NAB,
cancelled the program. The Com-
mittee, without taking definite ac-
tion, expressed the hope that the
labor organization would be able
to find proper time, on a sustaining
basis, to project its views to the
public in the San Francisco area.

Free-Time Crusade

At its closed session the Com-
mittee also discussed the free-
time crusade of agencies, and then
carried the question over to the
open session. The Committee con-
cluded that stations should be pre-
vailed upon to refuse such entreat-
ies from agencies, for their own
commercial salvation.

Arthur B. Church, president,

(Continued on page 44)
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Heads B-S-H Radio

MR. NEALE

J. J. Neale Is Appointed

B-S-H Radio Director

J. J. NEALE, for the last seven
years traffic manager for the Red
network in the NBC Central Di-
vision, Chicago,
on Nov. 18 as-
sumes the radio
directorship of
Blackett-Sample-
Hummert, Chi-
cago. Mr. Neale
joined NBC in
1930, being ele-
vated to his pres-
ent position four
years later. Floyd
G. Van Etten,

Mr. Van Etten
sales traffic manager for the NBC-
Blue network, becomes manager of
all Red and Blue network, spot and
local commercial traffic for the

Central Division. Van Etten will
be assisted by E. A. Stockmar and
R. M. Neihengen. Neihengen trans-
fers from Artists Service to sales
traffic.

NBC Names Whalley

JOHN F. WHALLEY, auditor and
office manager of the NBC central
division, has been advanced to the
post of business ‘manager of the
division, accord-
ing to H. C. Kopf,
division manager.
Following gradu-
ation from the
commerce school
of Northwestern
U, Whalley be-
came traveling
auditor for the
General Electric
Co., joining NBC
as division audi-

Mr. Whalley
tor in 1930. The following year he
was given the assighment as office
manager.

COLLECTION of over 12 radio plays
by Norman Corwin, CBS writer and
director, will be published in the
spring of 1941 by Henry Holt & Co,,
New York. Included will be My Client,
Curley, Seems Radio Is Here to Stay,
Revolt Against Christmas, and They
Fly Through the Air With the Great-
est of Ease.

Radio Homes Tabulation

To Be Ready Next Year

DESPITE estimates early this
year in some quarters that statis-
tics on United States radio homes,
as revealed in the 1940 Housing
Census, would be available late this
fall, it now appears these figures
will not be available on a State-by-
State basis until the first of the
year and on a national basis until
the fall of 1941, according to the
Bureau of the Census. The Housing
Census, which contained a question
on “radio homes” in its schedule,
has drawn much attention in indus-
try circles, since it will provide the
most comprehensive survey of ra-
dio-equipped homes to date.

Meantime, statistics are being
compiled by the Census Bureau on
the Census of Manufactures of
1939, which covers several phases
of radio manufacture. According to
a Nov. 6 announcement by the Bu-
reau, 1,359,876 automobile radios
were sold in the United States mar-
ket during 1939. This figure in-
cludes units installed by motor ve-
hicle manufacturers on cars for the
U. S. market. In a few weeks the
Census Bureau is to issue its regu-
lar biennial report on 1939 opera-
tions of the radio industry, cover-
ing value and quantity of products,
employment and payroll, cost of
materials, etc.

Two Stations in Iowa
Are Permanently Deleted

TWO Jowa stations were eliminated
from the rolls Nov. 4 when the FCC
took final action on its proposed
findings granting KGLO, Mason
City, 1,000 watts fulltime on 1270
ke., effective that date. The daytime
KWLC, Decorah, hitherto assigned
to 1270 kec., and KGCA, also of
Decorah, which had been assigned
part time on 1270 but has not been
operating for several years, were
denied license renewals. KGLO
formerly operated with 250 watts
on 1210 ke. ° g

KWLC has been operated by De-
corah College, a small denomina-
tional institution, and its denial was
ordered without prejudice to the
later consideration of the applica-
tion of the college for other facili-
ties. KGCA had been licensed to
Charles Walter Greenley but has
been silent and had held its license
only on a temporary renewal basis.
It is permanently deleted.

Sawyer Expands

SAWYER BISCUIT Co. (sub.
United Biscuit Co.), Chicago (but-
ter cookies), on Nov. 5 renewed its
spot announcement campaign for
six weeks as follows: Five one-
minute announcements weekly on
WOWO, Fort Wayne, Ind. and
‘WMBD, Peoria, Ill.; ten weekly on
WMT, Cedar Rapids, Ia.; three
weekly on WLS, Chicago, and six
weekly on WGN, Chicago. In addi-
tion firm has added WBBM, Chi-
cago, using three announcements
weekly. Neisser - Meyerhoff, Chi-
cago, placed the account.

ED JOHNSON, CBS foreign news
editor and_director of the network’s
shortwave listening station, is writing
a new book, Mr. Hitler Calling, about
the German broadcasts reaching this
country daily. The volume is being
ublished by Reynal & Hitcheock,
ew York.
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It's no mere coincidence that WOR,
the station with the greatest collection

of success stories in radio...




FROM THIS attractive $250,000 plant WEAF is now broadcasting with
greatly strengthened signal. The building is located off Long Island
Sound at Port Washington, and the signal travels to Manhattan over a

salt-water route,

permitting greatly

improved service to the -city.

FOR THE FIRST time the voice of WEAF’s new transmitter takes the
air for public consumption, with Dr. Frank Conrad (center), father of
broadecasting, taking an active part. Watching are Niles Trammell (left),
NBC president, and O. B. Hanson, vice-president and chief engineer.

Marked Signal Improvement
As WEAF Transmitter Opens

Trammell Formally Inaugurates New Equipment at
$250,000 Plant Located on Long Island Sound

WEAF, New York key station of
the Red Network, began regular
service from its new transmitter at
Port Washington, L. I., the morn-
ing of Nov. 8. That evening the
new plant was dedicated by Niles
Trammell, NBC president, in a
special broadcast over the Red Net-
work, on which also appeared art-
ists who were radio stars in the
early days of broadcasting, long
before there were any national net-
works.

Located about eight miles nearer
the center of metropolitan New
York than the former transmitter
gite at Bellmore, L. I., WEAF’s
new transmitter is also situated so
that its signals reach Manhattan
over a salt-water path down Long
‘Island Sound, a combination which
NBC engineers state has raised the
station’s program volume in Man-
hattan and Northern New Jersey
by eight to ten times. O. B. Han-
son, NBC vice-president and chief
engineer, explained that to put an
equal signal into this area with the
old transmitter it would be neces-
sary to increase its power from 50
kw. to more than 3,000 kw.

Directive Signal

While the location on an isthmus
in the Sound is the most important
factor in improving WEAF’s serv-
ice, there has also been installed a
directive antenna system, strength-
ening the signals inland towards
the mass of population and weak-
ing signals to the east or ocean
side, Mr. Hanson pointed out. The
radiator and director towers, Le-
high Steel vertical radiators, are
quarter-wave self-supporting tow-
ers, each 320 feet high. Buried a
foot under ground and extending
600 feet from the base of each tower
is a fan-like array of 120 copper
radials, which make up the station’s
ground system.

Raymond F. Guy, NBC radio fa-
cilities engineer who supervised
construction of the transmitter,
said it contains all modern improve-
ments designed to provide high
quality and better reception. “This
includes such features as 30 deci-
bels of negative feedback, improved
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and simplified circuits, low distor-
tion and noise levels and improved
frequency stability,” he explained.
To insure against power failure,
WEAF has two completely inde-
pendent power lines laid to the
transmitter and twin program
transmission lines, each routed over

a different path, carrying programs
from Radio City to Port Washing-
ton. These are special circuits, de-
signed to carry from 30 to 10,000
cycles without background noise.
The Port Washington site, total-
ing about 50 acres, was selected
after NBC engineers had surveyed
prospective sites in all parts of the
metropolitan area. Once the site
had been chosen, it had to be ap-
proved by the FCC, the Civil Aero-
nautics Authority—in order that
the towers should not be erected
where they would interfere or cause
hazards for air traffic—and the
zoning boards of the adjoining com-
munities. More than two years were

RADIO LEADERS 20 YEARS AGO

Guests at Conrad Testimonial Recall Their Stations
in Life Back in 1920

INTERESTING feature at a Nov.
7 testimonial supper in New York
for Dr. Frank Conrad, radio’s
“grand old man”, was a series of
interviews with attending celebri-
ties, during which they were asked
what they were doing at about the
time Dr. Conrad broadecast KDKA’s
first election night program on Nov.
2, 1920. Here s what some of them
were doing

Frank E Mullen NBC executive
vice-president: “I was attending
Iowa State College at Ames, Ia.”

Milton Cross: “Attending the
Damrosch Institute of Musical Art
(now Juilliard School of Music) in
New York. I wanted to teach music
foundation to children in public
school. The next year I was in radic
and found so much music I con-
tinued. Radic paid for my course
at Damrosch. I made $40 a week,
whigh was pretty good money for
me.’

Here and There

Sidney Strotz, NBC vice-presi-
dent in charge of programs: “I was
a salesman with the Automobile
Supply Co., Chicago.”

Raymond Paige: “Studying vio-
lin and selling classical records in
the Southern California Music Co.,
Los Angeles.”

William S. Paley, CBS president:
“Was in college 20 years ago.”

Edward Klauber, CBS executive
vice-president: “Was with New
York Times.”

Jessica Dragonette: “In school
struggling with the three little R’s,
unaware of the birth of that big R
—Radio of today’s reckoning.”

Raymond Gram Swing: “I was
in Berlin as correspondent for the

1940

New York Herald, studying the
‘Weimar Republic, which radio was
going to help destroy. It can kill,
you know, as well as vitalize!”

Tommy Riggs: “At that time I
was probably doing my home work
for the sixth grade class. Just a
hop, skip and a jump from Dr.
Frank Conrad’s garage.”

A. J. McCosker, chairman of the
board of MBS: “Doing public rela-
tions for motion picture producers.
Maintained publicity bureau—doing
publicity work for various motion
picture producers-—also a branch of
the AFL in the picture industry.”

Kay Kyser: “I was a freshman
in high school and was very con-
cerned about whether I should
shave or not, and was trying to get
used to my long pants!”

Lee B. Wailes, general manager,
Westinghouse Broadeasting Sta-
tions: ‘“Entering Central High
School in Memphis as a freshman!”

Bertha Brainard, manager of
NBC commercial programs: “In
conjunction I owned a hotel in
Greenwich, Conn.,, and was ab-
sorbed in this interesting resort
business. One year later I heard
the first cat-whisker set. The next
year, 1922, I was in the business
myself, with WJZ, in Newark.”

C. W. Horn, NBC assistant vice-
president in development and re-
search: “I was with Westinghouse
E. & M. Co. as manager of radio
service, up until then mostly tele-
graph. I frequently visited Dr.
Conrad’s home when he operated
his transmitter in the garage, or
carriage house, as he called it. On
election night 1920 I was in New
York and did not hear the returns
by radio.”

occupied with these details before
the actual construction, which took
only a few months, could proceed.

Transmitter at Port Washing-
ton, which represents a total invest-
ment of more than $250,000, is the
fourth to be used by WEAF since
the station began broadcasting in
1922. First location was in Walker
Street and the second at 195 Broad-
way, both in Manhattan. The Bell-
more site was used from 1927 to
Nov. 8.

Announced by Graham McNamee,
original WEAF announcer, the
dedicatory program included such
pioneer entertainers of the air as
Harry Sanford, veteran conductor;
Harry Horlick, leader of the famed
A & P Gypsies, the Silver Masked
Tenor; Goldy and Dusty, May Sing-
hi Breen and Peter de Rose. Midway
in the program the engineers
switched the broadcast from Port
Washington to Bellmore and back,
affording listeners an opportunity
to hear the difference on their own
receivers.

Promotion Stunts

Large display ads in every gen-
eral daily newspaper in New York
and Brooklyn on Nov. 8 announced:
“Last night—while you were asleep
-—our voice changed,” the copy con-
tinuing, “Today, and every day
henceforth, you’ll hear WEAF’s
outstanding radic programs 2%
to 10 times clearer and stronger.”

Other promotion for the station’s
new transmitter includes an 8-page
rotogravure newspaper containing
pictures of the transmitter build-
ing and equipment, of Port Wash-
ington and its civic leaders, of
NBC'’s stars of today and yesterday
and of its headquarters in New
York’s Radio City; souvenir ther-
mometers distributed to radio edi-
tors, who were also taken on a tour
of the transmitter; letters and cov-
erage maps to advertisers and agen-
cies, and an intensive trade paper
campaign.

Toscanini Back on Blue

ARTURO TOSCANINI, noted con-
ductor of the NBC Symphony Orches-
tra, will make his first appearance of
the 1940-41 season with the symphony
on Nov. 23 when he conducts a bene-
fit concert for the Alma Gluck Zim-
balist Memorial Fund in Carnegie
Hall, New York. The concert will be
broadeast on NBC-Blue at 10 p.m.
Maestro Toscanini will make 14 ap-
pearances with the orchestra this sea-
son, four of which will be heard from
Carnegie Hall.
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Digest of Replies to FCC Network-Monopoly Report

[See also pages 66A-D]

INDEPENDENT RADIO NETWORK AFFILIATES
Counsel: Paul M. Segal

INDEPENDENT Radio Network
Affiliates, representing the major-
ity of stations affiliated with the
major networks, came to the aid
of the networks with a sweeping
condemnation of the FCC Commit-
tee conclusions. In appraising the
overall recommendations of the
three-man committee, IRNA con-
cluded that it “might have been
well advised to recommend simply
the abolition of privately owned
network broadcasting and be done
with it”.

Describing the relationship be-
tween affiliates and the networks
as necessarily highly personalized,
IRNA brought out that there had
never been litigation between any
network and any affiliates and that
there had never been a major con-
troversy or an arbitration. The re-
lationship was described as one of
trust and confidence and the writ-
ten contract between the parties as
a “mere token of that condition”.

After publication of the FCC
Committee’s report, a meeting of
affiliates in San Francisco was held
with “sadness and chagrin” ex-
pressed by the affiliates. They felt
that the report, regardless of its
impact upon the networks them-
selves, was an attack upon their
motives, good faith and ability to
exercise their licenses. The report
was interpreted as an attack upon
affiliates, since it alleges that they
had entered into network contracts
under compulsion, optioning to the
networks all their desirable time,
losing and disregarding loecal busi-
ness and local interest.

“Affiliates are accused of per-
mitting themselves to be black-
mailed into the purchase of pro-
gram transeription licenses through
sheer fear of network pressure,”
the brief stated.

A Nebulous Proposal

“Your Commission is urged by
the Committee report,” said the
brief, “so radically to revise the
relationship between the networks
and the affiliates as to make it a
different thing. That thing, the
affiliates are convinced, is so nebu-
lous, so weak and so uncertain a
form of network association as to
make network association unprofi-
table, impractical and condemned
to collapse.”

The brief made it clear that
IRNA authorized its presentation
not because the operations of the
networks are condemned, but be-
cause the motives and conduct of
the affiliates themselves are dis-
paraged.

Listed under the heading “Mat-
ters Which Will Not be Argued”
were a number of issues raised by
the Committee, highly controver-
sial in character. Touching clear
channels, which the Committee had
suggested should be redefined,
IRNA held that the problem ap-
peared to be not one of clear chan-
nels or no clear channels, but
whether or not the Commission
should decide who will affiliate with
a network.

The Committee’s attack on net-
work ownership of stations was

parried with the observation that
such ownership reflects a Commis-
sion policy maintained throughout
the last 13 years. If this policy is
now to be changed, IRNA said, it
is a matter with which the affiliates
have no primary concern.

Taking up the Committee’s
charge of monopoly in the talent
field, IRNA referred to an opinion
rendered by B. M. Webster Jr., as
general counsel of the Federal Ra-
dio Commission in 1929, which held
that the business of furnishing tal-
ent to stations, known as “block
booking”, has nothing to do with
the operation of a station in the
public interest, and is, therefore,
“outside the regulatory power of
the Commission”. IRNA said it
had no primary interest in the
talent question, but that its sec-
ondary interest was in the quality
and stability of network program
presentations.

The Disc Problem

Apropos purported suppression
of independent transcription com-
panies, IRNA held that the Com-
mission should not be concerned
with the question whether or not
in the transecription field the net-
works enjoy certain advantages.
The problem in this field, if there
be one, is the reverse, it was con-
tended, since if ownership of a
transcription business affects the
network broadcasting service,
“there is something to be studied”.

On the question of FCC jurisdie-
tion, IRNA held there is strong
reason to believe that the control
over network matters confided to
the FCC and the consideration to
be given monopoly are both exceed-
ingly limited. The brief dwelt at
length on the meaning and signi-

ficance of competition, and held that
the whole problem of competition
and monopoly must be considered
against the background of alloca-
tion exigencies and the peculiarities
of the broadcasting business.

Referring to the Committee’s
conclusion that CBS and NBC, with
a combined total investment of
28% of the whole industry, re-
ceived 56% of the net time sales
of the industry, IRNA said it would
be equally apropos to point out
that the Republicans and the Demo-
crats between them control praec-
tically the entire vote of the United
States, and that England and Ger-
many between them are in a posi-
tion to control the major military
power of Europe. It was held that
there should be nothing more clear
and more significant to the Com-
mittee than the violent competition
between NBC and CBS, and the
vigorous and growing competition
of MBS with both. Competition be-
tween networks for the affiliation
of the desirable stations is most
intense, it was pointed out.

Some recent changes of affilia-
tion have overnight revised the
relative importance of the com-
petitors to the extent that this or
that change in affiliation is com-
monly regarded as crippling one
network or the other through a
substantial sector of its distribu-
tion, it is stated. Competition be-
tween networks also invades the
talent field and is so intense for
advertising patronage that “it has
come to pass that a network vice-
president in charge of sales is no
more secure in his position than a
Balkan prime minister”.

A Limited Number

This competition has made pos-
sible the growth of additional net-
work enterprises, according to
IRNA. It was dramatically demon-
strated by ‘“the comparative ease
of assembly by Mutual of its sec-

IN PROGRESS here is a special demonstration of frequency-modulated

transmission at W1XP

W, Hartford, Conn., FM station operated by

WDRC. The special FM show was conducted for G. Fox & Co., loeal
department store radio distributor, as a feature of the store’s Radio
Week. Sound effects got special emphasis during the broadcasts. Par-
ticipating in the demonstration are (I to r) Bob Provan Jr., hammering
nails; Grace Holman, typing; Gil Bayek, telephoning; Sterling Couch,
playing piano; Harvey Olson, shuffling a deck of cards.
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ond World Series broadcasts in
1940”.

Because the number of stations
is severely limited through lack of
frequencies, it must follow that the
number of networks must be lim-
ited, IRNA relates. Recent action
of the FCC in reducing protection
for regional and local stations will
make possible a substantial in-
crease in the number of outlets.
Moreover, introduction of FM like-
wise will increase competition, de-
pending upon public demand for
more stations, more programs and
more networks. And if that demand
exists or can be created, “it must
follow that unlimited competition
will be possible to an extent that
networks will rise and set like the
seven moons of Jupiter”.

Exclusivity Angle

Aside from this competition,
IRNA mentioned transcriptions as
competitive with all wire networks.
Campaigns to sell sponsored “ready
cut” programs by transcription are
intense, it was held, and the argu-
ments advanced by the proponents
are many. “They can be used con-
veniently and flexibly; wire charges
are saved; quality is so equivalent
to that of the networks that it is
hoped the Commission will remove
the stigma of special announce-
ment.”

Approaching the question of time
options and exclusivity, vigorously
attacked by the FCC Committee,
IRNA held that without the use of
option-time and the priority thus
provided, no network could discuss
with advertisers simultaneoustrans-
mission over a large number of sta-
tions. “No serious work with per-
mutations and combinations is nec-
essary to demonstrate that without
the use of option-time, a nationwide
commercial program would be sta-
tistically as phenomenal as a hand
of 13 spades.”

It was held that option-time is of
the essence of the network-affiliate
relationship and that without it no
network can be operated success-
fully enough to permit it to make
any useful contribution in paying
for sustaining programs of trans-
cendent interest. The thought was
left that if this happened, Govern-
ment ownership probably would be
the answer sought “by popular in-
sistence”.

Only Left-Overs

As to exclusivity, the only affili-
ates who object to such an arrange-
ment are those who feel they do not
receive from the networks sufficient
business to justify being deprived
of business from a competing
source, IRNA held. The test, it rea-
soned, therefore is solely one of
volume of business. Because there
is no inherent gbjection to exclusiv-
ity in and of itself, IRNA argued
that there is no basis for the Com-
mission to take a stand forbid-
ding it.

If option-time and exclusivity
were to be completely eliminated
and a station is permitted to be-
come “a revolving affiliate” of all
networks, the most desirable sta-
tion in a given market would have
almost continuous network broad-
casting, with a choice of the very
best and most profitable programs
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from whatever source. Other sta-
tions would subsist, if they could,
on what is left over. It was pointed
out that the number of such favor-
ably allocated stations in principal
markets is large enough that their
joint influence on the four networks
would force them into the same pat-
tern nationwise. “Inevitably the
four networks would have to be
merged into one. Thus would come
a truly monopolistic result both
locally and nationally.”

Portions of the Committee report
dealing with program responsibili-
ties were branded “painfully un-
just” by IRNA. Utmost caution is
exercised by the networks on com-
mercial programs, IRNA related,
and the self-regulation codes of the
networks and of the NAB guard
against transgressions in programs.

Without public good-will the net-
works might just as well quit,
IRNA contended. The trouble is
that network precautions may so
increase ‘“‘that all programs will be
pale gray”, IRNA held. The broad-
caster knows what programs are
acceptable to his listener, based on
audience reactions. He has clear
knowledge of what his trade asso-
ciation regards as proper and sees
the network standards exemplified
a dozen times a day. Moreover, to
determine whether specific pro-
grams of local origination are ac-
ceptable, the broadcaster usually
-retains Washington counsel “and
occasionally gets into trouble any-
way”.

The utter impracticability of at-
tempting to follow the FCC Com-
mittee’s philosophy of program con-
trol in network broadcasting was
outlined by IRNA counsel. After
recounting the possible solutions,
IRNA said they may appear flip.
pant, but that the only solutions
that suggest themselves are unduly
cumbersome “unless consideration is
to be given to the abolition of pri-
vately owned networks and the es-
tablishment of a Government net-
work for the distribution of non-
commercial educational, eleemosy-
nary and special-event programs.”

A Fair Profit

Answering the FCC Committee’s
attack on the independence of af-
filiates, IRNA held that either the
Commission has been misled about
the character of most licensees or
the Committee should have been
somewhat more specific in its de-
lineations of the “network persecu-
tions”. The report, it was contend-
ed, contains neither actual instances
nor theoretical examples of intru-
sion into local policies by networks,
or political, social or economic
charges of such character that any
station might wish to be relieved of
network affiliation and be unable
to obtain release, or of other pur-
ported inequities.

An attack upon the Committee’s
conclusion that a disproportionate
share of the receipts from a net-
work broadcast is retained by the
network, under affiliation contracts,
was launched by IRNA in that por-
tion of its brief covering one of the
most controversial phases of the in-
vestigation. Accuracy of the FCC
Committee’s statistics was chal-
lenged, particularly as to the aver-
age hourly compensation received
by affiliates. Affiliates concede to
the networks an opportunity to
make a fair profit on the dollar
volume, but the affiliates neverthe-
less assert that they want all the
money they can get from the net-
works. IRNA, said the brief, has

MBS to Exchange With Latin Nations;
Dickers With AP for Sponsored News

PLANS for an exchange of pro-
grams between MBS and the South
American countries were laid at a
joint meeting of the Mutual board
of directors and operating board,
held at the Hotel Ambassador, New
York, Nov. 13-14.

Appointment of a South Ameri-
can representative to handle nego-
tiations with Government officials
and broadcasters will be made
shortly, it was announced, and
MBS headquarters established in a
major city, probably Buenos Aires.
It is expected that WRUL, Boston
shortwave station owned by World
Wide Broadcasting Corp.,, will
transmit MBS programs to South
America, while programs from the
South: will be picked up by the re-
ceiving station of Press Wireless on
Long Island and fed from there to
MBS stations in this country.

AP Negotiations

It was also announced that ne-
gotiations are to be completed with
the Associated Press, providing for
the sale of AP news broadcasts to
a national advertiser. Meanwhile,
AP news will continue to be broad-
cast on MBS as a sustaining serv-
ice. While no details of the agree-
ment with AP were disclosed, it is
understood the final contract will
be along the same lines as those of
AP with NBC and CBS, based on
an ‘“exchange of news” arrange-
ment providing for MBS to make
the news collected by its corre-
spondents available for use by AP
newspapers and also for a cash
“differential” to be paid by MBS
to AP.

The board ratified details of the
new MBS rate card, to be issued
shortly, including a summation of
the volume discount plan inaugu-
rated by the network early this
year with the various changes in
the original set-up which experi-
ence has proved necessary for effi-
cient operation. Also ratified were
all station affiliations consummated
since the last board meeting.

It was announced that American
Forum of the Air, Sunday evening

series of discussions of topics of the
day by a round-table of experts,
with Theodore S. Granik presiding,
will be made available for spon-
sorship by a national advertiser.
Series, emanating from WOL in
Washington, was kept on a sustain-
ing basis until the close of the
Presidential campaign.

Permission was granted to any
member or affiliated station also
operating an FM station to broad-
cast MBS network programs as de-
sired on its FM outlet. Lewis Allen
Weiss, MBS West Coast vice-presi-
dent, announced that new Holly-
wood studios of Don Lee Network
are almost completed and will soon
be ready for use as a major Pacific
Coast origination point for MBS
programs.

Program Session

It was unanimously voted to hold
a special program meeting a day
or two prior to the next board meet-
ing, probably on or about Jan. 12.
Purpose of such a meeting is to
enable program executives of key
stations to discuss program plans
and policies with each other and
with the officers and directors of
the network. A survey showed that
115 MBS affiliates are broadcasting
the weekly concerts of the Phila-
delphia orchestra.

Board members attending the
two-day session were: W. E. Mac-
farlane, WGN, president; Alfred
J. McCosker, WOR, chairman; T.
C. Streibert, WOR, vice-president;
Lewis Allen Weiss, Don Lee, vice-
president; E. M. Antrim, WGN,
secretary-treasurer; H. K. Carpen-
ter, WHK-WCLE; John Shepard
3d, Colonial Network; Fred Weber,
general manager. Members of the
MBS operating board at the meet-
ing included the above and also J.
E. Campeau, CKLW; Hulbert Taft
Jr., WKRC; William B. Dolph,
WOL; Ed Wood, sales manager,
MBS.

Only absentees were Willett
Brown, Don Lee, director, and Gene
O’Fallon, KFEL, member of the
operating board.

confidence in the long-range bar-
gaining power of the affiliates.

The question boils down to not
whether any affiliate is entitled to
more money, but rather whether it
is desirable that any agency of the
Federal Government, particularly
the FCC, should get that money for
him.

What Would Happen

“The affiliates do not want Gov-
ernment intervention in this mat-
ter,” Counsel Segal pointed out.
“In all frankness, such intervention
could be nothing more than a first
step. It would then come to the reg-
ulation of the amount that may be
charged the advertiser by the net-
work. Then of the amount that
might be charged for network pro-
grams, and then of the profits of
all stations and such regulation
could not long exist without bring-
ing about some regulatory judg-
ment about what prospective ad-
vertisers might be accepted.”

In analyzing that portion of the
FCC Committee report dealing with
extent of service, IRNA brought
out that it is impossible for all sta-
tions to have network affiliations.
Any such plan would require the
creation of enough networks to
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serve the multiplicity of stations in
New York or Los Angeles, and
hence there would be a number of
one-station networks.

Referring to the Committee dis-
closure that 609% of NBC’s pro-
gram service goes to stations in 15
States, including the District of Co-
lumbia, IRNA said that it is sea-
sonable to note that 14 States (ex-
cluding the District of Columbia)
have 57% of the electoral votes.

The distribution of network pro-
grams shows the distribution of
population and, more importantly,
it follows the distribution of the
number of radio stations. Defend-
ing the importance of network
service, IRNA said that without the
postulate of a Government-owned
commercial network, the destrue-
tion of present day networks would
amount almost to the destruction of
broadcasting as such.

Practical Effect

Apropos proposed network licen-
sing, IRNA said that if there is
any public interest in this kiwd of
licensing, it is equally desirable to
have Federal licensing of the whke
news services, newspaper feature
syndicates and motion picture pro-
ducers and directors of the legiti-

mate theatre. Networks were de-
scribed as organizations for the
production and distribution of pro-
grams.

IRNA opposed the motion of
MBS that the Commission, during
the pendency of the Committee re-
port, prevent the formation or ex-
tension of certain classes of net-
work affiliation contracts. It pointed
out that when filed the motion pro-
posed that extension, amendment
or replacement of any network af-
filiation contracts be prevented.
The Commission has not acted upon
the Mutual motion, it was pointed
out, and by now most of the con-
tracts for the period beginning Jan.
1, 1941, have been made. By the
time argument on the motion has
been held, it is likely that all pos-
sible renewals will have been en-
tered into.

Under the head “General Con-
siderations”, IRNA recited a series
of purported inconsistent conclu-
sions contained in the Committee
report. These were enumerated as
follows:

That network programs prevent the
allowance of sufficient time for local
advertisers and events and that net-
works should be required to extend
their gervices to communities now hav-
ing but one station. if it is now with-
out network affiliation.

That networks should be compelled
to pay over to their independent af-
filiates a larger proportion of the total
advertising revenue from the sale of
time and that affiliated stations are
now receiving more than their proper
share of the total national revenue
from commercial broadcasting.

That network operation is a nest of
abuses and that the creation of more
networks should be encouraged.

That there are too many stations
on the networks (page 133) and that
there are too few stations on the
networks (page 46).

That the importance of the net-
works may well be reduced by cutting
down the minor. remote service of
clear-channel stations, all of which
are affiliated with networks, and by
the establishment of additional sta-
tions on the frequencies at the expense
of the marginal service and that net-
work service should be extended into
remote, sparsely pobpulated areas where
it is not now available.

That competition as such, the char-
acter of the competition, the advan-
tages enjoyed by one competitor over
another and related considerations are
of the utmost importance in connec-
tion with network affiliation and that
the competitive effect upon existing
stations of the licensing of new sta-
tions in a given area must be entirely
ignored.

Wrong Approach

The IRNA brief concludes with
these comments:

These views of your Committec
would naturally be somewhat diffi-
cult of complete effectuation.

The recital of the last of these
items suggests that the whole ap-
proach to the problem of competi-
tion has been through the wrong
end of the horn. It would scarcely
be possible to work out a useful
chart for competition as affecting
stations in their capacity as net-
work affiliates, particularly in the
matter of discrimination between
local programs, national spot pro-
grams and network programs while
at the same time excluding every
important consideration of compe-
tition as affecting those stations in
their capacity simply as stations.

One example, a supposititious
case, may illustrate this point.

Assume an important city with
four stations. Three of these sta-
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tions have excellent allocations. A
50 kw. station is basically affiliat-
ed with a network and two 5-kw
stations having well protected fre-
quencies are basically affiliated
with two other networks. The
three networks are successful and
well established. The affiliated sta-
tions are also successful. The
fourth station in the city has a very
unfavorable allocation and scarce-
ly serves the city itself. A fourth
network comes into being and the
fourth station becomes affiliated
with it.

The new network and the fourth
station feel a competitive handicap.
They comb the spectrum over and
over in search of a frequency for
which application may be made so
as to give the station and the net-
work enough improvement to put
spirit into the competitive effort.
Finally a frequency is found. It
is the only frequency on which any
improvement can be predicted. The
improvement is not great but it is
something. Application is made to
the Commission. The Commission is
told of the effort to improve the
position of the new and growing
network. The Commission expresses
sympathy with the motive and ap-
proves the application. The station
is built. Although its position and
prestige are enhanced, the station
must still be listed as fourth from
the standpoint of interference-free
coverage. This is a handicap in the
solicitation of business but the sta-
tion gets along. Both the station
and its network prosper.

The Final Blow!

There comes a day when two
newcomers are possessed of the
idea that they would like to es-
tablish stations in this city. There
being no good frequencies avail-
able, the newcomers make appli-
cation for restricted Class IV as-
signments,

The Commission now declares
that it regards the pendency of
these applications as sufficient
proof of need for the additional
stations. It rules that it can not
and will not give any consideration
to the effect of the operation of
the proposed new stations upon
existing stations. It holds that if
the frequencies applied for will
fit the technical pattern and if the
applicants are legally and finan-
cially qualified, a case is made out.
Accordingly the two additional sta-
tions are established. Three fav-
orably-allocated stations continue
to enjoy very large revenues based
upon their established network
positions and their excellent cover-
age of a wide market. They have
never had any interest in the small
local advertiser.

The two newest stations com-
pete with the fourth station. They
solicit the local, regional and na-
tional accounts of that fourth sta-
tion. After all, their coverage is al-
most comparable but as newcomers
they have lower rates.

Under such circumstances, as-
sume that the two newcomers force
the fourth station into an operat-
ing loss. The prestige of the new
network suffers. Things go badly
all around.

The final irony would probably
be the filing with Congress of a
formal, official report of a Com-
mittee of the FCC which places
the whole blame upon affiliates
numbered one, two and three be-
cause of the character of their re-
lationships with their networks.

ICE HOCKEY broadcasts for the 1940-41 season are heralded by Edward

Morris, vice-president of Pabst Brewing Co.,

Chicago, as he signs the

contract for Pabst sponsorship of all the National League hockey games
from Madison Square Garden on WHN, New York. Pabst will sponsor
broadcasts of the Stanley Cup playoffs as well as the Rangers and Ameri-
cans contests. Last year WHN carried the hockey description for Gillette
Safety Razor Co. Seated (I to r) at the signing-in are Mr. Morris and
Dave Trotter, Lord & Thomas account executive. Standing are (1 to r)
Dave Stotter, of the Lord & Thomas radio department, Chicago; Hal
Makelim, Chicago representative of WHN; Bert Lebhar Jr.,, WHN com-
mercial manager, who handles play-by-play under name of Bert Lee.

MUTUAL BROADCASTING SYSTEM

Counsel: Louis G. Caldwell, Frank D. Scott, Hammond E. Chaffetz,
Keith Masters, Percy H. Russell Jr.

THE ONLY major network to sup-
port basic conclusions of the FCC
Network-Monopoly Committee re-
port was MBS. It attacked NBC
and CBS control of “the most de-
sirable broadcasting time of the
more important stations in the
larger cities” and asked that the
FCC promulgate regulations “af-
fording an opportunity to all na-
tional network organizations to
secure comparable outlets in cities
throughout the United States. The
brief was drafted by Louis G. Cald-
well, former Radio Commission
general counsel, associates in his
law firm, and Frank D. Scott, WOR-
MBS attorney.

At the outset, the detailed MBS
brief attacked the dominant posi-
tions of its competitive networks,
alleging that under the present
system, 300 commercial stations out
of a total of 770 in the United
States “are dominated by two huge
business enterprises”. It charged
that the independence of all of
these licensees ‘“has in all cases
been seriously impaired, and in
some cases effectively destroyed, by
restrictive provisions in contracts
between them and these two net-
work companies.”

Program Control

Undue control over programs of
affiliates, unreasonable restraint on
competition, a tendency toward mo-
nopoly in the network field, and an
arbitrary and inequitable division
of the return between network and
affiliate, has resulted from this sit-
uation, MBS alleged. Underlying
the economic evils resulting from
this situation, MBS contended, “is
a basic issue of liberty of expres-
sion”.

MBS emphasized the principal
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features distinguishing its opera-
tion, as a cooperative venture, from
those of CBS and NBC. It charged
that the latter have succeeded in
obtaining on an exclusive basis—
or virtually so—so many of the
more desirable stations in so many
of the important markets “that
effective competition has been fore-
stalled”,

Attacking exclusive contracts,
MBS said the effect is to prohibit
a competitive network or networks
from transmitting programs to
those stations “whether or not the
station licensees desire to broadcast
the program of other networks”.
Exclusive contracts were labelled
“a complete monopoly of the sta-
tion’s facilities as an outlet for
national network programs and an
ironclad control over the use of the
station for this purpose.”

Because of the competitive fac-
tor, MBS said it has been compelled
to execute exclusive contracts with
certain outlets. From its forma-
tion in 1934 until early in 1940
none of its contracts, with one ex-
ception (Don Lee), contained a
clause prohibiting the stations from
taking programs from any other
national network. It stated the pro-
jected formation in 1939 of Trans-
continental Broadcasting System,
now defunct, forced the signing of
exclusive contracts by MBS. The
success of Transcontinental, the
brief said, would eventually have
left MBS with either no outlets or
decidedly inferior outlets in essen-
tial markets.

“Thus, in spite of Mutual’s basie
views, if dismemberment was to be
avoided, the only alternative open
was to execute exclusive and op-
tion-time contracts with its seven
stockholders who were the li-

censees of stations in certain of
the larger cities,” the brief states.

MBS said it still adheres to the
view that there should be non-
exclusive contracts, and “urges the
restoration and - preservation of
open and free competition in net-
work broadeasting as against a
national market closed to all but
two large network companies domi-
nating the field.” It said it was
prepared and anxious to “discard
exclusivity” when CBS. and NBC
do likewise, “or when the Commis-
sion determines to forbid this fea-
ture”.

Whereas MBS does not own, lease
or control any stations, its brief
recited that CBS and. NBC by
“gradual infiltration” had secured
control of 24 stations, of which 16
operated with 50,000 watts, at the
time the FCC investigation began
in 1938,

Option-time contracts of NBC
and CBS with their affiliates were
described in the brief as consti-
tuting surrender by stations of all,
or substantially all, desirable time
to the network, and making them
available to other networks, if at
all, “only subject to a Damocles
sword of cancellation on 28 days’
notice”.

After describing the nature of
the NBC and CBS contracts, MBS
contended that the amount of time
optioned by them is greatly in ex-
cess of their requirements. In 1938,
NBC used 58% of its option time
on the Red Network and only 19%
on the Blue. In 1937, CBS used
about 38% of the option time of
basic stations and 22% of non-basic
stations. The MBS method of op-
eration, it was argued, ‘‘preserves
the independence of its affiliates by
leaving them free to accept or re-
ject all programs transmitted to
them.” Because NBC and CBS, since
the hearing, have continued to re-
quire affiliates to accept such com-
mitments, and because of the fail-
ure of the FCC to take any action,
MBS “as a measure of self-preser-
vation” has been compelled to enter
into a few such contracts.

Length of Pacts

MBS also attacked the five-year
tenure of NBC-CBS contracts which
were said to apply in most in-
stances. This is done despite the
limitation of broadcast licenses by
the FCC to one-year. MBS con-
tracts are binding for one year only,
it said.

Sharp criticism of NBC’s opera-
tion of two networks was voiced.
It was charged the networks are
not operated to compete except in a
superficial way, and that while the
Blue “is operated at a financial
loss” it is supported from the
profits derived from the Red. The
flat charge was made that the Blue
is operated by NBC, in part “for
the purposes of maintaining its
dominant position in the broadcast
field and to suppress competition
from other national networks”.

“National’s operation of two net-
works is prejudicial not only to
competitors, but also to the sta-
tions affiliated with National,”
MBS contended. “National’s power
to transfer a station from the
prosperous Red network to the un-
proﬁt?ble Blue is a tremendously
effective weapon over the station
licensee, The contracts with the
Blue affiliates prevent them from
obtaining a substantial amount of
business from another network even
though very little of their time op-
tioned to National is used. And
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they are- prevented from bettering
their economic status for five or
more years.

“The evidence introduced at the
hearing and the Committee report
show that dual network operation
is responsible for several of the
most arbitrary and unfair practices
engaged in by National.”

The MBS method of compensat-
ing stations was described as much
more favorable than the systems
employed by its competitors. The
NBC and CBS procedures “permit
the network companies to retain
huge profits for themselves while
paying the stations a much smaller
percentage of the net return than
they receive under the Mutual
plan”, it was contended. In 1938,
MBS recited, the average compensa-
tion paid all stations was 51% of
the network’s income; CBS in 1938
paid only 34%. NBC figures were
not available, but MBS deduced
that the percentage of the gross
billing for contract outlets retained
by NBC “would not vary greatly
grorsnn the percentage retained by

BS”.

Monopoly Angle

In a detailed analysis of legisla-
tive and legal history of radio,
MBS contended that the practices
of CBS and NBC contravene the
standard of public interest and
“gre in violation of” the Com-
munications Act. It cited Congres-
sional hearings and court rulings to
substantiate its contention that the
“preservation of competition and
the prevention of monopoly in
broadcasting are inextricably inter-
woven in and are a necessary part
of the standard of public interest,
convenience and necessity pre-
seribed by Congress.”

RCA was singled out by MBS
for particular attention in the pur-
ported tendency toward monopoly.
From its inception, and before com-
mercial broadcasting was known, it
stated, “RCA was charged with at-
tempting to monopolize the radio
industry in all its phases.” Re-
ferring to the 1932 consent decree
involving RCA, MBS counsel said
the facts demonstrate the way in
which RCA “has habitually em-
ployed the monopolistic device of
exclusive arrangements in order to
preclude competition”.

MBS charged that the exclusive
and option-time clauses in the net-
work contracts “are in violation of
the Federal anti-trust laws and
contravene the test of public inter-
est, convenience and necessity”. It
hastened to explain, however, that
in cities having four or more full-
time stations with comparable fa-
cilities, there is, at present at least,
“no real restraint on competition”
in network broadcasting, In such
cities, it pleaded, no evil exists
which would justify the Commis-
sion’s forbidding either ownership
of a station by a network or a net-
work-affiliate contract containing
exclusive and option time features.

Time Limitation

Beyond that, MBS said that even
in cities having less than four full-
time stations the option-time fea-
ture, but not the exclusive feature,
may be permissible provided the
amount and character of the time
under option is properly limited.
These limitations, it held, should be
that they not interfere with the
ability of the affiliate to meet local
or regional needs; not prevent rea-
sonable access to the market by a
competing national network, and
not tie up a greater amount of time
than that likely to be required.

In pointed language, the MBS
brief held that the FCC has ample
authority to “remedy the existing
evils in chain broadcasting”. It
pointed out that the Commission,
without complaint or challenge
from anyone, “has exercised
analogous powers in the promulga-
tion of regulations having to do
with frequency modulation broad-
cast stations, television stations,
and international broadcast sta-
tions.”

MBS asked that the Commission
promulgate at once temporary
regulations, preventing the com-
peting networks from signing new
exclusive contracts and maintain-
ing the status quo until regulations
are adopted. The evidence intro-
duced at the hearing, it held, “is
sufficiently indicative of the illegal-
ity of certain provisions in the con-
tracts between the two large chain
broadcasting companies and their
affiliates to justify, and indeed com-
pel, the promulgation of a regula-
tion maintaining the status quo
and prohibiting the two networks
from continuing to execute similar
contracts for additional long peri-
ods of time.”

To eliminate the “evils” and to
prevent their recurrence, the MBS
brief outlined in a general way the
subjects to be covered in proposed
network regulations, They were:

That no licensee enter into any
agreement with any network for
programs if it would (1) forbid
the station from broadcasting pro-

grams of any other network; (2) if
it would give the network an op-
tion on the hours for commercial
programs for more than a fixed
percentage of its time, the per-
centage varying with the number
of full-time stations with compara-
ble facilities in the market and
(3) limitation on the duration of
the network contract. A proviso
that these rules should not apply
to licensees of stations located in
cities with four or more fulltime
stations having comparable facil-
ities also was included.

Some Exceptions

Other suggested rules were for a
limitation on the number of clear
channel stations or other standard
broadcast stations which could be
licensed to networks, and for a pro-
hibition against network operation
of any standard broadcast station
in a city having less than four
full-time stations with comparable
facilities.

Several minor exceptions to the
Committee report were taken by
MBS. The brief said that as might
be expected in a report of such
length ‘“there are a few inaccura-
cies of minor importance which
should be called to the Commis-
sion’s attention”. These related to
failure of the committee to clearly
demark the differences between
MBS and NBC and CBS; its re-
view of the World’s Series incident,
and the interpretation of the MBS
accounting procedure.

DON LEE BROADCASTING SYSTEM

Counsel: Swager Sherley, brief signed by Lewis Allen Weiss,
vice-president and general manager.

THE DON LEE brief opens with a
suggestion that the Committee’s
report “cannot but convey the im-
pression that the Committee under-
took this problem under the impres-
sion that chain broadcasting per
se is an evil practice and that the
facts must be found to justify such
a conclusion.”

The report is declared to be “re-
plete with conclusions unwarranted
by the facts adduced at the hear-
ing, fallacious logic in reasoning,
and recommendations upon sub-
jects neither fully nor thoroughly
investigated.”

Network services are desired by
progressive independent stations
and demanded by the listening pub-
lic, it is stated, with market, popu-
lation and similar factors leading
to makeup of networks. Reduction
in program quality is seen in carry-
ing programs to sparsely populated
areas at substantial losses.

Comparative data in the report
on independent and network-owned
or controlled stations are said to
omit such factors as nonavailabil-
ity of local advertising for small
independent outlets as compared
with key city locations of network-
owned or controlled stations, with
no reason to presume they would
fare differently under additional
Federal control; inexperience of
small outlet operators in business
affairs, with implication that regu-
lation would somehow remedy pres-
ent profit ratio of different types of
stations; such factors as market,
business cycles, efficiency, personal
popularity, ete. are ignored; the
Committee, having noted compara-
tive prosperity of stations, then
blames the situation on the very
existence of the networks them-
selves; comparison of Don Lee net-
work-owned stations with others
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ignores the fact that the Don Lee
stations are in metropolitan areas.

The brief points out that the
claimed inequities of network and
station contracts disappear “when
it is considered that the exclusive
feature of the contract is the very
thing that gives it life, and pro-
vides the basis from which a net-
work can build its programs with
certainty that they will be received
by the outlets and not meet with
the situation whereby the outlet has
previously contracted the particu-
lar time to other networks.”” The
claimed inequities are termed “theo-
retical and academic”,

As to the conclusion of the Com-
mittee that control by the licensee
has gone in turn to network, ad-
vertising agency and finally pro-
gram producer, the brief said it
would be just as logical to carry
the supposition to the writer, com-
poser and other artists. Most net-
work contracts, it is stated, permit
affiliates to refuse to accept pro-
grams not deemed in the local pub-
lic interest. Carried to its logical
conclusion, the brief continues, the
committee’s argument would for-
bid employment of a station man-
ager with responsibilities and
would require constant attention of
an individual licensee or board of
directors on the premises at all
times.

Committee data show, it is stated
that at most, multiple ownership of
stations by a single licensee results
in economy of operation, efficiency
of administration and better service
to the public, Such ownership does
not affect profitable operation of
singly-owned stations.

The radio industry as a whole
and the public benefit by existence
of other business interests of li-
censees, it is suggested, and it is

AFRA Conferring
On Agents Code

Agreement on Clauses Under
Dispute Is Expected Soon

CONFERENCES between officials
of American Federation of Radio
Artists and a committee of the Art-
ists Representatives Assn. over the
new AFRA license for talent agen-
cies are progressing satisfactorily,
with a mutually agreeable conclu-
sion expected within the next few
days, Emily Holt, executive secre-
tary of AFRA, told BROADCASTING
Nov. 14,

Complaints of the independent
agents against certain provisions
in the code, which AFRA negoti-
ated with network officials, have re-
sulted in changes in some of the
regulatory provisions, Mrs. Holt
stated, adding that no changes are
to be made in the commission set-
up. Code goes into effect Nov. 15,
but deadline for applications from
agents, previously set for Nov., §
and extended during negotiations,
may be extended again.

Preliminary conversations re-
garding a transfer of membership
by announcers at WOR, Newark,
from American Guild of Radio
Actors & Producers, independent
union, to AFRA have been held,
but no definite action has been
taken. WOR chapter is the last
unit of AGRAP, which was formed
more than three years ago before
the organization of AFRA as an
AFL union. The original AGRAP
unit, at WABC, New York, was
taken into AFRA earlier this fall.

An 18-month renewal contract
has been signed by AFRA and
WNEW, New York, following ex-
piration of a previous agreement.
New contract is substantially the
same as the earlier agreement ex-
cept that it calls for certain in-
creases in pay for commercial work.

NBC Education Staff
Will Hold Conferences

NBC has announced plans for a
series of educational forum meet-
ings in various sections of the
country this winter so public serv-
ice program directors of its affili-
ated stations may meet with the
network’s educational directors to
work out plans for public service
programs.

The first meeting is scheduled
Nov. 29 in New Orleans, the second
in Chicago Dec. 3 prior to the open-
ing of the fourth annual Broadeast-
ing Council conference, Dec. 4-6,
Other meetings will be in Holly-
wood, Portland, Ore., Boston and
Atlanta. From NBC in New York,
Dr. James Rowland Angell, educa-
tional counselor, Walter G. Preston
Jr.,, assistant vice-president in
charge of education, and Franklin
Dunham, director of religious
broadcasts, will attend all the meet-
ings. Also invited from NBC in
New York are Judith Waller, Mar-
garet Cuthbert, Lewis Titterton and
Wilfred Roberts, as well as Jen-
nings Pierce, NBC educational di-
rector on the West Coast.

not fair to conclude that radio con-
titutes a “side lirie”.

Committee conclusions do not
make out a case warranting Gov-
ernmental interference or network
regulation, it is stated, and the con-
clusions do not follow the testi-
mony, the brief says.
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"HE best yardstick for measuring our

worth as radio station representatives

is the steady progress in the national

field of every radio station we represent.

The average increase during 1939 was

179, over 1938 in business contracted

through our office. This year the gain

will be even greater.

AND COoMPANY

NEW YORK * DETROIT
CHICAGO * SAN FRANCISCO

RADIO STATION REPRESENTATIVES
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transmitter is in operation...

lllISTENING to WEAF has become a new
experience . ..a new pleasure since November 8th.
Throughout the vast area which is its province, mil-
lions of radio listeners began to hear WEAF 2%
to more than 10 times better than ever before.
And they will continue to enjoy this added bril-
liance day and night, winter and summer, because
WEAF’s new transmitter, travelling its signal with-
out obstruction across salt water, directs it with
tremendous impact to the great concentrations of
population in metropolitan New York, southern
Connecticut and northern New Jersey.

Today WEAF’s listeners enjoy the finest radio re-
ception in the market for the finest radio programs in
the market...and WEAF’s advertisers are thus reach-
ing them with greater force and in greater numbers.

We’d like to show you what WEAF now delivers

in the way of coverage, what WEAF now offers adver-

tisers at no extra cost. Our new booklet, “November
8th Was Moving Day for a Line,” will soon be off
the press. It tells the story in words and pictures and
figures —the story of market dominance, of listener
dominance, of increased broadcasting leadership in
the world’s richest market. We have reserved a copy

for you. Just write to Station WEAF, New York.

ot - Tl L

The Mew Salt Water Way to the Warld's Richest Market

KEY STATION OF THE NBC RED NETWORK




Committee Heads

Survive Election

No Important Changes Noted
In Groups Handling Radio

LEADERSHIP of key Congres-
sional committees handling radio
matters remains unchanged by the
Nov. 5 election. A survey of elec-
tion results indicates that although
there will be several changes in
committee memberships due to res-
ignation or defeat of present mem-
bers, these changes apparently will
not extend to top-ranking commit-
teemen. At any rate, committee
memberships will not actually
change until the 77th Congress con-
venes in January.

A least four vacancies will result
in the Senate Interstate Commerce
Committee, headed by Senator
Wheeler (D-Mont.). Senator Neely
(D-W. Va.), fifth ranking Demo-
crat on the Committee, was elected
Governor of West Virginia; Sena-
tor Donahey (D-0.) did not run
for reelection; Senator Minton (D-
Ind.) was defeated in his race for
reelection; Senator Lundeen (FL-
Minn.) died recently in an airplane
accident. Since Senator Lundeen
was classed with the Democrats
in the committee membership, all
four vacancies will exist in the ma-
jority ranks. Among members re-
elected were Senators Truman (D-
Mo.), Andrews (D-Fla.), Austin
(R-Vt.), Shipstead (R-Minn.)

House Vacancies

On the House side at least two
vacancies will exist in the Inter-
state and Foreign Commerce Com-
mittee, of which Rep. Lea (D-Cal.)
is chairman. The defeat of Rep.
Ryan (D-Minn.) creates a vacancy
in the Democratic membership and
that of Rep. Risk (R-R. I.) in the
Republican ranks.

Three vacancies will exist in both
the majority and minority member-
ship of the House Committee on
Patents, headed by Rep. Kramer
(D-Cal.). Retiring committee mem-
bers include Reps. Dunn (D-Pa.),
McMillan (D-S. C.) and Church
(R-I1l.). Two other minority mem-
bers, Reps. Luce (R-Mass.) and
Mershall (R-0.), were not returned
to office. The sixth vacancy, in the
majority membership, has existed
for some time, with no one ap-
pointed to fill it during the present
Congress.

GE Plans New Show

GENERAL ELECTRIC Co., Sche-
nectady and New York, is plan-
ning an institutional network pro-
gram to run this winter as a sup-
plement to the Phil Spitalny. Hour
of Charm broadeasts currently
heard Sunday nights on NBC-Red.
Although it is understood several
musical shows have been audi-
tioned, Maxon Inc., the agency in
charge, has not divulged any fur-
ther details on format, network or
time.

AFFILIATION of Whitney Blake
Music Publishers Inc., New York. with
SESAC. is announced by Paul Hein-
ecke, SESAC president. Copyrighted
works of this company, Mr. Ileinecke
said, now are available for perform-
ance under the SESAC license.
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WTMJ PLANS NEW BUILDING

Work to Be Started in Spring on Costly Plant
For ‘Milwaukee Journal’ Radio Facilities

b

. _—-:-- 3

Architect’s Drawing of WTMJ’s New Radio Home

AUTHORIZED to operate in the
three major fields of radio—regular
broadcast, frequency modulation
and television— The Milwaukee
Journal Co. has announced plans
for a new $500,000 triple-function
broadcast plant for WTMJ, its
standard broadcast station,
W9XAO, experimental FM outlet,
and its newly-granted experimental
television station. In addition to the
studio-office-transmitter structure,
WTMYJ also is installing a direc-
tional antenna array for fulltime
5,000-watt operation on 620 ke. and
WIXAO is setting up a new 10,000-
watt transmitter to operate on 45.5
instead of its present 42.6 mc.
Architect’s drawings for Mil-
waukee’s new Radio City have been
completed and options have been
taken or purchases made for 30
acres in three different locations
near Milwaukee. The present Blue
Mound Road transmitter site of
WTMJ has been increased to 15
acres, the FM transmitter is to be
situated on 10 acres northwest of
Milwaukee and the new studio
building will be on a five-acre plot.
The Radio City project is not
to be started until next spring, al-
though preliminary work has start-
ed for erection of two new towers
for the WTMJ directional array.

The television grant is for Channel
3—66 to 72 me.—with 1,000 watts,
but operation of the visual broad-
cast station will await completion
of the studio structure. Work is to
start immediately on the new

" W9XAO transmitter house and FM

antenna, the 200-foot tower on high
terrain reaching a height of 1,280
feet above sea level.

The Milwaukee Radio City will
contain seven studios in addition to
an immense three-story sound stage
for television. Space is provided for
a 365-seat audience studio and six
smaller studios, three each for
WTMJ and W9XAO, along with
complete pipe organ and motion
picture equipment. The building
also will house executive and pro-
gram departments, musicians, an-
nouncers, music library, master
control desk, shortwave relay equip-
ment and several storerooms and
workshops. The T-shaped build-
ing is to be 114 feet wide at the
front, 170 feet wide at the rear,
with a depth of 282 feet. Height
ranges from one to three stories.
The 500-foot mast antenna for tele-
vision is to be located atop the
building. The television setup. lo-
cated at the rear of the building,
centers around a large sound stage
three stories high.

STAY IN CONGRESS
Radio Members Retain Seats
For Coming Session

THE several members of Congress
identified with radio all survived
the Nov. 5 elections and will serve
in the next Congress. They are
Karl Stefan (R-Neb.), who gained
his fame as a newscaster on
WJIAG, Norfolk, Neb.; Luther Pat-
rick (D-Ala.), who first won promi-
nence as a commentator on WBRC,
Birmingham; Frank E. Hook (D-
Mich.), who is a director and stock-
holder in the company owning
WJIMS, Ironwood, Mich, and
WATW, Ashland, Wis.

Former U. S. Senator Clarence
C. Dill, co-author of the Communi-
cations Act of 1934, was at last re-
ports trailing Mayor Langlie of
Seattle in the race for the gover-
norship of Washington State. He
was about 3,000 votes behind his
Republican opponent, and it was
expected that 10 days would elapse
before all absentee ballots could be
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counted and the official decision

given.
* * *

According to a Nov. 13 dispatch
to BROADCASTING from Seattle,
Mayor Langlie was leading Sena-
tor Dill by 2,251 votes and the race
was to be decided by the counting
of 25,000 absentee ballots. The
count will not be completed until
Nov. 16 at least. The special events
department of KJR, Seattle, is
making three pickups daily from
Seattle’s city hall to provide the
Northwest’s intensely interested
audience a running story of the
tabulations.

WPEN, Philadelphia, on Nov. 7 re-
newed its contract with the Broadcast
Local No. 28, American Communica-
tions Association, CIO. The agreement
covers all employes and provides for a
closed shop, $2 a week increase for
all employes, periodic six-month in-
creases, seniority provisions and re-
turn of jobs to all employes drafted
into military service.

Advertising Cost
For Tobacco 4.97

FTC Analyzes Financial Data
Of Six Large Companies

EXPENDITURES of $51,905,091
for advertising during 1939 by six
of the largest tobacco manufac-
turers of the country and $6,130,-
637 by seven bread and bakery cor-
porations have been reported by
the Federal Trade Commission. The
figures were developed by the FTC
in connection with its project of col-
lecting annual financial reports on
a large number of industrial cor-
porations operating principal in-
dustries of the United States.

Although no breakdown of the
advertising expenditures into pur-
chase of radio time was available
from the FTC, both tobacco man-
ufacturers and bakery corporations
are big users of radio time. Ac-
cording to the BROADCASTING 1940
Yearbook, the “cigars, cigarettes &
tobacco” sponsors during 1939 ac-
counted for $11,668,000 in gross
network time sales, plus an esti-
mated $985,474 from January to
September, in national non-net-
work time (139 stations).

A Trend Upward

Reflecting a rising trend, the
“cigars, cigarettes & tobacco”
group accounted for 14% of the
1939 gross time sales of networks,
according to BROADCASTING figures.
The FTC figures, it is emphasized,
cover only six un-named concerns,
while the BROADCASTING figures are
projected on a full-industry basis.

The FTC reports 1939 consoli-
dated sales for the six tobacco com-
panies of $1,047,390,892, or slightly
more than 82% of the $1,272,687,918
total value of products noted for
companies in this category during
1937 by the Bureau of the Census.
The advertising expenditure ac-
counted for 4.96% of net sales in
1939, with the net sales figure in-
cluding the cost of revenue stamps.
Excluding the cost of revenue tax
stamps as a factor in product value,
advertising costs amount to 9.86%
of net sales, the FTC report indi-
cates.

The seven baking corporations
covered in another report account-
ed for $202,301,826 in aggregate
net sales for 1939, as against a to-
tal operating outgo of $190,358,-
874. Of the total expenses, adver-
tising costs amounted to 3.03%.

Wine List Extended

SAN GABRIEL WINE Co., Long
Island City, has added WEVD,
New York, to its campaign of quar-
ter-hour programs and spot an-
nouncements for Colombo wines
currently running on stations in
metropolitan New York. Because of
the increase in sales attributed to
the radio campaign, the company
is extending the distribution of Co-
lombo wines through New Jersey,
Connecticut and Pennsylvania.
Agency is Emil Mogul Co., New
York.

Roma Wine in Chicago

ROMA WINE Co., Fresno, Cal, is
running a 52-week varied sched-
ule of live announcements on
WCFL WSBC WJJD WAAF
WGES WIND WCAR. Robert
Kahn & Assoc., Chicago, placed the
business.
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Modernized for FM

Western Electric 23C
Speech Input Equipment

No need to wait longer for speech input equip-
ment that’s up to the quality standards of FM.
Here it is! The Western Electric 23C offers uni-
form frequency response from 30 to 15,000 cycles
—total gain of 96 db.

This new equipment is attractive in appear-
ance...provides a complete audio system in one
factory-wired and tested unit...is simplicity itself
to install...operate...maintain.

With all the great improvements in quality,
you will be pleasantly surprised at the new lower
price.

IMMEDIATE DELIVERY

The 23C is ready for delivery today. Wire Gray-
bar now for full details.

D _ 5 ! QUALITY

al a new high!

PRICE

at a new low!

4
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Ask your Engineer™




Agencies Advised
To Accept AFRA

Code in Chicago

Combined Committee Favors
Commercial Provisions

ANNOUNCING THAT it is in full
agreement with the recently signed
code covering local commercial
broadcasts in Chicago between
NBC (WMAQ WENR), CBS
(WBBM),MBS (WGN) and AFRA,
which went into effect Nov. 3,
1940, the Advertising Agency Sec-
tion of the Combined Committee
of Broadcasters & Advertising
Agencies advised agencies to sign
immediately and return notices
sent out by the broadcasting com-
panies, to signify their acceptance.

The letter stressed that “the pro-
visions of the agreements allow
these stations to furnish the serv-
ices of a staff announcer on local
commercial programs without the
payment of an additional fee for
such services.” In no instance, ac-
cording to a spokesman for the
Advertising Agency Section, will
an advertising agency have to pay
for an announcer on local commer-
cial broadeasts providing it is will-
ing to accept the announcers avail-
able at the scheduled time of its
programs.

How It Works Out

That portion of the agreement,
dealing with announcer’s fees fol-
lows:

Staff announcers receiving staff sal-
aries of $75 per week or more, and
staff announcers whose weekly salary
is increased to $75 per week or more,
may be required by the company to
perform (but not as an actor or sing-
er) on, and read commercial copy
- on, local programs without additional
compensation up to the maximum
limit of 12 quarter-hour commercial
programs per weekK or their equiva-
lent, including whatever rehearsal is
used for such programs within the
the staff stretch. For the purpose of
determining this service, the follow-
ing formula shall govern:

Five-minute program is equivalent
to % of 15-minute program; 10-min-
ute program is equivalent to % of
15-minute program; 30-minute pro-
gram is equivalent to 5/3 of 15-minute
program ; 680-minute program is equiv-
alent to 6/3 of 15-minute program.

Beyond these limits, such staff an-
nouncers shall receive additional com-
pensation for such services rendered
on local commercial programs in ac-
cordance with the terms set forth in
the Chicago Supplemental Letter,
which, to the announcers, provides as
follows :

Five-minute—8$4 (15-minute rehear-
sal included) ; 6 to 10 minutes—$5
(20-minute rehearsal included) ; 11 to
15 minute (30-minute rehearsal
included) ; 16 to 30 minutes—$10 (45-
minute rehearsal included) ; 31 to 60
minutes—$12  (60-minute rehearsal
included). Additional rehearsals: $6
per hour but may be computed and
paid for in half-hour periods at the
rate of $3 per half-hour or part there-
of.

Staff announcers whose weekly sal-
ary is less than $75 per week shall
receive additional compensation for
services rendered on all local commer-
cials according to the above schedule.

The base minimum salary of $53
per week [BroapcasTING, Nov. 1],
involves only the announcing of sus-
taining programs, the making of sta-
tion identification, music credit, local
spot, time signal and similar an-
nouncements, switching and giving
switching cues, certifying master cop-
ies of continuities and performing

Page 32 o November 15,
|

MORE THAN 400 radio advertis-
ing folk attended the first WIJD-
WIND open house Nov. 8 when
the Chicago stations’ new studios
and executive offices, occupying the
entire second floor of the Carbide
& Carbon Bldg., 230 No. Michigan
Ave., were formally inaugurated.
Another open house was to be held
Nov. 15 to accommodate additional
guests. In upper photo (1 to r) are
Paul Raymer, representative; Herb
Sherman, WJJD sales manager;
Jack North, time buyer, Aubrey,
Moore & Wallace. Lower photo
shows Ralph L. Atlass, president
of the two stations, in his new
office.

MAKING THE CLASSICS CLICK

‘Invitation to Learning’ Series on CBS Proves Listener
Interest in Intellectual Topics 1

WHEN a weekly sustaining pro-
gram frankly aimed at the more
intellectual listener pulls in 10 to
20 letters daily at the start and
at the end of 18 weeks can draw
over 435 letters in one day, it looks
as though a successful formula
has been reached. That is the belief
of the CBS Adult Education Board,
which planned the educational se-
ries Invitation to Learning now on
90 CBS stations, Sundays at 4:30
p.m.—the largest network of all
Columbia’s educational programs
with the exception of the American
School of the Air.

On May 26, 1940, under the

similar routine duties for the com-
pany which are not part of the serv-
ices rendered by announcers for spon-
sors or advertising agencies on com-
mercial programs; and giving voice
auditions and participating in com-
pany-built auditions for local com-
mercial programs and auditions for
network and local sustaining pro-
grams.

The letters sent by NBC and CBS,
which were mailed Oct. 28, to all
agencies on their mailing lists, en-
closed copies of the following agree-
ments:

1. A letter agreement with AFRA
extending and renewing until and in-
cluding Nov. 1, 1943, the “Code of
Fair Practice for Commercial Net-
work Broadcasting”.

2. The Pacific Coast Regional com-
mercial code.

3. The Arbitration Award (affect-
ing Chicago local commercial pro-
grams) as amplified by the Chicago
supplemental letter.

4. Pertinent provisions of staff an-
nouncers agreement referred to in
3(b) of Chicago supplemental letter
which read *with respect to your staff
announcers who perform on local com-
mercial programs over your stations
they shall be governed by the pro-
visions of the staff announcer’s agree-
ment entered into between you and
AFRA.”
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guidance of Douglas Coulter, CBS
assistant director of broadcasts,
and Leon Levine, assistant CBS
director of education, the series
made its debut for an 18-week ex-
perimental period of ad lib dis-
cussion of history’s great books by
three noted speakers. Among the
participants were Huntington
Cairns, literary critic of the Balti-
more Post; Allen Tate, head of the
writing division of the creative
arts program at Princeton U, and
Mark Van Doren, Pulitzer Prize
poetry winner for 1939, all of whom
were selected as the three “regu-
lars” for the series as it started its
new 26-week period on Oct. 6.

All Done Ad Lib

The three men gather each Sun-
day in CBS informal Studio 10,
New York, without scripts ‘“to ac-
quaint listeners,” as Mr. Cairns
says, “with some of the great liter-
ary classics, and to renew the in-
terest of those already familiar
with them.” They sit at a small
table with one eight-ball micro-
phone between them. For the first
few weeks, the men had cards with
their names on hung around their
necks as in quiz programs. Now
they know each other well, but are
advised to mention each other’s
names whenever possible as it
makes for better “programming.”

In conjunction with the series,
Mr. Van Doren has written a brief
outline of each of the 26 books se-
lected for discussion during the
fall and winter months. In one
week over 2,000 requests were re-
ceived by CBS for this guide,
which is available to listeners for
ten cents. Publishers are distrib-
uting the booklets to bookstores,
while CBS is giving out more than
25,000 placards listing the books
and the program schedule to li-

braries, universities and other cul-
tural centers. The new series is
divided into ten sections covering
books on politics, ethics, autobi-
ography, fiction, drama, criticism,
poetry and philosophy, religion,
science and history. As Mr. Van
Doren puts it in the preface to the
Listeners Guide, the books selected
are ‘“books which the world has
not been willing or able to let die
. .. they are more alive than many
contemporary books because they
are true; and the fact of their sur-
vival through centuries is a guar-
antee of their form.”

Tough on Announcer

Most confused before the broad-
casts i3S Announcer Kenneth
Meeker, called upon to pronounce
such words as Cicero’s “De Offi-
ciis,” Aeschylus, Machiavelli, etc.
Even the program’s technical staff,
after working on several broad-
casts, has started reading the
books under discussion along with
listeners.

Books are not merely discussed
by the trio, but are linked up with
current problems. First in_the new
series was Aristotle’s “Politics,”
which lead to a discussion of how
democracy should be conducted;
second was Machiavelli’s “The
Prince,” often called a blueprint
for dictators and rumored to be
Mussolini’s favorite work.

Mail has come in from all 48
states with about 35-40% from
women. Letters seem to classify
into three groups: one including
people who ﬁaVe read all the books
—teachers, librarians, ministers—
and are glad others are reading
them; college graduates who have
been unable to continue reading
because of business, jobs, families,
and a third group of the self-
educated who love to read but want
guidance in their choice.

Keeping It Sustaining

It has been estimated that the
half-hour period, if sold by all t}}e
90 CBS stations now carrying it,
would bring in a quarter million
dollars for the 26-week period.
CBS has, however, promised that
a half-hour at a good time (pro-
gram currently follows the New
York Philharmonic concerts) will -
be withheld from sale for the 26
weeks. Book publishers are na-
turally enthusiastic about the se-
ries. Everyman’s which has on its
list 23 out of the 26 books, is dis-
tributing the Van Doren booklet
to bookstores. E. P. Dutton & Co.,
New York, has arranged for dis-
play of the program’s posters in
500 bookstores. on Levine, who
directs the program, reports that
155 public libraries in New York
City are setting up special shelves
to display the books discussed, and
according to Mr. Cairns, informal
chairman of the series, Library of
Congress officials have reported an
unusual demand for the classics
since the CBS Invitation to Learn-
ing made its debut last May.

NBC again this year will broadeast
the presentation of the American Wo-
man's Assn. Award for Eminent
Achjevement, to be made Nov. 18 at
the 14th Annual Friendship Dinner of
business and professional women’s
clubs of New York. Among the guest
speakers, discussing the theme of
‘“Women’s Achievement—Part of a
Mosaic,” will be David Sarnoff, presi-
dent of RCA, and Edward Johnson,
general manager of the Metropolitan
Opera Assn. Guest soloist will be
Eleanor Steber, young American so-
prano, who won the 1939 Metropoli-
tan Auditions of the Air contest.
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HE RADIO INDUSTRY has
TansWered the call to national
defense with an ‘‘all out’ accel-
eration of creative activities. In
research, in operation, in pro-
duction—from blueprint to wave-
length—the watchword is Service
for the Needs of Uncle Sam !
For radio today has attained
front-line rank in the national de-
fense program. [ts magic voice
keeps our citizens informed,
unites our nation as a vast com-
munity for free discussion. It
links together the 21 republics
of our hemisphere in bonds of
friendship and mutual interest.

It enables us to communicate

around the world, to reach out

to ships at sea, and to guide our
aviators through fog and night.
Whole-hearted Response

As a leader in radio research, as

the only company that makes

and does everything in radio, the

Radio Corporation of America

is proud of its call to duty. It

eagerly enlists its facilities and
personnel in the service of the
American people.

The emergency finds RCA
fully prepared. Months ago the
“must’”’ orders went to every
subsidiary of the company, with
the result that at the present

RCA Manufacturing Co.. Ine.
National Broadcasting Company
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RADIO CORPORATION OF AMERICA
RADIO CITY « NEW YORK

Radiomarine Corporation of America
R.C.A. Communications, Inc.

Radio Enlists for National Defense

moment it is making daily contri-
butions through its great labora-
tories, ceaselessly active in re-
search—through its manufactur-
ing company, in the production
of radio apparatus—through
communications, flashing mes-
sage traffic around the earth—
through radiomarine, in all-round
communication service at sea—
and through the National Broad-
casting Company, in nation-
wide, world-wide broadcasting.
To fill the need for men with
technical skill, RCA Institutes
1s training radio operators.

Accepting the Challenge
Using all the resources at its com-
mand, the Radio Corporation
of America i1s meeting every
demand for service—with ex-
panded facilities, increased
production, with smooth func-
tioning speed

In assuming its vital share in
national defense, RCA realizes
its opportunity to help preserve
the unitv and integrity of our
national life. Each of its thou-
sands of employees pledges his
energies and enthusiasm to pro-
ducing all needed equipment on
schedule, to making America’s
radio communication system
the most efficient on earth.

RCA Laboratorics
RCA Institutes, Ine.
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CHOSEN as one of the nine “most noteworthy examples of modern
architectural design in the vicinity of Richmond” in a recent survey
conducted by Architectural Record magazine, this new studio building
of WMBG, Richmond, Va., is pictured in the November issue of the
architects’ magazine. The $75,000 WMBG building was dedlcat.ed Dec.
25, 1938. Exterior is of limestone and glass brick, and the plant is RCA-
equipped throughout. Participating in design and construction were

W. H

Rhodes, architect; Nathan D. Thorington, contractor; Hamp-

shire & Decker, acoustical engineers; Capt. H. Ledyard Toole, director
of studio design of the Pittsburg Plate Glass Co., interior decorator.

HAILING broadcasting as “an edu-
cational, news and defense service
combined,” Miss Harriet Elliott, in
charge of the Consumer Protection
Division of the National Defense
Advisory Commission, pointed to
radio as a principal factor in na-
tional defense along “the home line
front” in a Nov. 3 address broad-
cast on WBIG, Greensboro, N. C.
Miss Elliott emphasized the role of
free radio in informing and educat-
ing consumers.

“Adult study programs, commu-
nity meetings, radio forums, and
library services can be expanded
or started to add to the effective-
ness of your individual and com-
munity life,” Miss Elliott declared,
suggesting various fields for ex-
panded educational activity. “Many
localities already have programs
under way to give their people
added proficiency in nutrition, nurs-
ing, child-care, special manual
skills, and in active citizenship. A
little effort and characteristic
American cooperation can develop
similar activities to every commu-
nity. And let us add to these full
public discussion of the issues fac-
ing us, through all available chan-
nels. In many countries this essen-
tial right of free men has disap-
peared with the light of freedom
and reason.

Democracy in Action

“It is indeed fitting that I should
be saying these things to you over
the radio. Broadcasting, as we know
it in the United States, has be-
come a fundamental instrument and
privilege of democracy. It is a
demonstration of democracy in ac-
tion. In America the radio has
performed a valiant service in help-
ing to educate us in the meaning
of democracy and good citizenship.

“Besides the dissemination of
timely news, the presentation of
educational and cultural programs,

RADIO AS A DEFENSE FACTOR

Miss Elliott, of Advisory Commission, Praises
Informative Achievements of Medium

and the offering of entertainment,
radio has a definite responsibility in
the present emergency to prepare
America for total defense. Radio
stations can cooperate with local
organizations in the promotion and
protection of human welfare in the
communities they serve. They can
encourage broadcasts by dietitians
and food experts who can inform us
what protective foods to eat and
how to prepare them. They can
help us develop physical fitness.

“Daily market news broadcasts
are needed to tell housewives which
foods are plentiful and good buys.
Experienced market news report-
ers can readily determine what the
retail stores will be offering in
abundance by studying the early
morning supplies in the local whole-
sale produce markets. Passing this
information on to the people of a
community is an important public
service which radio stations can
perform. I am glad to commend the
very station over which I am speak-
ing for giving a curb market news
service to the consumers in this
locality.

“Every community should seek
cooperative action betwen radio sta-
tion, market place and consumer to
give the public a daily deseription
of the overall food supplies avail-
able, in addition to impartial in-
formation on the best food pur-
chases of the day. If this service is
tied in with up-to-the-minute sug-
gestions for balanced menus and
food preparation, planned and
broadeast by trained home econo-
mists and food experts, the home
line front will have basic knowledge
for fortifying our much needed
human defenses.”

OLDEST network sustaining pro-
gram, Major Bowes’ Family, heard
Sundays 11:30 a.m. to 12:30 p.m. on
CIBS, starts its 19th year on the air
Nov. 17.
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BIG DAY FOR WAVE
New Transmitter Opened on
Election Day

ELECTION DAY, Nov. 5, was a
double-barrelled event for WAVE,
Louisville. In addition to its full
schedule of election broadecasts, the
station inaugurated operation with
5,000 watts power from its new
transmitter three miles north of
Jeffersonville, Ind. The station,
headed by George W. Norton Jr.,
president, and Nathan Lord, gen-
eral manager, has operated hereto-
fore with 1,000 watts on 940 ke.

WAVE has installed a new RCA
5-B transmitter and a second Blaw-
Knox vertical radiator at the new
location. The complete installation
was accomplished in less than five
months. Mr. Lord said the power
boost came opportunely since na-
tional defense expenditures in the
Louisville trading area authorized
by the Federal Government aggre-
gate $91,500,000, and assure Louis-
ville of an annual payroll increase
of $42,892,000.

FOUR N. Y. STATIONS
SIGN ACA CONTRACT

LOCAL 16 of the broadcast de-
partment of American Communi-
cations Assn., CIO affiliate, recent-
ly signed one-year collective bar-
gaining agreements with four New
York stations, WBNX, WHOM,
WNEW and WHN. Among clauses
included in all four contracts are:
Forty-hour, five-day week with
time-and-a-half for all overtime;
two weeks vacation for employes
with more than one-year’s service;
sick leave pay ranging up to four
weeks, and protection of seniority
and job guarantees in event an em-
ploye is conseripted.

Salary for technicians at WBNX
is $50 per week, while announcers
have a sliding scale starting at $45
with $2.50 per week increase at
six-month intervals. WHOM’s chief
engineer receives $75 per week,
with technicians at $45 minimum
with $2.50 per week increase every
six months. ACA plans to open ne-
gotiations with WHOM for a con-
tract covering announcers.

For technicians at WNEW a
$42-per-week minimum is set with
a $2 increase every six months.
Supervisors start with $70 with $2
increases annually. Technicians at
WHN receive from $42.50 up to
$62, supervisors starting at $70.

SCOTT HOWE BOWEN, owner of
WIBX, Utica, N. Y., has applied to
the FCC for a new 250-watt station
in Rome, N. Y.

Payless Hill-Billy

Shows Permitted

Wage-Hour Exemption Holds
If Benefiting Themselves

INDICATING that stations would
not be required to pay hill-billy
acts and other performers on sus-
taining programs, so long as their
service is voluntary and they are
performing for some benefit to
themselves, officials of the Wage &
Hour Division of the Department
of Labor recently settled the prin-
cipal remaining controversy over
application of the Fair Labor
Standards Act to broadcast opera-
tors. Agreement on this point was
reached at a Nov. 6 meeting be-
tween Wage & Hour Division at-
torneys and Joseph L. Miller, NAB
labor relations director.

Although the Wage-Hour officials
did not concede that all such per-
formers were not employes of the
station, they indicated the Division,
for the time being at least, would
not prosecute any station for fail-
ure to pay them the minimum wage
dictated by the Fair Labor Stand-
ards Act. They said that if it was
decided later that these perform-
ers should be included under the
Act, the industry would be given
adequate notice and no prosecution
would be retroactive.

According to the latest interpre-
tation, supplementing earlier rul-
ings regarding sustaining perform-
ers [BROADCASTING, Oct. 1, 15, Nov.
1], performers need not be paid
who: (1) Were not customarily
paid or were in the category of
performers not customarily paid;
and (2) whose performances were
voluntary; and who derived
some benefit (plugs, self-promotion,
etc.) from their performances.

Another interpretation of a dif-
ferent wage-hour problem faced by
broadcasters, classification of “stu-
dent announcers”, was advanced
Nov. 2 by Rufus G. Poole, assistant
solicitor in charge of opinions and
review for the Wage & Hour Divi-
sion. According to Mr. Poole’s in-
terpretation, a college student not
being specifically trained in radio
at the school does not qualify for
exemption.

Even as a “fill-in announcer”, so
long as he performs actual work
for the station, he must be classed
as an employe of the station, sub-
ject to provisions of the Act, Mr.
Poole indieated. In his inquiry, Mr.
Miller had cited this case as a par-
allel fitting the exemption granted
journalism school students working
for experience on a newspaper, cov-
cred in a September interpretation.

i
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WAVE elected Election Day to dedicate its new 5,000-watt transmitter
for greater Louisville service. This building houses the new 5,000-watt
RCA transmitter, with one of the two Blaw-Knox towers at the right.
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*x Population is thickest

* Buying is heaviest

* Selling is most profitable

KLZ’s intensified and directed power is etching a

new picture of radio efficiency and effectiveness through-
out the Denver-Rocky Mountain region.
Inside KLZ’s revised ¥2mv contour 93% of the pop-

ulation of eastern Colorado lives - . . and eastern Colorado
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is where the bulk of the state’s population is concentrated,
SEDGWICK.
-] where the bulk of the state’s business is transacted.

By no means, however, is KLZ’s effective coverage
hemmed in by this definitely established boundary. For
KLZ’s mail count brings regular response from points high
up in the Rockies, from consistent listeners in southeastern
Wyoming and western Nebraska.

KLZ offers a power that penetrates, a programming
that pleases. Sponsors who are taking advantage of this
combination are finding it a swift, sure means of gaining
entrance to the homes of the Denver-Rocky Mountain

area...the places where their selling must be done.

|
. Counties with

population density equal to

or greater than state average.

RLZ enver

CBS Aftiliate — 560 Kilocycles
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O Delagus
: ) Inc. AFFILIATED IN MANAGEMENT WITH THE OKLAHOMA PUBLISHING COMPANY

AND WKY, OkLAHOMA CiTy—REPRESENTED BY THE Katz AcENcCY, INC.
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by subsc

(62 issues plus the Yearbook Number)
at the old $3 rate

.but we must have your subscription
or renewal subscription NOW.
After January 1, subscription rates
increase to $5 a year--$8 for two years.
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BROADCASTING Weekly is your perfect Christmas gift to ALL your friends in Radio. They'll value it
every week in the year. Rates as low as $1.50 for 52 issues, plus the 1941 YEARBOOK number (when
you order 10 or more gift subscriptions). Use Christmas order card in this issue. We'll pay postage.




SICKLES OF WWSW

WINS DAVIS MEDAL

WALTER SICKLES, announcer
of WWSW, Pittsburgh, is the 1940
winner of the H. P. Davis Me-
morial Announcers Award, pre-
sented each year
in an anniversary
broadcast over
KDKA by Mrs.
Davis in memory
of her husband.
Mr. Davis was
vice - president of
Westinghouse in
charge of radio
operations and
collaborated with

Mr. Sickles Dr. Frank Con-
rad in pioneering broadcasting and
establishing KDKA. He also was
the first chairman of the board of
NBC when Westinghouse was part
owner of the network organization.

The award, a gold medal and
$150 cash, is made by a board of
judges to the announcer of any
Pittsburgh station considered out-
standing because of personality,
diction, adaptability, voice, versa-
tility and maintenance of high
standards in handling programs.
The 1940 judges were Vincent
Johnson, radio editor, Pittsburgh
Post-Gazette; Si Steinhauser, radio
editor, Pittsburgh Press; Mrs, Rich-
ard Rauh, actress of the Pittsburgh
Playhouse; Earl G. Hadley, instrue-
tor of Dale Carnegie speech
courses; Robert Garland, Pitts-
burgh Chamber of Commerce.

First honorable mention went to
William Hinds, KDKA, and second
honorable mention to Bob Donley,
WCAE.

Previous awards were won by
Fred Webber, KDKA, 1933; Bill
Sutherland, KDK A, 1934 and 1936;
Tony Wakeman, WJAS, 1935; Ken
Hildebrand, KQV, 1937; Bill Beal,
KDKA, 1938; David Garroway,
KDKA, 1939.

Food-Drug Law Changes
For Canada Are Studied

CANADIAN food and drug ad-
vertisers are studying amendments
to the Food & Drug Act, which go
into effect Jan. 1, 1941. They deal
mainly with advertising of vitamin
content in foods and drugs. No
changes in the Canadian Broadecast-
ing Corp. regulations as to seript
for food and drug advertising are
contemplated, the present regula-
tion covering the new amendments.

Under the new amendments
claims for wvitamin content are al-
lowed within strict limitations; tes-
timonials regarding the aection of
vitamins may not be used; no as-
surances may be made regarding
results obtained by vitamin medica-
tion.

Under present regulations food
and drug copy must be submitted
to the Department of National
Pensions & National Health at Ot-
tawa either direct or through the
CBC, which has arranged for a
referee board of three members of
the department to handle eom-
plaints from advertisers after de-
partment officials have gone over
the copy. It is not expected the new
amendments will change this meth-
od of checking copy.

WWDC are the call letters of the new
local in Washington. D. C . granted to
the Capital Broadeasting Co. Oct. 29
[BrOADCASTING, Nov. 1].

WLAW Joins CBS

WLAW, Lawrence, Mass.,, was to
join CBS Nov. 17 as a member of
the Basic Supplementary Group and
the network’s 122d station. On the
same day WLAW begins fulltime
operations with its new power of
5,000 watts on 680 kec. Base net-
work rate for an evening hour has
been set at $100 for advertisers
whose CBS hookups also include
WEEI, Boston, and at $140 for ad-
veltlsezs not also on WEEL

Join NBC in Miss.

WGRM, Greenwood, Miss.,, and
WSLI, Jackson, Miss., on Nov. 3
became affiliates of NBC’s Blue
Southern Group, available as a
package at $80 per evening hour.
WGRM is owned by P. K. Ewing,
manager of WDSU, New Orleans,
and operates on 1210 ke. with 250
watts unlimited time. WSLI, owned
by the Standard Life Broadcast-
ing Co., operates on 1420 ke. with
250 watts unlimited. With these
two stations, NBC’s affiliates total
206.

Join McClatchy Net

KYA, San Francisco, and KQW,
San Jose, Nov. 15 will be available
as optional outlets for advertisers
using the California Radio System,
according to Howard Lane, man-
ager of the MecClatchy-operated
network. Addition of the two out-
lets brings the regional network’s
roster to 12,

Al Warner Given Award
For Radio News Writing

NEW recognition of radio as a
news medium was given this month
when Sigma Delta Chi, professional
journalistic fraternity, gave its
first award for i

radio news writ-
ing to Albert
Warner, CBS
Washington cor-
respondent. The
award was one of
five made by a
committee of
judges for gener-
al reporting, edi-
torial writing,
foreign corre- Mr. Warner
spondence, Washington correspond-
ence and (added for the first time
this year) radio news writing. It
is to be presented Nov. 16 at the
fraternity’s annual convention in
Des Moines.

Sigma Delta Chi accepts for
membership on college campuses
those undergraduates planning to
make journalism their career and
qualifying as newsmen by reason
of their campus activities. Judges
of the 1940 contest were Roy Rob-
erts, managing editor, Kansas City
Star; Paul Scott Mow1e1, editor-
in- chlef, Chicago Daily News; John

Owens, editor-in-chief, Balti-
more Sun; Arthur Krock, New
York Times; Frederic William
Wile, Washington Star.

Gets RCA Tellowship

DR. THOMAS F. ANDERSON., re-
searcher in biology, surface chemistry
and spectroscopy and instructor in
physical chemistry at Wisconsin U,
has been appointed by the RCA Fel-
lowship Committee to receive the RCA
Electron Microscope Fellowship. Dr.
Anderson will devote a year to re-
search with the microscope at the RCA
research laboratories in Camden.
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When you think of

VEW ORLEANS

you think of:

NEW ORLEANS

50,000 WATTS

The greatest selling POWER in the South's greatest city

CBS AFFILIATE ... NATIONAL REPRESENTATIVE . .. THE KATZ AGENCY, INC.
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~BUT DOES
EVERYBODY

HAVE TO LISTEN
TO MA PERKINS?

-------

Here is a find for any business sultan! MORE women ... MORE sales...MO!



Sorry, Sultan...Today, theyre all part of

the largest woman audience ever assembled

in this country...the women who listen
by preference to NBC RED Network!

What man doesn’t love a female audi-
ence? But when that man is a Time-
Buyer, it’s more than a matter of ego
to him; it’s a matter of Repeat Busi-
ness. And when that man is the
Client, it’s the Life-Blood of his in-

dustry.

For women, as provable research
shows, control 80 to 90 percent of all
the purchases made in America . . .
either untie the purse-strings them-
selves, or control the choice of the
product. Under their madcap hats
lies a brain so shrewd and practical
it’s the calculating machine of the
nation . . . as exact as any cash-

register.

Tell your story to more women
. and up, up go your sales . . .
NBC RED gives you more women
listeners than any other network

... More women . . . more sales.

Just take a look at the figures. NBC
RED has the first seven peak-popu-
lar daytime programs . . . the pro-
grams women all across the country
listen to most. And women don’t
forget the network that brings them
such pleasing programs. They keep
listening right on through the day . . .
keep turning back to RED stations.

Yes, it’s a fact . . . for the recent
“All County Census of Radio Lis-
tening Habits” reveals that during
the day the RED Network is listened
to most by 36.99, more families than
any other network. What’s more, at
night 41.7% more families “listen
most”’ to the RED than to any other
network.

So, it’s easy to see that anytime
—morning, noon or night—is profit-
able time . . . on the RED! National
Broadcasting Company. A Radio

Corporation of America Service.

profits for the man who puts his radio dollars on NBC RED!




357-FOOT ANTENNA of WIND,
Gary, Ind.,, was gone with the 65-

mile-per-hour wind, the worse to
hit the Midwest since 1898, on Nov.
11. Located five miles west of Gary,
the antenna was one of three erect-
ed a number of years ago. The sta-
tion was off the air for only 35
minutes, auxiliary equipment com-
ing to the rescue.

Razed by Gales

ANTENNAS of at least three
midwestern broadcast sta-
tions were toppled by the
winter’s first storm which
whipped through the middle
west November 11, according
to advices reaching the FCC.
The 733-foot tower of WJR,
Detroit, was demolished,
while WIND, Gary, Ind., and
WKZO, Kalamazoo, Mich,,
also reported damage to verti-
cal radiators. After the WJR
accident, WMBC, Detroit
local, carried the station’s
CBS programs while two tem-
porary telephone poles were
erected, pending restoration
of the steel structure. WIND
and WKZO obtained FCC
permission to broadcast tem-
porarily with only one anten-
na of their respective direc-
tional arrays until repairs
were completed.

ASCAP Deletions

KFI-KECA, Los Angeles, on Nov.
1 eliminated all ASCAP music
from sustaining programs. Broad-
cast Music Inc., and public domain
music are being used. Policy was
instituted at this time, according
to Harrison Holliway, general
manager, to avoid last minute con-
fusion should the breach hetween
broadcasters and ASCAP be car-
ried over vpast the first of next
year, when current contraets with
stations expire. KFI1-KECA are
the first West Coast stations to in-
stitute this policy in favor of BMI.
A Dec. 1 deadline on elimination
of ASCAP music from sustainings
has been adopted by BMI member-
ship generally.

WIP. Philadelphia, started Nov. 8 to
restrict to H09% the ASCAP music to
be played on the station, the ruling
affecting the playing of records and
transcriptions in addition to the studio
orchestra and dance remote programs.
BMI and public domain music com-
prises the other 50%.

Cornell’s ‘Network’

AFFILIATING with Intercollegi-
ate Broadcasting System, the Cor-
nell U Radio Guild has started
CRG, a miniature station serving
campus dormitories and other
buildings. The station, operating
under sanction of Cornell’s board
of trustees and the FCC, has pur-
chased new equipment and installed
studios in Willard Straight Hall,
the university union. In addition to
a regular four-hour daily program
schedule, dance music is carried
Saturday nights. Programs are
sent over telephone lines to oscil-
lator units in dormitories and fra-
ternities or 1oomm;: houses, with
listeners paying a rental charge
and installation fee for the oscilla-
tor. Programs are tuned on an ordi-
nary radio. Students operate the
station under a five-department
setup.

Fire Destroys Station

FIRE completely destroyed the
studios, transmitter and all equip-
ment of KAWM, Gallup, N. M.,
Oct. 27, and reconstruction of the
station is now awaiting FCC ac-
tion on an application to transfer
its ownership to A. W. Barnes,
publisher of the Gallup Indepen-
dent. If the application is granted,
Mr. Barnes contemplates rebuild-
ing the entire plant, using Gates
American equipment throughout,
according to Eugene Colley, com-
mercial manager. A. W. Mills, lo-
cal electrical contractor, is the
present licensee.

Standard Station Gutted

THE BUREAU of Standards station
at Beltsville, Md.,, WWV, wus de-
stroyed by fire Nov. G but will soon

be replaced. The station was used to
transmit  standard frequencies by
which radio stations could calibrate

their own transmissions. It was auto-
matic and unattended except for maiun-
tenance. and the equipment was eight
years old.
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MAN BITES DOG

Owners of Safford Station
——Start Newspaper

AFTER little more than two years
of operation of KGLU, Safford,
Ariz., its owners decided that the
little community, boasting only a
weekly newspaper, should have a
daily. Accordingly, on Nov. 10 they
inaugurated the Safford Daily
News with full leased-wire facili-
ties of UP. Needless to say, the
newspaper will work in close col-
laboration with the station, which
is an affiliate of the Arizona Broad-
casting Co. network keyed from
KTAR, Phoenix, and which recently
became an NBC supplementary
outlet.

Owners of the newspaper are the
same as the owners of KGLU, in
which Louis F. Long, local theatre
owner, holds 709, interest; Joseph
W. Greenhalgh, insurance and
realty man, 109, and Spencer W.
Kimball, also an insurance and
realty man, 109.

While there are nearly 300 broad-
casting stations owned in whole or
part by newspapers interests, there
have heen few cases where radio
station owners have established or
acquired newspapers. One instance
is the Clay Center Sun, which is
owned by Herb Hollister and Don
Searle, owners of KMMJ, Grand Is-
land, Neb. KMMJ until about a
year ago was located in Clay Center.

COMMENTARIES by Johannes
Stecle, noted commentator and analyst,
are being syndicated via transecription
by Radio Attractions, New York,
for presentation by subscribing sta-
tions as a quarter-hour five times
weekly series. NBC Radio-Recording
Division records Mr. Steele’s daily
broadcasts on WMCA, New York.
each evening and ships the discs via
air express to subscribers. Local dis-
tributors of the General Tire Co. have
signed for the programs on WEBNS,
Columbus. and WTRY, Troy, and
other sponsors are being lined up.

BACK ON THE AIR only 12 hours after its 733-foot steel antenna tower
had collapsed in a 78-mile gale Nov, 11, WJR, Detroit, was using this
wooden pole setup, erected amid the wreckage of the giant tower.
Within an hour after the collapse at 4:45 p.m. WJR prograras were back
on the air on the WMBC transmitter, and by 5:30 the next morning
WJR was ready to resume operations under its own power, using the
temporary setup, rushed to completion in a biting gale with the aid of
Detroit Edison Co. linemen. WJR also made temporary use of WXYZ’s
auxiliary transmitter while en%neers were getting the bugs out of

the emergency installation, but

efore the day was out the station was

back on the air on almost full 50 kw. power and Engineer M. R. Mitchell
was getting congratulatory telegrams from all over the country. Al-
though rebuilding of the antenna presents unusual problems, arising
out of the steel situation because of defense construction, Manager Leo
Fitzpatrick indicated that work could be completed within 60 days.
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Third Dimension
Effect on Films

RCA’s Fantasound Process
Gives Realistic Result

NEW technique in reproducing
sound-on-film named “Fantasound”
was demonstrated Nov. 13 with the
New York premiere of Walt Dis-
ney’s “Fantasia” at the Broadway
Theatre. The system, developed
after three years of work by Dis-
ney and engineers of RCA Mfg.
Co., projects a complete third-di-
mensional effect of sound and music
throughout the specially-equipped
theatre.

The realistic effect of sound ac-
tually moving with all action on
the screen is accomplished by the
use of strategically located loud-
speakers in the theatre and special
sound control tracks. When, for ex-
ample, a bee buzzes into the scene
to circle around the screen and off
again, loudspeakers automatically
cut off and on to follow its prog-
gress, giving the impression that
the bee is traveling all around the
theatre.

Prior Tests

A part of the new system, de-
scribed as “multiple channel record-
ing”, was first used by RCA engi-
neers in the 1937 production of the
picture “One Hundred Men and A
Girl”, in which Leopold Stokowski
conducted the music as he does in
“Fantasia”. Early in 1938 Disney
decided to do a similar job in the
pictorial interpretation of Dukas’
“The Sorcerer’s Apprentice”, with
RCA handling the recording work.
After production, the film proved
so interesting it was decided to in-
clude other musical compositions
and make it a full-length feature,
incorporating the sound control
track idea.

More than 420,000 feet of music
by the Philadelphia Orchestra was
recorded, with 18,000 feet finally
selected. RCA engineers simplified
the system to the point where only
four tracks were necessary, three
for sound and one for control,
which through the employment of
different frequencies are combined
into one. In reproduction, they are
separated by filters, RCA also con-
structed a special optical enlarg-
ing printer, which records the four
sound and control tracks simul-
taneously on the same strip of film,
and a special reproducer for use
with the sound tracks.

“Fantasound” is not to be re-
stricted to the Broadway Theatre
in New York, RCA reports, as 12
reproduction machines have been
constructed for the road perform-
ances of “Fantasia” in the nation’s
76 largest cities.

Purity Bakeries

PURITY BAKERIES Corp., Chi-
cago, for Taystee Bread is testing
a thrice-weekly quarter-hour radio
version of the well-known comic
strip “Mandrake the Magician” on
three stations, KWK, St. Louis;
WOR, Newark, and WLAC, Mem-
phis. If the test, which started Nov.
11, proves successful, more markets
will be added later in the year. Ar-
rangenents with King Features
Syndicate for the sale of the strip
to Campbell-Ewald Co. of New
York, the Purity agency, were made
by Henry Souvaine, New York pro-
gram producer.

BROADCASTING ¢ Broadcast Advertising
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WILL YOU SELL IT 7

To MEN who know tobacco best, it's a
pipe that where there’s smoke, there’s sales.

Here in America’s Money Belt, where
each year folks spend more than ninety
million dollars to turn tobacco into smoke,
the air is fairly blue with this money-
making haze.

We'll blow some your way with a few
puffs from The Cowles Stations . . . four
voices in the middlewest that cover Amer-
ica’s Money Belt like a smoke screen from

WNT

€EDan RAPIDS
WATE 0

RLO X <
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Lnd> Ly Ly Ly

the rolling Mississippi to the rangy Black
Hills.

This broad, fertile land is also a rich,
ripe market for you who sell drugs, foods,
beverages, cosmetics, soaps and dozens of
other things. And, now, with business and
agricultural conditions better than ever,
Money Belt people will be buying more
than ever.

Use The Cowles Stations, in America’s
Money Belt, where sales are smoking hot.

¢ ¢
K50 ‘?na'{)

[ Affihated with THE REGISTER AND TRIBUNE. Des Moines, lowa ]

Represented Nationallv by THE KATZ AGENCY
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WHICH OF THESE
DO YOU SELL?

Estimated Annual
Retail Tobacco Sales
in America’s Money Belt

...... $13,738,148.93
Cigarettes ... 59,219,534.00
Chewing & Snuff 5,324,353.37
Smoking Tob.. 12,691,425.38

Cigars

Total . .... $90,973,461.68
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Radio Newsmen Invited
To Become Members of
Correspondents’ Group

WITH 25 associate members al-
ready on its rolls, the Radio Cor-
respondents Assn., organized in
Washington last year to promote
interest of radio news reporters in
the capital, has issued invitations
to all accredited radio newsmen to
become associate members.

Albert L. Warner, association
president and Washington com-
mentator for CBS, has advised all
stations of the availability of asso-
ciate memberships to their news-
men, which would entitle them to
radio gallery privileges in Con-
gress and to admission to White
House and all other Government
press conferences. Associate mem-
bers must be persons whose chief
occupation is gathering, editing or
reporting news for radio. Dues are
$2 a year.

Mr. Warner said no campaign
for members is being made, but the
volqntary memberships received
dur}ng recent weeks indicate the
§e§1re of many radio reporters to
join the association. Associate
members, if visitors in Washing-
ton, would have the privileges of
the radio gallery in Congress and
also would be welcome to the an-
nual radio correspondents’ dinner
to which the President, Cabinet
members, Congressional leaders
and the chiefs of the major politi-
cal parties are invited.

The active membership of the
association now totals forty. Asso-
ciate members recently enrolled in-
clude: Paul White, Elmer Dauvis,
George TFielding Eliot, Robert
Trout and Robert Wood, CBS;
Lowell Thomas, A. A. Schechter,
H. V. Kaltenborn, John W. Vander-
cook, Milton Burgh and Don God-
dard, NBC; Dave Driscoll and
Raymond Gram Swing, MBS; Her-
bert Moore, Transradio Press;
Peter Grant, WLW, Cincinnati;
Rex Davis, WCKY, Cincinnati;
Burt Blackwell, WAVE, Louisville;
Julian T. Bentley and Ervin Lewis,
WLS, Chicago; Leland L. Chesley,
KWK, St. Louis; William Winter,
WBT, Charlotte; Erle H. Smith,
KMBC, Kansas City; Brooks Wat-
son, WMBD, Peoria; Charles G.
Shaw, KTSA, San Antonio; Mat-
thew Gordon, CBS, New York; I
I\Rd.dMacFarlane, WFMD, Frederick,

CBS- Dance Remotes

CBS resumed its late evening pro-
grams of remote dance band pick-
ups on Oct. 30, following signing
of a contract between WGBI, CBS
outlet in Scranton, and the Seran-
ton local of the American Federa-
tion of Musicians. For the previous
16 days CBS has used studio pro-
grams in the midnight hours, AFM
President James C. Petrillo having
ordered bands not to play for CBS
until the Scranten situation had
been ironed out. WADC, CBS
Akron station, was originally in-
volved in the AFM order but
reached an agreement with its local
within four days.

IN RESPONSE to appeals from CBS
listeners to lear the CBS Philhar-
monic Symphony Orchestra in person,
the network las extended the tour
schedule 2% weeks. The first concert
on Nov. 18 will take place in York,
Pa., and the tour will close Dec. 5 in
Springfield, Mass., making a total of
17 concerts in 16 cities.
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RADIO IN THE ALASKAN WAY

Sporadic Reception From United States; Siations
Seek Disc Rebroadcasts for Territory

THINGS are different in Alaska,
according to C. B. Arnold, manager
of KINY, Juneau, who told the re-
cent NIB convention that where he
comes from 85% of the programs
are either phonograph records or
transcriptions. None of the Alaskan
stations are affiliated with an Amer-
ican network, he said, and conse-
cuently when KINY broadcast its
first Kraft Music Hall program last
spring the event took on the pro-
portions of a national holiday.

Show is recorded at the time of
its network broadcast and the
transcription shipped to Alaska by
air express for broadcasting there
nine days later. A similar arrange-
ment has just been completed with
Thomas J. Lipton which will bring
the Helen Hayes Theatre series to
the KINY audience. Both of these
programs are handled by Young &
Rubicam, New York.

Alaskans are largely dependent
on their local stations, Mr. Arnold
stated, explaining they ecan hear
United States stations only after
dark—which means after 11 p.m.
during the summer—and only when
meteorology conditions are abso-
lutely correct, which they are not
during most of the time, he added.
About 30 American advertisers are
now sponsoring programs or an-
nouncements on Alaskan stations,
he said, and following the success-
ful reception of the Bing Crosby
series he expects that the Jack
Benny, Kate Smith and other ma-
jor network programs may soon be
heard, via transeription, in Alaska.

Emergency Service

Because of the wildness of the
country and the lack of point-to-
goint communications, the Alaskan
roadcaster gets many calls for
emergency service, Mr. Arnold said,
and frequently will interrupt his
entertainment to ask trappers in a
certain territory to go to a place
where a river party has been caught
in an ice jam and notify them that
a rescue party will meet them at
such and such a spot, as was re-
cently done, or to perform other
special communications service. In
the instance cited, KINY had been
told of the strandees by an airplane
pilot who had seen them as he flew
across the land on his way to
Juneau.

Broadcasts of trital scngs and
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rituals in the Thinglet language
have given KINY a large following
among Alaskan Indians, Mr. Ar-
nold said, explaining that they had
previously shunned the radio as
an instrument that spoke only the
white man’s language but had be-
come intense fans when they heard
their own language coming from
the speaker.

KINY is opening new studios in
Juneau early in November, he
stated, designed and built by Vin-
cent 1. Kraft, chief engineer, who
has assembled the equipment from
various sources to meet special
needs of the station. Present stu-
dios, on the outskirts of the city,
are located over a gold mine, Mr.
Arnold explained, and discovery of
a new vein might find the ground
taken right out from under the
station.

F. P. Douglas Is Named
As KMOX News Chief

FRANCIS P. DOUGLAS, for the
last 16 years city editor of the St.
Louis Globe-Democrat, has been
named director of the KMOX news
department and the station’s chief
news analyst, according to an Oct.
31 announcement by Merle S.
Jones, general manager of KMOX,
St. Louis. He replaces Harry W.
Flannery, who recently flew to Ber-
lin as a CBS correspondent there.
In addition to directing the KMOX
news bureau, Mr. Douglas handles
a five-weekly news commentary on
KMOX for Stevhano Bros., Phila-
delphia (Marvel Cigarettes).

Introducing Mr. Douglas to
KMOX listeners on a special pro-
gram late in October, Mr. Jones
announced the station had sub-
scribed to Associated Press news
service, supplementing its regular
United Press and Transradio Press
sources. Mr. Douglas’ first micro-
phone appearance came last sum-
mer when he was invited to sub-
stitute for Mr. Flannery while the
latter was vacationing. After grad-
uating from Harvard U in 1921,
Douglas joined the news staff of
the Globe-Democrat. Three years
later he was named city editor, a
post he held until joining KMOX.
He is 43, a native of St. Louis, is
married and has two children.

United States Stations
Offer Tribute to KINY

TWENTY broadeasting stations,
scattered throughout the United
States, participated in an unique
salute to KINY, Juneau, Alaska,
on QOct. 31 during dedication of new
studios by the station. Edwin A.
Kraft, owner of KINY, who went
to Juneau from his home in Seat-
tle for the ceremonies, reports the
event the b.ggest ever broadecast in
Alaska.

Transeribad salutes in the form
of brief talks, musical programs,
comedy dialogues and jamborees,
presented by the various stations
were shipped to Juneau. Special
congratulatory addresses by Ne-
ville Miller, president of the NAB;
Anthony Dimond, Alaskan delegate
to Congress; William S. Hedges,
vice-president of NBC, and others
were broadeast by KINY. The
mainland stations contributing to
the broadcast ceremonies included
KFI WRVA WFAA KMBC KFRC
WCAE KSFO WCAO KFEL KHQ
KOL KIRO WMIN KGER KSL
WAAF WJR WWL WHO WSM.

KGBU Signed by MBS

As Outlet for  Alaska

LISTENERS in Alaska to KGBU,
Ketchikan, can now hear network
programs for the first time with
the recent affiliation of that station
with MBS. KGBU, owned by the
Alaska Radio & Service Co. and
operated on 900 ke., 1 kw. unlimit-
ed, has the same status as Mutual
outlets in Hawaii, rebroadcasting
the network’s programs on signals
from KOL, Seattle, and KMO, Ta-
coma, both MBS affiliates.

Also joining Mutual to bring its
affiliates with KGBU to a total of
161 is WARM, Secranton, Pa,,
which operates on 1370 ke., 250
watts unlimited, and is owned by
Scranton Broadcasters Inc.

GABRIEL HEATTER, news analyst
of WOR, New York, is now broadcast-
ing from fully-equipped miniature ra-
dio studios set up in both his New
York apartment and his Long Island
country home as a combination den,
study, newsroom and broadcasting
studio. According to his needs, Heat-
ter can broadcast from either studio,
each of which has UP news tickers,
maps, microphones, remote-broadcast
apparatus and direct lines to WOR.

RICHARD FIELD LEWIS Ir., for-
merly in radio on the West Coast who
now manages and is part-owner of
WEFVA, Fredericksburg, Va, has ap-
plied to the FCC for a new 250-watt
station on 1370 ke. in Winchester, Va.

Bt

NAMED to succeed Harry W. Flan-
nery as news editor of KMOX, St.
Louis, Francis P. Douglas (right),
was introduced to his new radio
audience late in October by Merle
S. Jones, KMOX general manager.
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4 “WGY is hoosting sales....

SPONSORS of WGY’s musical clock periods conducted daily except Sunday

by versatile Gene O’Haire, early-morning “air salesman,” pay for one
Yy pa)

personality and get two. In one of these periods, from 7:45-8 a. m., O’Haire

11

and his voice double, “Syracuse,” take the air in behalf of Peter Paul con-

fections, Mounds and Dreams.

That they sell is attested by this advertiser’s agency, Platt Forbes Inc.,

which says, “WGY is boosting sales and doing a good job for Peter Paul.”

Producing results is all in a day’s work at General Electric Station WGY.
And doubly satisfying are the values enjoved by advertisers using this

50,000-watt voice of the Great Northeast.

. J { NEWYORK HOLLYWDOD
Represented Nationally by SPOT Sales Offices { e e R |
I~ L sosToN DENVER |
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The Other Fellow’s
VIEWPOINT

An Expert on FM

EDITOR, BROADCASTING:

The programming of new FM
stations, especially during the
period when the audience is com-
paratively small, will be rather dif-
ficult, especially in locations where
FM stations overlap areas now be-
ing served by a number of small
AM network stations. Naturally,
this will force networks to consider
each FM station on the basis of
coverage and as to what effect it

might have in connection with fu-.

ture plans. On the other hand, if
FM stations are denied present AM
network programs, it will force the
production of local programs and
the use of program transcriptions
which will, in turn, enlist a new
listener audience and eventually
take away listener audience from
present AM network outlets. This
providing of special or different
programs on FM stations than can
be obtained locally on AM stations
will build up a special FM listener
audience at a much more rapid rate
than would be the case of the pro-
grams on FM stations were mere-
ly duplicates of programs from
local AM stations.

Another very important consider-
ation is that of night-time coverage
of present shared-channel AM sta-
tions, which, as you know, is limit-
ed by the amount of ecross-talk
which can be tolerated by listeners.
In general, daytime coverage of
these shared channel stations is
free from cross-talk, but, at night,
the listener audience which can be
served without ojectionable cross-
talk is greatly reduced and, in
many cases, is confined to a radius
of only a few miles from the loca-
tion of the AM transmitter. In such
cases, the duplicating of these same
programs, whether network or local,
on an FM transmitter will give the
same night-time coverage, free
from cross-talk, as obtained in the
service area of the AM station
when operating under daytime con-
ditions. Thus, the FM transmis-
sions will be of great value to local
network outlets which are now
served by low-power shared-chan-
nel AM stations.

I know that the networks ap-
preciate all of these problems and
I trust that they will find some
answer before the first of the year
when FM goes commercial. In any
event, FM is going ahead, regard-
less of the action of any or all of
the networks in preventing or limit-
ing the use of AM programs on
FM transmitters.

Ray H. MANSON,
Vice Pres. & Gen. Mgr.
Stromberg-Carlson Telephone
Mfg. Co.,
Nov. 1, 1940. Rochester, N. Y.
RCA’s Educational Films
ADVANCE BOOKINGS for the 1940-
41 season for “Airwaves” and “Tele-
vision”, RCA sound motion picture
films produced by Pathe indicate an
even larger audience than was counted
last year, according to Ellsworth C.
Dent, RCA educational director. The
films are non-commercial in approach,
portraying the story of radio from its
beginning and tracing the development
of television. Shown before thousands
of persons last year, the films also
have proven invaluable to RCA deal-
ers and distributors.

AT START of the Virginia hunting
season, Bob Beadles (left), chief

announcer of WRVA, Richmond,
joined Winston Montague, the Old
Dominion’s foremost hunting and
ﬁshmg authority, on an early gun-
ning expedition. Here the nimrods
pause and admire Montague’s prize
setter. Montague’s informal com-
mentaries on outdoor sports are
aired on WRVA under sponsorship
of Larus & Bro. Co., Richmond
(Domino Cigarettes).

Code on Contents
(Continued from page 24)

and Karl Koerper, vice-president
and general manager of KMBC,
Kansas City, advised the Commit-
tee of difficulties encountered in
strict adherence to the Code time
limitation provisions. They cited
the instance of an important pro-
gram which went to another sta-
tion because it did not adhere to
the letter of the Code.

Chairman Bill explained, in
opening the conference, that the
Committee’s actions were simply
recommendatory and that it could
not go beyond suggesting to the
NAB membership, at the next an-
nual meeting, that Code provisions
be modified.

Members of the Code Commit-
tee attending the meeting were
Chairman Bill, Hugh A. L. Halff,
WOAI, San Antonio; Henry P.
Johnston, WSGN, Birmingham; J.
0. Maland, WHO, Des Moines; Gil-
son Gray, CBS, New York; Cal
Smith, KFAC, Los Angeles, and
Earl J. Glade, KSL, Salt Lake City.
In addition, Fred Weber, MBS gen-
eral manager, appeared as proxy
for T. C. Streibert, WOR-MBS
vice-president; and A. W, Kaney,
NBC, Chicago, for Frank E. Mul-
len, NBC vice-president.

AMA Renews Series

AMERICAN MEDICAL ASSN. on
Nov. 13 resumed for the eighth con-
secutive year its weekly half-hour dra-
matic program Doctors at Work on
NBC-Blue. Each broadcast will high-
light some phase of modern medicine
in action. The series is written by
William Murphy, continuity editor of
the NBC Central Division, in cooper-
ation with Dr. Ww. Bauer director
of the bureau of pubh(‘ bealth and in-
struction of the AMA.
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did the inventor of FM,
Major E. H. Armstrong,
use the phase shift method of
modulation in his own FM trans-
mitter W2XMN, Alpine, N. J.?

And why have the majority of
FM stations** now in actual
programming operation (not
experimental) chosen REL-FM

equipment?

z%e/w@m o

REL is the only FM manufactur-
er using the ARMSTRONG
PHASE SHIFT. METHOD. This
method of direct crystal con:
trol, without the necessity of
counter-feed back, assures the
broadcaster an FM transmitter

that will not go off frequency.

So before you buy your FM

§ 0T 0 Skt 1 S5HN, Alpine, M -. ~ W F ae | transmitter protect your invest-

N. J., equipped with REL-FM appa- =
ratus. In service since April, 1938,

P i3 -4 : o tdl only manufacturer employing

+% FM BROADCASTING STATIONS SERVING THE PUBLIC DAILY * .~ The ARMSTRONG SHIFT METH-
On the Air OD for broadcast transmitters.
Station Location Owned by Continuously Since

W2XMN_______Alpine, N, J._____ ‘Maj. E. H. Armstrong.______April, 1938 ®
W2XAG ______Yonkers, N. Y. .C. R. Runyon, Jr. -_-_Nov., 1936
WI1XOJ________Paxton, Mass._._________ - Yankee Network__.. ~May, 1939
WEOD. _.Boston, Mass..D . _.Yankee Networlk__ = J;\April, 1939 qu'o E é °
-—---Washington, D. C.__ __.Janskey & Bailey_ - _-Aug., 1939
Rochester, N. Y.. ——-Stromberg-Carlson___ __ _Nov., 1939 ; 1 nglneerlng
__-.Long Island City, N. Y.___J. V. C. Hogan_____ _Oct., 1939
Milwaukee, Wisc.___ The Journal Co.. . Lobs 'nc
W8XAD._.______Rochester, N. Y.. WHEC, Inc.. {4 ¢
WIXZR_ -Chicago, Ill.__-__ Zenith Radio Corp.

* : L . / .
All using REL-Armstrong Phase Shift Method. ‘ ! 4é“d @' NY.
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DEPARTMENT store advertising
via radio in the San Francisco bay
-area is widely sought, but seldom
caught.

The few department stores using
radio today in most cases confine
their advertising to occasional spot
announcement campaigns or on par-
ticipating women’s programs.

However, KROW, Oakland, Cal.,
recently sold a program idea to
Sherman, Clay & Co., operating the
music and radio department in the

C. Capwell store, Oakland’s
largest department store and along
with the sale succeeded in getting
complete backing from the promo-
tion and advertising department of
the department store.

The program is titled Question-
Air, and originates from the music
department on the fourth floor of
the store on Fridays—3:30 to 4 p.m.

TEST

NO.

1 TEST CITY

SHERMAN, CLAY'S ‘QUESTION AIR’

San Francisco Department Store Tries Special
Promotion in Advance of Holiday Season

(PST). According to KROW Man-
ager Phil Lasky, this is the first
large show of any nature to be tied
in with a department store in the
San Francisco-Oakland area. It is
booked as a special 13-week Christ-
mas promotion for the radio-music
department.

Lots of Prometion

To illustrate the enthusiasm
aroused by the station the following
memorandum from the store’s pro-
motional department is quoted:

“Advertising——in all Sherman,
Clay ads and in all H. C. Capwell’s
ads where possible, a notice will
appear plugging the program.

“Radio—KROW will give spot
announcements regarding the pro-
gram. We will give announcements
on our Johnny Jump Up program
throughout the week as well.

No. 1 of all cities,—100,000 to 500,000 popula-

tion,—in New York State and all

Atlantic States!

This is the consensus of opinion of 162 leading
advertising agencies as determined by the latest
Sales Management-Ross Federal Survey.

WHEC

NO. 1 FAVORITE WITH
ROCHESTERIANS . . .

If you lived in Rochester there would be no doubt
in your mind about the WHEC lead in listener

popularity.

Rochester’'s leading stores and service organiza-
tions know it. That is why they buy more time on

WHEC.

Agency time-buyers, nationwide, know it. That is
why they buy more spot programs and more spot

time on WHEC.

the Middle
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Right at Home
WITH stations all over the
country scrambling to inter-
view the holders of Registra-
tion No. 158, first ordinal
number called in the selective
service lottery on Oct. 29,
WDZ, Tuscola, Ill., snickered
up its sleeve. One of Tus-
cola’s 158’s was none other

than John Swanik, of the
WDZ staff.
“Stories—KROW has already

sent publicity material to the Shop-
ping News for use on their radio
page. We will send news stories to
the newspapers on the program, em-
phasizing the fact that the pro-
gram originates in our store.
“Window—Window No. 20 will
go in for the first program and will
remain in until the Dollar Day
changes. Windows for following
programs will be worked out.
“Department — The department
will have a stage for the program

IT IN BROCHESTER

SATIN SHIRTS with autographs
of 70 KDYL entertainers and staff
members decorate these two Salt
Lake City girls as they are inter-
viewed by 8. S. Fox, president of
the station. The girls obtained the
autographs last summer, then em-
broidered them.

located at the front of the piano
department, near the sheet music
section. There will be a permanent
background erected back of the
stage to feature the program and
the Philco radios.

No Medium Overlooked

“Signs—Signs will be placed on
the Fourth Floor, Accommodation
Desk, Street floor, window and other
suitable places as needed.

“Elevators — On Fridays, the
operator in the Express Elevator
will specifically mention: ‘Express
Elevator to Question-Air Radio
Program, Fourth Floor’ in her spiel
to the customers.

“Pamphlets—Pamphlets will be
given out in the radio department
and at the Accommodation Desk
which give information on radios.
Information which will be the basis
for some of the questions asked the
contestants.

“Employes—A notice will go to
employes, outlining the information
given in this notice. A notice will
also appear in the bulletin.

“Buyers’ Meeting—At the buyers
meeting, announcement will be
made of new programs.”

Mr. Lasky stated that H. C. Cap-
well Co. has sponsored a children’s
program, Johnny Jump Up, on
KROW for four years, but this is
their first participation in a direet
merchandising program.

Bert Winn of KROW is handling
the microphone on Question-Air,
which is a general quiz type broad-
cast.

PHILCO Corp., Philudelphia, through
James T. Buckley, president, an-
nounced Nov. 7 that all monthly
Philco employes having more than one
year's seniority who volunteer or are
drafted for military serviece will be
paid one month’s salary following
their induction into the service,
Weekly salaried employes and hourly
rated employes will receive four
week's pay. One-half this additional
compensation will be given employes
with the company less than a year.
The company also has agreed to pay
inducted employes’ group life insur-
ance premiums, to credit seniority
through the period of service, and at
conclusion of the one-year service
period to re-employ these workers.

WENR-WMAQ Spot Gains
SPOT REVENUE for WENR and
WMAQ, NBC’s respective Blue and
Red network, greatly exceeded any
month in history during October. oc-
cording to M. M. Boyd, local and na-
tional spot sales manager for the
NBC Central Division. Station WENR
showed a 172 9 increase over Oct.
1939, and WMAQ surpassed last year's
October billing by 519%.
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‘Danger’ Warning

Discarded by FTC

Action Halts Spongors’ Plans
To Limit Air Advertising

DRUG product advertisers using
radio will not be required to speci-
fy “dangerous ingredient” warn-
ings in their commercials—a pro-
cedure thought likely under the
Wheeler-Lea Act which became ef-
fective a year-and-a-half ago.

Regarded as a move that will
keep several million dollars of drug
advertising on the air, the Federal
Trade Commission discloses this
new policy is founded on the theory
that labels for all drug products
will carry “adequate warnings” in
compliance with the Food, Drug &
Cosmetic Act. It is concluded, there-
fore, that the consumer is protect-
ed if the advertisement states the
product must be used as directed
on the label.

Cancellations Avoided

It was learned reliably that
many drug advertisers, particularly
those manufacturing headache and
other simple remedies, planned to
cancel their rad.o advertising if the
Commission had required the dras-
tic “dangerous ingredient” stipula-
tion in commercials. It was felt
such a requirement would have de-
stroyed the value of radio adver-
tis'ng, since such alarmist state-
ments would drive consumers from
use of the products. Evidently this
condition had not been known in
the broadcasting industry.

The new general policy of the
Trade Commission, stated in a re-
cent cease and desist order, is not
expected to apply to products in-
volved in Federal Court injunction

EVERY time there is a musical problem at WREN, Lawrence, Kan.,
Manager Verl Bratton dons a WREN glove on one fist and an AFM glove
on the other. Then he either knocks himself out or emerges as a double
winner, for he is president of Local 512, American Federation of Musi-
cians, as well as manager of WREN. Reading left to right in the photo
are Verl Bratton, president of Local 512 and the local Petrillo; a copy
of a trade publication which he consults during his daily dilemmas; and
Verl Bratton, manager of WREN. They were caught in an intimate pose
by a conniving cameraman versed in tricks of the trade.

cases, such as weight reducers and
electrolytic devices for removing
hair. This, it was stated, is on the
theory that such products are dan-
gerous for use in self-medication,
no matter how labeled or advertised
to the public.

ALTHOUGH RCA equipment has
been ordered, the new WRJF, which
the FCC has authorized the JMiles
City (Mont.) Star to construet, will
probably not be on the air before
March or April of 1941, according to
W. F. Flinn, the newspaper's general
manager,

SEVERAL MBS sustaining evening
programs which cannot be fitted into
the evening schedule of WOR, the
network’s New York outlet, are now
heard by WOR daytime listeners via
recordings. The Thursday night Mu-
tual variety show In Chicago Night is
recorded on _WOR Fridays 10:30-11
a.m.; Lew Loyal, a Friday evening
Mutual dramatic series, is presented
on WOR, Tuesdays 5:155:45 p.m.,
and each episode of Ned Jordan, Se-
cret Agent, Mutual dramatic series
heard Tuesdays, will be recorded off
the air and presented on WOR Satur-
days 8:30-9 a.m., starting Nov. 16.
Other evening shows on MBS also will
be heard on WOR through this new
policy to be announced later.

Canada Plans Repeaters

To Serve Isolated Areas

A NUMBER of small broadcasting
stations are being installed by Ca-
nadian Broadcasting Corp. in cer~
tain sections of British Columbia
and Northern Ontario, where resi-
dents have poor reception because
of natural barriers. The first such
station is now in operation on 840
ke. as VEIBC, Revelstoke, B. C. It
is a 20-watt set and in charge of
the telegraph line repeater opera-
tor at Revelstoke who feeds all CBC
network programs, sustaining and
commercial, through the low-pow-
ered transmitter which is powerful
enough to service the resilents of
this mountain area.

The commercial programs are
carried as part of the service given
by CBR, Vancouver. The station
does not sign on or off as there is
no microphone at this point. Its
present experimental call letters
are to be changed shortly and given
a call similar to other CBC broad-
cast stations. Similar stations are
to be built at various repeater
points and small settlements
throughout the Rocky Mountains
along the two Canadian railway
lines. Later it is planned to have
these stations also in northern On-
tario north of Lake Superior fol-
lowing the transcontinental railway
lines.

STAR RADIO PROGRAMS, New
York, reports a 27% sales increase
over 1939 for its 25 half-hour series
of Christmas T'ree programs. Stations
recently signing for the show are
CKMO KDYL KSO WRDW WGTM
KGIR WMBC WPAY WOPI CKOC
CFNB WATR WSAZ KFJM WBLK
CKCK KIEM KWNO KTUC WCAZ
WKAQ WLAV KOOS.

KSL
SALT LAKE CITY
50,000 WATTS

FIRST in popularity in
the Intermountain Empire

¥ For more information about KSL. one of the sixteen CBS 50,000 watt stations, inquire of Edward Petry & Company

VOICE OF THE INTER-MOUNTAIN EMPIRE
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MORE THAN 200,000
PEOPLE DAILY READ
THE LATEST NEWS
FROM WCKY'’S TRAVEL
NEWS-0-GRAPH
OPERATING 16 HOURS
EVERY DAY ON
25 FOUNTAIN SQUARE
CINCINNATI
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The Election and Radio

ASTUTE USE of radio probably accounted as
much as any other tangible factor for the re-
election of President Roosevelt. His status as
the nation’s No. 1 radio personality remains
ur:challenged after a campaign in which he
relied upon the spoken rather than the printed
word in conveying his story to the electorate.

Broadcasting, non-partisan as an industry,
came through the campaign with flying colors.
There were none of the recriminations of past
campaigns charging undue favoritism, except
fcr an unimportant bleat from the communists.
That is because radio handled the job admir-
ably, from start to finish. Radio earned and
deserves the plaudits and good will already
manifested by the parties for a job well done.

Both major party platforms, adopted at their
conventions last summer, carried “free radio”
planks. As a result, radio did not become a
campaign issue, despite heraldings that the
Republicans would tear into bungled radio
regulation under the New Deal. It is just as
well that the issue was never raised.

On its part, the broadcasting industry whole-
heartedly joins in the manifestations of unity
and patriotism that in these critical days must
be part of American democracy. Radio seeks
no favoritism from the Government; it simply
asks that the regulatory authorities permit it
to go its own proper way in continuing to
render the public service that has endeared it
to the nation. It wants no paternalism or be-
nevolent condescension from those who, by
grace of politically acquired commissions, wield
such immense powers over its destinies.

With the election over, and the present order
entrenched for another four years, it is not
unlikely that certain FCC members now feel the
lid is off. In FCC councils this minority has
advocated “reforms” in utter conflict with the
repeated expressions of the Chief Executive
that radio be kept “as free as the press”. Even
direct control of programs has been urged by
at least three commissioners. And there are
indications of a revival of the anti-newspaper-
ownership sentiment.

The broadcasting industry welcomes Mr.
Roosevelt back for a third term as their chief.
The President has an immediate opportunity to
display to the industry his oft-expressed faith
in Broadcasting by the American Plan. He can
appoint to the non-Democratic vacancy now
existing on the FCC a qualified person of un-
impeachable integrity—not just another politi-
cian. We pray that the era of giant-killing,
heckling and pin-pricking is past.
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We'll Get By . . .

RADIO QUESTION No. 1 these days runs
something like this: “Will ASCAP and the
broadcasters get together before Jan. 1?”

We do not profess to know all of the an-
swers, but if the broadcasters have any pre-
conceived notions about a truce, they're
certainly wasting lots of time, talent and money
on BMI. What ASCAP has in mind is con-
jectural. One thing is certain——the broadcast-
ing industry isn’t interested in any variation
of the pending percentage-wise proposition.

To us it seems that BMI already has accom-
plished what appeared to be an impossible job.
Advertisers and agencies are cooperating all
down the line, too. Bands are finding that it
isn’t impossible to arrange non-ASCAP pro-
grams. More and more BMI music, expertly
arranged, is available, and catalogs being ac-
quired almost weekly are providing the mini-
mum volume of music considered essential for
the switchover.

All signs indicate that the old order in Tin
Pan Alley, completely dominated by ASCAP,
is on its way out. To paraphrase an old popu-
lar tune (which may have been ASCAP) the
radio theme song of the new order might well
be “We'll Get By As Long As We Have BMIL.”

Serving the Flag

THE NATION’S broadcasters are devoting
large blocks of time to broadcasts on behalf
of Government departments. They are serving
their flag loyally, but under extreme difficulty,
because the Washington time placements are
hopelessly snarled in red tape and confusion.

In recent months, stations and networks have
greatly increased their donation of facilities
because of the defense program. They have
given millions of dollars in time and talent on
behalf of the conscriptionn drive, skilled-labor
roundup, alien registration and recruiting.

Out of Washington departments and out of
their scattered local branches come all man-
ner of requests for time and offers of scripts
and transcriptions. The situation has become
so messy that Chairman Fly of the FCC has
given it official notice.

With Uncle Sam wanting station and net-
work facilities, and with stations and networks
eager to serve, all that is needed is some co-
ordination. At present there is none worth
mentioning, outside of the NAB’s cooperation
with the Civil Service Commission in a drive
for skilled labor.

The coordinating job would be a difficult one.

It would require tactful and efficient manipu-
lation of conflicting and jealous elements in-
side the Government. It must be done, how-
ever, if the industry is to serve the flag as
well as it desires.

But it must be kept in mind that a coordi-
nator, not a mailed-fist dictator, is needed.
The job is purely liaison in nature. The min-
ute it goes beyond that point, the industry will
have to fight for its freedom. Already the
military branch of the Government has plans
for coordinated use of radic in case of war.
What is needed now is coordinated use of ra-
dio in case of peace, and there still is some
peace left in the world.

On Borrowed Time

THE CONFERENCE method of reconciling
differences between broadcasters and their cli-
ents, via advertising agencies and station rep-
resentatives, has been introduced. The NAB
Code Compliance Code, desirous of appraising
the workings of its self-regulation code as ap-
plied to commercial time limitations, held a
roundtable in Chicago Nov. 7, and plans one
in New York in January.

This is a healthy development. Broadcasters,
as custodians of public service in their respec-
tive areas, know best through experience about
maximum doses of commercials for their au-
diences. Advertisers, anxious to sell goods, and
agencies, desirous of making the best possible
showings for their clients, naturally think only
in terms of maximum selling appeal.

Agencies want time outside the code limita-
tions which became effective Oct. 1, to promote
radio contests and for children’s programs.
The broadcasters naturally do not want to en-
courage the prize-award element, lest it become
the rule. But across the conference table some
compromise can be reached, acceptable to all.

Privately, agencies admit the time limita-
tions on commercials already have proved ef-
fective. They provide a stop sign for the
agency writer and gives him a ready answer
for his client. Already it has resulted in more
adroit production of commercials, easier to
take, and unquestionably more effective.

Horse-and-Buggy

LONG AGO, we thought, radio and the press
had buried the hatchet. The realization had
dawned upon the press that radio had a place
in the journalistic firmament, and that it was
a medium destined to stay.

But we got quite a jolt the other day. Many
newspapers, notably in the South, still indulge
in the silly subterfuge of listing news pro-
grams as “studio’” and commercials as “music”.
Do newspapers serve their readers or them-
selves? Certainly a subscriber, who wants to
know when to tune in a news broadcast or a
Presidential speech or Jack Benny, isn’t happy
about such a 'meaningless listing. He probably
tosses the paper aside in disgust and cusses
the publisher.

We believe in freedom of the press as de-
voutly as the press itself. But we believe those
horse-and-buggy publishers who follow this
silly fake-listing process would be kinder to
their self respect if they thought this one out.

BROADCASTING ¢ Broadcast Advertising
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GUNNAR ODDE WIIG

ENERGY and calm judgment,
added to the characteristic sturdi-
ness of his Norse ancestry, are the
ualities that strike you most in
unnar Odde Wiig, general man-
ager of WHEC, Rochester. There
isn't a job around the station, bar-
ring perhaps engineering, that he
cannot take over and handle well
in an emergency. There isn’t a
problem that arises to find him
shirking.

Gunnar Wiig's story is virtually
the story of WHEC, for he began
in radio at that station and rose
to his present managerial post
through the ranks.

Born in Norway Dec. 17, 1902,
Gunnar Wiig was brought to this
country by his parents while a
child. He went to public school in
Jersey City and Rochester. In 1920
he was graduated from Mount
Hermon Preparatory School, and in
1923 from Mechanies Institute in
Rochester.

After engaging in YMCA work
in Amsterdam, N. Y., as member-
ship secretary and associate physi-
cal director, he went to the Madi-
son, Wis., “Y” as boy’s work secre-
tary. During that period he found
time for special studies at the U of
Wisconsin. Then, for a while, he
served as city boys’ work secretary
in Alton, Ill.

There were exactly five employes
on the staff of WHEC when Gun-
nar Wiig joined that station in
1927 as continuity and publicity
writer. Within three months he be-
came a regular announcer. Two
years later he was program direc-
tor. In 1931 he was named general
manager, to which post the duties
of treasurer were added in 1936.

His announcing forte was sports.
In 1929 he originated play-by-play
descriptions by wire of Roches-
ter’s out-of-town baseball games.
So popular were his baseball broad-
casts that CBS in 1933 added him
to its staff to handle the World
Series. His still-familiar baseball
phrase, “Here it c-o-o-mes!” pro-
duces a pleasant nostalgia in the
hearts of sports fans throughout
Western New York.

By 1936 other details of the
station’s work were taking up so
much of his time that he gave up
sports work entirely to devote him-

self to the business end of radio.
Today Gunnar Wiig is mainly con-
cerned with staff management,
production, sales, merchandising
and promotion—but he still can
clearly remember those early radio
days when his work started with
7 a.m. morning exercises and ended
almost any hour of the night.

One of Gunnar’s most important
jobs is to maintain a close and
friendly relationship between
WHEC and its program-sponsors.
His office door is always open to
the members of what he chooses
to call “WHEC’s Radio Family”,
and his mind is open to any sug-
gestion for cooperation with spon-
sors in the merchandising of their
programs. Merchandising is a fea-
ture of radio upon which WHEC
prides itself; he considers that the
station’s job is only half-way done
unless each new program is given
a good build-up and given further
promotion through every conceiv-
able practical merchandising sup-
port. And Gunnar Wiig is the idea-
man behind the greater part of
these promotions.

A man of varied interests and
abilities, Gunnar’s chief hobbies
are golf, bowling, swimming and
handball, at any of which he can
and does offer pretty tough com-
getition. But chief of all present
obbies is his young son, Jon, a
husky youngster of 3 who already,
according to Gunnar, has the mak-
ings of a Joe DiMaggio, a Red
Grange and a Bobbie Jones, all
in one!

SERIES of songs written in 1932 by
Raymond Gram Swing, MBS news
analyst, were performed publicly for
the first time Nov. 10 at a concert of
the National Assn for American Com-
posers & Conductors in New York,
with Dr. Sigmund Spaeth, president of
the association. as commentator. First
such perforinance of a musical work
by Mr. Swing was at a Composers’
Forum Concert at the New York Pub-
lic Library last April. This was a
violin sonata, later broadcast May 12
on MBS.

KNOX MANNING, Hollywood com-
mentator, and Frank Streeter, novelist,
are collaborating in writing a new
book, Radio Newscasting.

BROADCASTING ¢ Broadcast Advertising
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MILLER C. ROBERTSON, for the
last two years in the sales department
of KFJZ, Fort Worth, on Nov. 15 is
to join the sales department of KMBC,
Kansas City, according to an an-
nouncement by Sam H. Bennett,
KMBC director of sales. Well known
in Texas radio and advertising circles,
Robertson is a director of the 10th
District of the Advertising Federation
of America and vice-president of the
Fort Worth Advertising Club.

JAMES I, MILLER, vice-president of
United Press of South America, re-
cently received one of the Cabot
prizes, awarded annually by Columbia
U to publishers, editors, or writers
in any country of the Western Hemi-
sphere who “by their professional
achievements ‘advance sympathetic un-
derstanding among  the peoples of
South, Central, and North America.”
Mr. Miller is the first citizen of the
United States to win the award, estab-
lished in 1938 by Godfrey Lowell
Cabot of Boston.

MAJOR EDWARD A. DAVIES, vice-
president of WIP, Philadelphia, in
charge of sales, has been elected a
member of the Advisory Board of the
American Defense Society. He is pres-
ident of the Philadelphia Chapter, Re-
serve Officers Assn.

JAMES V. McCONNELL, NBC New
York manager of national spot and
local sales was in Hollywood during
early November to confer with Vice-
President Don E Gilman.

HERBERT I. ROSENTHAIL, execu-
tive vice-president of Columbia Art-
ists, New York, on Nov. 3 married
Shill"ley Katberine Copeland of New
Vork.

WALTER G. ALLEN, formerly sales
representative of WSGN. Birmingham,
has joined the new WCBI, Columbus,
Miss., as commercial manager.

M. M. BRISBIN, for 12 years associ-
ated with the RCA installation and
service division, has been transferred
to the RCA advertising department,
Camden, to handle test equipment ad-
vertising and sales promotion. He also
will edit RCA Radio Service News, a
nationally-circulated journal for serv-
icemen, Previously in charge of trans-
mitter testing for General Electrie Co.,
Mr. Brisbin has been with RCA since
1929 in various divisions.

JOHN E. SURRICK, sales director
of WFIL, Philadelphia, has been ap-
pointed to the five-man committee to
choose the recipient of the annual
Howard G. Ford Award, given by the
Philadelphia Sales Managers Assn. to
the business organization making the
outstanding contribution to distribu-
tion improvement in 1940.

KING HARRIS, account executive of
KPO-KGO, San Francisco, and Betsy
Lambie were married Nov. 2 at Wood-
side, Cal.

H. G. HORNER, managing director
of Macquarie Network, Sydney, has
been appointed chairman of the radio
war service committee, Australian Fed-
eration of Commercial Broadcasting
Stations,

LORIN MYERS, of the commercial
staff of WSB, Atlanta, and Nita
Boswell have announced their engage-
ment.

CLAY McDANIEL, formerly of
KYOS, Merced. Cal., has joined Photo
& Sound, San Francisco transcription
firm.

K. M. HANCE, vice-president and
treasurer of KSTP, St. Paul, recently
was named president of the St. Paul
Kiwanis.

EARL W. BOLTER, for 13 years
office manager of Don Lee Inc., Losg
Angeles, has been appointed con-
troller of the California statewide
Don Lee enterprises, according to
Thomas S. Lee, president. His duties
include Den Lee Inc., Don Lee Broad-
casting System and Santa Barbara
Broadcasters. On March 1 he will
celebrate 21 years service in the Don
Lee organization. He began as an office
clerk in the Fresno, Cal. automotive
division of that firm, and two years
later became office manager, a position
held for five years before moving to
Los Angeles.

TOM DAWSON, salesman of WCCO.
Minneapolis, for the last four years,
noves to the Chicago office of the Ra-
dio Sales division of CBS on Nov. 15.
A graduate of the U of Minnesota,
Dawson specialized in handling grocery
and automotive accounts while he was
with WCCO.

EDGAR KOBAK, NBC vice-presi-
dent in charge of Blue network sales,
on Nov, 8 spoke on “Easy to Do Busi-
ness With” at a meeting of the Co-
lumbus Advertising Club, Columbus,
0. On Nov. 14, Mr. Kobak gave a talk
on “You're in the Show Business Too”
before the Associated Motion Picture
%dv&rtisers at the Hotel Edison, New
ork.

DR. LEON LEVY, president of
WCAU. Philadelphia, is active chair-
man of the radio committee for the
Allied Jewish
Philadelphia.

PAUL QUAN. treasurer of C. P, Mac-
Gregor Co., Hollywood transcription
concern, and Gladys Lum, of Fresno.
Cal.. were married Nov. 1 in Las
Vegas, Nev.

EDGAR S. BLLOOM. for 14 years
president of Western Tlectric Co.,
New York, and for the last year di-
rector of purchases of the RBritish
Ministry of Shipping. has been elected
nresident of the Atlantic. Gulf & West
Indies Steamship Lines. Mr. Bloom
retired as Western Electric president
last December after serving 43 years
in the Bell Telephone System.

ROGER W. CLIPP. general manager
of WFIL. Philadelphia, has been
named chairman of the publicity com-
mittee for the Maryland Society of
Pennsylvania.

FERNEST COLLING of the informa~
tion department of RCA, New York.
on Nov. 11 was transferred to NBC's
press department to handle local and
television puhlicity for WEAF and
WJZ. New York. Teif Eid. who has
been handling this publicity. wil?
shecialize in general promotional tele~
vision publicity.

SYLVIA ANSEN. formerly with The
Woman's Exzchange Revue. has joined
the =sales department of WARD,
Brooklyn.

PERGY T.. DEUTSCH. uresident of
the World Broadcasting System. left
New York on Novemher 7 for a 10~
day vacation at Pinehurst, N. C.

EDDIE CALDER. recently connected
with the Golden Gate International
Exposition in 8an Francisco. has
joined KHTTB. Watsonville, Cal.. as
assistant manager.

GEORGE W, SMITH. manaring di-
rector of WIWVA, Wheeline. W, Va,,
has heen named reneral chairman of
the Red Cross Roll Call in Wheeling.

DON GREENLIEF. formerly in out-
door advertising. has joined the ad-
vertising staff of WRILK. Clarksbura.
W. Va, He sneceeds Ken McClue. who
has joined WFMJ. Youngstown, O.

INGHAM ROBERTS, account execu~
tive of KTSA, San Antonio, is the
father of a boy born Nov. 4.

JOE BERNARD, formerly of WKY,
Oklahoma City, and WHLD, Niagara
Falls, has joined KOCY, Oklahoma
City, as commercial manager.

Appeal campaign in

November 15, 1940 o Page 51



aince 1922

%nlc’a Besic

sence 1927

*
Proadcasts;
on 000 Lc.

BEHIND
ARIKE

ROBERT DEIHL, formerly of WHP,
Harrvisburg, Pa., and Robert Brooks,
of WKRC, Cincinnati have joined the
announcing staff of WOQOL, Washing-
ton. Henry Seay, of the WOL com-
mercial department, late in November
is to marry Ann Campbell, secretary
to James Fishback, WOL commerecial
manager. She is succeeded by Marga-
ret Wyman. Carl Hess, new to radio,
has been named assistant to Walter
Compton, WOL newscaster and MBS
presidential announcer. David Stick
and Bernard Johnston have joined the
WOL studio staff.

STANLEY VAINRIB, formerly of
KLO, Ogden, Utah. has joined the an-
nouncing staff of WCSC. Charleston,
S. C. He succeeds John Watkins, who
resigned to become program director
of the new WGAC, Augusta, Ga. John
Sutterfield has joined the MBS-U of
Kentucky announcing staff, He is a
brother of Phil Sutterfield, WCSC
sports editor and puhlicity director.

BOB MANN. formerly of WMBR,
Jacksonville, Fla., has joined the an-
nouncing staff of WAPI, Birmingham.
He also is attending Birmingham-
Southern College. Roy TFlynn, U of
Alabama graduate, also has joined the
WAPI announcing staff.

MARTHA REINECKER, formerly
of the NBC Central Division artists
service, has been transferred to the
network sales traffic secretarial force.
Helen E. Carey, formerly of the steno-
graphic department. veplaced Miss
Reinecker. Alice B. Anderson. formerly
bursar of DePaul U. Chicago, new to
radio, has joined the produection de-
partment as clerk. Kenneth Geske.
new to radio, has joined the Central
Division as messenger.

LUD GLUSKIN, CBS western divi-
sion musical director, has been signed
to arrange and direct music of the
RKO musical film, “They Met in
Argentina”.

FRED HAYWARD, formerly associ-
ated with Barl McGill, CBS casting
director on Nov. 4 joined the produec-
tion staff of WBT, Charlotte.

IRA AVERY, special events an-
nouncer and prodncer of WRVA,
Richmond, will conduct a course in
radio writing and production to be
offered by the U of Virginia Extension
Division.

LOIS DASIIER. of the program de-
nartment of W.JSV, Washington, has
returned to work after a three-week
absence following an appendectomy.

ROBERT AKERLEY. for several
years newscaster on KPO-KGO, San
Francisco, has resigned.

MERRILL WORKHOVEN, an-
nouncer of K800, Sioux TFalls, 8. D.,
and Helene Morris. of the music de-
nartment of KSCJ. Sioux City, Ia.,
have announced their engngement.

LENN CURLEY, formerly connected
with the RCA exhibit at the Golden
Gate Exposition and previous to that
with bay district stations, has joined
the announcing staff of KYA, San
Franeisco.

NAT LEE, for three years a partner
of Gordoni & Lee, Chicago radio pro-
duction firm. has resigned to return
East. Miss Gordoni resumes full op-
erations of the firm, now ealled I.il-
lian Gordoni Radio Productions, Chi-
eago.

NORMA TLINDBLOOM. secretary
to Sandy Rarnett, J. Walter Thomp-
son Co. Hollywood director of the
CBS Luz Radio Theaire, sponsored
by Lever Bros. has announced her
engagement to Arthur Wilde, Warner
Bros, publicity executive.
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Edward J. Calahan

EDWARD J. CALAHAN, 54,
general manager of Westinghouse
Artists Service Inc., Pittsburgh,
died of a heart attack Oct. 30 after
being in ill health for more than a
year. A native of Tunkhannock,
Pa.. Mr. Calahan entered the brok-
erage and real estate business after
graduating from high school, mov-
ing to New York. In 1929 he formed
the firm of Calahan & Co., later
E. J. Calahan Inc., which contin-
ued until 1930. After three years
with a real estate management
company, he joined NBC’s real es-
tate division and figured import-
antly in negotiations involving
NBC’s move to its present Radio
City quarters. In 1935 he was trans-
ferred to the NBC sales depart-
ment at KDKA, Pittsburgh. On
Jan. 1, 1940, he was placed in
charge of the NBC Artists Service
Bureau there, which was taken
over July 1 by Westinghouse E. &
M. Co. He is survived by his wife
and three children.

ROBERT W. STRAUSS, radio actor
who has appeared on Our Gal Sunday
and other network programs, was
found dead Nov. 11 in his automobile
near Cold Spring, N. Y., a victim of
carbon monoxide poisoning.

JAMES F. PERKINS, heard as The
Cynic on WJIBK, Detroit, died of
heart trouble in mid-October.

JOSEPH ALEXANDER, 32, stalf or-
ganist of WJJID, Chicago, on Nov. 7
took his own life. He was unmarried.

ALOIS HAVRILLA, former NBC an-
nouncer and for the last three years
free lancing, has joined the announc-
ing staff of WOR, Newark. As a free
lance announcer he has handled sev-
eral WOR programs, including Walter
Compton’s current Double or Nothing,
sponsored on MBS by White Labs.,
Newark (Feenamint).

AL ORRICK has joined XOA, Den-
ver, as news editor, replacing Jack
Fern, now news ecditor of WTAM,
Cleveland. Don Martin has been named
assistant news editor and publicity di-
rector of KOA and Jack Lyman direc-
tor of special events and production
manager.

ANTHONY WALBERG has been
added to the regular music staff of
WLW, Cincinnati, In addition to ap-
pearances on WLW, Walberg also is
heard as organ soloist on WLWO, in-
ternational shortwave adjunct.

PAT FREEMAN, production man-
ager of CFAC, Calgary, and a CBC
commentator on the Royal Tour last
year, has been called to active service
with the Canadian armed forces. His
place is being taken by Bob Straker,
formerly assistant manager of CJRC,
Winnipeg.

MEL GALLIART, formerly chief an-
nouncer and production director of
KVFD, Fort Dodge, Ia., has joined
the announcing and production staff
of WLS, Chieago. Charles Curtis, of
Minneapolis, has joined the KVFD an-
nouncing staff.

ROBERT FISKE, formerly of KNX,
Hollywood, has joined the KOIN,
Portland, announcing staff. Bob Col-
vig, after a trip to South America, has
rejoined XOIN as announcer.

BILL CARTY on Nov. 7 joined the
announcing staff of WIP, Philadel-
phia, replacing Allen Fort, resigned.
Will Banks, of the WIP sales staff,
has been named radio chairman of the
Philadelphia Allied Jewish Appeal
campaign.

ERIC F. LUND, news editor of
WLVA, Lynchburg, Va., has been
named program director of the sta-
tion, succeeding James H. Moore, now
manager of WSLS, Roanoke, Va.

CESAR SAERCHINGER, former cor-
respondent of CBS, on Nov. 8 started
4 new series of Story Behind the Head-
lines programs on NBC-Red, Fridays,
11:15 p.m. A panel of scholars of the
American Historical Assn. assists Mr.
Saerchinger in preparving his script.

WALLY SANDACK, newscaster of
KSL, Salt Lake City, soon is to marry
Helen Frank, who as Jerry Lane is
heard as a feminine commentator on
KDYL, Salt Lake City. The two were
honor guests at a party given early in
November by 8. 8. Fox, KDYL presi-
dent, for the staffs of both stations.

JOE HERNANDEZ, turf announcer,
who has been conducting Bay
Meadows race recreations on KYA,
San Francisco, recently was called to
Pimlico Track, Baltimore, to handle
the p. a. system. During his absence
from KYA, Don Billings,
worker, is substituting.

JOHN GILLINGHAM, producer of

KYA, San Francisco, first lieutenant

in the 439th Field Artillery Reserve,

was called to active duty early in No-

6enllber and assigned to Fort Sill,
kla.

MORT LAWRENCE, free-lance an-
nouncer in Philadelphia, has joined
WIP, that city, replacing Fred Wood,
who resigned to enter another business
in Bridgeton, N. J. A staff dinner was
tendered Wood and Allen Fort, an-
other announcer resigning to enter
business, at Hotel Philadelphian on
Nov. 6, with 65 attending.

ROY LaPLANTE, announcer of
WPFI1IL, Philadelphia, became a citizen
on Nov. 2. He was a British subject,
born in Canada.

SAMUEL KAUFMAN, radio feature
writer of the New York Sun, Radio
News Magazine and Radio Marketing,
on Nov. 5 married Dorothy Darling,
New York radio and stage actress.
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VERL K. THOMPSON, formerly an
announcer of NBC Chicago. has joined
the announcing staff of WXYZ, De-
troit.

MARION COOPER, supervisor of the
central stenographic department of
NBC Chicago, has been named con-
tinuity department secretary, replac-
ing Esther Ludwig, who recently mar-
ried Robert McDonald of Chicago.

LEONARD CARLTON, radio editor
of the New York Post, on Nov. 6 be-
came the father of a second son,
David.

ROBERT DAVIS has succeeded Dud-
ley Manlove as newscaster of KSAN,
San Francisco.

BILL MERRITT, recently with the
RCA television unit on_ Treasure
Island at the Golden Gate Exposition,
has joined the announcing staff of
KPMC, Bakersfield, Cal.

DON COCHRAN, announcer of KWK,
St. Louis, is the father of a boy born
in mid-October.

LEN LEVINSON, Hollywood writer
on the NBC Fibber McGee & Molly
program, sponsored by 8. C. Johnson
& Son, will collaborate with Peter
Arno on six cartoons to appear in lead-
ing publications. Levinson will frame
the gags, with Arno drawing the char-
acters.

RUSSELL TOLG, continuity man-
ager of WTMJ, Milwaukee, is the
father of a boy born late in October.

KEN HIGGINS, KFI-KECA, Los
Angeles, announcer, has sold an origi-
nal story, “Lazy Launcelot” to M-G-M
Studios. Tt will be used in the “Thin
Man” series featuring Myrna Loy and
William Powell.

JOIIN WOLFE., formerly of NBC and
now with Photo & Sound, recording
and motion picture organization, in
mid-October married Camilla Romo,
Mexican soprano of the NBC artist
staff in San Franc?sco.

TOM BENSON, CKY, Winnipeg, an-
nouncer, recently married Ruth Faulk-
ner, in Winnipeg.

LONNIE STARR. relief and summer
announcer of WPEN, Philadelphia.
has been made a fulltime member of
the staff.

FRED HAYWOOD, formerly with
Western Canadian stations and with
CKSO, Sudbury, Ont., and CHML,
Hamilton Ont.. has joined the announc-
ing staff of CFRB, Toronto.

CHARLES TIGNER, announcer of
KWKH, Shreveport, La., is the father
of a boy born Nov. 1.

JACK TANSEY, formerly of WRUF,
Gainesville, Fla.,, has joined the an-
nouncing staff of WRVA, Richmond.

LINCOLN DOUGLASS, night traffic
supervisor of the NBC Central Divi-
sion, and June Lyon, NBC pianist,
have revealed their marriage which

took place in Geneva, Ill., three
months ago.
SAM THOMPSON, manager and

tenor of The Cadets, NBC Chicago
male quartet, has been called to active
duty in the Army. He is captain of
the 341st Infantry Reserve Regiment
and will report to Fort Benning, Ga.

ROBERT LEE, Ilollywood producer
of Young & Rubicam. has been as-
signed to the five-weekly quarter-hour
CBS Pacific network serial, Second

Wife, sponsored by General TFoods
Corp. (Postum). John M. Young is
writer,

BETTY WEBSTER, formerly of
WTOL. Toledo, has joined WDGY,
Minneapolis, as assistant to Dr.
George W. Young, owner and man-
ager. Bernice Severson, of KSOO-
KELO, Sioux Falls, S. D.. also has
joined the station as assistant to Wal-
lace E. Stone, commercial and pro-
gram manager.

ALSTON STEVENS. announcer of
WTFIL, Philadelphia, has been named
labor relations representative for
WFIL announcers who are members
of ACA, replacing Jack Steck.

INSTEAD of golf, Walter Hagen
Jr. (left) has taken up radio as a
career. Son of the world-famous
golfer, young Hagen has joined the
NBC central division announcing
staff. Gene Rouse, night supervisor
of announcers, shows him the ropes.
Walter was graduated from Notre
Dame, this year, where he was cap-
tain of the golf team.

PAUL AURANDT, formerly of
KXOK, St. Louis, has joined the an-
nouncing staff of KGVO, Missoula,
Mont.

VICTORIA YEAGER, secretary to
Roger W. Clipp, general manager of
WPFIL, Philadelphia, on Nov. 16 is to
be married to J. F. Goffredo, Philadel-
phia musician.

Full Time

EDWARD A. RICHARDS and Ed-
ward B. Rubin have opened a public
relations office at 75 I8. Wacker Drive,
Chicago, under the firm name of Rich-
ards & Rubin, to specialize in train-
ing programs and other editorial prob-
lems of business organizations. Dr.
Richards formerly was home study
director for Columbia U and editorial
director of the Industrial Training In-
stitute. Chicago, with which he was
also associated as research director,
HARMAN I. MOSELEY, formerly of
WIWNC, Asheville. and other Carolina
stations, has been named production
manager of WAPO, Chattanooga. Jack
Daub, formerly of WSPB, Sarasota,
Fla., and WDOD, Chattanooga, has
joined the WAPQ announcing staff.
succeeding Bob Shinbaum, who re-
signed to join WNOX. Knoxville.
KNOX MANNING, CBS Hollywood
commentator, has Dheen awarded the
first annual diction trophy by the In-
ternational Assn. of Broadcasters.
EDWIN L. ROGERS, announcer of
WRC - WMAL, Washington, recently
was elected first vice-president of the
Columbia U Alumni Clubof Washington.

HENRY C. LAZARSKI, heard as
Gill Keith on WOLF, Syracuse. N. Y.,
has been ealled to active duty with the
U. S. Naval Reserve Corps. He is to
attend the Naval Reserve Radio School
at Noroton, Conn.

ST LOUIS Outlet For NBC Red Network

RUSS JOHNSON, CBS-Pacific net-
work program director, and Paul
Pierce, continuity director are conduct-
ing the weekly quarter-hour airplane
discussion program, Air Views, on
CBS-Pacific.

MARY HUNTER. of the music rights
department of KPO-KGO, San Fran-
cisco, recently announced her engage-
ment to Alec Petry, head of the NBC
musie library in Hollywood. The wed-
ding is set for January.

AL HELFER, announcer and sports
commentator of WOR, Newark, on
Nov. 4 became the father of a second
son.

TOM HUDSON. formerly chief an-
nouncer of the Texas State Network,
and previously announcer for WGN,
Chicago, and other Texas stations, has
joined WMCA, New York.

ROBERT YOUNG, announcer of
KOA. Denver, and a second lieutenant
in the Army reserves, left Nov. 8 for
training at the infantry school at Fort
Benning. Ga.

MATL HANSEN, assistant farm news
editor of WHO, Des Moines, revealed
late in October that he has been mar-
ried since Dec. 29. 1939, to Mildred
Paule, who has resigned her teaching
position to join him in Des Moines.

The Powerful Sales Stimulant

St. Louis’ listener preference station on the
listener preference network also has the full
time Associated Press news service.

Since 1935 KSD has led all other St. Louis broadcast-
ing stations in “FIRSTS” in 16 nation-wide Radio
Star Popularity Polls, voting for listeners’ preference.

Station KSD—The St. Louis Post-Dispatch

POST-DISPATCH BUILDING, ST. LOUIS, MO.
FREE & PETERS, INC., NATIONAL ADVERTISING REPRESENTATIVES'

NEW YORK CHICAGO

BROADCASTING ¢ Broadcast Advertising

DETROIT

ATLANTA

SAN FRANCISCO

LOS ANGELES

November 15, 1940 = Page 53



WINX, in Washington,

Completes Debut Plans

WINZX, Washington, D. C., the na-
tional capital’s fifth station, is now
scheduled to go on the air shortly
after Nov. 15, operating with 250
watts on 1310 ke., according to
Lawrence J. Heller, attorney and
owner, who has announced comple-
tion of the station’s staff. RCA
equipped throughout and with a
180-foot Blaw-Knox tower, the sta-
tion is located in downtown Wash-
ington but uses a 50-watt syn-
chronized booster located on the
campus of American U, on the
city’'s outskirts.

Reggie Martin, former manager
of WINO, West Palm Beach, Fla.,
heads the staff as general manager.
The staff includes: Mrs. Helen K.

Mobberley, formerly with WRC-
WMAL, commercial manager;
Francis Owen, from WIOD, Miami,
and WINO, acting program direc-
tor; Robert Callahan, from WRC-
WMAL; Ralph E, Cannon, former
chief engineer of KFDA, Amarillo,
chief engineer; Pete McEvoy, from
the Chicago American, news edi-
tor; Jack B. Creamer, from WIOD,
continuity and publicity; Anson S.
Carpenter, production; Sam Law-
der, Charles Murphy, Leonard
Meekin, Major Robb and Milton
Shoemaker, announcers; Ross Be-
ville, Henry Meisinger, Blair Jones
and William Brubaker, engineers;
Ethel Davis, auditor; C. Merritt
Trott, Frances McKeown, Douglas
Hall and Paul Heller, salesmen.

INS news and Standard Radio
transcription library will be used.

HEADS UP!

If you’re interested in getting attention for your
merchandise, here’s a point to pack in your
meerschaum! Nigh onto 95% of the 1,282,920
radio listeners in the Roanoke area are tuned
to WDBJ most of the time! And they’re the folks
who shell out $14,896,000 a year for drug store
items alone! If you want maximum radio atten-
tion in the Roanoke market, only WDBJ can get
it for you. There’s no other network station with-
in 100 miles! Would you like all the facts?

DB

Owned and Operated by the TIMES - WORLD CORP.
CBS Affiliate ® 5000 Watts Day ® 1000 Watts Night ® 930 Kec.

ROANOKE,
VIRGINIA

FREE &
PETERS, Ixc.

Exclsive Natiowal
Represewsatives
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PERFECTLY at ease, perhaps, was
John Merrifield, agricultural co-
ordinator of WHAS, Louisville, as
he broadcast at the Kentucky State
Fair with an 11-foot python ca-
ressing him. The neck-piece was
unexpectedly acquired when Merri-
field stopped at a snake-charmer’s
booth and offered his mike to the
barker.

Hospitalized

FORT PEARSON, announcer
of NBC, Chicago, is the
father of a Loy, Fort Jr,
born Nov. 10 at Me.cy Hos-
pital, Chicago. Mr. Pearson
developed a cold while broad-
cast.ng the Minnesota-
Michigan game the pre-
ceding day and was a patient
at the hospital at the time of
his son’s birth.

Yankee-Colonial Appointment

ROBERT 8. PLAYFAIR, of New
York, has been appointed director of
station and sales promotion in the new
Yankee and Colonial departmental ar-
rangement coordinating all phases of
publicity and promotion, it was an-
nounced Nov. 4 by Linus Travers, vice-
president in charge of sales and pro-
motion of Yankee and Colonial Net-
works. Mr. Playfair, formerly with
Carl Byoir & Associates, and Audi-
vision Ine., New York public relations
and advertising firms, is a 1936 Har-
vard graduate. Other appointments in
the department were: Carleton Mec-
Varish, research; Al Stephenson, pub-
licity; Fred MecLaughlin, special
eveuts,

BILL KING, tenor heard regularly
with the Chapel Singers on WTOC,
Savannah, Ga., is making a guest ap-
pearance Nov, 15 as vocalist on the
Al Pearce & His Gang broadcast from
Hollywood.

Forrest Barnes Elected

Writers Guild President
FORREST BARNES, Hollywood
writer, was elected natlonal presi-
dent of Radio Writers Guild, and
Paul Franklin, Western Reglonal
vice-president, at a meeting in that
city Nov. 7. New York and Chi-
cago members were to vote on
Barnes’ candidacy Nov. 12, but the
vote was mere formality as he was
unopposed. Elected members of
Western Regional Council for two-
year terms were Hector Chevigny,
Sam Moore, Arch Oboler, Jerry
Schwartz, and Everett Tomlinson.
Council alternates elected for one
year are Wolfe Kaufman, Leonard
L. Levinson, Carleton E. Morse,
Donald Quinn and Maurice Zimm.

Members also adopted a resolu-
tion asking the national council of
RWG to call for a vote on the pro-
posal that no executive writer may
be elected national president or re-
gional vice-president. In addition
they approved a regulation pro-
hibiting radio writers from work-
ing for any transcription concern
on the RWG unfair list.

Pearl’s New Firm
WARREN H. PEARL, treasurer
of General Amusement Corp., New
York, has resigned to organize
Musical Management Inec. in the
RKO Bldg.,, New York. The com-
pany will engage in personnel man-
agement of radio artists and or-
chestras, two of which already
signed are Bobby Byrne's Orches-
tra and Johnny Long and his band.
Byrne was auditioned last week by
BBDO, New York, for the Discov-
eries of 1941 program to be spon-
sored by Brown & Williamson To-
bacco Co. for Raleigh cigarettes.
Program features a “Name the
Tune” contest with prizes of $250
plus 10% of royalties to the lis-
tener sending in the winning title
to song played on the show. As-
sociated with Mr, Pearl in the new
company is A. Edward Moskowitz,
New York attorney.

Slattery Leaves WCOP

RESIGNATION of Gerard H. Slat-
tery as general manager of WCOP,
Boston, because of ill health, was
announced Nov. 12 by Harold A.
Lafount, general manager of Bulo-
va stations. Ashley Robison, sta-
tion auditor, has been named act-
ing manager pending the appoint-
ment of Mr. Slattery’s successor.
Mr. Slattery, former agency exec-
utive, has been head of WCOP
since its opening in 1935. He plans
to leave on an extended cruise be-
fore returning to active work.
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Contest for Radio Plays
Is Announced by WATL

WATL, Atlanta, has announced an
amb:tious radio play-writing con-
test, open to senior siudents of local
high schools, with a total of $1,000
in college scholarships as prizes.
Tied in w.th school work, the
WATL contest offers duplicate
prizes for boy and girl entrants
writing the best original half-hour
radio plays, along with a $50 prize
to the schools represented by the
winning boy and girl writers. First
prize for both girls and boys is
$200; second, $100; third, $50;
fourth, $40; fifth, $35; sixth $25.
The prjze money is to be paid di-
rectly to colleges selected by the
winning seniors during the 1941-42
school year.

Three judges from the faculties
of Agnes Scott, Emory U and Ogle-
thorpe U will select the 12 best
plays, six written by girls and six
by boys. Each school, using its own
method, is to eliminate all except
the six best plays written by its
seniors, and one or all of the plays
are to be broadcast on WATL, with
a cast selected by the school. The
WATL staff will judge the two
most effective radio productions of
student-written dramas, one by a
girl and one by a boy, although
emphasis will be on writing. Para
Lee Brook, educational director of
WATL, acts as liaison between the
station and supervising teachers in
each school during the contest.

WAOYV in Operation
DELAYED in getting under way
in August as originally scheduled,
the new WAOV, Vincennes, Ind.,
is now in full operation with 100
watts on 1420 ke. The station is
licensed to the same ownership as
the Vincennes Sun-Commercial,
whose publisher, Eugene C. Pull-
iam, also is owner of WIRE, In-
dianapolis. Howard N. Greenlee,
manager of the Sun-Commercial,
has been named general manager
of WAOV; Vietor H. Lund, station
manager; John Jefry, commercial
manager; Carl Erickson, program
director; Claude Harris, chief engi-
neer. Western Electric transmitter
equipment and a 175-foot Lingo
tower are used.

A]Iied_ Ehanges Name

ALLIED PHONOGRAPH & Record
Mfg. Co., pioneer West Coust proces-
sing and pressing concern, with head-
quarters at 1041 N. Las Palmas Ave..
Hollywood, has changed its name to
Allied Record Mfg Co. There is no
change in policy, ownership or man-
agement, according to Louis I. Gold-
berg. president. The tirm will continue
to do processing and pressing for sta-
tions, studios and agencies nationally.
Operation space has been increased
and new processes as well as additional
equipment installed.

The ONLY Radio
Transmitter of this
or greater power
within 75 miles of
Sioux City

WATTS DAY

1000

Ferguson’s Shift

R. L. FERGUSON, for 312 years
commercial manager of WLW,
Cincinnati, and onetime manager
of WINS, New
York,and WCLO,
Janesville, Wis,,
on Nov. 15 be-
came manager of
the radio depart-
ment of the New
York office of Na-
tional Research
Bureau Ine. At
the same time
the appointment
of B. C. Dunham,
formerly of the San Antonio of-
fice, to the radio directorship of
the West Coast office with head-
quarters in Los Angeles, was an-
nounced.

Staff of New WFHR

GEORGE H. FRECHETTE has
been named manager of the new
WFHR, Wisconsin Rapids, Wis,
which was inaugurated Nov. 10
with 100 watts night and 250 day
on 1310 ke. With his appointment,
William F, Huffman, publisher of
the Wisconsin Rapids Tribune and
owner of the station, announced
completion of the staff as follows:
Bruce G. Beichl, formerly with
various Wisconsin stations, com-
mercial manager; Ernie Smith,
from WTAQ, Green Bay, program
director; Garth N. Bowker, from
WROK, Rockford. Ill., chief engi-
neer; Bert Mulroy, from WEMP,
Milwaukee, salesman - announcer;
Virginia Lee, director of the wom-
en’s hour; Vietor Nickel, engineer;
Kay Nordin, staff pianist; Mrs.
Gertrude Kellozg. organist; Red
Blanchard, talent bureau; Vern
Jensen, secretary.

Mr. Ferguson

IN RECOGNITION of her contribu-
tions to the State through her writing
and radio programs, Gov. Lloyd C.
Stark. of Missouri, recently pro-
claimed Nov, 22 as Mary DMargaret
MeBride Day throughout the State.
Miss MeBride, widely kuown for her
magazine artieles and books, as well
as her Marthe Deane programs on
WOR and MBS and her present CBS
Column of the Air, is believed to be
the first woman in Missouri history to
have a day set aside in her honor. The
celebration will center in Mexico, Mo.,
where she is to arrive by plane Nov.
22 to broadeast her regular CBS after-
noon program from her old desk on the
Mexico Evening Ledger, where she
held her first newspaper job.

SELL HOUSEWIVES
WITH NCBS’

HOUSEWIVES BUREAU
OF INFORMATION

5 Times Weekly—
11:45 to 12 Noon

Participation Available At
Reasonable Cost

5,000,000 AUDIENCE

Guaranteed Distribution and
Display of Your Products in
1500 Retail Outlets

KORTH CENTRAL

(Minnesoto, Na. & So. Dokolol
BROADCASTING SYSTEM
81 Woestern Avenue, N.
St. Paul, Minn,
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WNEW DELIVERS!

6 powerful reasons why:

1. TWICE THE AUDIENCE of any other
New York independent station. (Hooper-
Holmes and other impartial surveys.) 2. THE
NATION'S BIGGEST MARKET. (The 50-mile metro-
politan trading area.) 3. ONE-THIRD THE COST of
any New York network station. 4. RADIO’S OUT-
STANDING PROGRAMS. (“*Make Believe Ballroom”
with Martin Block, “Milkman’s Matinee” with Stan
Shaw. And many others.) 8. LOCAL ADVERTISERS
know WNEW moves most goods—fastest. 6. MORE
COMMERCIAL TIME is bought on WNEW than on
any other station in New York.

’ -
Ill!lm"mn,}lﬂum"m"
SERVING NEW YORK AND- NEW JERSEY 24:HOURS A DAY

5000 WATTS BY DAY : » 1250 KILOCYCLES = 1000 WAITS Br NIGHT

4
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Nationally Represented by John Blair & Company
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Growth of Air Navigation Complicates
Problem of High Antennas, Vital to FM

EXPANSION of air navigation,
together with national defense
aviation construction activities,
have converged to make approval
of antenna sites and heights more
difficult to obtain and probably will
have a bearing on FM antenna
height approval by the Civil Aero-
nautics Administration.

While no rigid limit has been es-
tablished on antenna heights, re-
cent applicants for broadcast facili-
ties have experienced increased
difficulty in getting approval of
heights over 400 feet. So far as
known, no station actually has been
denied antenna approval, but there
have been delays, and changes in
locations have been required.

The CAA recently amended its

art of the S
WAVE because
Want

miles.
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requirements for lighting of tow-
ers, to overcome objection of avia-
tion to high antennas. Further
amendments probably will be
acopted to meet the situation. CAA
promises cooperation and states
that no arbitrary limits have been
placed on antenna heights.

Radio’s Place?

Structures of considerable height
on heavily-traveled airway routes
cannot be approved, it was pointed
out, unless there are other justify-
ing factors. The effort is to hold
such antennas down to 100 feet or
lower, it was said.

In the broadcasting industry, the
feeling recently has developed that
CAA proposes to place a ceiling
of 400 feet on antennas and that
air commerce should have the full
right of way above that height. The
inlustry view is that there should
be a definite determination of ra-
dio’s place in the air.

The situation is extremely im-
portant for FM, because high sites
are necessary to overcome the sha-
dow effect peculiar to high frequen-
cies. FM stations should be lo-
cated at the highest point in the
area to be covered. Heights of a
thousand feet or even more are
essential in many areas.

OK in Cities

At CAA it was indicated that FM
antennas can be located in con-
gested areas atop the highest build-
ings. In such instances there should
be little difficulty from the airways,
because the building hazards to air
travel already exist and because
of the minimum altitude require-
ments of congested areas.

The amended regulations, it was
pointed out, permit use of a turn-
style type of antenna with code
beacons, wusing 100-watt flash
lights. It was emphasized that each
individual antenna application is
handled separately and that aero-
nautical interests in the particular
area are checked. Moreover, there
may be military plans for the lo-
cality, on which no publicity can
be given, which might result in dis-
approval of the particular location
with the proposed antenna height.
CAA does not rely entirely on the
reaction of commercial aeronauti-
cal interests but makes its own
studies and offers sound aeronau-
tical reasons in opposing a particu-
lar site.
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NBC Field Tests Show
Results of FM Testing

FULL theoretical advantages of
FM may be obtained in practice if
the transmitting and receiving ap-
paratus are properly designed, ac-
cording to a paper on “NBC Fre-
quency Modulation Field Test”
published in the October RCA Re-
view, quarterly journal issued by
RCA Institute Press. The authors
are Raymond F. Guy and Robert
M. Morris, NBC engineers.

“For primary service,” the sum-
mary of the paper states, “ampli-
tude modulation on the ultra-high
frequencies offers some advantages
over standard broadeasting. FM
offers advantages over AM on the
ultra-high frequencies. The advan-
tages to the listener of FM on the
ultra-high frequencies consist of
freedom from the 10 ke. beat-note
and side-band interference which
result from the frequency alloca-
tion of standard broadcasting, and
also the reduction of locally gener-
ated noise, atmospherics and inter-
ference from distant stations oper-
ating on the same channel.

“Standard broadcasting has the
advantage of providing clear-chan-
nel night-time service to vast areas
which would not be served by FM
on the ultra-high frequencies.” The
article carries illustrations and
graphs covering the field test find-
ings.

Fair Visitors Approve

Quality of FM Signal

ABOUT 92% of first-time FM lis-
teners at the New York World's
Fair were enthusiastic about “stat-
icless radio” and would be inclined
to purchase FM receivers, accord-
ing to a recent report by General
Electric Co. A sample poll taken
among visitors to the GE exhibit
at the Fair indicated that less than
10% did not think they would pur-
chase an FM set if given the op-
portunity.

The FM demonstrations were
started in the closing weeks of the
Fair through cooperation with
W2XOR, FM adjunct of WOR in
New York. A combination AM-FM
receiver was installed in a small
auditorium of the GE Bldg., and
twice each day W2XOR broadcast
special test programs for the bene-
fit of Fair listeners. Earlier this
season GE engineers had demon-
strated reception of FM programs
from W2XMN, pioneer transmitter
of Maj. Edwin H. Armstrong, in
Steinmetz Hall. Demonstrations
showed clear FM reception even
when the receiver antenna was
near a continuous million-volt arti-
ficial lightning discharge, while the
same program via AM was lost in
a roar of electrical interference.

Television at the Fairs

TOTAL of 1,400,000 men, women and
children saw television for the first
time at the RCA exhibits at the New
York World’s Fair and the Golden
Gate International Exposition during
1940, according to statistics compiled
by RCA. An average of 50 telecasts a
day was maintained throughont the
season, covering interviews with ce-
lebrities or passersby and variety pro-
grams. In addition, several thousand
visitors saw the first demonstrations
of two-way amateur television com-
munication between a Manhattan sky-
scraper and the New York Fair’s Com-
muniecations Bldg., the equipment for
which was designed by radio amateurs
around RCA’s iconoscope tube.
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And the Proof Rolls In!

Proof of the

SUPERIOR

|'|AD OF”"i'HE LAKE: BroapcAasTING Co. S|MP|.|F|ED

WEBC BUILDING

DULUTH, MINNESOTA CirCUit DeSig“

August 20, 1940

Hr. W. R. David

Radio and Television Department
General Electric Company
Schenectady, N. Y. o
Dear Mr. David:
The Head of the Lakes Broadcasting Company has had a
250-watt General Electric Frequency Modulated transmitter
in operation for the past 5 months. Recent frequency, dis-

tortion and noise level measurements show that no change
has taken place in those characteristics since the installa-
tion of the transmitter. The general performance of the
transmitter has been excellent with no interruptions to the
program due to equipment trouble.

Public acceptance of FM broadcasting in this locality
has exceeded expectations. Listeners equipped with good FM
recelvers are very enthusiastic over the high fidelity per-
formance of FM. It is our oplnion that the listening public
needs only a demonstration of FM to completely sell them on
the noise free, high fidelity advantages of this new system.

The Head of the Lakes Broadcasting Company was one of
the first organizations to put an FM transmitter on the air

and at present operates the only FM station west of Chicago. Broudcust

It is our aim to continue to set the pace in FM broadcasting

in this part of the Northwest. PY
[ransmitters

N, @)

Genéral Manager
WCB/rk The Head of the Lakes Broadcasting Co.

IMPLIFIED FM circuit design

was introduced by General Elec-
tric because of its' many advantages
and economies which no other system
offers.

G.E. .produces direct FM with only
two tubes; G-E instant acting fre-
quency control requires only four
tubes (including crystal oscillator and
the following tripler stage). There are
no trick, hard-to-adjust circuits . . .
no complicated, multi-tube networks
. . . No moving parts.

‘G-E design is truly simplified. The
resulting performance speaks for it-
self. Consult our local representative.
Call or write him today. General

Chief Engineer C. B. Persons at the controls of WEBC .
and W9XYH. At the extreme right is the 250-watt Electric, SCheneCtady’ N. Y.
General Electric FM transmitter.

GENERAL (%) ELECTRIC




Early in 1941

FULL TIME on
1060 Kilocycles and

50,000

watts

The
Northwest’s
Most
Popular
Radio Station

Located in
the Twin
Cities . . .
St. Paul and
Minneapolis,
With Popu-
lation of
Nearly
800,000

Owned and
Operated by

the St. Paul
Dispatch-
Pioneer Press
and Minneapolis
Tribune and
Times-Tribune

Free and Peters,
Inc., National
Representatives
.o+ New York...
Chicago . .
Detroit . . .

Los Angeles . ..
San Francisco. ..
Atlanta

Georgia Defense Group

Would Coordinate Work

A PROPOSAL by the Georgia Assn.
of Broadcasters to coordinate the
work of its new National Defense
Committee with that of the Federal
Government has been taken under
advisement by the Defense Com-
munications Board, headed by FCC
Chairman, James Lawrence Fly.
J. W. Woodruffi Jr., executive
manager of WRBL, Columbus,
president of the Georgia group, re-
cently wrote President Roosevelt
offering the services of the Georgia
group “to cooperate closely with the
activities of your National Defense
Board and Defense Communications
Board.” Chairman Fly notified Mr.
Woodruff Nov. 2 that his board “is
very glad to have your offer of co-
operation and shall surely avail
jitself of the opportunity for your
services should such occasion arise.”

NBC |
NETWORK STAT/ON
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Schechter’s News Book

DEVELOPMENT of radio’s tech-
nique of news coverage on a world-
wide minute - to - minute basis is
chronicled in a new volume, Go
Ahead, Garrison, written by A. A.
Schechter, NBC news and special
events director [Dodd, Mead & Co.,
New York, $2]. Largely a fictional-
ized biography of his own and his
associates’ experiences, Mr. Schech-
ter’s book amounts to a history of
the rapidly-developing radio news
profession and emphasizes the ten-
ets of radio journalism. Unique
among the current crop of profes-
sional tales, the novel superim-
poses fictional characters upon a
background of factual circum-
stances and events, such as radio’s
coverage of the New England hur-
ricane, the Squalus sub disaster,
European crises and wars and sun-
dry special event pickups in the
ken of most radio men.

Kraft Format Changed

WITH return of Bing Crosby Nov.
14 to the NBC Kraft Music Heall,
sponsored by XKraft Cheese Co.,
Chicago, the weekly 60-minute pro-
gram has undergone several form-
ula changes. There will be less
chatter and more music in the fu-
ture. Connie Boswell, vocalist, has
joined the show and is being fea-
tured along with Crosby. A dra-
matic insert from current motion
pictures also is used each week.
Featured are well-known film tal-
ent. Bob Burns remains as m. ¢,
with Ken Carpenter announcing.
John Scott Trotter is musical di-
rector. Vocal harmony is sugplied
by the Music Maids. Robert Brew-
ster continues as J. Walter Thomp-
son Co. Hollywood producer, with
Ted Hediger representing'H NBC.
Carroll Carroll and Ed Helwick
are writers.

Breaks the News

ALBERT J. BEVERIDGE
Jr., of the WIRE, Indianapo-
lis, news staff, was a candi-
date for State Senator in the
recent elections and had the
“pleasure” of making first
public announcement of his
defeat in that race while
broadeasting unofficial tabu-
lations of official returns dur-
ing a pickup from the can-
vass board room at the court-
house.

(New Western Electric)

1,000 WATT
TRANSMITTER
NOW ON THE AIR

New York City's
Ovutstanding Foreign
Language Station
JOSEPH LANG, Mgr.
New York Office & Studios
29 W. 57th St., N. Y.

E

SUZANNE JAVEAU
GOLD BANGLES, cocker spaniels
and early American magazines are
the hobbies of Suzanne Javeau, but
her work centers principally on her
women’s program on WWL, New
Orleans. She started in radio seven
years ago, doing straight dramatics
on WMAQ, Chicago. When Clarke
Salmon, her husband, moved South
two years later to join the New
Orleans Item, she became commen-
tator for WSMB, New Orleans.
After two more years she joined
WWL, where she has had her own
women’s program for the last three
years. New friends are surprised
to learn she has a son in Tulane U.
She plays golf and swims almost
daily. Often during her programs
she quotes her Great-Aunt Clot-
hilde’s ideas on household hints,
and Aunt Clothilde now rivals Suz-
anne in fan mail volume.

‘Divorce’ Sponsors

THREE food sponsors have joined
the group presenting the MBS pro-
gram I Want a Divorce, sponsored
cooperatively by the Food & Bev-
erage Broadcasters Assn., through
Brisacher, Davis & Staff, San Fran-
cisco. Added sponsors and stations
carrying the half-hour weekly pro-
gram are Golden Age Ginger Ale
& Pepsi-Cola Co. on WJW, Akron;
Sears Roebuck Co. on WGH, New-
port News, Va., and Acme Brewer-
jes on the three Utah stations,
KLO, Ogden; KOVO, Provo, and
KEUB, Price.

DISTINGUISHED South Americans
now in this country are the guest
stars and musical talent on Fiesta
Pan Americana, weekly half-hour pro-
gram on NBC-Blue under the musi-
cal direction of Terig Tuceci.
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JACHEONVILLE
FLORIDA
H. G. WELLS, JR., General Manager
Represented nationally by JOHN H. PERRY ASSOCIATES
WM. K. DORMAN, Mgr., 225 West 35th St, N. Y, CITY
CHICAGD OETROIT ATLANTA  PHILADELPHIA
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New Shortwave Station

Tested by Westinghouse

WESTINGHOUSE, now conduct-
ing equipment and program tests,
announced Nov. 12 that it has
begun shakedown operations of
its new 50,000-watt international
shortwave station WBOS, Boston,
which it states is the first air-
cooled shortwave set of that power
in the United States. By Nov. 15
the station was to be operating in
the European and Latin American
service.

Engineers under Ralph N. Har-
mon, Westinghouse chief broadcast-
ing engineer from Baltimore, are
running round-the-clock tests daily
on 11870 ke., except during the
hours when WPIT, Pittsburgh,
takes over that frequency for its
regular transmissions to Latin
America. WBOS. is now operating
under a WPIT construction permit,
but later will use its own five fre-
quencies, F. P. Nelson, director of
shortwave activities for Westing-
house, will shortly go to Boston to
supervise the formal opening.

SpecialTng York Disc

Of ‘Information Please’
WHEN American Tobacco Co.,
New York, took over sponsorship
of the NBC program Information
Please on Nov. 15, it arranged with
NBC Radio-Recording Division for
a transcription of the program for
presentation on WMCA, New York,
the following Tuesday evening. The
repeat of the Iriday program was
to be heard 8:30-9 p. m. on WMCA
as a service to New Yorkers accus-
tomed to that hour, starting
Nov. 19.

Live version of the show is Fri-
days, 8:30-9 p. m. on NBC-Red,
with the format essentially the
same. Milton Cross continues as
announcer, Clifton Fadiman as m.c.
and the board of experts still com-
prises John Kieran, Franklin P.
Adams and Oscar Levant. First
guest Nov. 15 was Fred Allen, co-
nmedian. The commercials for Lucky
Strike cigarettes also remain simi-
lar to those for Canada Dry Ginger
Ale Co., former sponsor of the pro-
gram. Lord & Thomas, New York,
is agency.

“Make hay” in the fertile
South Texas market by
using WOAI’s tremen-
dous power—50,000
watts full-time, on a
clear channel.

CLEAR CHANNEL
PRESTIGE
LISTENER

PREFERENCE
EST. 1922

REPRESENTED BY
EDW. PETRY & CO., INC

-
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WILLIAM S. PALEY, president of
CBS, accompanied by Mrs. Paley
and two CBS executives, Paul
White, director of news programs,
and Edmund Chester, new director
of Latin-American relations, left
New York Nov. 7 for a six-week
aerial tour of South America. In
announcing the survey trip, which
is designed to collect data on South
American radio conditions with the
goal of increasing and improving
radio cooperation between the
Americas, Mr. Paley stated:

“I have long been convinced that
there are many ways in which the
ties uniting the American republics
can be strengthened through the
medium of broadecasting. Qur peo-
ples should know much more of
each other’s cultures. News and in-
terpretative programs both can be
made more effective to this end.
The peoples of North and South
America should be made better ac-
quainted with each other — and
radio intends to do its share.”

To Visit Many Countries

Itinerary includes visits to
Panama, Colombia, Ecuador, Peru,
Chile, Argentina, Uruguay, Brazil
and Venezuela. While a major aim
will be to learn what the South
Americans want to hear, and how
and when they want to hear it, the
CBS executives will also attempt to
pick out phases of life and culture
in the countries visited that would
be most interesting and instructive
to listeners in the United States.
Technical data on the number and
distribution of receiving sets, con-
ditions of reception and the like
will also be collected by the party.

CBS was recently granted con-
struction permits for two new
50-kw. shortwave stations, WCBX
and WCRC, which are expected to
be ready for regular operation by
next fall. Eight antennas, designed
for broadcasting to Latin America
exclusively, are already under con-
struction near Brentwood, L. I,
affording 15 different broadcasting

TO PROMOTE LATIN RELATIONS

Paley and Party Taking Six-Week Aerial Tour
To Conduct Radio Survey for CBS

combinations with either of the two
stations. Both transmitters can be
shifted from one frequency to an-
other instantaneously, enabling
CBS engineers to use the one best
suited to the atmospheric condi-
tions of the day and season to
provide the best reception in South
and Central America.

Another form of CBS coopera-
tion with- southern neighbors was
the recent expansion of the Amer-
ican School. of the Air, which pro-
grams are.now available in Spanish
and Portuguese recordings. Thus
far 14 nations have announced their
participation in the plan and their
intention to use the programs in
their schools this coming year.

INSURANCE GROUP

STUDIES POLICIES

A SURVEY of insurance problems
of broadcast stations, to devise
means of standardizing policies
with minimum premiums, has been
launched by the NAB Insurance
Committee, headed by Roger W.
Clipp, general manager of WFIL.
As its first undertaking, the com-
mittee has sent member stations a
questionnaire covering types of in-
surance carried. Subjects at issue
are standardization of rates for
various risks; more clearly defined
risks as applicable to broadcasters;
establishment of the status of
broadcasters for purposes of com-
pensation rates, and making avail-
able to broadcasters insurance cov-
ering risks not specifically included
in insurance policies now written.
Individual - questionnaire replies
will be confidential, Chairman Clipp
stated. The committee was estab-
lished by NAB President Neville
Miller after it became evident that
a need for standardization had de-
veloped. Other members are William
I. Moore, WBNX, New York;
Charles A. Wall, NBC; C. R. Dean,
CBS, and J. R. Poppele, WOR-MBS.
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COMMERCIAL
MANAGER

AVAILABLE

ACOMMERCIAL MANAGER who
has played an important

role in building a station
that was described as *“ONE OF
THE TOUGHEST SALES IN THE
COUNTRY" to its present place of
prominence among leading U. §
stations in 4 years is looking for
a new connection January 1st.

His efforts have tripled the busi-
ness of a station that was a defi-
nite second in a highly competi-
tive market and made tha! sta-
tion the outstanding FIRST.

Young (32}, aggressive, thorough,
Background of splendid experi-
ence in newspaper advertising ond
merchandising prior to radio. Has
wide acquaintance ond fine repu-
tation among time buyers in na-
tional field. A real record for per-
sonal sales and the direction of
salesmen’'s efferts in the local field.
Character references that speak
for themselves. Thoroughly famil-
iar with management problems
and coordination of all depart-
ments. Sensible ideas concerning
salary where genuine opportunity
for future exists. Address Box 42,
BROADCASTING.

o

Pnel, PROGRAMS

OING a combination job ef
D making academic subjects
entertaining as well as in-
structive, a program titled
Unlimited Horizons has been start-
ed on KGO, San Francisco. The
series covers advancements in as-
tronomy, physics, paleontology, ge-
ology and allied fields. They are
being presented by NBC in coop-
eration with the U of California,
Stanford U and California Institute
of Technology. Celebrated savants
participate, professional actors
take part and orchestral music sets
the scenes. The series rotates be-
tween the San Francisco and Holly-
wood studios.
#*

#*

Women in Sports
A SPORTS program devoted en-
tirely to the exploits of women in
athletic fields was started Nov. 9
on WPEN, Philadelphia. Dottie
Evans, captain of the U of Pennsyl-
vania swimming team, handles the
weekly feature, known as Women
in Sports.
* £ *®
New in Books

USED to plug its new Book of the
Month Club service, St. Paul Book
& Stationery Co. is sponsoring
What’s New on KSTP, St. Paul.
The program points out new items
in everything from books to
women’s clothing.

2 —

'JOHNNIE NEBLETT

1,688 quarter hours
of sportcasts for one
year with KWK~ —
and not one of them
sustaining.

eature Personality of =

ST. LOUIS KWK
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Jobs Not Needed

EMPLOYMENT has in-
creased so remarkably in the
Cinhcinnati area that WLW
recently found it necessary
to replace its 14-month-
old I Want a Job program
with a weekly news sum-
mary. Sponsored by Dr.
Thomas Kinwald, a Cincin-
nati dentist, the I Want a Job
feature during its first 12
months secured positions for
1,345 men and women who
told their stories on the air.
Ed Mason, WLW farm pro-
gram director, has conducted
the program since it started.
The new program, also spon-
sored by Dr. Kinwald, each
Sunday will present Fred Fos-
ter and William McCord with
summaries of the week’s
news.

Right or Wrong
TWENTY out of the studio audi-
ence are picked just before the
broadcast of The Fun Parade, half-
hour Wednesday evening feature on
CFRB, Toronto, for Agnew Sur-
pass Shoe Stores, national shoe
chain. They take part in various
features of the show, including a
“yes” or “no” rapid fire quiz with
the audience member being given a
set sum of money from which is
taken an amount for each wrong
answer and to which is added an
amount for each correect answer.
Listeners can partake in the show
by answering rapid-fire quiz ques-
tions on colored postcards available
frec at the shoe stores. Cash prize
is awarded each week to one cor-
rect postcard picked at random
from mail, amount of prize depend-
ing on color of postcard as an-
nounced on the program. Program
is produced and placed by Dickson
& Ford, Toronto.

* * #*

Voice of the Majority
ASSOCIATED Students, U of Cali-
fornia group, is presenting a series
of programs on KRE, Berkeley, en-
titled The California Hour. The
program presents music, drama and
school life, and is designed to mir-
ror the normal activities and ideals
of university students. It is serv-
ing as the voice of the majority
group to counteract the unfavor-
able publicity drawn to the uni-
versity by an articulate minority.

WRNL

ALWAYS RINGS THE

BELL

IN RICHMOND, VIRGINIA
NBC BLUE + 1000 WATTS

WARM BLANKETS for .20,000
poor persons of London who have
been left homeless by air-raids is
the aim of this Hollywood group
from radio, advertising and motion
pictures, who in early November
under auspices of Bundles For
Britain Inec. launched a 30-day ap-
peal. They are (1 to r) R. E. (Joe)
Messer, production manager of
Raymond R. Morgan Co., advertis-
ing agency; Fay Wray, radio and
film actress; Homer O. Griffith,
head of Homer Owen Griffith &
Associates, station representatives.
* * *
For School Pupils
IN A DEAL worked out by Harry
Maizlish, manager of KFWB, Hol-
lywood, the Los Angeles Examiner
has started sponsoring a five-week-
ly quarter-hour morning newscast
directed to school children. Titled
Examiner Schoolcast, the program
is presented by Freeman Lusk, pub-
lic relations executive of the Los
Angeles Board of Education. De-
signed primarily for classroom
use in schools, each program is de-
voted to five or six news items of
headline importance. Historical and
geographical background of each
item is also given during the broad-
cast.
* * *
Room for Spots

RALPH BORRELLI, Italian pro-
gram director at WPEN, Philadel-
phia, has devised a means to incor-
porate 10 spot announcements dur-
ing a 15-minute period without los-
ing the entertainment quality of the
program entirely. Since the many
announcements on the daily 5:15-
5:30 p. m, Italian period practical-
ly crowded out the studio orches-
tra’s selection, the program has
been fashioned as “Announcements
in Rhythm”, interpolating com-
mercials as the orchestra plays.
* ® *

Cotton Pickers
SLANTED to the State’s colored
population, WKY, Oklahoma City,
has started a new weekly all-Negro
program, Cabin in the Cotton. No
white person appears before the
microphone during the 25-minute
show, produced by Terry O’Sulli-
van. Music and atmosphere sug-
gests a gathering of old-time cot-
ton pickers after the day’s work is
done. Yarns are swapped and songs
sung at the cabin of “Judge” Ray-
mond Evans, in real life the WKY
porter.

* * *

Per Word Charges

FOR THE use of retail dealers,
real estate agents and others wish-
ing to run help-wanted or lost and
found notices, WMCA, New York,
has started a series of daily half-
hour morning programs titled Re-
ward for Listening, with time sold
on a wordage basis through Classi-
fied Broadcasts Ads, New York.
Featured also are contests averag-
ing awards of $25 daily with news
and notes on fashions and recorded
music.
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What's fer Dinner?

ELEVEN national and regional
firms are currently sponsoring par-
ticipation 1n the thrice-weekly quar-
ter-hour program, What Shall I
Have For Dinner?, on KMPC, Bev-
erly Hills, Cal. Programs feature
Robert Balzer and Emily Lawrence
who offer menus and suggestions on
dining and wining as well as reci-
pes. Participating sponsors include
0Old Monk Olive Qil Co., Chicago
(olive oil); Wilson Packing Co.,
Los Angeles (smoked hams);
French Kitchen Foods Corp., Chats-
worth, Cal. (French Kettle onion
soup); Hecker Co. Inec., Los An-
geles (wine vinegars); Leigh Silli-
phant Co., Glendale, Cal. (canned
pheasant) ; Beaulieu Vineyard Co.,
San Francisco (wines); TForst
Packing Co., Kingston, N. Y.
(smoked turkeys), and Nestle’s
Milk Products Co., San Francisco
(Nescafe). .
t 3

Time Specialists

MEMBERS of a local five-piece
orchestra act as musical experts,
answering musical queries and puz-
zles offered by listeners, on the new
Play or Pay, sponsored by the local
Holsum Bakery on WJNO, West
Palm Beach, Fla. The Sunday eve-
ning half-hour orizinates from the
Terrace Room of the George Wash-
ington Hotel before a large audi-
ence. A 10-inch birthday cake is
offered listeners submitting usable
musical questions.
* ® *
Outside the 400

NOT VERY high-brow is the new
weekday Rowdy Revue on WEEI,
Boston, which allows Comedian
Carl Moore to sing a bit and intro-
duce “People You'd Hate to Know”,
folks chosen from among his many
acquaintances during his night club
and radio career. Augmented by a
five-piece orchestra, the program
also includes a song-guessing con-
test with theatre tickets as prizes.
* * *
Science and Crime

CRIME THRILLERS of a scien-
tific nature makes for the Scientific
Crime Detectives series inaugu-
rated on WHAT, Philadelphia,
started Nov. 5. Dr. W, Nisson Bren-
ner, director of the Pennsylvania
Institute of Criminology, and his as-
sistant, Prof. Harry Mpyers, dis-
pense with sound effects in chatting
about the ways modern science has
foiled and solved famous crimes.

National Defense Program
brings 25,000 new people
and millions of dollars to
Savannah area. We sell
at the

lowest per person cost of

this market . . .

any medium.

SAVANNAH

Notionol Representatives

GEORGE P, HOLLINGBERY CO,

Negro News

WSGN, Birmingham, Ala,,
recently started a six-weekly
Negro newscast, Negroes in
the News, covering Negro
activities both locally and na-
tionally. Commentator for
the program, sponsored by a
local credit clotgier, is Robert
Durr, publisher of The Week-
ly Review, local colored
newspaper.

A Thanksgiving Idea

GUEST OF honor for the second
successive year on Thanks to Amer-
ica, hour Thanksgiving program to
be heard Nov. 21 on NBC-Blue, will
again be the “world’s most grate-
ful man”, as selected by a commit-
tee of experts as most perfectly
representative of America’s natu-
ralized citizens. Highlights of past
Thanksgivings will be dramatized,
with Graham McNamee as m.c and
narrator.

Nimrod Nuggets

KOB, Albuquerque, has started a
Hunters’ Emergency Message Serv-
ice as part of its afternoon Sports
Review. Designed to serve hunters
in the field, the service on its first
day relayed two urgent messages
to nimrods and every day is avail-
able for emergency communications
from relatives, friends or business
associates.
* * *

Atlanta Circle

TO BOOST interest in its Airport
Reporter program, WSB, Atlanta,
has started an Air Guest Circle,
membership in which is given to
every perszon interviewed on the
program, broadecast five times
weekly from Atlanta’s municipal
airport.
* * *
To Televise Drama

W3XE, Philco’s experimental tele-
vision station in Philadelphia, will
televise for the first time a colle-
giate theatrical production, picking
up the annual show by the Tem-
players, drama group of Temple U.

Carolina Facts
TO ACQUAINT local citizens with
the structure and mechanism of
State government, WPTF, Raleigh,
N. C,, has started the new Know
Your State Government series.
Bulk of the broadecast comprises
questions and answers by a group
of six high school students, drawn
from the Raleigh student body each
week, and a*Statf oﬂ;i‘cial.

Five of Them

A DRAMA series featuring the
Edwards family, father, mother
and three children, all experienced
radio, stage and screen actors, en-
titled The Five Edwards, was start-
ed Nov. 6 on KGO, San Francisco,
and NBC-Pai:iﬁc *Blui.

Art From Dawn
REPLACING the Sunday after-
noon program, The World Is Yours,
NBC on Nov. 10 started a dramatic
series, Pageant of Art, covering the
fine arts from the dawn of history
to the industrial revolution and pre-
sented in cooperation with the Met-
ropolitan Museum of Art.

Election Returns are all in...
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and KFYR has again won first place as the

favorite station in the Northwest!

Let us sell your story

550 Kilocycles
NBC Affiliate

KFYR

Meyer Broadcasting Company
BISMARCK, North Dakota

JOHN BLAIR & CO., National Representatives

5000 Watts Day
1000 Watts Night
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STATION ACCOUNTS

sp—studio programs
t—transcriptions
sa—spot announcements
ta—transeription announcements

WGN, Chicago

Simplex Shoe Mfg. Co., Milwaukee
(Flexies), 5 sp weekly, 8 weeks,
thru Beaumont & Hohman, Chicago.

Farnsworth Television & Radio Corp.,
Ft. Wayne, Ind., 16 sa, thru N, W.
Ayer & Son, Chicago.

Consolidated Drug Produéts, Chicago,
6 t weekly, thru Benson & Dall,
Chicago.

Railway Express Agency, New York,
38 ta, thru Caples Co., N. Y.

Remington-Rand, Buffalo, 3 ¢ weekly,
thru_ Franklin Bruck Adv. Corp.,

N. Y.

Axton-Fisher Tobacco Co., Louisville
(20 Grand cigarettes), 6 sp weekly,
13 weeks, thru MecCann-Erickson,
Chicago.

F. Ad. Richter Co., Brooklyn (Ancher
Pain-Expeller), weekly sp, 20 weeks,
thru II. W, Kastor & Sons, Chicago.

Famous Permanent Wave Salons Inc.,
Chicago. 6 sa weekly, thru Ferry-
Hanly Co., Chicago.

Beaumont Co., St. Louis (4-Way Cold
tablets), weekly sp, 22 weeks, thru
H. W. Kastor & Sons, Chieago.

Jests Ine., Brooklyn (antacid tab-
lets), weekly ta, 52 weeks; 3 sp
weekly, thru Joseph Katz Co., Bal-
timore.

Sheaffer Pen Co., Fort Madison, Ia.,
6 sa weekly, 52 weeks, thru Russell
M. Seeds Co. Chicago.

Andy Lotshaw Co., Chicago (Gorjus),
3 t weekly, 13 weeks, thru Neisser-
Meyerhoff, Chicago.

American Cranberry Exchange, New
York (Eatmor cranberries), 26 sa,
thru BBDO, N. Y.

P. Lorillard Co.,, New York (Old
Golds). 3 sp weekly, thru Lennen
& Mitchell, N. Y.

KFI, Los Angeles

Larus & Bro. Co.,, Richmond, Va.
(Chelsea cigarettes) weekly sp, thru
Warwick & Legler, N. Y.

American _Cranberry Exchange, New
York (Eatmor cranberries), 3 sa
weekly, thru BBDOQ, N. Y.

Sunnyvale Packing Corp., San Fran-
cisco (Rancho soups), 5 sp weekly,
thru Lord & Thomas, San Francisco.

Healthaids Inc., Jersey City (Seru-
tan), 3 sp weekly, thru Raymond
R. Spector Co.. N. Y,

White Labs., Newark (Chooz), 3 ta
weekly, thru H. W. Kastor & Sons
Adv. Co., Chicago.

Remington-Rand, Buffalo (electric ra-
zors), 27 sa, thru Leeford Adv.
Agency, N. Y.

Chemicals Inc.,, San Francisco (Vano-
cleanser), 5 sp weekly, thru Bots-
ford, Constantine & Gardner, San
Francisco.

Planters Nut & Chocolate Co., San
Francisco (peanut oil), 3 sp weekly,
thru Raymond R. Morgan Co.,
Hollywood.

KECA, Los Angeles

C. H. Baker & Co., Los Angeles (shoe
chain store), 5 sa weekly, thru Sid-
ney Garfinkel Adv. Agency, Los
Angeles.

Therapy Ltd., Los Angeles (vitamin
products), weekly sp, thru Philip J.
Meany Co., Los Angeles.

B. C. Remedy Co., Durham, N. C.,
](aproprietary), 3 t weekly, thru

arvey-Massengale Co,, Atlanta.

Piso Co., Warren, Pa., (proprietary),

sa weekly, thru Lake-Spiro-
Shurman, Memphis.

HE

Rusiness oF
ROADCASTIN

WHEK, Cleveland
Fulford Co.,, New York (Dr.

G. T.
(William’s pills), 104 te thru Spot
Broadeasting, N. Y.

Union Pharmaceutical Co., New York
(Saraka), 156 se, thru Sherman K,

Ellis & Co., N. Y.

American Greeting Publishers, De-
troit (greeting cards), 4 sa week-
ly, thru Simons-Michelson Co., De-
troit.

Pacquin Ine.,, New York (hand eream),
24 sa, thru Wm. Esty & Co.,, N. Y,

Commercial Credit Co., Baltimore, 65
i\?' tY}xru O’Dea, Sheldon & Canaday,

Dr. W. B. Caldwell Ine. Monticello,
IIl. (proprietary), 156 ta, thru
Sherman & Marquette, Chicago.

Vick Chemical Co., New York (pro-
prietary), 91 ta, thru Morse Inter-
national, N, Y.

CJCA, Edmonton, Alta.

B.C. Fruit Board, Kelowna, B.C., 15
sa, thru Canadian Adv. Agency,
Montreal.

W. K. Buckley Ltd., Toronto, 52 ta,
thru Tandy Adv. Agency, Toronto.

Canadian Canners, Hamilton, 33 ta,
thru Russell T. Kelley Ltd., Ham-

ilton.

Ex-Lax Ltd.,, Montreal, 66 ta, thru
Cockfield Brown & Co., Montreal.
Libby MecNeill & Libby of Canada,
Chatham, Ont. (beans), 26 ta, thru
McConnell Eastman & (‘30., Toronto.

. Liberty Magazine, Toronto. 13 ¢, thru

Cockfield Brown & Co., Toronto.

Mantle Lamp Co. of America, Chi-
cago, 2 t weekly, thru Presha, Fel-
lers & Presba, Chicago.

CKCL, Toronto

Planters Nut & Chocolate Co., To-
ronto (peanuts), 6 te weekly, thru
Norris-Patterson, Toronto.
. 8. Kresge Co., Toronto
stores), 3 sp weekly, direct.

MecLean'’s Ltd., London, England (pro-
prietary), 3 ¢ weekly, thru Atherton
& Currier, Toronto.

KNX, Hollywood

W. A. Sheaffer Pen. Co., Fort Madi-
son, Ia., 3 sa weekly, thru Russell
M. Seeds Co., Chicago.

Basic Foods Inc., Somerset, Pa.,
(health bread), 3 sp weekly, thru
Elucidator Publications, Hollywood.

KGO, San Francisco

Cook Products Corp., San Francisco
(salad dressing) weekly se, thru
Rufus Rhioades & Co., San Francisco.

E. Fougera & Co., New York (Va-
pex) 3 sa weekly, thru Small &
Seiffer, N. Y.

(chain

KOA, Denver

P. Lorillard Co., New York (Old
Gold), 2 t weekly, thru Lennen &
Mitchell, N. Y.

Bay Petroleum Corp., Denver, 3 sp
weekly, thru Raymond Keane Adv.
Agency, Denver.

Aviation Institute, Denver_(training
school), weekly sp, thru Lane-Frei-
berger Agency, Denver.

Mantte Lamp Co., Chicago, weekly ¢,
thru Presba, Fellers & Presba,
Chiecago.

Ford Motor Co., Dearborn, 7 sa week-
1y, thru MeCann-Brickson, Detroit.

Standard Oil Co. of Indiana, Chicago
(industrial lubricants), 4 sa weekly,
thru MeCann-Erickson,  Chicago.

Wincharger Corp., Sioux City, Ia.
(current generators), 3 sa weekly,
thru E. H. Brown Adv. Agency,
Chiecago.

American Chicle Co., Long Island City,
N. Y. (Beeman's gum), 4 sa week-
ly, thru Badger & Browning Inme.,
New York. .

Beaumont Laboratories. St. Louis
(cold tablets), D ta weekly. thru H.

W. Kastor Sons Adv. Co., Chi-
cago.
Industrial Training Corp.. Chicago

(technical school). weekly ¢, thru
James R. Lunke & Associates, Chi-
cago.

Thomas Leeming & Co.. New York
(Baume Bengue), 6 sa weekly, thru
Wm. Esty & Co., New York.

Railway Express Agency, New York,
36 sa, thru Caples Co.,, New York.

WOWO-WGL, Fort Wayne

Arcady Farms Milling_ Co., Chicago
(feeds), 78 sa, thru Erwin, Wasey
& Co., Chicago.

Mishawaka Rubber & Woolen Mfg.
Co., Mishawaka, Ind., 18 se, thru
Campbell-Ewald Co., Detroit.

Household Magazine. Topeka, 6 sa,
thru Presba, Fellers & Presba,
Chicago.

Farnsworth Television & Radio Corp.,
Fort Wayne, 12 sa, thru N
Ayer & Son, Chicago.

KYW, Philadelphia

Landwehr Heating Corp., Philadelphia
(oil burners), 6 sa weekly, thru Os-
walk Adv., Philadelphia.

Piso Co., Warren, Pa. (cough syrup),

sa weekly, thru Lake-Spiro-
Shurman, Memphis.
Ludin's Inc., Reading, Pa. (cough

drops), 3 sa weekly, thru J. M.
Mathes, N. Y

Packard Motor Car Co., Detroit, 2 ta
daily, thru Young & Rubicam, N. Y.

“Look Bess .

.. I went for the big one an’ got two extral”

More for your money on the _Z_ Net. Mountana Broadcasters, Box 1956, Butte, Montana.

Pd. Adv.

Page 62 ¢ November 15, 1940

|

KHJ, Los Angeles

U. 8. Playing Card Co., Cincinnati,
6 ta weekly, thru J. Walter Thomp-
son Co.,, N. Y.

Potter Drug & _Chemical Cor;ir..
Malden, Mass., (Cuticura soap), 12
i’\‘; weekly, thru Atherton & Currier,

.Y,

Lyon Van & Storage Co., Los Angeles
(chain service), 3 ta weekly, thru
BBDO, Hollywood.

Randall Motor Club, Los Angeles
(auto elub and insurance), weekly
8p, thru Lockwood Shackleford Adv.
Agency, Los Angeles.

Union Pacific Railroad, Omaha, 40 sa,
thru Caples Co., Los Angeles.

Gallo Wine Co. Modesto, Cal,
(wines), 21 ta weekly, thru Ted
Dahl Adv. Agency, Los Angeles.

Red-ee Foods Ine., Los Angeles (Cinch
Cake Mix), 3 sp weekly, thru El-
wood J. Robinson Adv. Agency, Los
Angeles,

KPO, San Francisco

Challenge Cream & Butter Assn., Los
Angeles, weekly sp, thru Brisacher,
Davis & Staff, Los Angeles.

Standard Oil Co. of Cal., San Fran-
cisco, 21 sa weekly, thru McCann-
Erickson, San Francisco.

Beaumont Labs., St. Louis (4-way
Cold Tablets), 4 sa weekly, thru
H. W. Kastor & Sons, Chicago.

Lehn & Fink Products, New York
(Hinds), 6 sa weekly, thru Wm.
Esty & Co., N. Y.

Piso Co., Warren, Pa. (cough syrup),
weekly sa, thru Lake-Spiro-Shur-
man, Memphis.

Purex Corp., South Gate, Cal.
ébleacher‘), 2 sa weekly, thru Lord

Thoma's, Los Angeles.

WHN, New York

Henry Heide, New York (candy cough
drops), 24 sa weekly, 13 weeks,
thru Buchanan & Co., N. Y.

Potter Drug & Chemical Corp., Mal-
den, Mass. (Cuticura soap), sa ser-
ies, 46 weeks, thru Atherton &
Currier, N. Y.

Glama-Pak Co.,, New York (facial
treatment), 12 sa weekly, 13 weeks,
thru Lynn Baker Co., N. Y.

McManus Laboratories, Brooklyn
(Koolerwave permanent waver), 6
sa weekly, 13 weeks, direct.

KSL, Salt Lake City

Schumacher & Co.. New York (Wav-
erly fabrics), 5 sa weekly, thru
Anderson. Davis & Platte, N. Y.

Wm. H. Wise & Co.. New York
(books), t series, thru Northwest
Radio Adv. Co. Seattle,

Packard Motor Car Co., Detroit, se
series, thru Young & Rubicam, N. Y,

Railway Express Co., New York, 35
ta, thru Caples Co., N. Y.

Sheaffer Pen Co., Fort Madison, 260
sa, thru Russell M. Seeds Co.,
Chieago.

KMPC, Beverly Hills, Cal.

Stein Bros., New York (clothing chain
stores), 6 sp weekly, thru Allied
Adv. Agencies, Los Angeles.

Ace Distributing Co., Yos Angeles

wines), 5 ¢p weekly, thru Mayers
0., Los Angeles.

BZB Homney Co., Alhambra, Cal., 6 sp
weekly, thru Glasser Adv. Agency,
Los Angeles.

Helms Olympic Bakeries, Los Angeles
(chain), 5 sp weekly, thru Martin
Allen Adv., Los Angeles.

KQW, San Jose, Cal.

Mission Packing Co., Los Angeles
(glaced fruit), 7 ta weekly, thru
Dana Jones Co.. Los Angeles.

Princess Pat, Chicago  (lipstick)
weekly se, thru Frank Steel Associ-
ates, Chicago.

Morton Salt Co., Milwaukee (salt),
3 t weekly, thru Klau-Van Pieter-
som-Dunlap, Milwaukee.

Caterpillar Tractor Co., San Leandro,
Cal, (tractors) 5 sp weekly, direct.

WINS, New York

Ex-Lax Inc., Brooklyn (Jests indiges-
tion tablets), 40 sa weekly, thru Jo-
seph Katz Co., N. Y,

United Shoe Exchange, New York, 3
sp weekly, 13 weeks, direct.
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GENERAL FOODS SALES Co., New
York iCaIumet Baking Powder), on
Nov. 11 renewed for seven weeks
What Do You Saey program Mondays
thru Fridays, 12:15-12:30 p.m, on
WGN, Chicago. Alan Scott is m.c. on
the show, which draws its talent from
a daily audience of women. Agency is
Young & Rubicam, New York. P.
Lorillard Co., New York (Sensation
cigarettes), on Nov 4 started a five-
weekly quarter-honr musical program,
Sensation Syncopation, starring Bill
Anson, featured on many Chicago pro-
grams as mimic and m.c. Program is
heard Mondays thru Saturdays 5-5:15
p.m. Lennen & Mitchell, New York,
handles the aceount. Fels & Co., Phila-
delphia (Fels Naptha soap), on Nov.
4 renewed for 13 weeks its thrice-
weekly quarter-hour program, Tom,
Dick & Harry, through Young & Rubi-
cam, New York., San Alto (gignr Co.,
Chicago, on Oct. 26 started a 26-time
spot announcement campaign placed
by Spector-Goodman Adv., Chicago.

TWO commercial programs on WABC,
New York, on Nov. 4 shifted time as
follows: John Nesbitt's Passing Pa-
rade, sponsored by Gordon RBakin
Co, for Silvercup bread, now is hear
8:20-§:25 a.m., Monday through Fri-
day, instead of 7:40-7:45 a.m.; Jack
Berch’s variety program, sponsored by
White Laboratories for Bhooz gum,
shifts from Monday, Wednesday, Fri-
day, 8:20-8:25 a.m. to Tuesday, Thurs-
day, Saturday, 8:15-8:20 a.m. Agen-
cies respectively are Barton A.
Stebbins and Wm. Esty & Co., both
New York.

RUBEL_ BAKING Co., Cincinnati,
through Frederic W. Ziv Agency, Cin-
cinnati, on Nov. T signed for the
five-weekly quarter-hour transcribed
show, Forbidden Diary, on WKRC,
that city. This is the second local
bakery currently on WKRC. Rainbo
Baking Co. is using seven 15-minute
man-on-the-street programs. Forbidden
gmry features Joan Kay and Bonnie

ay.

FRED FEAR & Co., Brooklyn, which
has announced its annual Easter cam-
Ealgn for Chick Chick and Presto
aster egg dyes of daily one-minute
spot announcements on 10 stations for
ten days prior to Easter Sunday, also
plans to use the Uncle Don program
on WOR. Newark. during that period.
Agency is Menken Adv., New York.

FITGER BEER Co., Minneapolis, is
currently using seven weekly one-
minute transcribed announcements on
KDAL and WEBC, Duluth; WHLB,
Hibbing, Minn., and WMFG, Virginia,
Minn. Contracts run to Jan. 1, 1941,
Sherman & Marquette Inc., Chicago,
placed the business.

15 IN PROGRAM
ADVERTISERS!

More San Francisco pro-
ram advertisers use tx;‘ne

on KFRC than on a0y other |
network station! This 10-
cludes both local and net(-l
work programs purch:}sers
in this area by advertise

and agencies!

BARNEY'S CLOTHES, New York,
on Nov. 6 started a thrice-weekly se-
ries of sports programs on WNEW,
New York, devoted exclusively to the
sports activities of all schools in the
metropolitan area. Titled The High
School Sports Roundup, the series in-
cludes predictions of future games,
comments by team members on past
games and interviews with outstand-
ing players of all the major sports.
Programs are heard Tuesdays, Thurs-
days and Saturdays, 8:15-8:30 p.n.
Agency is Emil Mogul Co., New York.

NORTHWESTERN Mutual Savings
& Loan Assn., Fargo, N. D., is spon-
soring Dorothy Thompson’s Sunday
evening news comments on KVOX,
Moorhead, Minn., as the 15th adver-
tiser for her cooperatively sponsored
series on MBS stations.

STANDARD OIL Co. of Indiana has
increased its “Laughat Winter” cam-
paign to 54 Midwest stations. [BroADp-
CABTING, Nov. 11. The 26-time cam-

A Just Reward
WHEN Leonard Nasman,
now commercial manager of
WFMJ, Youngstown, let an
eager youngster carry his
shoulder pads on to the grid-
iron where his high school
team was playing back in
1925, he didn’t know his good
deed would bring a just re-
ward. The reward appeared
a few days ago when Joseph
Hannon, of Steel City Paint
Co., signed a contract for
WEFMJ time. He was the
lucky lad who had carried the
shoulder pads, and he had
never forgotten the time his
gridiron hero took him
through the gate.

paign of chain-break annou ts
started Oct. 31. MeCann-Erickson,
Chicago, is the agency.

ROYAL TOBACCO Co., Montreal,
has started a recorded program, tran-
scribed at a Montreal theatre, twice-
weekly on CFCF, Montreal, and thrice-
weekly on CKAC, Montreal. Account
was placed by Metropolitan Broad-
casting Service, Toronto.

TWO sponsors have joined the group
already using the five times weekly
news commentaries by Fulton Lewis
Jr. on MBS, making a total of ten
articipating sponsors. Additions are
illette Safety Razor Co., Boston, on
WJR, Akron, an J. R. Cooke Chevro-
let Co., Lexington, on WLAP, that
city.

INDIANA FUR Co., Indianapolis, is
sponsoring a thrice-weekly quarter-
hour program, Serenade in the Night,
on WIRE, Indianapolis. Program fea-
tures Virginia Byrd at the novachord
with Robert Pace, vocalist. Account
was placed direct.

CHILDS Co., New York, for its
restaurants in the metropolitan ares,
is sponsoring Phil Cook’s Morning Al-
manac program on WABC, New York,
Mondays, Wednesdays and Fridays,
7:80-7:45 a.m. Agency is Geyer, Cor-
nell & Newell, New York.

DREZMA, Inc., New York, on Nov.
12 started Nell Vinick's Lessons in
Loveliness program for Drezma
Beauty Aids on WABC, New York.
The half-hour weekly program was
heard last year on WOR, Newark.
Lynn Baker Co., New York, is the
newly-appointed agency.

CHICAGO, Milwaukee & St. Paul
Railroad, on Nov. 10 started for 13
weeks, a weekly quarter-hour news
period featuring Alan Scott, on WGN,
Chicago. Program is heard Sundays,
6-6:30 p.m. Roche, Williams & Cun-
nyngham, Chicago, handles the ac-
count. Plough Inc., Memphis (Pene-
tro), on Nov. 7 started on WGN a
thrice-weekly five-minute transcribed
series, Tuesdays, Thursdays and Sat-
urdays 7:20-7:25 a.m. Agency is Lake-
Spiro-Shurman Inc., Memphis.

?
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! l HE sQUAD listens intently to the scout’s
report. In crashing a line or a market,
you get farther when you know just what
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- FERE DEFENSE

you're up against. We consider it our responsibility to

present an accurate picture of the factors that can con-

tribute to the successful use of spot radio advertising in the

markets we represent.

JOHN BLAIR & COMPANY

National Representatives of Radio Stations

CHICAGO NEW YORK
520 N. Michigan Ave. 341 Madison Avenue
SUPetior 8659 Mutray Hill 9-6084

DETROIT ST. LOUI3
New Center Building 455 Paul Brown Building
Madison 7889 Chestaut 4154

LOS ANGELES

Chamber of Commezce Bldg.
Prospect 3584

SAN FRANCISCO
608 Russ Building
Douglas 3188
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JAMES R. ABRAMS, formerly of
Congoleum-Nairn Inc., Kearny, N. J.,
has been appointed advertising direc-
tor of the domestic gas range divi-
sion of the Assn, of Gas Appliance
and Equipment Mfgrs., New York,
user of spot radio through its dealers.

HELMS OLYMPIC BAKERIES, Los
Angeles, through Martin Atlen Adv,,
Los Angeles, has started eight-week
participation in the Uncle Harry ju-
venile program on KMPC, Beverly
Hills, Cal. BZB lIoney Co., Alham-
bra, through Glasser Adv. Agency, Los
Angeles, has started six-weckly par-
ticipation for four weeks on KMPC's
Andy & Virginia program. Ace Dis-
tributing Co., Los Angeles, through
The Meyers Co., that city. on Nov. G
started sponsoring Clete Roberts’ five-
weekly quarter-hour evening newseast,
Heart of the News, for 21 wecks on
the station.

J. C. ENO (Canada) Ltd., Toronto,
for Thermogene has started .lelodies
of Memory weekly on 29 Canadian sta-
tions, and five times weekly on CI'RB,
Toronto. For Eno’s Fruit Salt, the
same sponsor has started Stars of the
Week on 34 Canadian stations thrice-
weekly. Accounts were placed by Ath-
erton & Currier, Toronto.

GALLO WINE Co., Modesto, Cal.,
new to West Coast radio, in a 52-week
campaign started Oct. 31 is using 21
transcribed announcements weekly on
KHJ, Los Angeles. Firm plans to use
other West Coast stations, with place-
ment through T'ed Dahl Adv. Agency,
Los Angeles.

MONARCH WINE Co., Brooklyu, on
Nov. 9 started, for Gold Ribbon wine,
a Saturday night variety program, 8-10
p.m. on WMCA, New York. Program
is chiefly musical and features guest
stars and last-minute news flashes.
%gei\xcy is Arthur Rosenberg Co., New
ork,

OWMED AND OFPERATED BY
THE WORCESTER TELEGRAM-GAZETTE

NBC BASIC RED AND

YANKEE NETWORKS

EDWARD PETRY & CO. INC. —MATIONAL REPRESEMTATIVE
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VISITING Chicago during the recent auto show, H. C. Doss, general
sales manager of Ford Motor Co., was interviewed on WLS and made a
member of the “Over 900,000 Club” of the WLS National Barn Dance.
Gathered around for the pinning are (I to r) Art Page, WLS farm pro.
gram director; A. S, Hatch, Ford branch manager in Chicago; WLS
Program Director Harold Safford, pinning the red-white-and-blue badge
on the honored guest; Don Kelly, WLS promotion manager; Mr. Doss;
F. A. Alter, Ford Motor Co. sales promotion manager; Chick Freeman,

of the WLS sales staff.

Cash Spurner

DOUG ARTHUR, who dials
listeners for cash awards on
his Say It program on WIBG,
Glenside, Pa., tells of a phone
number selection made the
other day. He called the num-
ber to award $80 to the lis-
tener, and after explaining the
reason for his call, was polite-
ly told: “Veddy sorry, sir,
but I do not believe Madam
would be at all interested.”

BULLOCK’S Ine., Los Angeles de-
partment store, consistent user of
Southern California radio, on Nov. 4
started a five-weekly quarter-hour com-
mentary, directed to women, on KECA,
that city. Series features Art Baker,
and contract is for 13 weeks. Firm also
sponsors the five-weekly half-hour chil-
dren’s program, Whoae, Bill Club, on

KFAC, that city. Agency is Dana
Jones Co., Los Augeles,
WILLARDSON Co., Los Angeles

{Norbest turkeys), new to radio, in a
holiday season campaign which started
Nov. 4 is sponsoring participation six
times weekly in the combined Sunrise
Salute and Housewives Protective
League programs on KNX, Hollywood.
Agency is McCarty Co., Los Angeles.

PACIFIC SOAP Co., Los Angeles
(Citrus soap), new to radio, in a 30-
day test campaign ending Nov. 30, is
using 10 transcribed announcements
weekly on KOMO, Seattle. Robert
Smith Adv. Agency, Los Angeles, has
the account.

SENSATION Cigarettes
Chooses WFBL

For New Test Campaign

Syracuse is Pproved as ;hn

test market Wll-g.B.I!

v 2 = o AN
the preferred station In Syracuse
r

and Central New York , . . by
every check. That's why Sensation
Cigarettes chose WFBL for their
oew test campaign.

More advertisers test mare prod-
ucts over this station. For complete
market data, rates and time avail-

able write
WFBL

SYRACUSE, N. Y.
or Free & Peters, Inc.
National Repr

baats.

UNION OIL Co., Los Angeles (radi-
ator stop-freeze), in a four-day cam-
paign early in November sponsored
chain break announcements on 15 Pa-
cific Coast stations, using seven on
each. List included KVOS KVI KIRO
KH KIT KPQ KVJ KOIN
KSLM KORE KFJI KMED
KBKR KVCV KOH. Agency is Lord
& Thomas, Los Angeles.

LOS ALAMITOS PACKING Co.,
Los Alamitos, Cal., (Dr. Ross’ dog
and cat food; Skippy dog and cat food ;
Silver Foam soap), placing direct, in
a 17-week campaign started Nov. 6
is sponsoring the thrice-weekly quar-
ter-hour childrep’s adventure program,
The Cobbers Club, on KMPC, Beverly
Hills, Cal. Firm, for its various prod-
ucts, also sponsors a weekly quarter-
hour musical program, featuring
Harold Agal, on KGER, Long Beach,
Cal.; participation six times a_ week
in the Old Colonel on KMTR, Holly-
wood ; thrice-weekly participation in
Irma Gregory Griffith’s program on
KMJ, Fresno, Cal.; six spot announce-
ments weekly on KROW, Oakland. In
addition, the company uses six spot
announcements weekly on XEMO.

LEHN & FINK (Canada), Toronto,
for Pebeco toothpaste and powder, has
started Let's Listen to Lesser a live
quarter-show twice daily, five times a
week on CFRB, Toronto. Account
was placed by McConnell Eastman &
Co., Toronto.

McLEAN'’S Ltd., London, England,
(proprietary) on Nov. 4 started
quarter-hour musical transcriptions
featuring Wishart Campbell three
times weekly on 12 Canadian stations.
Account was placed by Atherton &

Currier, Toronto.

CARSON, PIRIE, SCOTT & Co.,
Chicago (department store), on Nov.
3 started a varied spot announcement
campaign on WBBM, WGN, WIND
and WAAF. Agency is MecJunkin
Adv. Co., Chicago.

WCBM

BALTIMORE, MARYLAND
Affiliated With The

MUTUAL

Broadcasting System

JOHN ELMER, President
GEO. H. ROEDER, Gen. Mgr.

National Representatives
THE

FOREMAN COMPANY

247 Park Ave., New York
Wrigley Building, Chicago
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‘JOHN 'F. JELKE Co., Chicago (Good
Luck margarine, other foods), to Young &
Rubicam, Chicago. No radio plans at pres-
ent.

CHICAGO LAUNDRY OWNERS Associa-
tion to Needham, Louis & Brorby, Chicago.
No radio plans at present.

FRANK BAKER BREAD Co., Lima, O.
(Plezol bread), to MacDonald-Potter, Chi-
cago. Radio may be used later.

FOREST GARMENT Co., Cleveland (wom-
en's clothes), to Frankel-Rose Co., Chicago.
No radio plans at present.

TURNER MFG. Co., Chicago (furniture
novelties, pictures, mirrors), to Frankel-
Rose Co., Chicago, Radio not contemplated
at present.

PARFAIT POWDER PUFF Co., Chicago,
to Frank R. Steel & Assoc., same city.
Radio being considered.

NYLON COLD SUDS Co., Portland, Ore.,
to Searcy Adv. Agency, Portland.

CARSON PIRIE SCOTT & Co., Chicago,
to Abbott Kimball Inc., New York.

JEL-SERT Co., Chicago, to Cecil & Pres-
brey, Chicago.

BROADWAY-HOLLYWOOD Department
Store, Hollywood, to Lee Ringer Adv., Los
Angeles. Currently sponsoring five-weekly
quarter-hour Bridge Club on KECA, Agen-
cy also services Broadway Department
Store, Los Angeles.

B. F. GOODRICH Co., Akron, to BBDO,
New York, effective Feb. 1, 1941, for all
automobile tire advertising. No advertis-
ing plans decided as yet.

UNION PHARMACEUTICAL Co., Bloom-
field, N. J. (Saraka laxative), to Lawrence
C. Gumbinner Adv. Agency, New York.
No plans made as yet.

VIRGINIA POPE BIRDS & ANIMALS,
New York (bird foods), to Milton J.
Adler Co.,, New York. Radio planned late
this year.

BLAIR LABORATORIES, Lynchburg, Va.,
to Lynn Baker Co., New York, to handle
advertising and sales promotion for its
food products and cosmetics. No advertis-
ing plans have been made as yet.

KENILWORTH PIPE Co., Chicago (Ken-
ette Sof-Bit cigaret holder), to Critchfield
& Co., Chicago. Plans not yet decided.
CONTINENTAL RADIO & TELEVISION
Corp., Chicago (Admiral radio sets), to
Cruttenden & Eger, Chicago. Radio may
be used.
RYAN MILLING Co.,
Chase Co., Buffalo.
DON MacDONALD, Philadelphia (cloth-
ing), to Vernik Adv. Agency, Philadelphia.
PIPER Co., St. Louis (exterminator sup-
plies), to Christy Humburg Adv. Agency,
St. Louis.
KONDON MFG. Co.. Minneapolis, to
United Adv. Companies, Chicago.
CALIFORNIA DAIRY Council, 8an Fran-
cisco, to Albert Frank-Guenther Law Adv.
Agency, San Francisco.
BENDIX HOME APPLIANCES Inc., South
Bend, Ind., to Young & Rubicam, Chicago.
MISSION DRY Corp., Los Angeles, to
Maxon Inc.,, New York, for V. V. Vita-
water. Company currently sponsors Where
Are You From?, half-hour weekly program
on WOR, Newark, and has made no fur-
ther radio plans.
SIEBEL INSTITUTE OF TECHNOLOGY,
Chicago (school of brewing and baking),
ane, Benson, McClure, Chicago. No
radio plans at present.
PFAFFMAN Co., Cleveland
Gregory-Bolton Ine., Cleveland.

Buffalo, to Moss-

(soup), to

WGN Wins Script Appeal
ILLINOIS Appellate Court in a
unanimous decision Nov. 4 upheld a
Superior Court ruling that the prop-
erty rights in the radio serial Painted
Dreams rested with WGN Inc., and
the Chicago Tribune Co. Miss Irna
Phillips, who was employed by WGN
from 1930 to April, 1932, had brought
suit for an injunction and accounting,
asserting she was the creator and inde-
pendent owner of the drama and
owned it by copyright.

MAX WYLIE, director of the CBS
script division, has prepared his sec-
ond volume of radio scripts ‘“Best
Broadeasts of 1940”, published Nov.
15 by Whittlesley House, New York.

Advertisers in Canada

.Arrange Annual Awards

For Outstanding Merit

OUTSTANDING contributions in
the field of advertising will be rec-
ognized by the annual presentation
of a gold and three silver medals, to
be awarded by the Assn. of Cana-
dian Advertisers, it was announced
at the annual meeting of the ACA
at Toronto Oct. 31-Nov. 1. The
awards will start next year.

At closed meetings developments
in radio advertising regulations
were discussed, including what ac-
tion the ACA might take in connec-
tion with changes in regulations
permitting sponsored newscasts,
which go into effect Jan. 1. The
ACA heard a paper on radio by
G. A. Phare of R. C, Smith & Son,
Toronto agency, pointing out the
problems of the agencies. The
paper was presented in the name of
the Canadian Assn. of Advertising
Agencies.

Charles R. Vint, president of Col-

Campana’s 11th Year

CAMPANA SALES Co., Batavia,
I11., on Nov. 26 starts the 11th year
of broadcasting of its Fiirst Nighter
program, currently on 53 CBS sta-
tions, Tuesdays, 8:30-8:55 p. m.
Agency is Aubrey, Moore & Wal-
lace, Chicago.

gate-Palmolive-Peet Co., Toronto
was elected president for the com-
ing year. Although Canadian born,
he started with his present firm in
Milwaukee as an office boy at $3.50
a week in 1903. In 1913 he was sent
to Canada as manager of the new
Canadian subsidiary. He became
president of the Canadian company
in 1939 and has been personally in
charge of the Canadian company’s
advertising for many years.

Other officers appointed were:
Vice-president, Robert E. Jones,
General Foods, Toronto; P. K.
Abrahamson, Borden Co., Toronto;
E. F. Millard, Ford Motor Co. of
Canada, Windsor, Ont.; R. E. Mer-
ry, Lever Bros., Toronto. Direc-
tors, Glen Bannerman, Hudson Mo-

tor of Canada, Toronto; B. W.
Keightley, Canadian Industries,
Montreal ; H. Rimmer, Cana-
dian General Electric Co., Toronto;
K. R. Townsend, Canadian West-
inghouse Co., Hamilton, Ont.; J. E.
Mason, Canada Dry Ginger Ale Co.,
Toronto; W. O. James, Do-
minion Bank, Toronto; J. W.
Doherty, Imperial Oil, Toronto;
J. E. Mason, Canada Dry Gin-
ger Ale Co.,, Toronto; Ray L.
Sperber, Sterling Distributors,
Windsor, Ont.; Neill B. Powter,
Howard Smith Paper Mills, Mon-
treal; secretary, G. S. H. Carter,
Toronto General Trusts Corp., To-
ronto, and Miss F. E. Clotworthy.

WPTF, Raleigh, on or about
Jan, 1, will begin operation
with 50,000 watts on the 680
ke. channel. In the Oct. 15
issue of BROADCASTING,
page 77, the frequency er-
roneously was given as 630
ke. We regret the typographi-
cal error.
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on or about January 1, 1941

50,000

watts

offering greatest single station

coverage of North Carolina

WPTY

Raleigh, N.C.

680 Kc.

NBC
Affiliate

FREE & PETERS, Inc., EXCLUSIVE NATIONAL REPRESENTATIVES
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Lehigh Valley Broadcasting Co.
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BROWN & THOMAS Agdv. Corp.,
New York agency, has opened a Chi-
cago office at 919 N. Michigan Blvd.
Telephone is Whitehall 5757. Louis E.
Golan, former vice-president and gen-
eral sales manager of Schenley Dis-
tillers, Chicago. also organizer of
Liquor Products Co.. Chicago. and a

hicago Parks Commissioner, in
charge, is president.

DANE LUSSIER, Hollywood writer
of BBDO, is the father of an S$%-
pound boy born Nov. 2

FREDERICK T. WEEKS. president
of Brewer-Weeks Agency, San Fran-
cisco, recently announced his retire-
ment from the agency to succeed his
late father in_the Weeks Stevedor-
ing Co.. New York. His interest has
heen purchased by W. A, Brewer, co-
founder and president.

EDWARD H. LEWIS Jr.. formerly
advertising manager of Motor Parts
Co.. has joined Stewart-Jordon Co.,
Philadelphia agency.

EDDIE GOULD, radio executive of
McConnell Eastman & Co., Toronto,
was married recently.

GORDON STEEDMAN, of the San
T'rancisco office of J. Walter Thomp-
son Co.. recently was transferred to
the Seattle office in charge of copy and
production.

BOB DWORKIN & ASSOCIATES,
radio research service, has been estab-
lishe]d at 6253 Hollywood Blvd., Holly-
wood.

METROPOLITAN Broadcasting Sery-
ice, Toronto, has opened an office at
1100 Craig St. E., Montreal, with Jim
Vernon in charge, according to Ken
Soble. New Presto equipment has heen
installed at the new recording office
in Montreal.

CKLW’s

PUZZLED ... ...

erage of the Detroit area? Don’t be.
You can wrap up this big market
with just one important package —
CKLW. It’ll be the thriftiest buy on
your entire schedule, too — hecause
vast
“says it with purchuses” that kcep

your sales-cost down to rock-bottom!

IN THE DETROIT AREA-IT'S

W44

5,000 Watts Day and Night
CLEAR CHANNEL

Joseph Hershey McGillvra—Representalive

able-io-buy audience

. MUTUAL BROADCASTING SYSTEM
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OBSERVING the entry into radio of The Hecht Co., Washington depart-
ment store, NBC late in October was host at a breakfast for Hecht
executives, merchandising managers and department heads, with Bauk-
hage, NBC’s Washington news commentator, as honor guest. The Hecht
Co. is sponsoring Baukhage on WRC each week-day evening, 6:30-6:40
p.m.,, in the company’s first major radio effort. The firm, whose 5 mil-
lion lines per year make it, in its class, the second largest user of news-
paper advertising linage in the country, plugged the start of the Bauk-
hage series with full-page ads and regularly incorporates reference to its
programs in its advertising. Gathered during NBC’s breakfast are (1 to r)
John H. Dodge, WRC-WMAL sales manager; William C. Roux, WEAF-
WJZ sales promotion manager; Bert Sarazan, publicity director of The
Hecht Co.; David B. Stein, radio director of Kal Advertising Ine., handling
the account; Charles B. Dulcan Sr., Hecht vice-president and general man-
ager; Kenneth H. Berkeley, WRC-WMAL general manager; Baukhage;
John M. Dinwiddie, WRC-WMAL promotion manager.

. BLUMBERG, formerly general
manager of the Long Island Outfitting
Co., New York, aud J. J. Clarich.
merchandising manager of Sachs Qual-
ity Furniture Co., New York, have
organized the advertising, sales pro-
motion and business service agency
Blumberg & Clarich at 171 Madison
Ave.,, New York. Telephone is Murray
Hill 3-7495. The company’s accounts
have not yet been announced, but ac-
cording to Mr. Blnmberg, radio will be
used later in the year for some of
them.

SIDNEY GARFINKEL ADV.
AGENCY, San Francisco, recently
added to its personnel Phil Poirson,
art department; Bertha Barnwell.
production department; Christian
Cronin, radio department; Marie
Houde, office manager.

AL TARANTO, radio time buyer of
Wm. Esty & Co., New York, on Nov.
8 married Ninette Joseph of the time
buying staff of BBDO, New York. at
the Little Church Around the Corner,
New York.

JAMES ¥, NUTT, formerly of Arthur
Kudner, New York, has joined Mec-
Cann-Erickson, New York, as space
buyer on national advertising for the
Ford Motor Co. account.

BENSON INGE, formerly on the pub-
licity staff of Benton & Bowles, New
York, is handling radio promotion and
gub}ncxty for the Bundles for Britain
Society.

: _
They Have |
Our Number |

In all this territory, twirling to
WAIR’s spot on the dial is as
much a habit as buying the
products of WAIR advertisers.
Proof? Try—

WAIR

Winston-Salem, North Carolina
National Representatives
International Radio Sales

—

Biow’s Ingenuity
BAD flying weather grounded
Milton Biow, president of
Biow Co., New York, at Chi-
cago Airport on his way to
offer a presentation to the
American Trucking Assn.
convention Nov. 11 in Los
Angeles. Taking a train from
Chicago to Kansas City,
he found all flights still
grounded. To the rescue came
CBS and International News
Photo Service. CBS supplied
a two-way direct hookup
from WBBM to KNX, Los
Angeles, with wire to the
Biltmore Hotel ballroom.
INPS copied slides from orig-
inal art and type at its New
York office, and prints were
transmitted to Los Angeles.
Returning to Chicago, Mr.
Biow spoke from WBBM to
the convention, while a pro-
jection machine at the Bilt-
more flashed slides on the
screen and the presentation
went on without a hitch.

DOUGLAS M. SMITH, formerly
manager of Edward L. Sedgwick Co.,
Chicago, has been appointed art di-
rector of Lane, Benson, MecClure
Agency, Chicago. Theodore Fischer,
formerly account executive with sev-
eral leading agencies, has been ap-
pointed merchandising director.

ElL Paso

A “natural moendpoly ¥
4118, 786,000 market
is best reached by

KK

OD -

the Seuthwest's new-
e@st station-the only

ColumbiaOutlet

i-l:'r'.-':-nq 1l~|q KEE
SOUTHWEST
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Digest of Replies to FCC Network-Monopoly Report

[See also pages 26-A-D]

NATIONAL BROADCASTING CO.

Counsel: Philip J. Hennessey Jr., A. L. Ashby, Henry Ladner,
John J. Hurley.

IN A SLASHING all-front attack
on the FCC Network Monopoly
Committee report, NBC asked flatly
that all of the Committee’s pro-
posals be rejected. The brief bore
the signatures of Philip J. Hen-
nessey Jr., chief counsel during the
protracted hearing, and A. L.
Ashby, NBC vice-president and
general counsel, as well as Henry
Ladner, and John J. Hurley of the
NBC legal staff.

All of NBC’s practices and op-
erations were justified by counsel
with the contention that the Com-
mittee’s proposals are beyond the
Commission’s jurisdiction. Like the
IRNA brief, NBC’s pleading argued
that if networks are to be licensed
by the FCC, it is but a step toward
ultimate Government control of
programs.

Covering the Committee’s pro-
gram recommendations, NBC coun-
sel stated that ‘““no more bare-faced
proposal for Government control
of free expression has ever been
made”. The Committee’s conclusion,
it charged, “relies upon a palpable
distortion of the Commission’s fune-
tion under the Communications Act
and is made more flagrant by its
disregard of Section 326 of the Act
which prohibits the Commission
from exercising any power of
eensorship.”

Vigorous disavowal of monopoly
charges through dual network own-
ership, execlusivity features and
option-time provision was made by
NBC. Arguments of MBS against
exclusive contracts were answered
with the observation that if non-
exclusivity is as alluring as it has
been pictured by that network and
if the exclusive provisions of NBC’s
contracts are so onerous that these
contracts must be imposed upon
stations, “why have any of them
renewed with National?”. Then, it
added, “why should Mutual be com-
pelled to seek a Commission regu-
lation which will prevent more of
them doing so?”.

‘Brief and General’

In initially attacking the Com-
mittee report, NBC pointed out
that in contrast to its voluminous
findings of fact and conclusions, the
Committee’s recommendations “are
of the utmost brevity and gener-
ality”. Lack of access to data upon
which the Committee obviously re-
lied heavily, it was added, precludes
detailed correction of the Commit-
tee report. Thus, it explained, the
brief seeks to convince the Com-
mission that the report “is errone-
ous in its findings and unsound in
its recommendations”.

Developing the background of the
report, NBC pointed out that con-
fusion developed because on the
same day in 1938 that the Network
Monopoly Inquiry was authorized,
another committee was designated
to make recommendations for rules
governing broadecast stations and
standards of good engineering
practice.

Both of these committees were
to make further inquiry into a
previous report covering social and
economic data prepared by the En-
gineering Department of the FCC,
and which represented the first non-
technical study ever made by the
Federal radio agency.

By comparing the work of these
two committees, NBC said, it is
possible to trace the process
whereby a Commission “originally
established to prevent electrical in-
terference between stations, will,
if the Committee recommendations
in Docket 5060 (Network Monop-
oly) be adopted, use its licensing
power to control network programs,
transeriptions, talent, rates, com-
pensation of affiliates, profits and
every other important feature of
network broadcasting”.

Two Points of View

In comparing the recommenda-
tions of the committee handling the
new rules for broadcasting and that
which undertook the Monopoly in-
vestigation, NBC brought out that
the former conimittee in effect gave
network broadcasting its blessing.
It also recommended retention of
clear channels, which the Monopoly
Committee appeared to oppose.

The recommendations of the rules
committee were adopted by the
FCC by unanimous vote on June
23, 1939, about two months after
public hearings on the Monopoly
investigation had been adjourned
and while the Committee report
was in process of preparation.

The Committee appointed for the
Monopoly report, NBC pointed out,
comprised Chairman McNinch, ex-
officio, and Commissioners Sykes,
Brown and Walker. Public hearings
did not begin until Nov. 14, 1938,
and continued intermittently until
May, 1939. The Committee report
was released on June 12, 1940. Of
the four members of the original
Committee, only Commissioner
Walker is now a member of the
Commission, it was pointed out.

“Even when considered against
such a background, the 1,300-page
Committee report is an amazing
document,” NBC held. It pointed
out that NBC, along with its prineci-
pal competitor, CBS, were charged
with being guilty of a ‘“long list
of unlawful and reprehensible
practices”. These were enumerated
in infinite detail.

The full significance of the Com-
mittee’s recommendations in Docket
5060, NBC averred, “stands out in
sharp relief when it is realized that
the members of the Committee are
also members of the Commission
which adopted the regulations pro-
posed in Docket 5072-A"” (broad-
cast rules).

Some Benefits

The brief continued, “In 1939
the entire Commission adopted the
report of its committee in Docket
5072-A which asserted that net-
work broadecasting constituted an
excellent method of making avail-
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able live-talent programs to the
public at large; individual station
licensees, if given a sound eco-
nomic basis for their operation,
were considered capable of render-
ing a useful social service; the li-
censing power of the Commission
was an instrumentality by which
this sound economie foundation
might be assured.

“In 1940 the report of the Com-
mittee in Docket 5060 asserts that
networks are a malignant force
dangerous to the welfare of the
country; station licensees, having
surrendered their rights and re-
sponsibilities to the networks, evi-
dence neither the capacity nor the
inclination to conduet their own
business affairs; the licensing
power of the Commission must be
used, not to establish a basis upon
which competent men may evolve
their own business practices, but
as the instrumentality by which the
Commission will control programs,
talent, transcriptions, the kind of
contracts to be entered into by
broadeasters, the distribution of
business and profits among stations
and all the other ramifications of
the industry.”

Fallacies inherent in the Mo-
nopoly report were enumerated
lengthily by NBC. It held, first, that
the report misconceives the nature
of broadcast licenses; that it mis-
conceives the nature and funection
of competition in broadcasting, and
nowhere attempts to define what is
meant by such competition. A his-
torical recounting of radio regula-

BOOBY PRIZE was won by Russ
Johnston, CBS Pacific Coast pro-
gram director, Hollywood, because
he was off by 22 minutes in his tim-
ing during the recent annual air
cruise of the Aviation Country
Clubs of California. The cruise,
with 100 pilots participating, was
a navigation test in which each
pilot before hopping off estimated
the cruising speed of his plane to
Del Monte, Cal. Charles Correll
(Andy of Andy 'n’ Andy) won first
prize. Johnston, who hopped off
from Glendale, here demonstrates
his prize, a gadget a la Rube Gold-
berg “designed and manufactured”
from old airplane parts and an
89-cent alarm clock.

tion was given the FCC to prove
its points.

Alleging that the Committee’s
proposals are “unsound”, NBC first
attacked the technical recommenda-
tions and then the economic recom-
mendations. The manner in which
the Committee pulled into the Mo-
nopoly hearing by its bootstraps
the recommendation that clear
channels be broken down, was
sharply condemned. It pointed out
that the rules committee had recom-
mended that 26 Class 1-A chan-
nels be continued to provide service
to rural listeners. Yet the Monopoly
Committee recommended a “re-
valuation of the so-called clear-
channel policy.” It was charged
that the Committee’s vague recom-
mendation with respect to clear
channels “is not supported either
by the evidence or by its own find-
ings”.

‘Not In a Vacuum’

Regarding economic aspects,
NBC said that business practices
of broadeasting stations and net-
works “have not been developed in
a vacuum. They have grown up in
an atmosphere of competition be-
tween radio and other advertising
media. To a large extent they re-
flect the experience of advertisers
in these other fields. Network-out-
let contracts are a manifestation
of this experience.”

Covering network - outlet con-
tracts, NBC said that throughout
the long period covered by the
hearings and in spite of the wide
publicity received, “only one sta-
tion owner appeared to testify to
his dissatisfaction of NBC’s con-
tractual arrangements”, Reference
was made to the testimony of John
Shepard 3d., president of the Yan-
kee Network, in connection with
WNAC, a Red network outlet. “But
National’s contracts with its affili-
ates do meet with disapproval from
two other sources—the Committee
and Mutual Broadcasting System.”

Contract Problem

Except by inference, N BC
argued, it is impossible to deter-
mine what kind of contract the
Committee believes should be writ-
ten between the network and its
affiliated stations. It makes no
specific recommendations, the attor-
neys argued.

Answering the Committee’s con-
clusion that the heart of the abuse
of chain broadcasting is in the net-
work outlet contract, NBC pointed
out that the 350 stations affiliated
with national networks durin% 1938
had a net operating income of $14,-
654,445, while the 310 stations hav-
ing no national network affiliation
showed a loss of $149,107 for the
same period. “Under such circum-
stances,” NBC recited, “stations
force easily.”

Striking at the MBS motion,
NBC said that network is an or-
ganization of persons primarily in-
terested in the ownership and op-
eration of stations. “Its network
activities are purely incidental,”
NBC added, and it has no studios
or program production facilities,
with an investment in tangible
property of $1. Moreover, it held,
its operation since 1934 has resulted
in a total loss of more than $1,-
700,000.

As for the MBS motions that a
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regulation be adopted prohibiting
stations from entering into any
contract, renewal or extension with
any national network during the
pendency of the investigation, NBC
argued that it believed the FCC
did not have authority to promul-
gate such a regulation, but that
even if it had jurisdiction, “there
are compelling reasons why the
Commission should not adopt such
a rule”.

Defense of Contract

Detailed justification of NBC's
form of contract was made by the
network. It was held that longterm
contracts, optional time provisions
and other network affiliate require-
ments are essential to the success-
ful and orderly conduct of broad-
casting on a national basis. It also
challenged certain of the interpre-
tations of contract clauses as made
by the Committee.

Answering the Committee’s im-
plied recommendation that all net-
work-outlet contracts be non-ex-
clusive, NBC pointed out that the
MBS policy at the time of hearing
was to contract with stations upon
a nonexclusive basis, but that this
policy “has been reversed in favor
of exclusively during the past year.
It is not difficult to understand
Mutual’s distaste for an existing
condition in which National and
many of the National’s affiliates—
co-venturers in the business of net-
work broadcasting for many years
—have made it clear that these sta-
tions are not available as Mutual
outlets, But Mutual says it could
bear with the situation during the
life of existing contracts. Its com-
plaint is that whenever one of these

FOR THE FIRST TIME
Real Coverage

ENGLAND

NEW
Primary coverage of Ver-
mont, New Hampshire

and North Central Mas-
sachusetts

WKNE

Keene, N. H.
5000 W.ruLL iME CBS

Formerly WNBX,Vermont

Est. 1927

WHEN George W. Fuerst, traffic manager of KPO-KGO, San Francisco,
recently married Mary Ellen Coady, the entire male membership of the
wedding party was made up of NBC fellow workers. And here they all
are, arranged with geometric precision of a Grant Wood painting: (1 to
r) Dan Williams, NBC engineer; Nancy McCarthy; Mr. Fuerst; Mrs.

Fuerst; Producer Bob Dwan, standin

Manager Bob McAndrews, Eileen

behind the bride; Sales Promotion
onnolly; Engineer Proctor Sugg.

contracts expires National and its
affiliate almost invariably renew
upon a basis of execlusivity’.

On this score, NBC pointed out
that over a period of about two
years, half the stations on NBC’s
networks will have the opportunity
of contracting with MBS if they
see fit to do so. “If non-exclusivity
is as alluring as it has been pic-
tured by Mutual and if the exclu-
sive provisions of National’s con-
tracts are so onerous that these
contracts must be imposed upon
stations, why have any of them re-
newed with National? Why should
Mutual be compelled to seek a
Commission regulation which will
prevent more of them doing so?”

One of the enswers, NBC said, is
that the operation of a network
under the American system re-
quires more than a mere casual re-
lationship between a group of sta-
tions and a time-selling agency. It
embraces many other services from
the network, including good sus-
taining programs, and it implies
the loyal support of each affiliate.
Network and station were de-
scribed as “partners in a venture
where real competition exists—
competition with other networks
and competition with other adver-
tising media”. Successful network
operation, it contended, cannot be
predicated upon a hit and miss sys-
tem of contracts where neither the
network nor the affiliate has any
particular responsibility to the
other.

Station Ownership

Exclusivity is exclusivity, which-
ever way it cuts, NBC said in re-
ferring to the 1939 World Series
incident wherein MBS secured the
privilege of broadcasting the Series
on an “exclusive” basis. “The Com-
mittee finds that as a result of the
exclusive network-outlet contracts
which National and Columbia had
with their affiliates ‘thousands of
potential listeners failed to hear
the World Series of 1939°. But it
voices no disapproval of the prac-
tice whereby Mutual having se-
cured the exclusive right to the
series released its programs exclu-
sively over the outlet in each com-
munity and refused to permit other
outlets in that community to do so.”

Justifying its ownership of sta-
tions, NBC said that the network
now operates a total of 10 stations.
Declaring it had never sought to
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conceal its true relationship to sta-
tions, NBC asserted that its rea-
sons for acquiring these stations
were varied. In each instance, it
said, it thought it was exercising
good business judgment and that
judgment since has been confirmed.
In each instance its acquisition of
a station was intended to benefit
its network operations as a whole
“and that result has always fol-
lowed”.

As a matter of cold economies,
network broadcasting exists in this
country because the networks, in-
cluding MBS, either themselves
own or are owned by important
stations in New York, Chicago and
other leading markets, NBC pointed
out, adding that stations which
have the lowest rate per thousand
families are the stations which
NBC itself owns and operates.

Striking at the Committee’s at-
tack upon its dual network opera-
tion, NBC charged that it aban-
doned in mid-air its premise that
profitable station operation is evi-
dence of domination of the indus-
try. The Committee, it was pointed
out, “finds that National’s less
profitable Blue network is likewise
evidence of an intention to monop-
olize the field”.

Answering the Committee eriti-
cism that NBC, under its contracts,
may change stations from the Red
to the Blue network at will, leav-
ing the station without complaint,
NBC said it “has never changed
a station from its Red to its Blue
network under such circumstances”.
When NBC was formed in 1926 as
the first network, the brief recited,
it quickly became apparent that
a single network service was not
enough to satisfy the demands of
the radio audience.

Station owners, particularly in
cities where their competitors had
made program arrangements with
the Red network, pressed for net-
work affiliation. Therefore, in less
than two months after the first
NBC network service began, there
was created the Blue network. It
was argued that the dual opera-
tion has resulted in an increase
in the amount of service rendered
to local communities and inde-
pendent stations, and to the eco-
nomic stability of the stations
themselves, and to American busi-
ness through the availability of
local markets for national adver-
tising and selling.

“NBC was furnishing dual net-
work service to stations in 1927
before the passage of the Radio
Act and before the entry of any
other network into the field,” it is
stated. Its purpose was not to re-
strain competition. There was no
competition. Its purpose was to
furnish twice as much service as
could be furnished over a single
network of stations. That is still
its purpose.”

Artist Management

Denial of charges of monopoly
in artist management and tran-
scriptions was made by NBC.
Apropos artist management, NBC
said that in 1937 its artist manage-
ment bureau, out of a total busi-
ness of more than $6,000,000, real-
ized a profit of about $287,000. For
the last two years agreements have
been in effect between NBC and
American Federation of Radio
Artists governing terms and con-
ditions of employment in key cities,
it is stated.

All of these agreements were
reached as a result of collective bar-
gaining and are concrete evidence
that the artist management and
artist employment problems about
which the Committee concerned it-
self “are solved to the satisfaction
of the employe members of the
various bargaining units involved
in full keeping with the laws re-
lating to employe-representation
and the principle of collective
bargaining.”

Apropos transcriptions, NBC said
that the transcription is eminently
satisfactory for programming
where time is not an important
element and that in some respects
and under some circumstances “it
may even be superior’”. Answering
the Committees suggestion that a
redefinition of licensing policy of
the Commission should be consid-
ered in the light of NBC’s partici-
pation in the transcription field,
NBC said that the remedy proposed
is remarkable not only “for its
disregard of established legal con-
cepts” but for the variety of bene-
ﬁ;,s which the Committee expects
of it.

American Institution

NBC added that the Committee
completely disregards, without dis-
cussion, NBC’s unanswered con-
tention that it is under no obliga-
tion, either legally or morally, to
make its facilities available to its
competitors to enable them to pro-
duce transcriptions more easily
and more cheaply and of better
quality than they would be able
to produce them without the use
of NBC’s facilities. It added that
the Committee disregarded the fact
that the total NBC business in si-
multaneous wire line recordings
amounted to about $125,000 per
year, or less than 3% of the total
transcription business done in the
country.

The NBC brief concluded:

“One clause in the Communica-
tions Act is of such significance
that ordinarily no one makes spe-
cific reference to it. It is found in
Section 303 (g) of the Act and
specifies that the Commission shall:
‘Generally encourage the larger and
more effective use of radio in the
public interest.’

“Broadcasting under the Ameri-
can system is no longer a scientific
phenomenon, an advertising me-
dium or a source of entertainment.
It has become greater than the sum

BROADCASTING ¢ Broadcast Advertising



of all these. It is an American in-
stitution.

“To this metamorphosis Congress
has contributed by enacting legis-
lation which imposes minimum re-
strictions upon the industry and
upon the Commission. The Com-
mission has contributed by using
its broad authority wisely. The in-
dustry has contributed initiative
and self-reliance.

“It has not been the purpose of
this brief to justify either the in-
dustry or NBC. Their justification
rests upon a firmer basis reached
by balancing achievements against
mistakes and evaluating the result.

Both are entitled to more intelli-
gent treatment than has been ac-
corded them in this Committee
report.

“Reformation of network-outlet
contracts, revaluation of policies
with respect to clear channels and
many other changes can and will
result as broadcasting continues
its development. But such changes
should not be undertaken until they
will encourage the larger and more
effective use of radio in the public
interest. Measured by this standard
all of the Committee’s proposals
should be rejected.”

COLUMBIA BROADCASTING SYSTEM

Counsel: John J. Burns, Samuel Becker, Francis Currie,
Francis S. Walker.

WITHOUT pulling its punches,
CBS in its hundred-page brief,
charged the FCC Network Mo-
nopoly Committee with ‘‘bias” and
at the very outset took exception
“to the temper and spirit of the re-
port of the Committee”. Far from
being a ‘“‘scientific and fair-minded
inquiry to ascertain whether there
exist abuses which should be cor-
rected in furtherance of the public
interest,” the brief said, “the re-
port seems rather to be a brief
attempting to justify certain pre-
conceived prejudices.”

The brief was filed by former
Judge John J. Burns, former gen-
eral counsel of the Securities &
Exchange Commission, who handled
the case through the FCC investi-
gation. Co-counsel were Samuel
Becker, Francis Currie and Francis
S. Walker.

Analyzing the recommendations
of the Committee, CBS said its
brief was directed primarily to a
statement of the reasons why the
report should be rejected in its
entirety by the FCC and why the
request of MBS for adoption of
temporary regulations should be de-
nied. Charging that the normal
methods of Government were not
followed by the Committee, CBS
said the FCC group made no ac-
cusations of misconduct by the net-
works but apparently it entertained
“certain prejudices, certain false
assumptions about the industry and
sought to fit the testimony offered
by the industry to such pre-con-
ceived judgments.”

Bias Charged

Bias of the Committee, Judge
Burns charged, is revealed most
clearly in its failure even to report
on the “extraordinary contributions
of the networks to the progress of
radio, the constantly increasing sale
of radio sets, the remarkable rec-
ord of increasing listening audience,
the ever widening variety of new
features, the ingenuity and skill
which have made great contribu-
tions to the education and enter-
tainment of the American people
—a development possible only
through the network type of op-
eration.”

Like the NBC and IRNA briefs,
the CBS answer challenged the
FCC’s jurisdiction to promulgate
regulations suggested by the Com-
mittee. Legal precedent was cited
to buttress its view that the Com-
mission has no jurisdiction to prom-
ulgate regulations relating to the
business operations of commercial
broadcasting stations or networks.

“The Committee’s findings ad-
verse to the networks in the main

have been unsupported by evi-
dence,” said the brief. “In many
instances the conclusions are con-
trary to the record. The serious
errors of fact reveal an ignorance
of the broadcasting business plus
a zeal for reform, unrelated to the
actual operation of radio. It is
respectfully stated that to a fair
and impartial tribunal the record
is devoid of evidence of any serious
abuses on the part of the net-
works.”

CBS asked that the recommend-
ations be rejected for the reasons
that the report is “incorrect”; that
the recommendations are unsound,
unnecessary and detrimental to the
public interest and contrary to the
desires of the public; and that the
Commission has no statutory au-
thority to promulgate regulations
affecting the network outlet con-
tract.

It also asked that the MBS mo-
tion for the promulgation of tem-
porary regulations prohibiting sta-
tions from entering into, renewing
or extending existing network con-
tracts be denied, particularly since
MBS itself has “abandoned” its
previous policy and is now “adopt-
ing the very policy of long-term
contracts which it has criticized.”

Key Stations Needed

Pointing out that the Committee
was directed to investigate and as-
certain among other things whether
there was a monopoly in broad-
casting and a concentration of
control of stations, CBS said the
Committee found neither monopoly
nor concentration of control but
charged the networks with ‘“un-
healthy predominance of the in-
dustry.” This characterization was
labeled “false and unjustified” and
based upon the “erroneous conclu-
sion that the network organizations
receive an undue share of the fi-
nancial benetits of the industry.”
CBS concluded the record shows
that the share which stations re-
ceive is no more than commensurate
with their investment in the in-
dustry and the public service they
render.

Network organization of key
stations was declared essential and
ind.spensable for efficient and high
quality network operation. The
Committee’s claim that the net-
works should be criticized for fail-
ure to give the country adequate
service was branded without merit.
It was pointed out that CBS cov-
erage alone has been extended to
a point where it now covers over
90% of the 28,000,000 homes that
have radio receiving sets. Further
extension of network service to the

INCREASING its power to 1,000 watts, KRSC, Seattle, early in October
moved into this new broadeasting plant, with all business, studio and
transmitter operations in a single building. The station also is observing
its 14th year under the leadership of P. K. Leberman, chief owner, and

Robert E. Priebe, general manager.

The new plant is RCA-equipped throughout, with an RCA 1 kw. trans-
mitter, RCA turntables and RCA 76-B console. The two-story portion
of the structure houses the general offices, observation deck and largest
studio, with sales and business offices at left and operations at right.
Staff members are (I to r) Mr. Priebe, general manager; Robert McCaw,
sales; Paul Morris, engineer; Prof. Zander T. Hull, continuity; Leo

Moen, engineer; N. J.
chief announcer; Homer

Rifkin, news editor; Hal Dillon, traffic; Ted Bell,
Mason, announcer.

An opening day congratulation from President Roosevelt declared:
“To the old freedoms, freedom of conscience, of the press, of speech and
of assembly, is now added another, freedom of radio. This last must be
maintained else our whole democracy will be endangered.”

BROADCASTING ¢ Broadcast Advertising

existing station structure must de-
pend upon economic support for
it, CBS said.

Network affiliation contracts
were declared to be essential to
the maintenance and development
of the American system of broad-
casting. “Far from being inequi-
table these contracts are powerful
assets of the stations, and enhance
their ability to render a public
service and operate profitably,”
it is claimed. Elimination of the
provisions which the Committee
criticizes, Judge Burns argued,
“would weaken all but a few of
the stations, would demoralize,
even destroy the networks, and as
a result materially impair the pres-
ent quality of public service ren-
dered by broadcasting.”

Free Use of Talent

Moreover, it was held that under
these contracts the networks actu-
ally derive a lower net revenue
from each advertising dollar than
the affiliated stations.

Networks do not control the sup-
ply of talent in broadcasting, but
on the contrary comparatively few
of the artists performing in radio
are either managed by or employed
exclusively by any network, CBS
contended. “There has been no re-
straint, either actual or potential,
upon the free utilization of radio
talent.”

CBS argued that the Commission
is without power to promulgate
the proposed regulations, holding
that its authority is limited to such
rules “as are designed to prevent
inter-station interference and so to
secure most advantageous use of
the radio spectrum.” The avowed
purpose of the proposed regula-
tions, it held, is to strengthen the
bargaining power of the affiliates
in negotiating contracts of affiliates
and to effect a redistribution of the
revenues from network broadcast-
ing in favor of the affiliates as
against the networks.

The effect of such regulations
would vary widely from their objec-
tive, it was contended. “Their effect
would be to further strengthen
temporarily the few stations which
are already powerful and to further
weaken the many which such regu-
Jation would be designed to serve.”

The temporary regulation pro-
posed by MBS, pending determina-
tion of the question of adoption of
regulations proposed, CBS held, “is
unnecessary and without the juris-
diction of the Commission to
adopt”. To adopt such a rule, Judge
Burns argued, would in fact “dis-
turb and dislocate the situation it
is designed to preserve.”

Not ‘Inherently Sinful’

In analyzing net time sales as
against broadcasting investment
and payments to stations, CBS es-
sayed to show that many of the
Committee deductions were errone-
ous. “The Committee seems to be
proceeding on the theory that there
is something sinful in running a
profitable business,” it stated.

CBS also made mention of the
conflict between the findings of the
FCC Committee designated to study
standard broadcast rules and the
Monopoly Committee on the mat-
ter of dispensability of network
service.

“Throughout the report there are
indications that the drafters look
upon bigness in the industry as an
inherent evil,” Judge Burns stated
at another juncture. “We submit
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that size may be intelligently
studied only in relation to fune-
tion.” Networks have provided the
structural means of enabling in-
dependently - owned stations to
bring to the public the world’s fin-
est program, the quality and va-
riety of which stations could not
afford to provide their listeners,
the FCC was told.

Moreover, it held network affilia-
tion has been of greatest financial
advantage to such stations, being
almost the determining factor in
their financial strength, and the ad-
vertiser and the listening public
have expressed a decided prefer-
ence for network broadcasting.

Answering the exclusivity at-
tack, CBS said the statement of
the Committee should really read
that exclusivity deprives “some sta-
tions, which are already the most
profitable, of profitable business
that might be obtained from com-
peting networks if the station were
free to accept it.” If there is any
objection to exclusivity, CBS
argued, it must come from MBS,
“which, it is interesting to observe,
has since adopted the principle, or
from non-affiliated stations which
desire to become affiliated.”

Division of Revenues

Regarding division of revenues
between network and outlets, CBS
said that payment to its affiliates
rose from 213 % of net time sales
in 1931 to 42% in 1937. The aver-
age station share of the gross time
sales revenue was said to be about
2% times greater when 356 hours of
network time are sold over the sta-
tion than when five hours are sold.
Of the advertiser’s dollar, only 11%
is net profit to CBS, whereas the
25% paid to the station is largely
net profit to it, CBS declared.

CBS contended that the Commit-
tee report is defective in “failing to
make any critical analysis of the
unorthodox organization of the
present Mutual Broadcasting Sys-
tem”. It continued: “There is no at-
tempt to evaluate in terms of bene-
fit or detriment to the public, the
relatively impermanent nature of
Mutual’s arrangements with sta-
tions.

“Some objective comment would
be very helpful to the Commission
in determining whether the public
interest is served by an arrange-
ment which permi*s a group to call
itself a network for its own con-
verience without having that sus-
tained and permanent status which
the older networks have developed.

“The Committee apparently
failed to examine the structure and
the performance of Mutual to the
point of realizing that it assumed
little of the risk and none of the
long-term building job which have
characterized the older networks.
Columbia came into the field after
Nationa! was well established. It
has never asked that National’s
work be undone to its benefit. Com-
ment has been made that the re-
port ‘is strikingly less severe’ upon
Mutual.”

Freedom of Talent

CBS concluded that there is no
control of the supply of talent in
broadcasting and the employ-
ment and management of talent
but it has not restricted its free
employment. The contract for ex-
clusive management of an artist
does not provide for the exclusive
service of the artist in any sense,
does not prevent him from seeking
employment for services anywhere
he chooses, nor prevent any sta-

Lila

WHEN KYA, San Francisco, signed one of its largest regional accounts
of the late fall, these principals participated in the signatory cere-
monies. The contract is with the Rosefield Packing Co., Alameda, Cal.
(Skippy Peanut Butter). The firm is sponsoring the transcribed dramatic
serial Superman three times weekly on KYA. Left to right are Harold
H. Meyer, general manager of KYA; M. J. Rosefield, plant manager,
Rosefield Packing Co.; Hugh MacKenzie, account executive, Botsford,
Constantine & Gardner advertising agency (in rear center); J. L. Rose-

field (seated) president of the packing firm;

J. M. Rosefield, sales man-

ager and Carl Nielsen, account executive, KYA.

tion or network from freely utiliz-
ing his services.

The contract, it was added, sim-
ply provides for the engagement
of CBS as the exclusive manager
for the artist for a compensation
based on a percentage of his earn-
ings, so that other managers can-
not offer the artist’s services to
prospective users at the same time.
It was held that there is not the
slightest evidence that any artist
has been prevented from working
for any other station or network at
any time because he was employed
by CBS. Indeed, the evidence is
quite the contrary, CBS claimed.

CBS concluded its argument with
the contention that the Commission
has no jurisdiction over the busi-
ness affairs of broadecasting Ili-
censees. It reviewed the law and
cited ample legal precedent to es-
tablish this point. Congressional
debate also was drawn into its
argument. Then, it was held that
the proposed regulations “essay
to regulate the business of com-
mercial broadeasting stations.”

The brief concluded:

“The Commission should reject
the report and the recommendations
of the Committee in their entirety,
and deny the application of MBS
for the promulgation of temporary
regulations with respect to network
contracts.”

Bathasweet on WABC

BATHASWEET Corp., New York,
on Nov. 19 will sponsor Ted Steele
and his Novachord on a series of
Tuesday evening quarter-hour pro-
grams on WABC, New York, on
behalf of its soap. Ageney in charge
is H. M. Kiesewetter Adv. Agency,

ASSOCIATION of Technical Em-
ployes of NBC, independent union, is
holding its annual convention at the
Abbey Hotel, New York. Sessions
started Nov. 13 and are expected to
continue through Nov. 20. Union has
presented a set of demands to NBC,
but negotiations have just begum.
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Technical Radio Experts
Start Research Activity

For National Defense

LEADING figures in technical ra-
dio and communications have ac-
cepted appointments with the Na-
tional Defense Research Committee,
headed by Dr. Vannevar Bush, to
encourage scientific developments
in the defense program. Dr. Frank
B, Jewett, chairman of the board of
Bell Laboratories, is a member of
the committee and chairman of its
division dealing with communica-
tions and transportation.

Among those serving on the divi-
sion are Dr. C. B. Jolliffe, former
FCC chief engineer and chief fre-
quency engineer of RCA, vice
chairman; L. F. Jones, RCA: Bara-
den Pratt, chief engineer of Mac-
kay; Dr. H. Dellinger, chief,
Radio Division, Bureau of Stand-
ards, and Dr. A. F. Murray, con-
sulting television engineer.

In the division deading with de-
tection, controls and instruments
are R. R. Beal, RCA director of re-
search; Harold H. Beverage, vice-
president and chief engineer of
RCA Communications; E. W. Eng-
strom, RCA technical television
head; W. C. Evans, general man-
ager of broadcasting of Westing-
house, and Dr. George Metcalf of
GE, among others.

All of these officials and engi-
neers have volunteered their serv-
ices on a part time basis without
compensation. The Defense Re-
search Committee has completed or
has under negotiation approximate-
ly 60 contracts with industrial lab-
oratories and universities for re-
search on specific problems.

Cominos Succeeds Klein
JAMES G, COMINOS, formerly as-
sistant to Henry Klein, BBDO radio
director in Chicago recently trans-
ferred to the agency’s New York office,
has been named radio director to suc-
ceed Mr. Klein.

BANGBOARD BATTLES
Midwest Huskers Provide Good
Program Material

MIDWEST stations have devel-
oped one of the most unique sport-
ing events—corn picking contests
—into an autumn feature of intense
interest to their rural audiences.
The bangboard battles have been
going on for some time, but in re-
cent years they have established
themselves as the biggest crowd-
pullers of any sporting event. Rec-
ognition of the contests’ propensi-
ties is reflected in the response of
stations in the corn belt in send-
ing special events crews hundreds
of miles to cover everything from
county to national championship
matches.

According to estimates of
Charles Worcester, farm service
director of WNAX, Yankton, S. D.,
about 10,000 of the 10 to 15 million
cornhuskers in the nation com-
peted in some 1,000 husking con-
tests this fall. Between 3 and 4
million persons watched these
events, it is estimated. Local and
regional elimination contests cul-
minated Oct. 30 in the National
Cornhusking Championships, held
on the Henry Keppy farm, near
Davenport, Ia. The record crowd
at a national contest was 146,000
in Indiana several years ago, ac-
cording to Mr. Worcester. At the
meet this year, with 11 states rep-
resented, Irvin Bauman, of Illinois,
set a new world record by husking
46.71 bushels in 80 minutes.

This fall WNAX covered seven
of the more important meets, in-
cluding the national contest, involv-
ing some 3,000 miles of travel. Be-
cause of time-lag between the start
of the contest and final determina-
tion of the winner, involving cal-
culations and weighing of picked
corn, the station used transerip-
tion equipment extensively. Pick-
ing out the high spots—descrip-
tions of the crowd, weather and
entrants, the start of the race, the
final minute or two of action, an-
nouncement of the winner and an
interview with him-—the pickup
was molded into a quarter-hour
cross-section. The recorded descrip-
tion was broadcast as soon as it
could be delivered to the studio.

WFMJ Touch

LEN NASMAN, sales man-
ager of WFMJ, Youngstown,
0., who has shown large
numbers of visitors through
the new $275,000 WFMJ
Bldg., recently experienced a
novel sensation. When blind
kiddies visited the station,
under auspices of the local
society for the blind, they
were urged by Mr. Nasman
to feel everything as a de-
scription was given of the
studios, in order that their
sense of touch and hearing
would give as complete a pic-
ture as possible.

TO CELEBRATE National Dough-
nut Week, Clellan Card, of WCCO,
Minneapolis, offered a set of dunking
equipment on his morning program
for Northrup, King & Co., seed and
feed sponsor. In return he got 60
doughnuts ranging from cup-shaped
ones (sip and nip), to dolls. Each
April 1 Card stages a real dunking
palrty. His daily dunking gag is mythi-
cal.
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SAM TAUBMAN, former radio di-

rector of Sidney H. Weiler Adv. Agen-

cy, Philadelphia, has bought the agen-

¢y, to be known as Sam Taubman

Adv. Agency. Business will continue

zrxztldthe present offices in the Crozer
g.

FRED JONES, formerly Hollywood
publicity director of Young & Rubi-
cam, has joined Glasser Adv. Agency,
Los Angeles, as head copywriter.

ED CURTIN of the publicity depart-
ment of BBDO, New York, and for-
merly of the radio department of the
New York World’'s Fair, on Nov. 10
left for Fort Benning, Ga., to take a
year’s training as a reserve officer in
the U. 8. Infantry. Porter Bibb,
BBDO publicity director, takes over
his duties.

JOHN COLE, formerly of Gardner
Adv. Agency, St. Louis, has joined
Compton Adv., New York, as a radio
copywriter,

CURT PETERSON, radio director of
Marschallk & Pratt, New York, is not
expected back at his desk for another
month following a back injury, from
which he is now convalescing.

LEIGH CROSBY
Livingston Adv. Agency,
¢isco, as radio director.

GORDON D. COOKE, formerly of
Ruthrauff & Ryan, Nev York, and
Sherman K. Ellis & Co., Chicago, has
been named vice-president in charge
of copy of Stack-Goble Adv. Agency,
New York, succeeding the late John
Butler.

S. E. ROBERTS, Philadelphia agen-
¢y, has moved to new quarters on 13th
floor of the Lincoln-Liberty Bldg.

MacDONALD-POTTER, Chicago, re-
cently moved to larger quarters in the
Carbide & Carbon Bldg., 230 N. Mich-
igan Ave., Chicago; telephone is Ran-
dolph 6969.

UNITED ADV. AGENCY recently
was formed in San Francisco, with
oftices at 155 Sansome St. C. Roth-
blum is radio director. The agency was
formerly known as the S. L. Kay
Agency. Mr. Kay has sold his interest
in the business.

YOUNG & RUBICAM, New York,
h&s closed its San Francisco branch
office.

GORDON D. COOKE, formerly of
Sherman K. Ellis & Co., Chiecago, has
been appointed vice-president of Stack-
Goble Adv. Agency, New York.

WALTER CRAIG, radio director of
Street & Finney, New York, has re-
signed.

DAVE McCOSKER, for five years
in charge of radio program sales of
KFWB, Hollywood, has been appoint-
ed West Coast manager of H. W.
Kastor & Sons Adv. Co., and will es-
tablish offices in that city.

has joined Leon
San Fran-

AAAA—Radio Meeting
THE ANNUAL one-day Eastern
Seaboard Conference of the AAAA,
with the radio group scheduled to
meet under the direction of C. E.
(Ned) Midgley, radio time buyer
of BBDO, has been scheduled for
Dec. 3 at the Waldorf-Astoria, New
York. A session for agency heads
and management officers only will
be held in the morning. A luncheon
at noon will be addressed by Ath-
erton W. Hobler, AAAA board
chairman, who will discuss current
projects and activities of the as-
sociation. Following the luncheon,
there will be eight group meetings
running concurrently, one of which
will be devoted to radio.

AAAA Chicago Meeting
ARTHUR E. TATHAM, vice-presi-
dent and manager of the Chicago
office of Young & Rubicam, has been
appointed general chairman of the
annual condensed convention of the
American Assn. of Advertising
Agencies to be held Dec. 5 at the
Lake Shore Club, Chicago. Chair-
men of the various committees are:
R. J. Scott, of Schwimmer & Scott,
radio; Otto R. Stadelman, of Need-
ham, Louis & Brorby, media; E.
Thomas MeBreen, of J. Walter
Thompson Co., mechanical produec-
tion; S. A. Wells, McCann-Erick-
son, art and copy, assisted by De-
Witt O’Kieffe, of Leo Burnet Co.,
and J. B. Breunig, of Lord &
Thomas. The morning sessions will
be for the executives of members
of the AAAA. The afternoon ses-
sions will be open to agency staffs.

Owen B. Winters

OWEN B. WINTERS, 48, execu-
tive vice-president of Erwin, Wasey
& Co., New York agency, died Nov.
12 at his winter home in Cat Cay
in the Bahamas of a coronary
thrombosis. The body was sent im-
mediately to Miami and was flown
to New York for funeral services
Nov. 14. He had gone to Cat Cay
last September to recuperate from
an operation. He is survived by a
widow and two daughters.

TRUMAN R. (Rex) KING, 43, a
senior executive of the Toronto office
of Cockfield Brown & Co., Toronto,
died Nov. 1, after an operation. Mr.
King had wide experience in all de-
partments of the advertising business.
He was born in Bruce County, Ont,
was educated at St. Andrew’s College,
Toronto, where he was also a teacher
and coach to rugby teams. IHe started
in the advertising field with Baker

Adv. Agency at Toronto.

POPULAR
Statcorn

Salt Lake City

DAY and NIGHT

YOUR BEST NATIONAL SPOT BUY NETWORK

National Representative:

JOHN BLAIR & CO.
A NEW APPROACH TO THE NEW YORK MARKET
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WEAF’S Sound—Control of Spots—Facts in a Hurry—
Cameras Cheap—Big Capsule Year

LAST word in art is the “portrait
of the best sounding board in radio”
sent to the trade by WEAF, New
York, to promote its moving day.
The Nov. 8 transfer for the New
York key of NBC-Red was marked
by a special program in which the
new and old signals were compared.
The portrait offers a view of Long
Island Sound (the sounding board),
with a sailboat scudding over the
waves and the New York skyline
faintly silhouetted against a cloudy
sky. A large plcture, it was care-
fully shlpped and is suitable for
framing. The “sound” route to Man-
hattan, NBC claims, carries a

greatly strengthened signal into an
enlarged area.

590 Kilocycles
John J. Gillin, Jr., Mgr.
% On the NBC Red Net w
OMAHA, NEBRASKA

THE

Food and Drug Facts

DESIGNED to improve distribu-
tion and sale of food and drug prod-
ucts and to obtain distribution and
quick acceptance of new products,
the 11-station North Central Broad-
casting System conducts the House-
wives’ Bureau of Information. Each
new product to be advertised on
the quarter-hour program, which
features Miss Avenel Barnes, is
first distributed to members select-
ed at random for a test and report
previous to starting the sales cam-
paign. Merchants cooperating with
HBI get free advertising, free men-
tion of each store on local station,
along with identification streamers
and store displays.

*® * *

Bottlers’ Salute

HAILING the convention of the
American Bottlers of Carbonated
Beverages, which in mid-November
brought 6,000 visitors to the city,
WCKY, Cincinnati, from Nov. 11
to 15 carried a daily quarter-hour,
Salute to the Bottlers. Rex Davis,
WCKY chief announcer, inter-
viewed representatives of leading
bottling companies to develop what
the bottling industry means to
America. Interviewed were execu-
tives of Coca Cola, Pepsi-Cola,
Royal Crown Cola, Queen City
Bottling Co. and Wagner Bottling
Co.

CALL

LETTERS THAT HAVE

THE CALL IN

RICHMOND

RED NETWORK OUTLET - RICHMOND, VA.
JOHN BLAIR CO., REP.
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WQXR Campaign

FOR THE first time in its history,
WQXR, New York, is running an
advertising campaign in New York
newspapers to promote its increase
in power to 5,000 watts and to
build a larger audience of listen-
ers by calling attention to its feat-
ured programs. Three daily inser-
tions, two in run-of-paper and one
in radio page space, are appearing
from Nov. 10 on for several weeks,
featuring Symphony Hall, nightly
concert of recorded classics, Quiney
Howe, WQXR news commentator,
and the station’s monthly printed
program booklet. Copies of the
WQXR advertisements have been
printed in brochure form, with a
sales letter signed by Hugh K.
Boice, vice-president in charge of
sales, for distribution to sponsors,
agenc1es, and radio editors. Agency
in charge of the campaign s
Schwab & Beiatty*: Ne:v York.

Lone Star Drugs
COOPERATING with the Texas
Pharmaceutical Assn., Texas State
Network has started a new weekly
series, Texas Pharmaceutical Hour.
Designed to acquaint listeners with
their neighborhood druggists, the
program features messages from
drug executives, news about the
profession and incidents in the his-
tory and devgloprgent*of pharmacy.

Spot Control

VITAL part of the “spot control”
system of Ferry-Hanly Co., Kansas
City, is a follow-up card with a
light touch, sent to stations han-
dling spot announcements for ac-
counts on the Ferry-Hanly list. The
illustrated card each month re-
minds stations to furnish the agen-
cy lists of its presently used spots
and other available sl)ot times.

Twin City Quickies
TO GIVE advertisers and radio
editors a picture of the value of
WCCO, Minneapolis, as an adver-
tlsmg medlum the station is mail-
ing during the next few weeks a
series of eight ‘“quick facts”, one
at a time, according to an announce-
ment by E. H. Gammons, WCCO
general manager.

* * *

Pepsodent Cameras
PEPSODENT Co., Chicago, is us-
ing its NBC program starring Bob
Hope in addition to other media to
promote an offer through Dec. 10
of a candid camera, valued at $1,
available to listeners in return for
15¢ and a carton from any Pepso-
dent product. Ageney is Lord &
Thomas, Chicago.

Sa/es Bulls-

ADVERTENT or no, WOW, Oma-
ha, in mid-October got some free
publicity on this Collier’'s magazine
cover by Arthur Crouch. Although
the station management disowns
any responsibility, more than 500
advertising and radio personages
over the country have mailed Gen-
eral Manager John Gillin Jr. tear-
sheets and congratulations. Grate-
ful, WOW purchased the original
artwmk which is now framed and
hung in the station’s studios—the
only picture ever to hang on any
WOW studio wall. The call letters
appear on a mike handled by a
checker-suited announcer buried un-
der the gridiron behemoth.
* * ®

Tickets for Letters
CHRISTMAS edition of Add ’Em
Up, mail-pulling program of
WROK, Rockford, Ill., offers free
theatre tickets to the first 10 lis-
teners submitting correct totals of
all numbers mentioned on the par-
ticipating show. Additional prizes
of $1 daily, $5 weekly and a grand
award of $50 are given listeners
who write the best letters about
one of the program’s 10 participat-
ing sponsors.

Evansville Events
WGBF and WEOA, Evansville,
Ind., on Nov. 1 distributed to lis-
teners the first of a monthly publi-
cation, The Kalendar, in the inter-
est of better coordination and co-
operation between radio stations,
classical music groups and other
cultural societies. In addition The
Kualendar carried a complete month-
ly calendar of all local activities
plus a full radio bulletin.

T v F T

ye

IV THE RICH ARROWHEAD
REGION OF MINNESOTA WITH
THE ARROWHEAD NETWORK

Genera/ Offices
WEB C Building
Du/uf/}_, Minnesots
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A YEAR FOR CAPSULES

Many Records Are Planted for
Future Opening

THE YEAR now ending appears
to have been a record period for
the planting of “time capsules” for
future generations to measure the
civilization of the present, Down
in Griffin, Ga., the other day a con-
crete vault was sunk at the foot
of the Confederate Monument, to be
opened in 2040. Included with the
city’s financial statement, city
guide, listing of qualified voters,
ieiephone directory and current
magazines, the city fathers buried
a transcription of a radio program
featured during the city’s centen-
nial—the voice of Dozier Wynne,
chairman of the centennial radio
program and author of the popular
local serial, The Old Captain &
His Treasure Chest.

The recording was done on WBS
vinylite material, which, it was
deemed, could probably stand the
100-year wait. Commented M. A.
Hollinshead, an executive of World
Broadcasting System:

“1940 is the prize year for the
planting of ‘time capsules.’ Wheth-
er this fact has an ominous note in
view of the conflagrations around
the world, may be a matter of opin-
ion—but the capsules are being
planted nevertheless. The Westing-
house people, of course, coined the
expression ‘time capsule’ in naming
the elaborate cigar-shaped cell
planted deep in the soil of the
World’s Fair, now being razed.

“This capsule, filled with the rec-
ords of our day including transerip-
tions and sound pictures, is being

withdrawn from the sight of man
for 5,000 years. As the great build-
ings of the Fair are leveled, chang-
ing the Flushing meadows into a
City Park, a monument will be
erected to guide the citizens of
5,000 years hence to the spot where
the capsule offers its treasures of
history. So thorough has been the
planning and such vision of the in-
effable changes applied by 5,000
years, that a key to the under-
standing of the English language is
included.”
* * *

Poll and Quiz

A WEEKLY public opinion poll
has been started on CFRB, Toronto,
for O’Keefe’s Beverages Ltd., To-
ronto (soft drinks). Drivers for
O’Keefe’s leave public opinion ques-
tionnaires at all retail outlets, al-
lowing anyone to enter the contest
by sending in “yes” or “no” an-
swers to the questions. A studio
audience at CIFRB is asked the
same questions, each member of the
audience being asked two questions
with reasons. Those agreeing with
the public opinion poll are awarded
cash prizes. Program was placed
by A. McKim Ltd., Toronto.

* * *

Giant Letters
ON NOV. 8, the day on which the
regular Friday afternoon concerts
by the Philadelphia Orchestra start-
ed on MBS, the network sent out
via messengers to radio editors in
New York a 22% x 32-inch an-
nouncement on heavy white stock.
The sheet also announced the sched-
uled broadecasts on Mutual by the
Chicago Opera Company and the
concerts by the Chicago Symphony
conducted by Dr. Frederick Stock.

&

TRAVELING DISPLAYS which tie-in with the weekly NBC Good
News program, are being routed by General Foods Corp. to different
super-markets in the Los Angeles area each week. This 14-case Maxwell
House Coffee display, with blow-up photo of program cast, is credited
with increasing sales 100% during the week it was shown at Ralphs’
Super Market, 3633 Crenshaw Blvd., according to Leon Rowland, man-
ager (center). Regular sales are 172 pounds per week, he tells Noel
Corbett, NBC Hollywood press representative (left), and John Sarconi,
in charge of city super markets for General Foods (right). The figure
doubled during the week this display was on exhibit.

BROCHURES

WAAF, Chicago—A four-page month-
ly black and white file-size radio news
letter, “WWAAF Speaking”

WCAU, Philadelphia—Lithographed
12-page booklet, The People’s Choice,
presenting a listeners survey.
NBC—Two-color folder giving market
data on NBC'’s Pacific Coast Blue.
WTAM, Cleveland—Personalized six-

page folder analyzing mail response
for Woman's Club of the ALir.

KFXM, San Bernardino. Cal.—40-
page presentation of station staff, mar-
ket, program features published to cele-
brate completion of new transmitter.

WJIPR, Greenville, Miss.—*“The In-
dustries of Greenville, Miss.”, a 24-
page booklet of WJPR market facts,
including map of station’s area to .5
milivolt contour.

WIBW, Topeka, Kan.—*“Bonus Cov-
erage” brochure, incorporating cover-
age maps and market data around a
die-cut design.

WBBM, Chicago— Four-page win-
dowed folder on The Sunshine Hour.

BROADCASTING e Broadcast Advertising
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Youngstown was pros-

perous a year ago. Busi-
ness now is 24 per cent
better. Cover this thriv-

ing market best with . . .

WRVA covers
RICHMOND
AND NORFOLK
IN VIRGINIA!

50,000 WATTS

=3

OF

SEATTLE

NEW MODERN STUDIO
AND TRANSMITTER
WITH SALT WATER
GROUND SYSTEM,
STRATEGICALLY
LOCATED ON HIGH.
WAY 99, SEATTLE, WN.

From FCC to Army

JAMES D. CUNNINGHAM,
FCC principal attorney and a
captain in the Reserve Corps,
on Nov. 12 entered active
Army service in the Judge
Advocate General’s Office.
Capt. Cunningham, the first
FCC official to enter active
service, transferred his ae-
tivities on 48-hour notice. He
has been granted a year’s
leave by the FCC.

WMBC Seeks 50 Kw.

WMBC, Detroit, ownership of
which was acquired early this year
by John Lord Booth, son of the late
Ralph H. Booth, president of the
Booth Newspapers of Michigan, has
applied to the FCC for authority
to shift to 1220 ke. with 650,000
watts. It proposes to change its
transmitter location from Detroit
to a point near Plymouth, Mich.
The station now operates with 250
watts on 1420 ke.

N. RAY KELLY, NBC manager of
the development and maintenance di-
vision of the sound effects department,
New York, has been placed in charge
of the entire department following a
merger of the development and main-
tenance and the operating group. Zale
Dillon, who was supervisor of the lat-
ter division, is on a leave of absence
until Dec. 1

R 10 rog)

SEATTLE'S OUTSTANDING
INDEPENDENT STATION

1,000 WATTS

; COVERING 70%

THE

WESTERN WASHINGTON
BUYING AREA
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DAVID BAIN, chief engineer of
WBML, Macon, Ga., has announced
the following engineering personnel
for the station: R. V. Pearson, assis-
tant chief engineer; Austen Kimble,
formerly of WSKB, McComb, Miss.;
Shafter Goodrich, of KDRO, Sedalia,

Mo. Bain was chief engineer of
WRTD, Richmond, before joining
WBML.

RALPH BATT, engineer of WGN,

Chicago, on Nov. 10 married Harriet

gauI! formerly receptionist of WMBD,
eoria.

FRANK HIGGINS, engineer of
WMBD, Peoira, Ill., is the father of a
girl, born recently.

PAUL A. WILLIAMS, formerly as-
sistant engineering supervisor of the
radio division of the Golden Gate Ex-
position, recently was added to the
technical staff of KFRC, San Fran-
cisco. Franklin Dougherty. also from
the division, has joined KFRC.

RAY KAPLAN, formerly of WNBF,
Binghamton, N. Y., and Robert Dal-
ton have joined the engineering de-
partment of WOL, Washington.

RICHARD KELLY, control engineer
of WICC, Bridgeport, Conn., is the
father of a girl born in mid-October.

CHARLES F. CONCANNON, tech-
nician of KFRC, San Francisco, and
a2 lieutenant in the Naval Reserve,
was called to active duty Nov. 8 and
assigned to Mare Island Navy Yard,
Vallejo, Cal.

SHERMAN IIILDRETH, new to ra-
dio, has joined the engineering staff
of WCSC, Charleston, S. C.

CLIFFORD LEE, engineer of WAPI,
Birmingham, has resigned to accept
a position with the FCC in Washing-
ton.

EDWIN SCHUESSLER, formerly of

OC, Davenport, Ia., has joined the
engineering staff of WHO, Des
Moines.

KENNY HYMAN, chief engineer of
KABC, San Antonio, won top honors
at the San Antonio Dog Show Oect.
19-20 with his eight-month-old Scot-
tie, Black Roderick I.

MILLARD CLARY, formerly chief
operator of KWGB, Hutchinson, Kan.,
has {%med the engineering staff of
WIBW, Topeka, Kan. Johnny Heslip
17-year-old apprentice engineer o
WIBW, has left the station to_con-
tinue_his high school studies in Kan-
sas City.

KENNETH. R. WOODYATT for-
merly of KMPC, Beverly Hills, and
other California stations, has joined
the engineering staff of KARM,
Fresno.

JOSEPH M. TROESCH, formerly of
KQV, Pittsburgh, has joined the en-
g}ﬁeerglg staff of WSTV, Steuben-
ville,

ZOLTAN T. BOGAR, formerly of
WRTD, Richmond, has joined the en-
gineering staff of the new WINX,
‘Washington.

CHARLES BRANNEN, chief engi-
neer of WCLO, Janesville, Wis., is
the father of boy born recently. Dale
Kealy has joined the WCLO engineer-
ing staff, replacing Ed Hesky, who has
returned to school in Chicago.

GARDENING is the hobby of E.
L. Gove, technical supervisor of
WHK-WCLE, Cleveland, and here
is his proudest creation, a double-
barrelled carrot topped with tur-
nip, celery and potato to simulate
a horticultural miracle. Beaded hat
was provided by Mary Frazee, sec-
retary to Manager H. K. Carpenter,
with shoes and facial artistry by
Betty Rohan, WHK receptionist.

PROCTOR A. SUGG and Frank L.
Fullaway, engineers of KGO-KPO,
San Francisco, both in the U. 8. Naval
Reserve, recently volunteered for ac-
tive service. They have been assigned
to duty out of San Francisco and San
Diego, respectively. Three other reserve
officers on the engineering staff include
Chief Engineer Curtis Peck, Edward
C. Callahan and James W. Summers.

WILBUR L. MILLER, formerly of
KPMC, Bakersfield, Cal,, and KFVD,
Los Angeles has joined the engineer-
ing staff of KTAR, Phoenix.

E. L. RAEKE, KOA, Denver, trans-
mitter caretaker, is recuperating from
a major operation.

DANIEL BARLOW, engineer of
WIP. Philadelphia, operating the
transmitter at Bel-Mar, N. J., late in
October eloped to Raleigh, N. C., with
Winifred Groux, WIP receptionist, it
has just been revealed.

CARL HALL, control engineer of
KANS, Wichita, Kan., is the father
of a girl born in mid-October.

LEONARD WHITEHORNE, engi-
neer of RVA, Richmond, is the
father of a boy born Nov. 1.

GORDON F. BISHOP, formerly of
WPFM, local police transmitter, has
joined the engineering staff of WgGN,
Birmingham. :

George H. Seward

GEORGE H. SEWARD, 67, founder
and president of the Hollywood Tele-
vision Society and the Television Engi-
neers Institute of America Inc., died
at General Hospital, Los Angeles, Oct.
30, from a heart ailment. Born in New *
Haven, he was a graduate of the engi-
neering department of Yale. He had
lived in Hollywood for 29 years and
at the time of his death operated a
radio and appliance business. He had
been active in civic and political work
as well as in promoting television. His
wife survives.

KM

{)) SHENANDOAH, IOWA + 5000 watts » NBC
%« FREE & PETERS, Inc.,

The Earl May Station
The Mail Station

Mational Representatives
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Radio Employes
In Signal Corps

COMMUNICATIONS employes, in-
cluding amateur radio operators,
who are drafted under the selective
service procedure, will be assigned
to duty with the Army Signal
Corps, under War Department
orders announced Nov. 5. Instrue-
tions for such assignments cover-
ing “occupational specialists” were
transmitted to all corps area com-
manders by Maj. Gen. E. S. Adams,
Adjutant-General of the Army.

The instructions specify that all
selective service men inducted into
the service whose civilian occupa-
tion has been in the engineering or
plant departments of the AT&T,
associated Bell companies, inde-
pendent telephone companies, West-
ern Union, or Postal Telegraph,
and all members of the Army ama-
teur radio system be assigned to
“Signal Corps organizations.” In
the event the total number of
trainees falling within these occu-
pations received in any one corps
area is in excess of the needs of
the Signal Corps units in that area,
it was explained, the War Depart-
ment will direct the transfer of the
excess to signal corps units of other
corps areas,

Because many broadcast station
engineers and operators are ama-
teurs, the ruling will apply to them
under certain eircumstances, it was
pointed out. Moreover, by virtue of
the specialization of broadeast tech-
nicians, it is thought that the Sig-
nal Corps will be on the alert for
such trainees for specialized work,
. Meanwhile, the FCC is conduct-
ing a survey of amateur radio to
procure information to meet any
amateur problem which may arise
in connection with neutrality, na-
tional defense and other emergen-
cies. As against only some 2,000
amateurs at the outbreak of the
first World War in 1914, there are
now upwards of 33,000 licensed
amateurs in this country.

Lynn B. Henson

LYNN B. HENSON, 50, pioneer
radio technician and former me-
chanical supervisor of WFAA, Dal-
las, died suddenly late in October
during a business trip to Phoenix,
Ariz. After serving in the U. S
Army Signal Corps during the
World War, he became interested
in radio work and helped install
Dallas’ early municipal station,
WRR. In 1922, when the Dallas
Morning News established WFAA,
Mr. Henson assisted in construec-
tion of the station and became me-
chanical supervisor, remaining with
the station until 1934, when he re-
tired to enter business for himself
as an electrical engineer. He was a
member of the Scottish Rite and is
survived by his wife.

Dr. John R. Carson

DR. JOHN R. CARSON, 54, research
mathematician and eleetrical engineer
of Bell Telephone Laboratories, New
York, died Oct. 31 at his home in New
York. As an engineer for AT&T, Dr.
Carson installed the first carrier cur--
rent system between Pittsburgh and
Baltimore in 1917, and developed the
mathematical background for the use
of metal pipes to guide radio waves.
In 1924 he received the Liebmann me-
morial prize from the IRE. Surviving
are his wife, a son and a brother.

100%

GATES

MEANS 100%

SATISFACTION

Doing a Good Job
PROFITABLY !

Read Why Mgr. Raymond Beckner of
Station KIUP, Durango, Colo., Credits
Gates Studio and Transmitter Equipment
for Improved Coverage and Increased

CHECK YOUR REQUIREMENTS
AGAINST GATES FEATURES
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Sales Revenue . . . .

7,000 feet high up in the Rockies, Durango, Colorado is the
only city in the United States that can be reached only by
traveling a narrow-gauge railway. Here, KIUP reigns su-
preme to an exclusive daylime audience isolated by the
high mountainous altitude (that excludes other signals) . . .
but efficiently covered with the aid of Gates American Trans-
mitter and Studio equipment. The ability of this equipment
to withstand the punishment of severe requirements has
also resulted in practically eliminating maintenance costs.
Step by step, KIUP has expanded its Gates equipment from
e 250-A Transmitter set-up pictured above, to a recently
installed 20-D Speech Console. Under the able management
of aggressive Raymond M. Beckner, KIUP is now recognized
as Southern Colorado’s leading advertising medium . . . and
a 100% Gates-equipped station.

We will be glad to discuss your Transmitter and Studio
Equipment requirements with you and your engineers.
Write today for complete technical data and costs on the
Gates 250-A Transmitter and other studio, transmitting and
remote equipment.
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"What's ‘galena, Dad?”

Lors of fathers will remember the oatmeal-carton
and cat-whisker days of radio, when “galena” was so
important in “crystal” sets.

But radio has come so far—and so fast!—that today’s
youngsters never heard of galena. Instead, they talk
about push-button tuning and remote control.

An important factor in the growth of radio has been
the telephone network. Bell Telephone engineers
have co-operated from the very beginning— routing
and rerouting programs . . . providing better and bet-
ter facilities. And the work goes on continuously in
Bell Telephone Laboratories to develop new and
more efficient methods and equipment for the
networks of the future.
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Uncle Sam in Radio
(Continued from page 19)
ated Nov. 4 in an NBC-Blue pro-

gram commemorating its 165th an-
niversary.

| Maritime Commission

Produced a series of network
shows and transcriptions when
Robert Horton was publicity direc-
tor. Horton now is with National
Defense Advisory Commission.
Also cooperates in special events,
such as launching of S.S. America.

War Department

Radio and Pictorial Section of
Public Relations Branch cooper-
ates in requests for officers to ap-
pear on programs. In charge of
public relations is Lieut. Col. Ward
Maris.

Main Army radio activity has
been concentrated on the recruiting
campaign, conducted through the
Adjutant General’s Office. In the
past the recruiting branch of the
Army had used radio intermittent-
ly, but since July 12 an intensive
broadcast drive has been conducted.
“Wonderfully successful” is the
way Army officials describe radio’s
part and Maj. Gen. E. S. Adams,
adjutant general, has officially
lauded broadcasters for their assis-
tance [BROADCASTING, Sept. 1].

The recruiting campaign consists
of quarter-hour dramatic and his-
torical discs along with 10 tran-
scribed announcements, shipped
each Friday to 700 stations. Local
corps areas use live announce-
ments and programs adapted to
their special needs. Recently re-
leased was a disc series explaining
the courses open to those who have
registered under the Selective Ser-
vice Act. A one-time network pro-
gram was broadcast Oct. 19 on
NBC-Blue based on the successful
recruiting film “Service With the
Colors”, with Edward G. Robinson
and Humphrey Bogart participat-
ing. More such programs are
planned. Network and station com-
mentators have cooperated in the
recruiting drive.

Civil Service Commission I

This new entrant into the broad-
cast scene is making effective use
of the medium to obtain skilled
workers for defense industries. Co-
operation in the job-selling cam-
paign was pledged by 645 stations,
yvith most others also participat-
ing.

Every Saturday a list of jobs
open is sent to stations in appro-
priate areas. Since July over 100,-
000 skilled workers have been ob-
tained through the radio drive, and
plans are ready to go after another
100,000. Thus one of the hardest
bottlenecks in the defense program
is being solved. Cooperating in the
drive is the NAB, with Art String-
er aiding the Commission’s staff.
Carson C. Hathaway is informa-
tion director of the Commission.

Department of Agriculture

This pioneer Federal user of ra-
dio has utilized the medium for
many years. It looks to broadcast-

ers rather than to sponsors for op-
portunity to present information
on farm subjects. Morse Salisbury,
associate director of information
of the Department, was the first
Government publicity officer to at-
tain radio prominence. Chief of the
Department’s Radio Service, which
comes under the information office,
is Wallace L. Kadderly.

Main Department radio interest
centers in the National Farm
Home Hour on 90 NBC-Blue sta-
tions, for 11 years a leading day-
time air feature. Talks, playlets,
interviews and special events are
provided for this sustaining fea-
ture.

A script service titled Farm
Flagshes is sent to 461 stations. It
consists of time copy and is not
sent out on regular schedule. An-
other script program, Homemakers
Chats, is sent to about 200 sta-
tions. It had been used by 13 sta-
tions for sponsored programs and
by 32 for participators, but the
sponsor privilege was discontinued
:gcently except under strict limita-
ions.

Special Services
From 300 to 600 words daily are
provided for the United Press On

the Farm Front feature, which the
service sends to about 450 stations,

SAVE
$2

Subscribe
NOW!

.
Before Jan. 1
$3, one year
$5,wo years
After Jan. 1
$5, one year
$8, two years

*

including
YEARBOOK Number
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the Department says. On 11 NBC-
Pacific Red stations, a program
titled Western Agriculture covers
farm news of that area. The De-
partment’s Consumers Counsel Di-
vision cooperates with the General
Federation of Women’s Clubs in a
weekly program on 35 NBC-Red
stations.

Among other radio features
within the past year was a series of
19  transcribe interviews by
Grady Cole of WBT, Charlotte;
Problems of Plains & Mountains
on KOA, Denver; eight programs
for U. S. Government Reports
series of the Office of Government
Reports.

. At least 600 stations are carry-
ing Department information and
cooperating with Land Grant Col-
leges on a regular basis. Besides,
county extension agents use per-
haps 200 stations. Radio schools
are conducted for these agents,
with 1!075 having taken the course
in seript writing and delivery in
the past year.

Some special radio promotion is
conducted by various divisions of
the Department, such as tran-
scribed talks and plays by the
Farm Credit Administration and
Forest Service.

The Rural Electrification Admin-
istration produces local campaigns
to tie in with electrification proj-
ects. Pane Woodbridge, formerly
of CBS, is radio director.

Federal Housing Administration

An astute user of radio time,
with most activity based on spon-
sor cooperation in drive to promote
home-building industry. Currently
cooperating with Libbey-Owens-
Ford Glass Co. in Sunday series,
Design for Happiness, on 67 CBS
stations. This series is designed to
promote interest in the small-home
field and the FHA. It was placed
through Harold Merillat, president
of U. S. Adv. Corp., Toledo.

In nearly all States, FHA co-
operates in programs sponsored by
building industry groups, with
special autumn emphasis on mod-
ernization and repair. Sample com-
mercial announcements for use by
local industry groups have been
prepared and sent to commercial
managers of all stations.

Disc Series

An NBC transcription contain-
ing three five-minute dramas on
one side and 10 one-minute an-
nouncements on the other is being
used by about 250 stations, in most
instances under local sponsorship.
It promotes modernization. A simi-
lar series on the small-home pro-
gram of FHA was issued some
months ago to about 400 stations.

FHA script material includes 12
announcements a week and a set of
15 five-minute talks, sent to 550
stations. Early in 1940 the NAB
cooperated with FHA in issuing a
sales manual describing radio sales
potentialities in the building field.

A network series called The
Master Builder had a run of four
years.

Radio director of FHA is George
T. Van Der Hoff, who has let sta-
tions and sponsors take the initia-
tive is using radio time to promote
the housing industries. FHA has
supplied continuities, programs and
information for those desiring to
utilize the material.

ALL’S WELLS at KTSA, especially when H. G. and Orson are corralled

-

in a studio with a microphone handy. This bit of fancy programming
greeted KTSA listeners when H. G. Wells (left) addressed the National
Brewers’ Assn. convention at San Antonio. Orson Welles changed his
itinerary on a trip to the Coast so he could meet the distinguished British
author. The two talked for a half-hour, with Charles C. Shaw (center),

KTSA news editor, as moderator.

Department of Justice

A monthl quarter-hour on
NBC-Blue, Good Guests, is de-
signed to encourage alien regis-
tration. Citizens of foreign birth
participate as guests. Charles
Boyer, actor, was guest on Oct. 15
episode. Networks have provided a
half-dozen nationwide broadcasts
in campaign to register 3,600,000
aliens. Two recordings included in
weekly disc series of Office of Gov-
ernment Reports. Dises of three
speeches used by 300 stations. Now
making dises in four foreign lan-
guages, sent to stations broadecast-
ing in foreign tongues. M. E. Gil-
fond, assistant director of Alien
Registration Division, gives radio
heavy share of credit for success
of registration campaign, 1,900,-
000 having registered by Oct. 15.

Immigration & Naturalization
Service on Oct. 13 renewed I'm an
American series on the NBC-Blue,
Sundays, 1-1:15 p.m. Distinguished
guests explain privileges of Ameri-
can democracy. Among guests in
new series are Emil Ludwig, Leo-
pold Stokowski, Paul Muni, Walter
Damrosch and Lynn Fontanne. Ra-
dio director of department is
Dorothy Donnell.

Federal Bureau of Investigation
permits local agents to appear on
programs broadcast by stations in
their districts. Officials occasionally
appear on networks. Bulletins on
crime-hunts have been sent to re-
gions involved from time to time
and have aided in capturing crim-
inals. FBI has working arrange-
ments with State and local police
radio systems.

Federal Security Agency

Social Security Board has used
several transcription series of an
informative nature, some produced
in connection with the Office of
Education. The Board has operated
on a regional basis, cooperating
with State boards in use of local
scripts, transcriptions and shows.
gYendell Gibbs is in charge of ra-

io.

Public Health Service uses
special programs in connection
with the President’s Interdepart-
mental Congress on Health. Sev-
eral programs have been heard on
networks and the Service has par-
ticipated in some of the Interior
Department programs.

The Office of Education aids in
production of The World Is Yours,
Smithsonian Institution program
on NBC-Red, Sundays, 4:30-5 p.m.,
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on the air five years. Since loss of
funds allotted from WPA appro-
priations it has become relatively
inactive. At one time 250 WPA
workers were engaged in the
Office’s radio activity, mostly in
Washington and New York. Some
700 network programs were pro-
duced and a seript exchange was
developed. The exchange is still ac-
tive and has loaned out 250,000
seripts to 1,200 local producing
groups. William D. Boutwell is
chief of the Division of Radio, Pub-
lications and Exhibits.

Interior Department |

One of the extensive users of
radio facilities. This Our America,
conducted in cooperation with Na-
tional Resources Planning Board,
ended Sept. 4 on NBC-Blue. It was
a series of half-hour episodes cov-
ering the nation’s manpower and
productive skills. A new series,
The American Parade, weekly half-
hour in cooperation with WNYC,
New York and the municipal sym-
phony, started Oct. 19 on WNYC.
It is being transcribed and at the
conclusion will be available to other
stations. Americanism and defense
topics are covered.

For several months the depart-
ment has produced a noon quarter-
hour on MBS titled Conservation
Reporter and featuring news of
conservation, along with guest
artists. On CBS for 52 weeks was
a weekly half-hour, What Price
America?

Broadecast activities are directed
and produced by the Radio Section
of the Information Division, with
Shannon Allen in charge. The De-
partment has extensive studio and
recording facilities which are used
by many Federal agencies. Mr.
Allen acts as radio adviser for
many Federal offices.

The Fish & Wild Life Service
has an announcement campaign
designed to promote consumption
of fish and to aid the fishing in-
dustry. It is carried on 98 stations
in fishery centers [BROADCASTING,
Oct. 15].

National Park Service stages a
program of park and tourist in-
formation on WNYC, New York.
In 1939 the Service had a park
series on NBC-Blue.

Bureau of Reclamation provides
skeleton scripts for California sta-
tions and schools, which cooperate

in writing and producing reclama-’

tion programs.

Indian Service is preparing a
series of transcriptions for use in
schools.

I Office of Government Reports

This branch of the Executive
Office of the President among other
duties is charged with compilation
and distribution of information for
use of Governmental offices. For
over a year it distributed to its
State branches a transcription se-
ries based on activities of the Cab-
inet and other Federal agencies.
These discs were fed by the State
branches. At present it is distribut-
ing a disc series based on the de-
fense program, covering such
agencies as the Army, Navy, Coast
Guard, Civil Aeronautics Author-
ity, FCC and Department of Jus-
tice (alien registration). Robert I.
Berger, special assistant to the di-
rector, acts as a radio liaison and
consultant for certain Federal
agencies in their use of the me-
dium.

Federal Home Loan Bank Board

Recently completed a question-
naire survey of advertising by
members of Federal Home Loan
Bank System. In analyzing results
of radio advertising, the Board sug-
gested principles to be followed in
successful use of radio [BROAD-
CASTING, Nov. 1]. The Board itself
is not a regular radio user but its
officials have been heard on the
air occasionally.

Federal Works Agency

Public Works Administration,
now winding up its activities, used
intermittent radio, mainly talks.

Works Progress Administration
has distributed weekly quarter-
hour transcriptions for several
years to some 300 stations. Pro-
grams consist of orchestral and
choral music performed by WPA
musicians directed by noted con-
ductors. Dubbed in are 2l%-minute
talks covering such subjects as art,
musice, national defense and simi-
lar topics. Recording facilities of
NBC in Boston, New York, Los
Angeles and San Francisco are
used.

I Smithsonian Institution l

Provides research, checking and
seripts for The World Is Yours,
five - year - old program heard on
NBC-Red, Sundays, 4:30-5 p.m.

| Treasury J

Internal Revenue Bureau has
distributed special scripts about
income taxes. The Department has
utilized radio in promoting sale of
Baby Bonds.

I Post Office Department

With approach of the Christmas
season, the Department for years
has urged local postmasters to
place “mail early” announcements
on stations in their area.

.ARCH OBOLER Hollywood writer

of the weekly NB
atre, %)onsored by Procter & Gamble
Co. (Oxydol), has had three of his
radio dramas compiled in book form
and published by Targ, Chicago, under
title of Ivory Tower. Another volume
titled Fourteen Radio Plays by Arch
Oboler, has just been issued by Ran-
dom House, New York.

C_Bveryman’s The-
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Fast Finish Brings Radio Time
In Campaign Over 2 Millions

Political Billings During Mid-Evening Hours Offset
By Credits to Regular Network Sponsors

MOUNTING to proportions far in
excess of preliminary estimates,
even those made late in October,
the final wave of broadcast politi-
cal oratory boosted total campaign
radio expenditures to well over the
$2,000,000 mark. Statisticians for
the major networks, who at the end
of October estimated the political
total at about $1,350,000 [BROAD-
CASTING, Nov. 1], now state that
preliminary tabulations indicate the
final total will exceed $1,750,000.
Addition of local and regional
broadcasts is expected to push the
industry total up accordingly—pos-
sibly to about $2,250,000.
Magnitude of the last-minute
rush for air time, in vivid contrast
to the early weeks of the campaign,
is illustrated by the breakdown sup-
plied by MBS, only network to
have completed its tabulation. Of
the total political revenue of $262,-
674, received by Mutual during the
campaign, approximately $80,000,
or more than 30%, was spent dur-
ing the first four days of Novem-
ber, final tour of the campaign.

Sponsor Credits

Despite this final spurt that
raised 1940’s political radio ex-
penditures far above those of 1936,
few network executives regretted
the campaign’s close. Most cam-
paign broadcasts occurred in the
mid-evening hours, time also pre-
ferred by radio’s regular sponsors,
80 in many instances the political
billings were offset by credits to
advertisers whose programs were
cancelled to oblige one party or the
other. Such cancellations, and those
of familiar sustaining shows as
well, not only resulted in no profits,
but leave the broadcasters the task
of re-educating their audiences into
regular listening habits, almost
completely disrupted during the
final weeks of the campaign.

NBC’s preliminary breakdown of
political billings is as follows: Re-
publicans, $462,000; Democrats,
$435,000; John L. Lewis speech
(paid for by the National Commit-
tee of Democrats for Willkie),
$11,600; Socialists, $5,000 to $6,000;
Social-Labor, $4,000; Communists,
$7,000.

No breakdown of time was given
and none can be estimated from the
figures, as the size of the networks
differ, and some broadcasts went
on during the daytime, when rates
are less than in the evening. The
figures also include rebates made
to advertisers for talent expendi-
tures, which continued even when
the programs were not broadcast.

Preliminary CBS figures are:
Democrats, $319,300, broken down
into time charges of $260,000, tal-
ent rebates of $54,500, and wire
charges of $4,800; Republicans,
$274,600, divided into $229,700 for
time, $39,000 for talent, and $5,900
for wires. CBS also reports that
the Roosevelt supporters used 12
hours of CBS network time, includ-
ing six hours and 15 minutes of
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cancelled commercials, and the
Willkie supporters took 13 hours
and 45 minutes, of which five hours
and 45 minutes were cancelled com-
mercials. CBS had not released
figures covering expenditures of
minor parties as BROADCASTING
went to press.

The MBS breakdown shows:
Democrats, $130,500, 14 hours 45
minutes; Republicans, $124,500, 17
hours; Communist, $5,100, 30 min-
utes; Social-Labor, $2,574, 15 min-
utes.

In 1936 NBC’s political billings
totaled $658,768; CBS, $570,343,
and MBS, $105,042.

Individual Stations

Doubtless well above the aver-
age, but nevertheless illustrating
that independent stations also got
their share of campaign broadcasts,
WMCA, New York, reported that
a total of $22,522 was spent by
the political parties for time on the
station. A recapitulation shows
$14,114 spent for Willkie, $8,277
for Roosevelt and $130 non-parti-
son. Nine Democratic organizations
took 11 hours, 36 minutes and used
53 spot announcements; 17 Repub-
lican groups, 15 hours 17 minutes
and 178 spot announcements; non-
partisan, 15 minutes.

Further political revenue came
to individual stations through spon-
sorship of broadcasts of election
returns. WHOM, Jersey City, sold
its returns to four different spon-
sors. In Philadelphia WFIL and
WPEN also carried sponsored

- broadcasts, although WCAU at the

11th hour cancelled scheduled com-
mercial sponsorship of its returns
in favor of carrying them as a
public service.

Video Panels to Report

Their Progress Jan. 27
AT A public conference scheduled
for Jan. 27, 1941, the FCC will
receive a progress report on the
television study now being con-
ducted by the National Television
System Committee. The date was
set Nov. 15 at a special FCC meet-
ing, when it was indicated also that
FCC members probably would make
another ‘“television tour” to New
York about Jan. 24.

The FCC explained that the
January meeting will not be a
hearing, and that Dr. W. R. G.
Baker, General Electric vice-presi-
dent and NTSC chairman, and the
various panel heads of the com-
mittee would report progress at a
public session. The FCC indicated
it will not call for recommendations
as to whether visual broadcasting
standards should be fixed at that
time.

Dr. Baker has advised panel
chairmen that their reports will be
status surveys, with an outline of
desirable methods. Color television
and FM were listed as important
problems for all panels. Since or-
ganization of NTSC July 31, Chief
Engineer E. K. Jett, of the FCC,

1940

It’s All Over Now

Portland Oregon Journal
Thanks to radio, he made up his own

mind.

TEN VIDEO GRANTS
ANNOUNCED BY FCC

SPURTING into action once more
in the visual broadcast field, the
FCC at a special meeting Nov. 15
granted 10 additional television ap-
plications, extending from Los An-
geles and San Francisco to Man-
hattan, Kan., Chicago and New
Yox:k. With about 40 separate ex-
perimental  television facilities
either operating or authorized, the
FCC estimated some $8,000,000 in
equipment and operation projec-
tions is represented in these facil-
ities. The Nov. 15 grants alone were
estimated to represent about $3,-
000,000 of this amount.

At the Nov. 15 meeting the
Hughes Production Division of
Hughes Tool Co.—headed by How-
ard Hughes, famed round-the-world
flier, motion picture producer and
millionaire sportsman — received
two.gran.ts, for 10 kw. television
stations in Los Angeles and San
Francisco. Both stations were as-
signed Channel No. 2, with 10 kw.
aural and visual. The FCC esti-
mated the two stations will repre-
sent an expenditure of about
$2,000,000.

CBS also received two grants,
one for a 1 kw. visual broadecast
station on Channel No. 8 in Los
Angeles, and a second for 1 kw. on
Channel No. 4 in Chicago. Other
grants included: Metropolitan Tele-
vision Inc., New York, 1 kw. on
Channel No. 8; Earle C. Anthony
Inc., Los Angeles, 1 kw. on Chan-
nel No. 6; Leroy’s Jewelers, Los
Angeles, 1 kw. on Channel No. 10;
May Department Stores Co., Los
Angeles, 1 kw. on Channel No. 12;
Kansas State College, Manhattan,
Kan.,.l.OO watts on Channel No. 1;
Television Productions Inec.,, Los
Angeles, 250-watt portable relay,
visual only, on Channels No. 13
and 14, to operate in conjunction
with already granted facilities on
Channels No. 9 and 10.

THE FCC on Nov. 15 postponed until
Feb. 10, 1941, the scheduled Nov. 26
hearing involving management con-
tracts of WGST. Atlanta, licensed to
Georgia School of Technology.

has kept in constant touch with
committee activities, but the Janu-
ary conference will yield the first
comprehensive report on progress.

Board Appointed
For Radio Award

Networks and Various Types
Of Stations to Be Honored

PROMINENT advertising and ra-
dio personages are included on the
12-man George Foster Peabody Ra-
dio Awards Advisory Board as an-
nounced Nov. 15 by Harmon W.
Caldwell, U of Georgia president,
and Dean John E. Drewry, of the
Henry W. Grady School of Jour-
nalism. The advisory board will
have the primary function of de-
termining winners of the Peabody
Awards, to be given each year in
recognition of outstanding public
service by radio stations and net-
works.

Advisory Board

Members of the advisory board
include Dr. S. V. Sanford, U of
Georgia chancellor; Bruce Barton,
BBDO president; John H. Benson,
AAAA president; Virginius Dab-
ney, editor, Richmond (Va.) Times
Dispatch; Norman H. Davis, Amer-
ican Red Cross chairman; Jonathan
Daniels, editor, Raleigh (N. C.)
News & Observer; Mark F. Eth-
ridge, vice-president and general
manager, WHAS and the Louisville
Courier-Journal and Times; Wal-

demar Kaempfiert, New York
Times science editor; Alfred A.
Knopf, publisher; Dr. John W,

Studebaker, U. S. Commissioner of
Education; Mrs. Marjorie Peabody
Waite, daughter of George Foster
Peabody and president of “Yaddo”,
Saratoga Springs, N. Y.; Edward
Weeks, Atlantic Monthly editor.

Honoring the late George Foster
Peabody, a distinguished benefac-
tor and life trustee of the U of
Georgia, the Peabody Awards were
established last May by the board
of regents of the University, with
the approval and cooperation of the
NAB. The awards parallel the
Pulitzer Awards for newspapers
and literature, and will be admin-
istered by the Henry W. Grady
School of Journalism at the univer-
sity, in a manner similar to the
Pulitzer Award administration by
Columbia U’s school of journalism.

Separate awards, based on public
service in their individual fields,
are to be made for small, medium
and large stations, and networks.
The first awards will be made in
1941, probably at the annual Geor-
gia Press Institute. Particularly ac-
tive in establishment of the Pea-
body Awards was Lambdin Kay,
of WSB, Atlanta, who several
years ago was appointed to head a
committee for the NAB to investi-
gate possibilities of providing na-
tional educational recognition for
public service in radio.

WRUW Power Boost

THE FCC on Nov. 15 granted an ap-
plication of World Wide Broadcasting
Corp., Scituate, Mass., to increase
power of its international shortwave
outlet, WRUW, to the 50 kw. mini-
mum required under the new FCC
international rules.

Pilot Radio Contest
PILOT RADIO Corp., New York,
which sponsors Dorothy Thompson's
cooperatively sponsored talks on
WOR, Newark, is starting a contest
Dec. 4 to find a name for the new
model Pilot radio number one, which
retails for $19.95. Prize offered for the
best name submitted is $500, with
entry blanks available through Pilot
dealers.
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Southwest Votes
Copyright Office

Support Is Offered to BMI
As 70 Attend Conference

ENTHUSIASTICALLY supporting
Broadcast Music, Inc., as opposed
to ASCAP, more than 70 broad-
casters met Nov. 12 under NAB
auspices in Fort Worth and ap-
proved the establishment of a
copyright clearance point in that
city. They concluded that ASCAP
licenses, as proposed, will not be
“available” as of next Jan. 1.

The meeting, arranged by Har-
old Hough, general manager of
WBAP-KGKO and an NAB direc-
tor, included broadcasters from Dis-
tricts 12 (Kansas-Oklahoma) and
13 (Texas), as well as guest par-
ticipants from Tennessee, Missouri,
Louisiana and Arkansas. The agree-
ment to establish the copyright
clearance point contemplates using
the available libraries of WFAA-
WBAP, Dallas-Forth Worth.

Stuart Sprague, New York copy-
right attorney, and counsel for
BM]I, addressed the sessions. O. L.
Taylor, District 13 director, and
Herb Hollister, District 12 director,
were co-chairmen along with Mr.
Hough.

Maurice Coleman Takes

Over WAGA Sales Helm

MAURICE C. COLEMAN, for the
last four years manager of WATL,
Atlanta, and a veteran of 11 years
in radio in that city will join
WAGA, Atlanta, as commercial
manager in the near future.

Arrangements to take over the
commercial helm of the NBC-Blue
outlet were consummated by Mr.
Coleman with George B. Storer,
president of Fort Industry Co.,
owner of the station and of sta-
tions in Ohio and West Virginia.
Don loset is station manager, hav-
ing been transferred from manage-
ment of WLOK, Lima, several
months ago. Mr. Coleman will take
over his new duties as soon as ar-
rangements are completed with
WATL, headed by James W. Wood-
ruff Jr.

J. M. Comer Jr., chief engineer
of WATL, is expected to become
acting manager of that station. Mr.
Comer has been associated with the
station for several years.

ASHEVILLE
N.C.

1000 WATTS
570 Kc.

YERAGE
O WESTERN
NORTH CAROLINA |

I:i-?"" A

New FM Call Letters Proposed

(Continued from page 17)

Discussing FM Nov. 12, Mr. Fly
said he looked sympathetically up-
on new groups and new blood in
the medium, rather than a prepon-
derence of existing AM station li-
censees. With more “independents”
in the field, he said, competition
will be healthier.

The first 15 applicants to be
awarded FM grants, showing loca-
tion, frequency, coverage in square
iniles and population, were as fol-
ows:

1. Detroit, Evemng News Assn.
(WWJ), 445 me.; 6,820 sq. mi.;
2, 498.000 population.

Los Augeles, Don Lee, 44.5 mc.;

944 sq. mi.; 2,600,000 population.

3. Schenectndy dnpltol Broadcast-
ing Co. Inc., 44.7 me.; 6,944 sq. mi.;
967,700 populntlon

4. New York, Marcus Loew Book-
ing Agency (WHN) 46.3 mc.; 8,500
sq. mi.; 12,000,000 populatxon

5. New York, NBC; 45.1 mc.; 8,500
sq. mi.; 12,000,000 population.

6. New York, W. G. H. Finch; 45.5

m.c.; 8500 sq. mi; 12,000,000 popu-
lation.

7. Brooklyn, N. Y., Frequencey
Broadeasting Corp., 45.9 mec., 8,500

sq. mi.; 12, population.

8. Evansville, Ind., Evansville On
the Air Inc. (WEOA-WGBF); 44.5
me.; 8397 sq. mi.; 465,000 popula-
tion.

9. Mt. Washington, N. H., Yankee
Network; 43.9 me.; 31,000 sq. mi.;
2,000,000 population.

10. Binghamton, N. Y., Howitt-
‘Wood Radio Co (\VNBF) ; 44.9 me.;
6,500 sq. mi.; ,300 population.

11. Baton Rouge La., Baton Rouge
Broadeasting Co. (WJ BO) 44.5 mc. ;
8,100 sq. mi.; 361,400 populanon

12. Columbus, O., WDBNS Inc.;
445 me.; 12,400 sq. mi.; 1,100,000
population.

13. Salt Lake City, Radio Service
Corp. of Utah (I\SL) ; 44.7 me.; 623
sq. mi.; 194,000 population.

14. Chicago, Zenith Radio Corp.;
45.1 me.; 10,760 sq. mi.; 4,500,000
population.

15. Milwaukee Journal Co.
(WTMJ); 455 me.; 8,540 sq. mi.;
1,522,000 population.

40 More Pend Action

The FCC explained some 40 ad-
ditional applications are awaiting
early action, the result of its rul-
ing last May in “paving the way
for FM commercialization”. It
pointed out that under these regu-
lations, FM stations are available
to every community. Because they
are not subject to the same inter-
ference as standard stations, FM
outlets can operate on the same
channel with less separation, but no
assignments will be made to adja-
cent channels in the same areas,
As many as a dozen or more FM
stations using alternate channels
may operate in a large metropoli-
tan area, it was pointed out.

Explaining the allocation to Salt
Lake City, the FCC said the serv-
ice area is limited to considerably
less than the basic trade area of
the city. The topography of the
area surrounding Salt Lake City,
it explains, makes it technically
impractical to serve a larger area
which would include anything like
all of the basic trade area. All
other service areas in the alloca-
tions were made to conform “sub-
stantially with the basic trade area
of the city in which the station is
located”. In the case of Los Ange-
les, there are certain technical lim-
jtations due to the topography and
configuration of the trade area
which have been taken into consid-
eration, it was explained.
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Added by Wizard

SOMETHING new in Elec-
tion Day features was pre-
sented Nov. 5 by WEBC,
Duluth, when Willie the Wiz-
ard, 17-year-old mathemati-
cal wonder was brought to
the station to add complicated
election totals at a glance.
As local returns were gath-
ered by reporters of the
Superior (Wis.) Telegram
and phoned to the station,
Willie added the figures on
the spot—much faster than
any adding machine. Seegar
Swanson, editor of the Ewve-